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Newspaper  publishers 
across  the  nation  are  some¬ 
thing  special  Like  other  good 
local  business  executives,  they 
make  operations  go  smoothly. 
They  guide  department  man¬ 
agers.  They  direct,  they  sell 
and  they  deliver. 

But  good  publishers  are 
much  more  than  that.  They 
have  a  special  responsibility 
to  a  special  constituency: 
readers.  They  bear  a  unique 
constitutional  responsibility  to 
exercise  the  First  Amendment 
rights  granted  to  our  free 
press.  They  play  a  special  role 
in  guiding  the  agendas  for 
their  communities.  Ultimately 


they  help  their  local  citizens 
determine  whether  mankind’s 
greatest  experiment— self 
government— can  work 
successfully. 

Those  very  special  Ameri¬ 
cans  gather  this  week  at  the 
annual  convention  of  the 
American  Newspaper  Publish¬ 
ers  Association  in  New  York  City 
to  share  their  concerns,  ideas 
and  achievements.  Among 
them  will  be  the  men  and 
women  who  publish  the  87 
Gannett  daily  newspapers, 
represented  on  the  map 
above.  To  meet  these  Gannett 
publishers,  please  turn  to 
page  59. 


GAhNETT 


^^With  the  acquisition  of  31 
community  newspapers,  we  are 
more  committed  than  ever  to 
informing  and  serving  the  people 
of  Los  Angeles  County.JJ 

—Francis  L.  Dale 
Publisher 
Los  Angeles 
Herald  Examiner 


LOS  ANGELES 

HERALI 


jXAMINgJ 


dL.A.COUNfYGRCXJP 


9 


Sunday 


■  he  Dallas  Morning 

I  News  is  in  the  busi- 

ness  of  staying  on 
top  of  business  in  Dallas.  With 
the  Thursday  Economic 
Report. 

Look  for  the  Thursday  Eco¬ 
nomic  Report  in  the  Business 
Section.  It’s  compiled  and 
written  by  our  own  business 
news  staff  —  in  an  exclusive 
association  with  Data 
Resources,  Inc.,  one  of  the 
world’s  largest  suppliers  of 
economic  information.  This 
marriage  of  resources  gives  the 
Economic  Report  the  up-to- 
the-minute  information,  analy¬ 
sis  and  expert  advice  required 


by  sav\'y  decision  makers. 
News  Meant  To  Be  Used. 

The  Economic  Report  is 
specifically  written  for  the  Dal¬ 
las- Fort  Worth  and  North 
Texas  region,  with  in  depth 
information  pertaining  to  the 
business  and  industry  through¬ 
out  the  Metroplex.  We  cover 
finance,  energy,  exports,  aero¬ 
space,  and  much  more. 

The  Index. 

And  just  as  the  National 


E^rts  link  I>FW,Ui.ec^w^c 


■'  ^PLO  has  less 
iJBh  'than  30 days, 
'Israel  warns 


Index  of  Leading  Economic 
Indicators  is  prepared  by  the 
Commerce  Department  in 
Washington,  The  Dallas  Morn¬ 
ing  News  publishes  a  similar 
Index  of  ten  local  important 
Leading  Economic  Indicators. 
So  sophisticated  business  read¬ 
ers  can  accurately  forecast  key 
trends  in  our  own  dynamic 
marketplace. 

The  Thursday  Economic 
Report.  Business  information 
for  a  metropolis  that  thrives 
on  business.  Naturally  enough, 
only  in  The  Dallas  Morning 
News.  Just  another  reason 
nobrxly  beats  The  Dallas 
Morning  News  in  the  morning. 


^aUa;s!  Porniitg 

The  Voice  of  Texas. 
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Major  meetings  in  bold  face 


Ending  three  decades 
of  downtown  neglect,  St. 
Petersburg  is  sprouting  a  bright 
new  skyline.  Nearly  $8()-million 
is  building  three  major  office 
towers  and  renovating  many 
of  our  best  old  structures. 

This  is  no  mere  spurt  of 
spring  growth.  Our  down¬ 
town  renaissance  has  begun. 

Its  increasing  momentum 
is  reported  each  day  in  the 
expanded  business  sections 
of  the  St.  Petersburg  Times. 

The  renewal  is  going  to  be 
impressive  (we’re  betting  on 
spectacular)  when  Pier  Park  is 
developed  on  Tampa  Bay,  one 
of  the  world’s  most  beautiful 
publicly-owned  waterfronts. 

Pier  Park  will  be  a  festive  focal 
point  for  the  new  downtown 
and  will  generate  even  more 
economic  growth.  One  of  the 
Rouse  companies,  designers 
of  Baltimore’s  Harborplace  and 
Boston’s  Faneuil  Hall  market, 
is  doing  the  Pier  Park  study. 

A  $500,000  grant  to  help 
draw  the  master  plan  for  down¬ 
town  revitalization  was  provided 
by  the  Times  Publishing  Co., 
publisher  of  the  St.  Petersburg 
Times  and  Evening  Independent. 
The  Times  is  Florida’s  largest 
locally-owned  newspaper.  Its 
healthy  growth  of  subscribers 
and  advertisers  continues.  Our 
gift  reflects  gratitude  and  great 
ambitions  for  our  home  town. 

We  hope  it  will  inspire  other 
corporate  investments  in  making 
the  new  St.  Petersburg  an  even 
better  city  for  living. 


25-27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 

25 —  Associated  Press,  annual  meeting,  Waldorf-Astoria. 

26 —  United  Press  International,  annual  meeting,  Waldorf-Astoria. 


1-3 — Ohio  Circulation  Managers  Association.  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

1-3 — New  York  State  Society  of  Newspaper  Editors,  Thayer 
Hotel,  West  Point. 

1-4 — NRMA  Sales  Promotion/Marketing  Conference,  Queen  Elizabeth 
Hotel,  Montreal,  Canada. 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 

lin  Plaza  Hotel,  Philadelphia.  Pa. 

8- 11 — Society  of  American  Business  and  Economic  Writers, 

Renaissance  Hotel,  Washington,  D.C. 

9- 12 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel, 

Denver,  Colorado. 

11-13 — Pacific  Northwest  Newspaper  Advertising  Executives  As¬ 
sociation,  Red  Lion  Bayshore,  Port  Angeles,  Wash. 

13 — Newspaper  Comics  Council,  Fairmont  Hotel,  Denver, Colo. 

15-18 — N.Y.  State  Circulation  Management  Association,  The  Edge- 
wood  Resort,  Alexandria  Bay,  N.Y. 

15- 18 — International  Newspaper  Promotion  Association,  Westin 

Hotel,  Chicago. 

16- 17 — Allied  Publishers’,  Four  Seasons  Olympic  Hotel,  Seat¬ 

tle,  Wash. 

18- 21 — American  Association  of  Advertising  Agencies,  The 

Greenbrier,  White  Sulphur  Springs.  W.  Va. 

19- 20 — Mississippi  Association  of  Circulators.  Hilton  Inn,  Colum¬ 

bus.  Miss. 

22-25 — Institute  of  Newspaper  Controllers  and  Finance 

Officers.  Maui  Mariott  Resort,  Hawaii. 

24-28 — FIEJ,  Congress  of  the  International  Federation  of  News¬ 
paper  Publishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 


2- 4 — Kentucky  Press  Association,  Marriott  Inn,  Lexington. 

3- 4 — Pennsylvania  Press  Conference,  Marriott  Inn,  Harrisburg. 

4- 9 — Special  Libraries  Association,  New  Orleans. 

9-11 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

9-12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford 
III. 

11-15— American  Advertising  Federation.  Hyatt  Regency,  Washington, 
D.C. 

11-15— ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

19-22 — International  Circulation  Managers  Association  Sales  Confer¬ 
ence,  Las  Vegas  Hilton  Hotel,  Las  Vegas,  Nev. 

Seminars/Workshops/Clinics 


1-6— American  Press  Institute,  Newspaper  Systems  and  Data  Pro¬ 
cessing,  Reston,  Va. 

8-10 — Inland  Daily  Press  Foundation  &  other  sponsors,  Adver¬ 
tising  Seminar  for  Small  and  Medium  Newspapers,  Concourse  Hotel 
Madison,  Wis. 

8- 18 — American  Press  Institute,  Sports  Editors,  Reston,  Va. 

9- 11 — ANPA/International  Circulation  Managers  Association/Newspaper 

Personnel  Relations  Association  Circulation  Managers  Workshop 
Stouffers  National  Center  Hotel,  Arlington,  Va. 

9-11 — ANPA/RI  Offset  Press  Operations  Seminar,  ANPA  Research 
Institute,  Easton,  Pa. 

12-14 — Southern  Short  Course  in  Photojournalism,  Bordeaux  Motor 
Inn,  Fayetteville.  N.C. 
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Welcome, ANPA, 
toNewYoik! 


We’re  privileged  at  United  Media  Enterprises  to 
know  and  serve  virtually  every  newspaper  in  the 
U.S.  and  Canada.  So  when  ANPA  comes  to  New 
York,  we  welcome  the  opportunity  to  greet  our  friends  and 
business  associates. 

Many  of  you  know  us  as  the  people  who  bring  PEANUTS. 
GARFIELD.  MISS  MANNERS.  JACK  ANDERSON  and 
other  popular  United  Feature  Syndicate  material  to  your 
pages.  We're  also  NEA,  which  today  serves  more  than  700 
daily  newspapers  and  has  been  a  major  force  in  journalism 
since  1902. 

We're  TV  Data  and  Tele-Log.  companies  that  supply 
television  listings  and  television  editorial  features  to  many 
newspapers,  special  publications  and  cable  TV  systems.  In 
the  past  year,  we've  launched  TV  Extra,  an  advertising 
medium  for  TV  programmers  which  creates  additional  reve¬ 
nue  for  participating  newspapers.  And  for  a  growing  number 
of  you,  we  produce  weekly  television  magazines  and  color 
comics  sections. 

Nearly  150  of  your  newspapers  are  associated  with  us  in 
publishing  The  World  Almanac®,  the  all-time  best-selling 
reference  book,  which  began  as  a  handbook  for  reporters 
more  than  1 10  years  ago. 

With  other  newspaper  companies,  we’re  making  a  major 
commitment  to  the  development  of  material  for  the  emerg¬ 
ing  videotex  and  teletext  media. 


And  of  course,  w  e’re  one  of  the  producers  of  the  musical 
“SNOOPY,”  at  the  Lamb’s  Theatre,  w  hich  some  of  you  will 
be  enjoying  during  your  New  York  stay.  “SNOOPY” 
developed  from  characters  made  famous  in  your  newspaper 
pages,  as  have  other  UME  Licensing  and  United  Media 
Productions  properties.  Their  exposure  and  popularity  in 
other  forms  are  a  validation  of  your  original  publishing 
decisions. 

As  many  of  you  know.  United  Media  Enterprises  recently 
released  a  major  study  of  the  leisure  activities  of  Americans, 
called  “Where  Does  the  Time  Go?”. 

It  indicated  that  seven  in  ten  Americans  read  one  of  your 
new  spapers  every  day  or  almost  every  day.  and  that  parents 
overwhelmingly  endorse  the  idea  that  it’s  important  to 
encourage  their  children  to  read  the  paper. 

Those  findings  didn’t  surprise  us  at  UME. 

We  know  your  good  work,  and  take  pride  in  the  role  we 
play  in  helping  you  publish  newspapers  that  bring  readers 
back  every  day. 


Robert  Roy  Metz 

President  and  Chief  Executive  Officer 
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UNITED  MEDIA  ENTERPRISES 

A  Scripps-Howard  Company 

200  Park  Avenue,  New  York,  N.Y.  10166 


The  4th  Estate 


By  Doug  Borgstedt 


/  you’re  Dome  such  a  great  job  as  education  editor  mid 

GARDEN  EDITOR,  WERE  60NNA  HAKE  YOU  FOOD,  FASHION, 
V  MUSIC  AND  DRAMA  EDITOR.TOO  -  / 


CIBCULATION 


Training  Seminar  •  Miami,  Florida 
Jnne  6-10, 1983 

Participants  will  become  members  of  the 
management  team  of  The  Malta  Times.  This 
fictional,  medium-sized  newspaper  experiences 
the  typical  situations  confronting  today’s 
circulation  managers.  Feedback  on  your  ability 
to  apply  good  management  techniques  to  these 
realistic  situations  is  provided  throughout  the 
program  by  your  fellow  participants  and  the 
instructors.  Also  featured  is  a  group  discussion 
of  current  and  future  circulation  opportunities 
and  presentations  on  Marketing  and  Promotion. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials:  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

UnCHT-RlDDER  NEWSPAPERS 
INSTITETE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:(305)350-2905 


youhebrbme- 

^^UnOCK  IT  Off  / 
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1983  looks  like  a  winner! 

The  Daily  News  has  gained  a  full  9%  in  advertising  lineage  over 
January/February,  1982. 

That’s  a  total  gain  of  over  650.000  lines.  The  biggest  total  gain 
in  New  York! 

©Biggest  Retail  gain  in  New  York — over  525,000  lines. 

©Biggest  Classified  gain  in  New  York — over  50,000  lines. 

©  Biggest  Automotive  gain  in  New  York — over  100,000  lines. 
What  do  these  gains  mean?  They  mean,  when  New  Yorkers  look 
for  advertising  productivity,  the  Daily  News  continues  to  be#  1! 

DAILYbNEWS 

The  eyes,  the  ears,  the  honest  voice  of  New  York. 


Every  Saturday  since  1884 

For  99  years  Editor  &  Publisher  has  given  its  readers  a 
window  on  the  world  of  newspapers.  It  has  offered  as  faithful¬ 
ly  as  humanly  possible  the  first  rough  draft  of  journalistic 
history  over  a  span  of  almost  a  century.  A  year  from  now, 
E&P  will  observe  its  centenary  with  an  issue  devoted  to  100 
years  of  journalism  as  seen  through  the  pages  of  E&P. 

For  the  last  half-century,  E&P  has  been  the  only  indepen¬ 
dent  weekly  journal  of  newspapering.  Launched  as  The  Jour¬ 
nalist,  March  22,  1884,  E&P  (founded  in  1901)  subsequently 
consolidated  its  predecessor  as  well  as  The  Fourth  Estate, 
Newspaperdom,  and  Advertising. 

When  E&P  was  born  there  were  971  daily  newspapers  in 
the  U.S.  with  a  combined  circulation  of  4,000,000.  President 
Chester  A.  Arthur  headed  a  nation  only  50,000,000  strong. 
The  South  was  in  the  throes  of  reconstruction  and  the  West 
was  in  a  flood-tide  of  settlement.  The  telephone  was  in  its 
first  decade  and  the  Atlantic  cable  barely  in  its  second.  Rag 
paper  was  in  general  use  and  Ottmar  Mergenthaler  was  per¬ 
fecting  his  first  Linotype. 

The  American  Newspaper  Publishers  Association  was  not 
to  be  founded  until  1887.  The  Audit  Bureau  of  Circulations 
didn’t  come  until  1914.  No  one  ever  heard  of  ICMA,  INPA, 
INCFO,  ASNE,  APME,  INAME,  or  the  Advertising  Bureau. 

In  1885  owners  of  The  Journalist  declared:  “We  propose 
making  this  an  entertaining  newspaper  for  journalists,  and 
literary  men  and  women,  and  we  anticipate  the  publication  of 
much  that  will  interest  the  general  public.  We  hope  to  make 
The  Journalist  bright,  without  being  nasty;  aggressive  and 
yet  not  scurrilous;  dignified  but  not  ‘tame.’  If  we  find  wrongs 
to  be  righted  in  our  profession,  shams  to  be  exposed,  petty 
tyrants  to  be  subdued,  we  shall  cheerfully  undertake  the 
work. 

“With  abundant  experience,  ample  capital  and  tenacity, 
and  best  of  all,  a  host  of  friends.  The  Journalist  starts  upon  its 
new  career,  hoping  to  win  the  confidence  and  deserve  the 
support  of  those  whose  interests  it  expects  to  serve.’’ 

That  credo  was  astonishingly  prophetic.  Newspapers  and 
newspaper  people  have  become  of  interest  “to  the  general 
public”  so  that  they  are  featured  in  all  media,  some  consum¬ 
er-oriented  “reviews”  have  been  launched  as  well  as  several 
foundation  and/or  association-supported  publications  re¬ 
porting  on  the  journalistic  field. 

At  the  same  time  E&P’s  own  circulation  figures  indicate  it 
has  won  the  “confidence”  and  deserves  “the  support  of  those 
whose  interests  it  expects  to  serve.”  Our  net-paid  (ABC)  cir¬ 
culation  is  at  an  all-time  high  and  E&P’s  subscribers  are 
renewing  at  an  unprecedent  rate  of  86.26%,  according  to 
ABC.  That  renewal  percentage  has  risen  at  six-month  inter¬ 
vals  from  69.1%  in  June,  1980,  to  71.85%,  73.80%,  76.72%, 
78.58%  to  the  present  high  of  86.26%. 

We  thank  our  readers  for  these  votes  of  confidence  when  so 
many  others  are  trying  to  attract  their  attention. 


The  Oldest  Publishers  ar)d  Advertisers  ^ 

Newspaper  in  America 

With  which  have  been  merged  The  Journalist  ^ 

established  March  22. 1884.  Newspaperdom  established 
March  1892  the  Fourth  Estete.  March  1.  1894.  Editor  &  1 

Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 
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FOR  THE  RECORD 

In  E&P's  February  19  edition,  you 
had  a  story  about  the  New  Jersey  papers 
that  published  the  day  after  the  big 
blizzard.  The  Jersey  Journal  was  not 
listed,  but  we  did  publish  and  distribute. 
In  fact,  we  hired  snowplows  to 
dig  out  and  bring  pressmen  to  our  plant 
and  to  dig  out  for  our  delivery  trucks. 

August  Lockwood 

(Lockwood  is  editor  of  Jersey 
Journal.) 

OPINION  COLUMNS 

The  story  on  the  Cleveland  Plain 
Dealer’s  Board  of  Contributors  is  at 
most  unfactual  and  at  least  misleading. 
The  facts  are  that  the  Plain  Dealer  has 
indeed  dropped  13  syndicated  col¬ 
umnists  but  we  are  still  carrying  17 
syndicated  columnists  and  never  in¬ 
tend  to  deprive  our  readers  of  varying 
opinions  by  professional  journalists. 

Joseph  C.  Rosenheim 

(Rosenheim  is  promotion  director  for 
Plain  Dealer.) 

OFF  BASE 

Doug  Borgstedt’s  cartoon  on  Israeli 
press  censorship  (E&P,  April  9)  is  way 
off  base.  While  Israeli  press  censorship 
may  have  many  faults,  it  is  not  empow¬ 
ered  with  firing  squads  to  enforce  its 
rulings.  Did  Editor  &  Publisher 
characterize  British  or  Argentine  press 
censors  in  this  way  during  the  Falk- 
lands  conflict?  Both  of  these  nations 
worked  hard  at  managing  the  news. 
Why  single  out  Israel  for  such  a  one¬ 
sided  treatment.  It  is  accepted  that 
press  censorship  is  concomitant  with 
military  activity  anywhere.  The  im¬ 
plication  that  Israel  is  shooting  the 
press  is  foul.  Its  press  is  among  the 
world’s  most  free. 

Richard  Kline 

217  N.  Providence  Rd. 

Wallingford,  Pa.  19086 


FAIL  TO  UNDERSTAND 

The  letter  in  the  March  26th  issue  of 
Editor  &  Publisher  from  S.  Austin 
Brew  is  typical  of  those  who  fail  to 
understand  the  true  role  of  newspapers 
in  our  society.  The  reason  that  adver¬ 
tising  in  newspapers  ranks  as  the  most 
believable  in  survey  after  survey  is  be¬ 
cause  we  practice  freedom  of  speech 
and  expression  as  an  intergral  part  of 
our  business. 

Last  week,  one  of  our  newspapers 
carried  a  liquor  ad,  while  an  editorial  in 
the  same  issue  talked  about  the  harmful 
affects  from  the  misuse  of  alcohol.  This 
is  no  different  that  Mr.  Brew’s  example 
of  running  the  cigarette  advertise¬ 
ments,  while  pointing  out  the  dangers 
of  smoking  in  the  same  issue.  Neither 
case  seems  to  be  much  different  than 
voting  to  elect  a  governmental  official, 
while  having  the  right  to  criticize  him 
once  he  is  in  office.  Or  publishing  differ¬ 
ent  view  points  on  the  same  issue 
the  same  publication. 

It  is  called  freedom,  Mr.  Brew  and  if 
you  think  that  freedom  of  speech 
should  be  purchased  for  the  price  of  a 
cigarette  ad  I  am  thankful  you  are  no 
longer  heading  up  the  newspaper  media 
division  at  a  major  advertising  agency. 

Richard  T.  Rae 

(Rae  is  publisher  of  Pidgeon  Forge 
(Tenn.)  Mountain  Press.) 

Corrections 

An  article  in  the  April  9  issue  of  E&P 
incorrectly  identified  John  Lavine  of 
the  Lavine  Newspaper  Group  in  Wis¬ 
consin,  Jonathan  Friendly  of  the  New 
York  Times,  and  Loren  Ghiglione  of  the 
Southbridge  (Mass.)  News,  as  partici¬ 
pating  in  The  Hastings  Center  project 
entitled  “Legislative  Ethics  and  the 
Media.” 

The  trio  is  instead  among  the  partici¬ 
pants  in  another  Hastings  Center 
study — on  ethics  in  journalism. 

Affiliated  F\iblications  annual  share¬ 
holders  meeting  will  be  on  May  18  at  11 
a.m.  at  State  Street  Bank  in  Boston. 
E&P  incorrectly  gave  the  date  as  May 
29. 


AAThe  New  York  Times 
V  V  News  Service  offers  an 
impressive  array  of  expert 
V  writers  in  specialty  fields 

J 1%  4 rl.v  ^  spread  of  cultural 

1  fartl  fC  news  that  cannot  be  dupli- 
cated  by  the  existing  nfiws 

Managing  Editor 

— -  South  Bend  Tribune 

NEWS  SERVICE _ 

For  information  contact  Sam  Summerlin  or  Harriet  Stanton.  212-972-1070. 
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^  Others  talk  about  peace. 
This  man  says  it  can  be  achieved. 

Now. 


An  interview  with  Henry  Kissinger. 
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V  e  On  April  24,  in  an  exclusive  interview  with  former  Secretary 

I  j  of  State  Henry  Kissinger,  correspondent  Tad  Szulc  poses  the 
;  ;  timely  question, “Is  Real  Peace  Possible?" 

,  4  Kissinger’s  answer? 

^  I  Surprisingly  affirmative.  He  not  only  thinks  that  peace 

^  between  the  Superpowers  is  possible— but  he  believes  the  time  for 

'  ■  negotiation  is  now. 

Though  Kissinger’s  thoughts  may  surprise  people,  the  breadth 
and  magnitude  of  this  story  will  not.  That’s  because  Parade  writers 
''  '  provide  topflight  journalism  week  after  week. 

From  the  pen  of  Szulc  alone,  your  readers  have  met  Mitterrand 
*  '  of  France.  Jamzelski  of  Poland.  Gandhi  of  India.  And  now  Kissinger. 

'  ’  Thus  it  is  no  surprise  that  43  million  Americans  welcome 

^  "  Parade  into  their  homes  each  Sunday.  After  all,  it’s  the  magazine  that 

^  ‘  provides  a  world  of  information  about  the  world  in  which  we  live. 

1  ‘  ■ 


If  you  thought 
you  had  our 
number,  it's 
time  you  had 
another  look. 

Some  people  had  Tfie  Washington 
Times  written  off  before  the  ink  dried 
on  our  first  issue,  back  in  May,  1982. 

But  The  Times  knew  something  the 
nay-sayers  didn’t.  That  Washington 


istic  style. 

The  Washington  Times  delivered. 

With  a  strong  conservative  voice.  A 
staff  of  respected  professionals.  Pro¬ 
ducing  crisp,  tightly-edited,  excellent 
journalism  in  an  understood-at-a- 
glance  format. 

By  the  end  of  October,  our  home 
delivery  subscriptions  had  risen  to 

46,907.  Still,  some  critics  dismissed  I 

it  as  just  so  many  curiosity-seekers. 

Obviously,  their  curiosity  has  been  | 

well-satisfied.  In  the  five  months  I 

since,  our  home  delivery  subscrip-  j 

tions  have  jumped  another  140%, 

to  1 12,848.  A  full  89%  of  our  total  J 

paid  circulation  of  126,582.* 

For  the  nation’s  newest  metro- 
politan  daily  to  have  accomplished 

so  much  in  just  over  ten  months  is  ' 

phenomenal,  true.  But,  to  us,  not 

surprising. 

•March  31,  1983  Audit  conducted  by  Fox  &  Company, 
national  independent  certified  public  accountants. 
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FOR  SALE:  Chicago  Sun-Times 


Just  precisely  how  the  sale  of  the 
Chicago  Sun-Times  will  be  handled 
was  still  anybody’s  guess  as  E&P  went 
to  press  this  week. 

Executives  from  Field  Enterprises 
could  not  be  reached  for  comment  and 
referred  all  calls  to  the  company’s  PR 
department  which  said  the  procedure 
“has  not  been  determined  yet.” 

An  informal  survey  of  industry 
observers  gave  the  best  odds  for  poten¬ 
tial  buyers  to  Times  Mirror  Co., 
Washington  Post  Co.,  Rupert  Mur¬ 
doch,  and  a  consortium  of  local  inves¬ 
tors. 

Times  Mirror  said  that  “it  was  look¬ 
ing  at  the  paper,”  while  the  Washing¬ 
ton  Post  declared  “It  is  our  policy  not 
to  comment  on  past,  present  or  future 
acquisitions.”  It  did  admit,  however, 
that  it  was  “in  the  market  for  a  major 
metro.”  Murdoch  could  not  be  reached 
for  comment. 

At  their  annual  shareholders’  meet¬ 
ing  (April  19)  in  Miami,  a  Knight- 
Ridder  executive  called  it  “very  unlike¬ 
ly  that  Knight-Ridder  is  going  to  be  in¬ 


terested  in  the  Sun-Times.”  He  added 
that  the  Miami-based  company’s  news¬ 
paper  acquisition  criteria  has  “capped 
offat  200,000  circulation”  newspapers. 

Others  such  as  Capital  Cities  Com¬ 
munications,  Inc.,  Thomson  Newspap¬ 
ers  and  the  A.H.  Belo  Corp.  said  the 
Sun-Times  was  too  large  for  their  port¬ 
folios. 

Marshall  Field  V  announced  April  15 
that  he  and  his  half-brother 
Frederick — each  50%  stockholders 
were  liquidating  and  dissolving  the 
company  because  of  the  latter’s  desire 
to  “pursue  his  own  business  in¬ 
terests.” 

The  announcement  came  just  days 
after  the  651,579  daily  finished  a  com¬ 
pletely  redesigned  format  during  a  year 
of  record  revenue  and  increased  ^ 
linage. 

All  of  the  outside  newspaper  execu¬ 
tives  interviewed  by  E&P  called  the 
field  of  potential  buyers  “extremely 
narrow”  because  of  the  paper’s  even¬ 
tual  price  tag — which  has  been  esti¬ 
mated  to  be  anywhere  from  $100  mil¬ 


lion  to  $250  million,  the  market’s  tough 
competitive  nature,  the  Sun-Times’  un¬ 
ions  and  its  aging  letterpress  plant  situ¬ 
ated  just  a  few  miles  away  from  the 
Chicago  Tribune's  new  $186  million 
offset  facility  which  went  online  last 
September. 

One  east  coast  newspaper  broker  in¬ 
dicated  that  Murdoch  reportedly  had 
been  interested  in  the  Sun-Times  sever¬ 
al  years  ago  but  thought  it  was  not 
worth  more  than  $150  million.  The  same 
broker  said  Times  Mirror  reportedly 
had  discussed  the  possibility  of  buying 
the  Sun-Times  Field  Newspaper  Syndi¬ 
cate  and  the  company's  five  UHF  stations 
for  $4(X)  million  two  or  three  years  ago. 

The  most  vocal  contender  to  date  has 
been  Bernard  S.  Epton,  the  city’s  Re¬ 
publican  mayoral  candidate  who 
blamed  his  recent  defeat  on  the  media’s 
“biased  coverage.”  Epton  said  April 
17  that  he  was  lining  up  investors  to  buy 
the  Sun-Times,  and  that  if  he  were  suc¬ 
cessful.  columnists’  Mike  Royko.  Roger 
Simon  and  Basil  Talbott  Jr.  would  be 
(Continued  on  page  19) 


A  broadcast  legend  steps  down,  out 

Bill  Paley  becomes 
a  newspaperman 


William  S.  Paley,  81,  chairman  and 
founder  of  CBS  started  his  new  career 
as  a  newspaperman  on  April  20. 

Paley,  who  announced  his  resigna¬ 
tion  last  fall  as  CBS’  chairman,  be¬ 
came,  effective  Wednesday,  April  20,  a 
partner  in  Whitcom  Investments  and 
will  represent  that  company’s  interest 
in  the  Paris-based  International  Herald 
Tribune. 

Paley,  a  broadcast  journalist  for  50 
years,  said  he  was  getting  into  the  news¬ 
paper  business  for  two  reasons.  “First 
I  have  always  been  interested  in  the 
newspaper  business.  Second,  I  think  it 
is  certainly  one  of  the  best  newspapers  in 
the  world.  It  belonged  to  my  brother-in- 
law,  John  Hay  Whitney,  so  I  knew  the 
people  there  and  had  a  sort  of  special 
family  feeling  toward  it.” 

Paley  said  he  will  be  spending  time 
on  a  lot  of  other  activities  as  well.  “I 
have  become  interested  in  the  scientific 
world.  I  was  instrumental  in  helping  to 


start  a  genetics  organization,  called  the 
Genetics  Institute.  That  area  has  a  very 
bright,  exciting  future,  and  the  Institute 
is  doing  very  well. 

“I  am  chairman  of  the  Museum  of 
Modern  Art,  and  I  am  keenly  interested 
in  the  area  of  art  that  that  museum  rep¬ 
resents.  I  want  to  give  more  time  to 
that.  I  will  take  a  more  active  interest  in 
the  Museum  of  Broadcasting,  which  I 
started  a  few  years  ago.  It  has  been  a 
great  success  and  is  growing  at  a  rapid 
rate.” 

Paley  said  broadcasting  is  “in  my 
blood,”  and  he  would  go  right  back  into 
it  if  he  were  starting  out  now. 

One  of  his  regrets,  he  said,  was 
seeing  his  policy  of  “fairness  and  ba¬ 
lance”  become  a  government  regula¬ 
tion. 

“The  fairness  doctrine  was  actually 
invented  by  us.  We  called  it  ‘fairness 
and  balance,’  and  made  it  the  corner¬ 
stone  of  our  policy  concerning  the  CBS 


William  S.  Paley 
news  operation. 

“But  it’s  one  thing  to  establish  such  a 
standard  voluntarily,  and  to  try  to  live 
up  to  it  by  following  our  own  best  judg¬ 
ment;  it’s  another  to  have  it  imposed 
from  outside,  with  judgment  passed  by 
a  government  agency. 

“When  I  introduced  that  policy  of 
fairness  and  balance,  I  was  really  trying 
to  protect  the  public  against  two  possi¬ 
ble  enemies.  One  was  the  broadcaster 
himself.  I  believed  that  this  was  going 
to  be  a  very  important  and  influential 
medium.  And  1  thought  that  some 
broadcasters  might  start  flexing  their 
muscles  and  saying,  ‘We’ll  tell  the 
world  what  to  do.’ 

(Continued  on  page  18) 
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Politics  and  business 
to  mix  at  97th  AN  PA 


Advance  registration  indicates  that 
attendance  at  the  97th  Annual  AN  PA 
Convention  in  New  York  City  April  25- 
27  will  come  close  to  the  previous  re¬ 
cord  of  2,241  recorded  in  New  York 
four  years  ago. 

President  Reagan  is  still  expected  to 
address  the  AN  PA  luncheon  on 
Wednesday,  April  27,  but  there  has 
been  no  official  announcement  yet 
from  the  White  House.  Ray  Shaw, 
president  of  Dow  Jones  &  Co.  Inc.,  is 
convention  arrangements  committee 
chairman. 

New  York  Mayor  Edward  I.  Koch 
will  welcome  Convention-goers  at  the 
Monday  ANPA  Keynote  Breakfast. 
ANPA  chairman  and  president  William 

C.  Marcil  will  deliver  the  traditional 
keynote  address.  An  address  by  Sen. 
Daniel  Patrick  Moynihan  (D-N.Y.)  will 
follow. 

A  movie,  “First  135  Years,”  will 
highlight  the  annual  Associated  Press 
business  meeting  and  election  later 
Monday  morning. 

Kansas  Senator  Robert  Dole  and  Eliz¬ 
abeth  Dole,  Secretary  of  Transporta 
tion,  said  they  will  address  the  AP's 
annual  luncheon. 

The  Monday  afternoon  General  Ses¬ 
sion  will  consist  of  four,  two-hour  cli¬ 
nics — including  questions  from  the 
floor — to  be  held  concurrently: 

•  “Preprint  Advertising:  New  Chal¬ 
lenges  and  Opportunities” — modera¬ 
tor  Gerald  T.  Tache,  vicepresident  for 
newspaper  operations  of  Ottaway 
Newspapers  Inc.,  Campbell  Hall, 
N.Y.;  participants  Edward  J.  McCaf¬ 
frey,  assistant  postmaster  general; 
Robert  Neely,  president  of  Marketing 
Showcase,  New  York;  David  Branden, 
vicepresident/sales  and  marketing  of 
George  F.  Calassis  and  Co.,  Detroit; 
Russell  D.  Bowman,  vicepresident/ 
marketing  development  of  John  Blair 
Marketing,  New  York;  and  Jerome  S. 
Tilis,  senior  vicepresident  of  the  Phil¬ 
adelphia  Inquirer. 

•  “Newspaper  TMC  Success  Stor¬ 
ies” — moderator  Ron  L.  Rickman, 
publisher  of  the  Quad-City  Times, 
Davenport,  Iowa;  participants  David 
Targe,  executive  vicepresident  of 
marketing  of  Newsday,  Long  Island, 
N.Y.;  Donald  P.  Campbell,  president 
of  the  Vancouver  (Wash.)  Columbian', 
and  Woodrow  G.  Shadid,  advertising 
director  of  Bloomington  (111.)  Daily 
Pantagraph. 

•  “The  Next  Newspaper  Technolo¬ 
gy  Breakthrough” — moderator  John 
B.  Lake,  publisher  and  executive 
vicepresident  of  Times  Publishing  Co., 


St.  Petersburg,  Fla.;  participants  Wil¬ 
liam  R.  Applebee,  publisher  of 
Pasadena  (Calif.)  Star-News,;  Joseph 
M.  Ungaro,  vicepresident  Westches- 
ter-Rockland  Newspapers,  White 
Plains,  N.Y.;  and  William  R.  Freeland, 
vicepresident  of  technology  of  Beacon 
Communications  Corp.,  Acton,  Mass. 

•  “Newspaper  Circulation  Sales 
Strategies” — moderator  Ralph  Gib¬ 
son,  director  of  circulation  of  the 
Miami  Herald',  participants  John  J. 
Brown,  senior  vicepresident/circula¬ 
tion  of  the  Philadelphia  Inquirer; 
Frank.  H.  Leeming,  publisher  of 
Kingsport  (Tenn.)  Times-News:  and 
Edward  T.  Parmelee,  vicepresident  of 
marketing  of  Knight-Ridder  Newspa¬ 
pers  Inc.,  Miami. 

The  Tuesday  General  Session  will 
begin  with  a  report  on  the  Newspaper 
Readership  Project  by  co-chairman  Joe 

D.  Smith  Jr.,  publisher  of  the  Alexan¬ 
dria  {La.)  Daily  Town  Talk,  and  Otto  A. 
Silha,  chairman  of  the  board  of  Cowles 
Media  Co.,  Minneapolis.  Also  report¬ 
ing  on  the  Project  will  be  John  C. 
Quinn,  senior  vicepresident  and  chief 
news  executive  of  Gannett  Co.  Inc., 
and  president  of  the  American  Society 
of  Newspaper  Editors;  Charles  B. 
Harriman,  circulation  director  of  the 
Houston  Chronicle  and  president  of  the 
International  Circulation  Managers 
Association;  and  Leo  Bogart,  execu¬ 
tive  vicepresident  and  general  manager 
of  the  Newspaper  Advertising  Bureau. 

An  NAB  presentation  on  advertising 
will  follow.  After  opening  remarks  by 
Bureau  president  Craig  C.  Standen, 
Leo  Bogart  will  present  an  overview 
and  forecast  of  media  expenditure 
trends.  NAB's  presentations  on  nation¬ 
al,  retail  and  classified  advertising  will 
include  remarks  from  clients’  perspec¬ 
tives. 

For  national  advertising,  clients  will 
be  represented  by  Paul  C.  Harper, 
chairman  of  the  board  of  the  New  York 
ad  agency  Needham,  Harper  &  Steers 
Inc.,  and  by  Albert  V.  Casey,  chairman 
of  the  board  and  chief  executive  officer 
of  American  Airlines  Inc.  Retailers  will 
include  Sumner  L.  Feldberg,  chairman 
of  the  board  of  Zayre  Corp.,  Framing¬ 
ham,  Mass. ;  Carol  Goldberg,  executive 
vicepresident  and  chief  operating  offic¬ 
er  of  The  Stop  &  Shop  Companies  Inc., 
Boston;  and  Bob  Brandt,  presdent  of 
Bayles  Furniture,  Rochester,  N.Y. 

Richard  J.  Loughlin,  president  and 
chief  executive  officer  of  Century  21 
Real  Estate  Corp.,  Irvine,  Calif,  will 
present  the  classified  advertiser's 
view.  Also,  Silha  of  Cowles  Media  will 


discuss  shared  mail. 

Following  the  advertising  session, 
NAB  will  hold  its  yearly  business 
meeting. 

ANPA’s  Annual  Business  Meeting 
will  conclude  the  Tuesday  morning 
schedule. 

Former  Vice  President  and  current 
presidential  candidate  Walter  F.  Mon¬ 
dale  will  address  the  United  Press  In¬ 
ternational  luncheon. 

Tuesday  afternoon  again  will  be  de¬ 
voted  to  four  concurrent  panel  discus¬ 
sions.  Two  of  those  will  be  repeats  of 
Monday  topics,  although  one  will  con¬ 
tain  a  new  cast. 

•  “National  Newspapers — What 
Can  We  Learn  From  Them?” — mod¬ 
erator  Frank  E.  Quine,  director  of  the 
American  Press  Institute,  Reston,  Va.; 
participants  A.  Roy  Megarry,  publisher 
of  the  Toronto  Globe  and  Mail,',  Peter 
R.  Kann,  vicepresident/associate  pub¬ 
lisher  of  the  Wall  Street  Journal  New 
York;  and  John  J.  Curley,  editor  of 
USA  Today,  Rosslyn,  Va. 

•  “How  Our  Competitors  Sell 
Against  Newspapers” — moderator 
Louis  A.  Weil,  vicepresident/develop¬ 
ment  of  Gannett;  participants  Ann  W. 
Shannon,  vicepresident  for  marketing/ 
research,  Gannett  Outdoor,  Phoenix, 
Ariz.;  MarkR.  Arnold,  director  of  sales 
of  USA  Today;  James  D.  Mulla,  presi¬ 
dent  and  general  manager  of  WLQV- 
am  and  WCZY-fm,  Oak  Park,  Mich,; 
and  Joseph  R.  Franzgrote,  general 
sales  manager  of  KBTV-tv,  Denver. 

•  The  second  version  of  “Newspaper 
TMC  Success  Stories” — moderator 
Joseph  T.  Lyons,  vicepresident  and 
publisher  of  Capital  Newspapers, 
Albany,  N.Y.;  participants  Ferguson 

E.  Rood,  vicepresident  of  advertising 
and  marketing  of  the  Atlanta  Journal 
and  Constitution',  Arthur  Diaz, 
vicepresident/general  manager  of  Pad- 
dock  Publications,  Arlington  Heights, 
Ill,;  and  Dolph  C.  Simons  Jr.,  publisher 
of  the  Lawrence  (Kans.)  Daily  Journal 
World. 

•  “Preprint  Advertising:  New  Chal¬ 
lenges  and  Opportunities” — the  same 
moderator  and  participants  as  on 
Monday. 

The  Tuesday  evening  ANPA  Dinner/ 
Dance  will  feature  Peter  Duchin  and  his 
orchestra. 

The  Wednesday  general  session  will 
begin  with  Madelyn  P.  Jennings,  Gan¬ 
nett  senior  vicepresident/personnel 
and  administration,  who  will  introduce 
John  Naisbitt,  author  of  “Megatrends 
Affecting  Our  Future”.  Naisbitt  will 
discuss  his  book  and  his  research, 
which  relied  heavily  on  reports  in 
newspapers  across  the  country. 

A  subsequent  discussion  of  “Microt¬ 
rends  Today”  will  include  the  follow¬ 
ing  reports:  “Quality  Circles”  by  Don 
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C.  Becker,  president  of  the  Detroit 
Free  Press',  “Newsroom  Appraisals” 
by  George  J.  Dastyck,  publisher  of 
Gannett  Rochester  (N.Y.)  Newspaper; 
“Climate  Surveys”  by  Larry  D.  Frank¬ 
lin,  executive  vicepresident  of  Harte- 
Hanks  Communications  Inc.,  San 
Antonio,  Texas,  and  “Preventing  Sex¬ 
ual  Harrassment”  by  Dr.  Adele 
Scheele,  columnist  for  King  Features. 

Clarence  Thomas,  chairman  of  the 
U.S.  Equal  Employment  Opportunity 
Commission,  will  speak  on  “EEO — 
What  are  the  Trends?”  Nancy  Hicks, 
president  of  the  Institute  for  Journalism 
Education,  Berkeley,  Calif.,  then  will 
give  an  “Update  on  Minority  Journal¬ 
ists’  Progress,”  and  Christy  C.  Bul- 
keley,  publisher  of  Danville  (Ill.)  Com- 

Board,  officer 
nominations 
set  by  panei 

The  ANPA  nominating  committee 
has  announced  its  intention  to  nomin¬ 
ate  one  new  ANPA  director  and  two 
new  officers. 

The  nominations  will  be  made  at  the 
association's  annual  business  meeting 
April  26,  during  the  97th  Annual  ANPA 
Convention  in  New  York  City.  Elec¬ 
tions  will  follow  at  that  meeting. 

Donald  E.  Newhouse,  president  and 
general  manager  of  the  Star-Ledger  in 
Newark,  N.J.  will  be  nominated  for  a 
two-year  term  on  the  board  of  direc¬ 
tors.  Newhouse,  who  has  been  pub¬ 
lisher  since  1966,  is  a  trustee  of  Syra¬ 
cuse  University,  from  which  he  gradu¬ 
ated  in  1951. 

He  would  succeed  Frank  Daniels  Jr., 
president  and  publisher  of  the  News 
and  Observer  and  Raleigh  (N.C.) 
Times. 

Daniels  is  leaving  the  board  after 
completing  the  normal  eight-year  ten¬ 
ure.  During  that  time,  he  also  served  as 
chairman  and  president  of  ANPA 
Foundation,  and  he  chaired  an  action 
group  that  reviewed  and  revised  the 
Association’s  dues  structure. 

Daniels’  departure  leaves  vacant  the 
post  of  ANPA  treasurer. 

Alvah  H.  Chapman  Jr.,  president 
and  chief  executive  officer  of  Knight- 
Ridder  Newspapers  Inc.  of  Miami,  who 
currently  serves  as  secretary,  will  be 
nominated  to  be  treasurer.  Chapman,  a 
director  since  1977,  has  served  on  the 
Government  Affairs  Committee  and  as 
chairman  and  president  of  the  Founda¬ 
tion. 

Robert  G.  Marbut,  chairman  of  the 
ANPA  Telecommunications  Strategy 
Group,  will  be  nominated  to  succeed 
Chapman  as  secretary.  Marbut,  a 
director  since  1976,  is  president  and 
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merical-News,  will  give  an  “Update  on 
Women  in  Media  Study.” 

“Newspaper  Unions — New  Direc¬ 
tions  Ahead”  will  be  introduced  by 
Darrow  Tully,  publisher  of  the  Arizona 
Republic  and  Phoenix  Gazette,  and 
chairman  of  the  ANPA  Labor  and  Per¬ 
sonnel  Relations  Committee,  Charles 
A.  Perlik  Jr.,  president  of  The  News¬ 
paper  Guild,  and  Joe  Bingel,  president 
of  the  International  Typographical  Un¬ 
ion,  will  make  presentations. 

Dr.  Mortimer  Feinberg,  chairman  of 
BFS  Psychological  Associates  Inc.  and 
professor  emeritus  of  Baruch  College 
of  the  City  University  of  New  York, 
will  finish  the  morning  session  with 
“Beyond  the  Trends — Working 
Smarter.” 

Next  is  the  ANPA  General  Recep- 

chief  executive  officer  of  Harte-Hanks 
Communications  Inc.  of  San  Antonio, 
Texas. 

The  nominating  committee  will  re¬ 
nominate  for  a  second  year  in  their  cur¬ 
rent  officer  positions  chairman  and 
president  William  C.  Marcil,  president 
and  publisher  of  The  Forum,  Fargo, 
N.D.,  and  vicechairman  Richard  J.V. 
Johnson,  president  of  the  Houston 
Chronicle. 

Immediate-past  chairman  and  presi¬ 
dent  Katharine  Graham,  chairman  of 
the  board  of  the  Washington  Post  Co., 
is  expected  to  continue  as  chairman  of 
the  Executive  Committee.  That  com¬ 
mittee  consists  of  Graham,  the  elected 
officers  and  executive  vicepresident 
Jerry  W.  Friedheim. 

Also  at  the  business  meeting,  three 
directors  whose  two-year  terms  expire 
this  year  will  be  renominated  for  new 
terms.  They  are: 

•Helen  K.  Copley,  chairman  and 
chief  executive  officer  of  The  Copley 
Press  Inc.,  La  Jolla,  Calif. 

•Charles  M.  Meredith  111,  publisher 
of  Quakertown  (Pa.)  Free  Press. 

•Lloyd  G.  Schermer,  president  of 
Lee  Enterprises  Inc.,  Davenport, 
Iowa. 

Directors  whose  terms  expire  in  1984 
are: 

Marbut;  Graham;  Garner  Anthony, 
chairman  and  chief  executive  officer  of 
Cox  Enterprises  Inc.,  Atlanta;  Frank 
A.  Bennack  Jr.,  president  and  chief  ex¬ 
ecutive  officer  of  the  Hearst  Corp., 
New  York  City;  William  H.  Cowles 
3rd,  publisher  and  president,  Spokes¬ 
man-Review  and  Spokane  (Wash.) 
Chronicle. 

Also,  Robert  F.  Erburu,  president 
and  chief  executive  officer  of  the  Times 
Mirror  Co.,  Los  Angeles;  Robert  W. 
Estlow,  president  and  chief  executive 
officer  of  the  E.  W.  Scripps  Co.,  Cincin¬ 
nati;  Jacques  G.  Francoeur,  president 
of  UniMedia  Inc.,  Montreal. 

Also,  Edwin  L.  Heminger,  editor 
(Continued  on  page  85) 


tion  and  Annual  Luncheon.  President 
Reagan  is  expected  to  the  the  luncheon 
speaker. 

For  the  afternoon  General  Session, 
Barbara  Walters  of  ABC,  Dan  Rather 
of  CBS  and  John  Chancellor  of  NBC 
will  represent  television  newscasters  in 
“Tv  and  Newspapers  Tell  Each  Other: 
How  I’d  Run  Your  Shop  Differently,” 
Newspaper  representatives  will  in¬ 
clude  Eugene  C.  Patterson,  president 
and  editor  of  Times  Publishing  Co.,  St. 
Petersburg,  Fla.,  A.M.  Rosenthal,  ex¬ 
ecutive  editor  of  New  York  Times,  and 
Peter  M.  Macdonald,  chairman  of  the 
board  of  Harris  Enterprises,  Hutch¬ 
inson,  Kans.  Moderator  will  be 
Michael  G.  Gartner,  president  and 
chief  executive  officer  of  the  Des 
Moines  Register  and  Tribune  Co. 

Time  Table  of  Events 

(All  meetings  take  place  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York  City) 
Monday,  April  25 

8:00  a.m. — ANPA  Keynote  Breakfast, 
Grand  Ballroom. 

10:00  a.m. — Associated  Press  annual 
meeting.  Empire  Room. 

1:00  p.m.—AP  luncheon.  Grand  Ball¬ 
room. 

3:00  p.m. — Topical  clinics  (concur¬ 
rent)— Empire,  Hilton,  Astor  and  Jade 
Rooms. 

Tuesday,  April  26 

8:00  a.m. — General  session.  Grand 
Ballroom. 

8:30  a.m. — Newspaper  Advertising 
Bureau  business  meeting.  Grand  Ball¬ 
room. 

11:15  a.m. — ANPA  business  meeting. 
Empire  Room. 

12:00  noon — UPl  luncheon.  Grand 
Ballroom. 

3:00  p.m. — Topical  clinics  (concur¬ 
rent),  Empire,  Hilton,  Astor  and  Louis 
XVI  rooms. 

Wednesday,  April  27 

8:00  a.m. — General  session.  Grand 

Ballroom. 

1:00  p.m. — ANPA  annual  luncheon. 
Grand  Ballroom. 

3:00  p.m. — General  session.  Empire 
Room. 

Adjournment 

National  weekly 

Donald  E.  Graham,  publisher, 
Washington  Post,  said  it  will  begin  pub¬ 
lishing  The  National  Weekly,  a  tabloid 
this  fall.  The  paper,  edited  by  Noel  Ep¬ 
stein,  will  contain  material  from  the 
Post,  but  will  be  edited  and  redesigned. 
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Ad  bureau’s  Standen  keeps 
a  tight  rein  on  the  budget 


By  John  Consoli 

Craig  Standen’ s  biggest  challenge  in 
his  lO-month  old  role  as  president  of  the 
Newspaper  Advertising  Bureau  has 
been  to  keep  the  organization  operating 
effectively  in  a  recessionary  economy. 

Although  he  spent  40%  of  his  time 
traveling  on  bureau  business  since  tak¬ 
ing  over  as  president,  Standen  has  also 
spent  much  of  his  time  trimming  bureau 
expenses. 

“1982  was  a  recession  year  and  like 
any  of  our  member  newspapers,  we 
have  had  to  cut  costs,”  Standen  said. 
“We  have  finite  resources  and  we  must 
do  all  we  can  to  address  the  most  im¬ 
portant  problems  facing  newspapers. 

One  area  Standen  has  held  the  line  in 
is  travel.  “The  bureau  travel  budget  for 
the  (fiscal)  year  ending  this  May  3 1  is  no 
higher  than  it  was  three  years  ago,”  he 
said. 

While  he  recognizes  the  importance 
for  a  sales  organization  to  get  out  of  the 
office  and  makes  calls,  Standen  also 
said  sales  calls  can  be  “doubled  up”  on 
a  single  trip. 

“When  your  revenue  is  not  as  high  as 
you  would  like,  you  look  for  areas 
where  you  can  cut  back  without  jeopar¬ 
dizing  the  sales  effort,”  he  said. 

One  program  that  was  not  cost  jus¬ 
tifiable  has  been  eliminated,  some 
duties  have  been  consolidated,  a  few 
vacancies  have  gone  unfilled,  phone 
calls  are  being  scrutinized  and  the 
bureau  is  printing  its  sales  tool 
brochures  in  more  two  color,  rather 
than  four  color. 

The  bureau  now  has  135  employees, 
down  from  1 38  when  Standen  took  over 
as  president  from  Jack  Kauffman  last 
June. 

When  Larry  Goodman,  vicepresi¬ 
dent/department  stores,  retired,  his 
duties  were  consolidated  among  the 
other  retail  vicepresidents.  Also,  a 
program  called  Customized  Local 
Advertising  Sales  Service  (CLASS), 
which  was  in  operation  for  about  Vh 
years,  was  eliminated  April  1  and  two 
employees  involved  with  that  program 
were  let  go.  “There  was  not  enough 
demand  to  justify  continuing  the  ser¬ 
vice,”  Standen  said. 

The  bureau  also  purchased  its  com¬ 
puter  system  rather  than  continue  to 
lease  it,  which  will  save  the  organiza¬ 
tion  money  in  the  long  run. 

Beyond  the  need  for  tight  budgeting, 
Standen  sees  no  real  weaknesses  in  the 
bureau.  “When  1  took  the  job  I  said  1 
would  make  no  revolutionary  changes. 
I  said  everything  would  be  done  evolu¬ 
tionary.”  He  has  held  to  that  promise. 


“All  the  major  functional  elements  at 
the  bureau  are  in  place,”  he  said.  “If  I 
were  going  to  set  up  the  industry  selling 
arm,  this  is  the  way  I  would  do  it.  Like 
any  organization  today,  we  could  al¬ 
ways  use  more  people.  The  only  asset 
this  organization  has  is  its  people.  The 
number  and  quality  of  our  people  is  the 
key  to  our  success.” 

Comparisons  between  Standen  and 
his  predecessor,  Kauffman,  have  been 
made  by  some  newspaper  executives, 
who  say  that  Kauffman  was  more  out¬ 
going  and  visible — a  desired  trait  for 
the  head  of  a  newspaper  sales  organiza¬ 
tion. 

Some  also  point  out,  however,  that 
when  Kauffman  first  joined  the  bureau 
in  the  shadow  of  then  bureau  president 
Charles  Lipscomb,  he  was  also  not  as 
outgoing  and  visible  and  he  later  grew 
to  be. 

Standen,  who  was  brought  in  by 
Kauffman  and  the  bureau  board  three 
years  ago  as  executive  vicepresident 
and  heir-apparent,  refused  to  compare 
himself  to  Kauffman. 

He  did  point  out  that  he  inherited  the 
bureau  leadership  in  a  recessionary 
economy,  while  Kauffman  headed  the 
bureau  during  many  years  when  the 
economy  was  much  better. 

“We  have  different  styles,”  Standen 
said,  before  cutting  himself  off. 

Standen  said  he  has  not  altered  the 
role  of  president  significantly  since  tak¬ 
ing  over.  He  sees  the  need  to  do  three 
general  things  as  president.  First,  to 
represent  the  newspaper  industry  to 
advertisers.  Second,  to  make  sure 
bureau  resources  are  properly  man¬ 
aged.  And  third,  to  find,  hire  and  moti¬ 
vate  the  best  people  that  can  provide 
the  best  services  to  the  newspaper  in¬ 
dustry. 

“I  try  to  participate  in  sales  calls  as 
often  as  I  can,”  he  said.  “1  spend  as 
much  time  as  I  possibly  can  with  adver¬ 
tisers  and  agency  people.  One  of  my 
most  important  roles  is  to  spend  time 
with  these  people.  But  one  of  our  most 
important  tools  is  the  budget.  During 
1981,  1982  and  1983  we  have  had  to 
operate  in  a  recession.  We’ve  had  to 
very  carefully  control  our  costs.” 

Standen  said  the  bureau  is  really  run 
by  its  newspaper  members  through  the 
board  of  directors  which  is  made  up  of 
member  newspaper  executives.  It  is 
the  board  of  directors,  he  said,  that  ulti¬ 
mately  decides  which  projects  the 
bureau  will  undertake  and  whether  the 
budget  is  cost  justifiable. 

Standen  also  said  the  bureau  re- 

(Continued  on  page  15) 


ANPA  parties  and 
meal  functions 

Saturday,  April  23 

11:00  a.m. — Trustees  of  the  William 
Randolph  Hearst  Foundation,  recep¬ 
tion  and  luncheon  for  members  of 
Association  of  Schools  of  Journalism 
and  Mass  Communications,  Louis  XVI 
Suite,  Waldorf-Astoria. 

Sunday,  April  24 

10:00  a.m. — Macy’s  Department 
Store,  brunch  in  Cellar  and  P.J. 
Clarke’s  restaurant,  tour  of  store.  (By 
invitation  only  to  first  350). 

4:30  to  7:30  p.m. — Rockwell  Interna¬ 
tional  Goss  Party,  St.  Regis  Hotel 
Penthouse  &  Roof,  5th  Ave.  &  55th  St., 
cocktails.  (By  invitation  only). 

5:00  to  8:00  p.m. — Parade,  Waldorf- 
Astoria,  Starlight  Roof,  Park  Ave.  & 
50th  St.,  cocktails  and  hors  d ’oeuvres. 
(By  invitation  only). 

6:00  to  8:00  p.m. — Canadian  Interna¬ 
tional  Paper  Co.,  Empire  Room,  Wal¬ 
dorf-Astoria. 

6:30  p.m. — Family  Weekly,  Ballroom 
at  Windows  on  the  World,  1  World 
Trade  Center,  cocktails.  (By  invitation 
only). 

7:30  p.m. — Family  Weekly  dinner.  The 
Nieuw  Amsterdam  Ballroom,  Vista 
Hotel,  directly  adjacent  to  1  World 
Trade  Center.  (By  invitation  only). 
Monday,  April  25 

7:30  a.m.— Editor  &  Publisher’s 
annual  Eye  Opener,  East  Foyer,  Wal¬ 
dorf-Astoria. 

8:00  a.m. — ANPA  Keynote  Breakfast, 
Grand  Ballroom,  Waldorf-Astoria. 
12:00  noon — AP  reception  (cash  bar). 
Empire  Room,  and  luncheon.  Grand 
Ballroom,  Waldorf-Astoria.  (By  invita¬ 
tion  only). 

5:30  to  8:30  p.m. — A  private  viewing  of 
the  Vatican  Collections,  La  Belle  Epo- 
que.  The  American  Wing  and  The  Tem¬ 
ple  of  Dendur  at  Metropolitan  Museum 
of  Art,  sponsored  by  New  York  Times 
Co.  (By  invitation  only). 

Tuesday,  April  26 

7:30  a.m. — Breakfast,  courtesy  of 
Newsday,  East  Foyer,  Waldorf- 
Astoria. 

9:00  a.m. — Ft.  Lauderdale  News  and 
Sun-Sentinel’s  breakfast  and  sneak 
preview  of  its  new  Sunday  magazine. 
Ballroom  A,  Grand  Hyatt  Hotel,  42nd 
St.  and  Lexington  Ave.  By  invitation 
only). 

12:00  noon — UPI  reception  and  lun¬ 
cheon,  Grand  Ballroom,  Waldorf- 
Astoria,  (By  invitation  only). 

5:00  to  7  p.m. — Landon  Associates 

(Continued  on  page  18) 
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(Continued  from  page  14) 
venues  are  limited  because  they  are 
based  on  the  revenues  of  the  newspap¬ 
er  members.  “As  member  newspapers’ 
revenues  go  up,  our  membership  dues 
go  up,”  he  said.  The  bureau  receives 
90%  of  its  revenue  from  membership 
dues,  he  said. 

The  bureau  budget  for  the  year  en¬ 
ding  May  31  is  about  $11  million  and 
the  bureau  board  will  be  meeting  during 
the  American  Newspaper  Publishers 
Association  Convention  in  New  York 
this  week  to  vote  on  a  new  budget  for 
the  fiscal  year  beginning  June  1. 

“This  organization  is  owned  by  the 
newspaper  business,”  Standen  said. 
“They  elect  a  board  of  directors  whose 
duty  it  is  to  oversee  the  operations  of 
the  bureau. 

“Every  year  each  (bureau)  depart¬ 
ment  puts  together  a  list  of  projects  it 
wants  to  do  in  the  coming  year,”  Stan¬ 
den  said.  “Board  members  also  add  to 
that  list.  The  total  number  of  projects  is 
usually  between  90  and  100.  Then  we 
sit  down  with  the  priorities  committee, 
headed  by  Jim  Jerow  of  the  Cincinnati 
Enquirer,  and  rate  the  projects  from 
most  important  to  least  important. 

“In  a  given  year,  we  will  narrow  it 
down  to  25  or  30  projects  that  we  con¬ 
sider  the  most  important.  That  doesn’t 
mean  the  others  aren’t  important.  We 
do  those  which  we  feel  reflect  the 
greatest  needs  of  the  industry.  That  will 
help  the  greatest  number  of  news¬ 
papers.” 

Standen  said  he  meets  with  the  board 
quarterly  to  review  how  the  budget  is 
holding  up  and  to  make  changes  if 
necessary. 

“I  don’t  ask  them  to  tell  me  how  to 
manage  the  budget,  but  I  don’t  think 
it’s  fair  to  keep  them  in  the  dark 
either,”  he  said. 

Standen  realizes  that  maintaining 
bureau  membership  in  a  troubled  eco¬ 
nomy  is  a  problem.  He  also  realizes 
that  many  bureau  members  are  not 
aware  of  what  services  the  bureau  pro¬ 
vides.  Recently  the  bureau  initially  lost 
a  few  newspaper  members  for  that 
reason,  but  regained  them  when  per¬ 
sonal  visits  by  bureau  executives 
showed  them  what  the  bureau  has  to 
offer. 

“One  of  the  toughest  jobs  is  com¬ 
munications  with  members,”  Standen 
said.  “I  will  accept  some  of  the  respon¬ 
sibility  for  less  than  perfect  com¬ 
munication,  but  it  is  a  two-way  street. 
Our  members  can  call  us  at  any  time.” 

Standen  said  one  way  to  improve 
communications  between  the  bureau 
and  its  members  was  to  start  a  monthly 
newsletter.  A  major  portion  of  the 
newsletter  tells  members  what  bureau 
executives  are  holding  seminars  where, 
and  which  bureau  executives  are  call¬ 
ing  on  what  advertisers. 

“We  have  also  redesigned  our 
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monthly  information  packet  to  mem¬ 
bers  to  make  it  easier  to  use,”  he  said. 

“Morning  with  the  Bureau”  was  also 
instituted  last  year.  Under  this  prog¬ 
ram,  held  10  times  a  year,  bureau  ex¬ 
ecutives  meet  with  member  newspaper 
executives  and  “explain  how  they  can 
maximize  their  use  of  what  the  bureau 
is  offering.” 

In  order  to  further  improve  bureau/ 
member  communication,  a  “Small- 
Medium  Sized  Newspaper  Commit¬ 
tee”  under  the  direction  of  bureau 
board  member  Harry  Horvitz  was  cre¬ 
ated  toward  the  tail  end  of  Kauffman’s 
regime. 

Another  problem  Standen  will  have 
to  deal  with  down  the  road  is  that  many 
of  the  bureau’s  top  executives  are  near¬ 
ing  retirement  age. 

“One  of  the  strengths  of  the  bureau 
has  always  been  that  it  has  had  trained 
people  from  the  outside  come  in  to  fill 
vacant  positions,”  Standen  said.  “It’s 
hard  for  the  bureau  to  train  people  on 
the  job.  They  must  have  broad  experi¬ 
ence  when  they  come  here.  When  you 
hire  that  way,  you  are  likely  to  get 
someone  who  is  older,  in  the  middle  of 
his  career.” 

“We  recognize  that  within  five 
years,  we  may  have  to  replace  some  of 
our  top  executives  who  will  retire,” 
Standen  said.  “When  the  time  comes, 
we  will  first  look  internally  and  then  go 
outside.” 

Standen,  who  is  40,  said  he  did  not 
experience  any  resentment  when  he 
was  brought  in  to  head  the  bureau, 
bypassing  several  older  bureau  execu¬ 
tives  who  had  more  experience. 

Leo  Bogart,  executive  vicepresident 
and  general  manager,  shares  many  of 
the  responsibilities  of  running  the 
bureau  with  Standen. 

“Because  I  travel  a  lot,  Leo  and  I 
share  a  lot  of  common  responsibili¬ 
ties,”  Standen  said.  “We  have  no  sec¬ 
rets  from  one  another.” 

Standen  said  he  also  relies  on  the 
“abilities  of  the  individual  department 
heads  to  make  decisions.” 

The  bureau’s  lease  at  its  current  loca¬ 
tion  expires  in  1987  and  the  building’s 
owner  has  said  there  is  no  guarantee  the 
lease  will  be  renewed. 

As  a  result,  Standen  has  a  consultant 
searching  for  new  quarters.  “We  have 
been  looking  to  see  what  options  we 
have,”  he  said.  “As  long  as  New  York 
City  is  the  media  capital,  we  will  stay 
here,”  he  said. 

Standen  believes  it  is  “absolutely 
necessary”  that  the  bureau  cooperated 
with  ANPA  on  certain  matters  of  joint 
interest  such  as  the  battle  to  combat 
postal  rate  increases  for  newspapers. 

“What  happens  to  postal  rates  will 
ultimately  effect  our  ability  to  compete 
as  an  advertising  medium,”  he  said. 

“We  have  no  lawyers  on  our  staff 
and  will  do  no  lobbying,”  he  said. 
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Deci&on  near 
on  endor^ment 
of  ad  sUindards 

By  EsteUe  F.  Sindaire 

When  the  American  Newspaper 
Publishers  Association  (ANPA)  and 
Newspaper  Advertising  Bureau  boards 
meet  in  New  York  next  week,  a  15-year 
effort  by  American  Association  of 
Advertising  Agencies  (AAAA),  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  (INAME),  and 
ANPA  to  make  newspaper  space  less 
forbidding  to  advertisers  will  face  its 
moment  of  truth. 

Almost  a  generation  of  newspaper¬ 
men  have  entered  the  industry  since  the 
saga  began.  Some  have  no  idea  why 
and  how  the  furor  over  Standard 
Advertising  Units  and  formats  started. 
A  review  is  in  order. 

In  the  late  1960s,  a  spate  of  new 
plants  brought  with  it  the  introduction 
of  off-beat  newspaper  formats.  Either 
agency  costs  rose,  and  an  ad  was  fitted  to 
a  new  format,  or  the  paper  lost  revenue 
when  it  was  omitted  from  an  ad  cam¬ 
paign. 

Trouble  increased  in  the  early  1970s. 
When  newsprint  price  controls  were  re¬ 
moved,  prices  soared.  Newspapers 
sought  production  economies.  They 
found  them  by  narrowing  their  pages 
and/or  changing  format  so  they  would 
have  more  advertising  lines  to  sell. 

Mid- 1975  saw  217  reported  newspa¬ 
per  formats.  Some  varied  little  from 
others,  but  even  remembering  which 
ones  were  similar  became  a  challenge 
to  ad  agencies.  Newspaper  revenues 
were  increasingly  at  a  competitive  dis¬ 
advantage  vis-a-vis  those  of  easier-to- 
buy  media. 

Individual  efforts  to  alert  newspapers 
to  the  danger  began  about  1974,  and 
led  to  an  organized  effort  by  AAAA. 
This  brought  participation  by  INAME 
(which  was,  however,  still  INAE)  and 
ANPA. 

Even  as  they  worked,  egregious  for¬ 
mats  continued  to  proliferate.  By  late 
1981,  the  total  reached  400. 

By  this  time,  some  industry-saving 
measures  were  about  to  be  put  in  place. 
The  present  SAU  system  was  adopted 
September  1 , 1981 .  Agencies  now  buy  a 
piece  of  space.  Standard  Advertising 
Unit  1  through  SAU  25,  and  refer  to  a 
desk  chart  for  their  dimensions. 

Some  advertisers  object  to  the 
system;  changes  (SAU  Phase  2)  have 
been  proposed.  The  ANPA  board  will 
accept  or  reject  them.  The  question  is: 
Will  Phase  2  increase  ad  revenues  with¬ 
out  costing  more  than  it  brings  in? 

(Continued  on  page  22) 
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Jackson  Clarion-Ledger  tops  Pulitzers 


By  Lenora  Williamson 

A  24-day  series  of  stories,  analyses 
and  editorials  on  inadequacies  in  Mis¬ 
sissippi’s  public  schools  followed  by 
comprehensive  coverage  of  a  special 
legislative  session  on  reform  brought 
the  1983  Pulitzer  Prize  for  meritorious 
public  service  to  the  Jackson  (Miss.) 
Clarion-Ledger. 

No  major  education  improvements 
had  been  adopted  by  the  Mississippi 
legislature  in  29  years  and  compulsory 
education  did  not  exist  when  Governor 
William  Winter  called  the  session  in 
approaching  his  last  year  in  office.  The 
Clarion-Ledger  set  about  documenting 
the  issue  by  specific  editorial  support 
for  reform  and  prominent  display 
accorded  actions  of  legislators  oppos¬ 
ing  reform. 

The  newspaper  campaign  began  with 
a  series  of  reports  based  on  a  six-month 
investigation  of  the  system.  News  stor¬ 
ies,  pictures,  illustrations  and  editorials 
in  the  series  climaxed  the  weekend  be¬ 
fore  start  of  the  special  session.  Then 
came  intensive  coverage  of  the  session, 
with  roll-call  vote  publication  and 
editorials  against  lawmakers  opposing 
reforms. 

The  Clarion-Ledger’s  efforts  were 
credited  with  passage  of  new  taxes  to 
support  improved  schools,  new  manda¬ 
tory  attendance  law,  state-supported 
kindergartens  which  had  not  existed 
before,  among  other  improvements. 

The  67th  annual  Pulitzer  Prizes  were 
announced  April  18  in  packets  distri¬ 
buted  to  media  representatives 
gathered  in  the  World  Room  of  Col¬ 
umbia  University’s  Graduate  School  of 
Journalism,  New  York  City. 

This  year’s  general  local  reporting 
prize  was  awarded  to  the  Fort  Wayne 
(Ind.)  News-Sentinel  editorial  staff  for 
courageous  and  resourceful  coverage 
of  “The  Great  Flood’’  which  hit  the 
city  in  March  of  1982  with  devastating 
impact. 

The  editorial  staff  produced  lead 
stories  of  the  worst  flooding  in  nearly 
70  years  over  six  days  with  96  sidebars 
and  111  photographs. 


The  News-Sentinel,  a  68,000  circu¬ 
lation  paper,  with  four  photographers 
and  nine  city  desk  reporters,  got  daily 
information  to  readers  on  road  clos¬ 
ings,  utility  shutoffs,  emergency  phone 
numbers,  suggestions  for  volunteers, 
food  spoilage  problems,  and  possible 
dangers  in  moving  back  into  their 
homes  when  the  waters  receded. 

The  newspaper  ran  extensive  after- 
math  coverage,  along  with  a  24-page 
special  section  on  plans  to  prevent  fu¬ 
ture  flooding  and  a  poll  of  residents  on 
how  the  emergency  was  handled. 

Editor  &  Publisher  carried  a  re¬ 
port  in  its  April  10,  1982,  issue  detailing 
how  the  evening  New-Sentinel,  a 
Knight-Ridder  paper,  and  the  Fort 
Wayne  Journal-Gazette,  a  morning  in¬ 
dependent,  became  “emergency  in¬ 
formation  centers’’  helping  residents 
meet  the  flood  emergency. 

The  prize  for  special  local  reporting 
went  to  Loretta  Tofani  of  the  Washing¬ 
ton  Post  for  a  series  revealing  in¬ 
humane  conditions  in  the  Prince 
George’s  County  (Maryland)  Deten¬ 
tion  Center. 

Tofani  disclosed  the  unsuspected  ex¬ 
tent  of  rape  and  sexual  assualt  on  men 
by  other  inmates  through  on-the-record 
interviews  with  lawyers,  judges,  jail 
officials,  guards,  medical  workers,  vic¬ 
tims  and  actual  rapists.  Her  articles, 
which  ran  last  September,  took  nine 
months  to  gather  and  brought  swift  re¬ 
sponse  including  special  grand  jury  in¬ 
dictments  of  seven  rapists  and  an  inves¬ 
tigation  by  the  U.S.  Justice  Depart¬ 
ment  of  jail  authorities,  among  other 
actions  which  followed  the  revelations. 

Tofani,  with  the  Washington  Post 
since  1978,  also  won  this  year’s  Society 
of  Professional  Journalists,  Sigma  De¬ 
lta  Chi  general  reporting  award  for  the 
same  series.  Before  joining  the  Post, 
Tofani  had  worked  at  the  Knoxville 
(Tenn.)  News-Sentinel,  Rochester 
(N.Y.)  Democrat  &  Chronicle  and  Un¬ 
ited  Press  International  in  Portland, 
Ore.,  New  York  City  and  Los  Angeles, 
award. 

The  award  for  national  reporting 


went  to  the  Boston  Globe  for  its  ba¬ 
lanced  and  informative  special  report 
on  the  nuclear  arms  race,  having  been 
moved  by  the  Pulitzer  Prize  Board  to 
the  national  reporting  category  from  its 
original  nomination  among  finalists  in 
the  public  service  category. 

The  56-page  special  Sunday  maga¬ 
zine  supplement  of  the  Globe  October 
17,  titled  “War  and  Peace  in  the  Nuc¬ 
lear  Age,’’  aimed  to  help  readers  under¬ 
stand  the  nuclear  arms  debate  and  clar¬ 
ify  issues.  More  than  6,000  requests  for 
additional  copies  came  in  from 
teachers,  libraries,  congressmen  and 
organizations  following  publication. 

Writers  for  the  section  were:  John 
Powers  of  the  Boston  Sunday  Globe’s 
Focus  section;  Fred  Kaplan,  who  co¬ 
vered  defense  issues;  William  Beecher, 
diplomatic  correspondent;  Christina 
Robb,  Boston  Globe  Magazine  writer 
and  Randolph  Ryan,  editorial  writer. 
Editors  were  Michael  C.  Janeway  and 
Harry  K.  King.  Designer  for  the  sec¬ 
tion  was  Ronn  Campisi  and  charts  and 
maps  were  by  Lucy  Bartholomay. 

Sharing  the  Pulitzer  Prize  for  interna¬ 
tional  reporting  were  Thomas  L.  Fried¬ 
man  of  the  New  York  Times  and  Loren 
Jenkins  of  the  Washington  Post.  Both 
receive  a  certificate  and  will  divide  the 
$1,000  category  award. 

Each  won  for  their  individual  report¬ 
ing  of  the  Israeli  invasion  of  Beirut  and 
its  tragic  aftermath.  Jenkins’  daily  dis¬ 
patches  were  termed  notable  for  their 
example  of  reportage  under  deadline 
pressure  and  in  particular  his  reports  of 
September  18-20  following  massacre  of 
Palestinians  in  the  Sabra  and  Shatila 
refugee  camps. 

Friedman’s  coverage  was  notable  for 
its  careful,  hour-by-hour  reconstruc¬ 
tion  of  the  same  events,  published 
September  26,  which  fixed  responsi¬ 
bility. 

Friedman,  now  Beirut  bureau  chief, 
joined  the  Times  in  1981  and  became  a 
foreign  correspondent  last  year.  Earlier 
he  was  a  London  bureau  staff  correson- 
dent  and  Middle  East  correspondent  in 
Beirut  for  United  Press  International. 


Tofani 


Jenkins 


Friedman 


Sitton  Foley 
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PULITZER  PRIZES  1983 


Public  Service — 

Jackson  (Miss.)  Clarion-Ledger 
General  Local  Reporting — 

Fort  Wayne  (Ind.)  News-Sentinel 
Special  Local  Reporting — 

Loretta  Tofani  of  the  Washington  Post 
National  Reporting — 

Boston  Globe 
International  Reporting — 

Thomas  L.  Friedman  of  the  New  York  Times 
Loren  Jenkins  of  the  Washington  Post 
Editorial  Writing — 

Editorial  Board  of  the  Miami  Herald 
Editorial  Cartooning — 

Richard  Locher  of  the  Chicago  Tribune 
Spot  News  Photography — 

Bill  Foley  of  the  Associated  Press 
Feature  Photography— 

James  B.  Dickman  of  the  Dallas  Times  Herald 
Commentary — 

Claude  Sitton  of  the  Raleigh  News  &  Observer 
Criticism — 

Manuela  Hoelterhoff  of  the  Wall  Street  Journal 
Feature  Writing — 

Nan  Robertson  of  the  New  York  Times 


The  Pulitzer  Prize  tor  spot  news  photography  went  to  Bill 
Foley  of  The  Associated  Press  for  his  pictures  of  the 
aftermath  of  the  Sabra  Camp  massacre  in  West  Beirut  last 
September.  This  excerpt  shows  a  Palestinian  woman  bran¬ 
dishing  militiamen  helmets  at  a  memorial  service. 


Academy  of  Fine  Arts  and  the  Art  Cen¬ 
ter  of  Los  Angeles,  spent  20  years  in  the 
United  States  Air  Force,  two  on  active 
duty  as  a  test  pilot.  He  was  an  assistant 
to  Chester  Gould,  creator  of  the  Dick 
Tracy  comic  strip,  from  1957  to  1%1 
and  later  started  his  own  art  studio  in 
Oak  Brook,  Ill.  Locher  joined  the  Chi¬ 
cago  Tribune  in  1973. 

One  of  the  first  newsmen  to  reach  the 
scene  of  the  Sabra  Camp  massacre  in 
West  Beirut  last  September  was  Bill 
Foley  of  The  Associated  Press,  winner 
of  the  Pulitzer  Prize  for  spot  news 
photography.  His  dramatic  pictures  of 
both  victims  and  survivors  are  graphic 
records  of  the  event  that  made  head¬ 
lines  around  the  world. 

Foley,  a  graduate  of  Indiana  Uni¬ 
versity  in  1977,  joined  AP  in  Cairo  the 
following  year.  Now  a  Beirut  resident, 
he  has  covered  assignments  throughout 
the  Middle  East. 

James  B.  Dickman  of  the  Dallas 
Times  Herald  won  the  Pulitzer  Prize  for 
feature  photography  for  his  pictures  of 
life  and  death  in  El  Salvador.  The 
photographs  were  published  in  a  spe¬ 
cial  report  titled  “El  Salvador:  The 
Killing  Ground”  and  in  a  Times  Herald 
Sunday  Magazine  feature,  “El  Salva¬ 
dor  Diary.” 

Dickman  has  been  a  staff  photo¬ 
grapher  at  the  paper  for  13  years. 

Winner  of  the  Pulitzer  for  commen¬ 
tary  was  Claude  Sitton  of  the  Raleigh 
(N.C.)  News  <4  Observer.  He  has  been 

(Continued  on  page  42) 


Winner  of  the  Pulitzer  Prize  for  editorial 
cartooning  was  Richard  Locher  of  the  Chi¬ 
cago  Tribune.  This  drawing  is  representa¬ 
tive  of  his  work  during  the  year. 


Locher 


Robertson  Dickman 
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ANPAers  invited  to  see 
Off-B’way  newspaper  piay 


Playwright  Thomas  Babe  will  be  in¬ 
terested  in  the  reactions  of  editors  and 
publishers  when  they  see  his  new  play 
“Buried  Inside  Extra,"  which  opens  to 
the  press  on  Monday.  April  25  at  the 
New  York  Public  Theater.  425  Lafayette  St. 

“This  is  a  play  about  things  closing 
down  and  ending  up  and  about  how 
people  react  to  that,"  said  Babe  from 
his  home  in  Darien,  Conn. 

“I  chose  the  day  a  newspaper  has  to 
close  as  a  moment  to  tell  the  story.  1 
think  the  closing  of  a  newspaper  is  a 
loss  that  everybody  feels,  not  just  those 
who  work  for  a  newspaper.  It’s  just  like 
losing  a  friend." 

Babe  said  that  the  newspapers  that 
have  closed  in  his  lifetime  influenced 
his  writing  of  the  script."  Born  in  Buf¬ 
falo,  N.Y.,  he  cited  the  loss  of  his 
hometown  paper. 

Babe  said  that  at  one  time  he  thought 
he  was  going  to  be  a  newspaperman. 
He  worked  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  for  two  and  a 
half  months  each  summer  for  four  years 
from  1959  to  1963  in  general  assign¬ 
ment. 

Babe  said  he  “waited  a  long  time”  to 
write  about  his  newspaper  days  and  the 
kinds  of  people  he  met  during  those 
days. 

Babe  spent  several  years  in  England 
as  the  cultural  page  editor  of  a  news¬ 
paper  published  at  Cambridge  Uni¬ 
versity. 

“Newspapers  were  the  love  of  my 
life.  If  there  weren't  other  things  that 
interested  me  more,  I  would  still  be  in 
the  newspaper  business,”  said  Babe. 

He  graduated  from  Yale  Law  School 
in  1972,  but  never  took  up  the  practice 
of  law,  developing  instead  his  urges  for 
the  theater. 

The  plays  for  which  Babe  has  re¬ 
ceived  the  most  prominence  are  “A 
Prayer  for  My  Daughter,  Taken  in  Mar¬ 
riage,  Fathers  and  Sons,"  and  “When 
We  Were  Very  Young,”  a  collabora¬ 
tion  with  dancer-choreographer  Twyla 
Tharp,  performed  at  Winter  Garden. 

The  stars  of  “Buried  Inside  Extra” 
are  Sandy  Dennis,  Hal  Holbrook,  Dixie 
Carter,  Vincent  Gardenia,  and  William 
Converse-Roberts. 

Joseph  Papp.  well  known  to  many 
U.S.  editors  and  publishers  who  have 
heard  him  speak  on  a  panel  at  their 
meetings  in  the  past  in  New  York,  is  the 
producer  as  well  as  the  director  of 
“Buried  Inside  Extra.”  Together  Papp 
and  Babe  chose  the  actors  for  the  cast. 

Babe  said  he  doesn't  want  the  audi¬ 
ences  to  think  they'll  be  watching  “Lou 
Grant"  or  “All  the  President’s  Men." 
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but  more  of  something  like  “Front 
Page."  “1  want  them  to  see  the  fantas¬ 
tic  quality.  I  think  they'll  have  fun.” 

Babe’s  play  will  run  for  seven  weeks 
at  the  Public  Theater  and  then  is  sche¬ 
duled  to  go  to  England  at  the  Royal 
Court  Theater  as  part  of  an  exchange. 
“Top  Girls"  is  the  play  sent  over  to  the 
Public.  It  was  so  successful  with  the 
British  cast  that  it  has  been  recast  now 
with  an  American  cast. 

Babe  has  been  talking  to  a  number  of 
reporters  who  are  members  of  the  In¬ 
vestigative  Reporters  and  Editors  orga¬ 
nization  (IRE).  He  is  writing  a  movie 
about  the  people  who  are  involved  in 
the  Arizona  Project. 

He  and  Hannah  Weinstein,  an  inde¬ 
pendent  producer  (“Stir  Crazy”),  are 
working  with  IRE  and  have  sold  the 
idea  to  Embassy  Pictures.  Money  has 
been  given  to  IRE  and  to  Babe  to  de¬ 
velop  the  picture,  based  on  the  people 
who  went  to  Arizona  following  the 
death  of  Arizona  Republic  reporter 
Don  Bolles  in  June  1976. 


Raley 
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“The  other  institution  1  wanted  to 
guard  against  was  the  government.  It 
was  becoming  apparent  even  then  that 
governments  throughout  the  world 
were  stepping  into  broadcast  opera¬ 
tions,  and,  in  most  places,  controlling 
those  operation  almost  completely. 
Very  few  countries  today  are  without  a 
certain  degree  of  government  control 
over  broadcasting,  and  even  some  of 
the  major  Western  countries — France, 
Germany,  Spain,  for  example — have  a 
very  large  degree  of  government  con¬ 
trol. 

“If  we  are  to  help  give  the  democra¬ 
tic  process  a  chance  to  work  elsewhere 
in  the  world,  we  have  to  clean  our  own 
house." 

Paley  thinks  the  prospects  are  good 
for  eventual  repeal  of  the  equal  time 
rule,  fairness  doctrine  and  the  criteria 
for  access.  He  said  these  rules  are 
“counterproductive — reducing  rather 
than  increasing  the  public’s  knowledge 
and  understanding — contrary  to  the 
First  Amendment’s  guarantees  of  press 
freedom.  They  should  be  eliminated." 

Paley  is  maintaining  his  office  in 
CBS’  51  West  52  St.  office  (known  as 
Black  Rock).  He  will  stay  on  as  a  CBS 
board  member  and  consultant. 


Facelift  studied 
for  ANPA  journal 

The  monthly  journal  of  the  American 
Newspaper  Publishers  Association  has 
retained  a  design  consultant  to  explore 
the  possibility  of  making  Presstime 
more  like  a  magazine,  according  to 
Frank  A.  Bennack  Jr.,  chairman  of  the 
Presstime  Advisory  Committee. 

Bennack,  who  is  president  and  chief 
executive  officer,  Hearst  Corp.,  said  in 
his  year-end  committee  report,  that  the 
“design  consultant”  has  completed  a 
prototype' that  is  now  being  reviewed 
by  the  committee. 

The  publication,  which  was  started 
three  years  ago  to  replace  the  weekly 
news  bulletins,  has  total  circulation  of 
8,600  (including  6,500  to  ANPA- 
member  papers,  7(X)  outside  paid,  1,300 
complimentary  and  100  government). 

Bennack  said  the  policy  of  not 
accepting  advertising  remains  un¬ 
changed. 

New  ad  forecast 
system  developed 

Newspaper  Advertising  Bureau,  Inc. 
will  unveil  a  new  system  for  estimating 
advertising  expenditures  in  newspapers 
at  a  press  conference  on  April  22  in 
New  York. 

The  bureau  had  to  discontinue  its 
monthly  ad  revenue  estimates  in  early 
1982.  The  estimates,  based  on  Media 
Records’  52-cities  report  plus  “other 
data,”  were  criticized  as  being  mislead¬ 
ing. 


Functions 

(Continued  from  page  14) 

Inc.,  Conrad  Suite,  Waldorf-Astoria, 
cocktails  and  hors  d’ouvres.  (By  invita¬ 
tion  only). 

5:30  to  7  p.m. — King  Features  Syndi¬ 
cate,  Waldorf-Astoria,  Basildon 
Room,  cocktails  and  dancing,  (Bv  in¬ 
vitation  only). 

7:00  p.m. — ANPA  Annual  Dinner/ 
Dance,  Grand  Ballroom,  Waldorf- 
Astoria. 

10:(X)  p.m. — Sawyer-Ferguson- Walker 
Company  Inc.  reception  immediately 
following  the  ANPA  Dinner.  Waldorf- 
Astoria,  Louis  XVI  Center.  (By  invita¬ 
tion  only). 

Wednesday,  April  27 
7:30  a.m. — Eye  opener,  courtesy  of 
Dow  Jones  &  Co.,  East  Foyer,  Wal¬ 
dorf-Astoria. 

12:00  noon — ANPA  reception,  cour¬ 
tesy  of  News  America  Publishing  Inc., 
East  Foyer,  Waldorf-Astoria. 

1:00  p.m. — ANPA  annual  luncheon, 
Grand  Ballroom,  Waldorf-Astoria. 
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Sun~TirnGs  As  API  boQins  its  38th  yosr  .  .  . 

(Continued  from  page  II) 


NEW  API  CHAIRAAAN — William  O.  Taylor,  (right),  was  elected  board  chairman  of 
the  American  Press  Institute.  Taylor,  chairman,  chief  executive  officer  and  publisher  of 
Boston  Globe,  succeeds  Howard  H.  (Tim)  Hays,  (left),  API  chairman  since  1978,  who  is 
voluntarily  stepping  down,  but  will  stay  on  the  board.  Hays  is  editor  and  publisher  of 
Riverside  (Calif.)  Press-Enterprise. 

Bill  Taylor  elected 
chairman  of  API 


the  first  to  receive  pink  slips.  The  politi¬ 
cian  said  he  would  buy  the  Tribune  if  it 
were  for  sale.  When  asked  about 
Epton’s  statement,  a  Sun-Times 
spokesman  said  “all  reasonable,  qual¬ 
ified  bids  will  be  considered.” 

No  deadline  nor  prices  have  been  set 
for  selling  any  of  the  company’s  assets 
whose  annual  revenues  are  estimated 
to  be  more  than  $425  million.  In  addi¬ 
tion  to  the  Sun-Times,  the  company 
also  owns:  Field  Newspaper  Syndicate 
and  Independent  Press  Service,  Field 
Graphics,  Field  Cablevision  and  Cabot 
&  Forbes  realty  division.  It  has  in¬ 
terests  in  KFYCOM  Electronic  Pub¬ 
lishing;  Super  TV,  Washington,  D.C.'s 
first  subscription  television  service; 
and  Cellnet  Partners,  a  cellular  mobile 
telephone  venture.  It  is  also  in  the  pro¬ 
cess  of  selling  off  the  remaining  two  of 
five  UHF  television  stations.  Its  sale  of 
WFLD-tv,  Chicago,  to  Metromedia  for 
$140  million  was  completed  just  two 
weeks  ago. 

The  Field  brothers  said  last  week 
that  all  assets  not  sold  within  12  months 
would  be  placed  in  a  partnership  di¬ 
vided  equally  between  the  two. 

“Nothing  in  the  announcement  by 
the  Field  brothers  has  altered  nor  dimi¬ 
nished  our  long-term  plans  for  con¬ 
tinued  improvements  in  the  newspap¬ 
er,  and  we  remain  as  steadfast  as  ever 
in  providing  our  readers  with  the  best 
newspaper  that  talent  and  energy  can 
produce,”  Hoge  said,  adding  that  the 
news  of  the  sale  came  as  a  complete 
surprise  to  him,  too.  “I  look  forward  to 
being  a  part  of  the  team  efforts  ...” 

In  a  separate  release,  Marshall  Field 
indicated  that  most  of  the  impetus  to 
put  the  paper  on  the  block  came  from 
his  3 1 -year-old  half  brother,  Frederick. 
“Had  this  decision  been  mine  alone  to 
make,  I  probably  would  not  have  taken 
this  action,”  he  said. 

Marshall  Field.  41.  served  as  pub¬ 
lisher  of  the  Chicago  daily  from  1969  to 
1980,  when  he  turned  over  the  post  to 
Hoge  in  order  to  devote  more  time  to 
his  real  estate  interests  and  electronic 
ventures.  He  has  indicated  that  he  may 
hold  on  to  the  Boston-based  Cabot  & 
Forbes.  An  active  participant  in  the  ci¬ 
ty’s  community  and  social  activities, 
the  conservative  older  Field  has  been 
called  the  antithesis  of  his  31-year-old 
half  brother,  an  amateur  race  car  driver 

The  younger  Field  owns  at  least 
three  companies  independent  of  Field 
Enterprises.  One  of  them  is  Interscope 
Racing,  Inc.,  a  race  car  firm  whose 
principal  driver  is  Danny  Ongais.  He 
also  owns  a  majority  interest  in  the 
Anchorage  Daily  News,  published  by 
his  mother,  Kay  W.  Fanning. 
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William  O.  Taylor,  chairman,  chief 
executive  officer  and  publisher  of  Bos¬ 
ton  Globe,  will  become  board  chairman 
of  the  American  Press  Institute  July  1. 

At  the  Annual  Meeting  of  API  in 
Toronto  (April  6),  Taylor  was  elected 
to  succeed  Howard  H  (Tim)  Hays, 
who  has  been  .API  chairman  since  1978. 
Hays  is  editor  and  publisher  of  River¬ 
side  (Ca.)  Press-Enterprise. 

Eugene  C.  Patterson,  editor  and 
president  of  the  St.  Petersburg  Times, 
was  elected  to  a  three-year  term  on  the 
API  Board  of  Directors,  effective  July 
1.  He  will  succeed  John  Troan,  editor 
of  the  Pittsburgh  Press,  who  will  be 
completing  the  limit  of  nine  years  as  a 
Board  member.  Hays,  who  chose  to 
leave  the  chairmanship,  will  remain  on 
the  board  under  a  special  provision  for 
former  API  Chairmen. 

Taylor  was  elected  to  a  one-year 
term  as  chairman  and  re-elected  to  a 
three-year  term  as  board  member. 
Three  other  board  members  were  re¬ 
elected  to  three-year  terms:  Charles  E. 
Glover,  president,  Cox  Enterprises; 
Peter  M.  Macdonald,  chairman  of  the 


board,  Harris  Enterprises;  Wayne  T. 
Patrick,  president  and  publisher.  Rock 
Hill  (S.C.)  Evening  Herald,  and  Arthur 
Ochs  Sulzberger,  chairman  and  pub¬ 
lisher,  New  York  Times. 

Elected  to  one-year  terms  as 
vicechairman  were  Donald  E.  Graham, 
publisher,  Washington  Post;  and  J. 
Patrick  O’Callaghan,  publisher,  Cal¬ 
gary  Herald,  Rollan  D.  Melton,  a  direc¬ 
tor  of  Gannett  Co.,  was  re-elected  to  a 
one-year  term  as  treasurer. 

As  API  begins  its  38th  year,  Taylor 
will  become  the  eighth  person  to  serve 
as  either  chairman  of  the  board  of  direc¬ 
tors  or  chairman  of  the  advisory  board, 
the  governing  body  from  1946-1974, 
when  the  Institute  was  housed  at  Col¬ 
umbia  University  in  New  York  City. 

Both  Hays  and  Taylor  were 
appointed  to  the  API  Advisory  Board 
in  1972  and  elected  to  the  board  of 
directors  in  1974,  when  API  incorpo¬ 
rated  in  conjunction  with  the  move  to 
its  own  building  in  Reston,  Virginia. 
Taylor  has  been  a  vicechairman  since 
1978. 
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Neuharth  foresees  era 
of  unprecedented  growth 


By  Andrew  Radolf 

Allen  H.  Neuharth  believes  news¬ 
papers  can  look  forward  to  a  period  of 
growth  and  expansion  in  coming  years 
that  will  surpass  the  growth  seen  in  the 
1970s. 

The  chairman  and  president  of  Gan¬ 
nett  Co.  said  this  growth  means  not 
only  higher  profits  in  the  years  ahead, 
but  more  circulation  and  even  an  in¬ 
crease  in  the  number  of  daily  news¬ 
papers. 

“We  need  to  recognize  our  problems 
have  shaken  out  for  the  most  part. 
Newspapers  are  going  to  benefit  from 
the  growing  appetite  for  news  and  in¬ 
formation,”  Neuharth  told  Editor  & 
Publisher  in  a  recent  interview. 
“They  will  feed  on  each  other  and 
nourish  each  other.  I  hope  we  in  the 
newspaper  industry  will  quit  worrying 
about  competition  from  cable  and  in 
electronic  forms  and  recognize  if  we 
handle  our  newspaper  operations  prop¬ 
erly,  we  can  benefit  from  that  rather 
than  be  hurt  by  it.” 

This  faith  in  newspapers’  “bright  fu¬ 
ture”  was  a  major  reason  Gannett  went 
ahead  with  USA  Today,  Neuharth  said, 
and  why  the  company  will  be  “heavi¬ 
ly”  involved  in  newspapers  in  the  years 
ahead. 

Besides  USA  Today,  Gannett  owns 
86  daily  newspapers  in  34  states  plus 
Guam  and  the  Virgin  Islands.  Neuharth 
envisions  the  possibility  that  someday 
Gannett  will  own  newspapers  in  all  50 
states. 

Though  Neuharth  will  not  put  a  size 
limit  on  the  number  of  dailies  Gannett 
may  eventually  own,  saying,  “We’ve 
never  had  a  magic  number  for  news¬ 
papers,”  he  describes  the  company  as 
“hungry  and  ambitious.  We  hope  to 
continue  to  reach  out  and  grow.  We’re 
certainly  not  happy  just  preserving  our 
empire.” 

Neuharth  said  that  Gannett’s  size, 
with  over  $1.5  billion  in  revenues  and 
$180  million  in  profits  in  1982,  dimi¬ 
nishes  the  impact  the  acquisition  of  a 
single  newspaper  can  have  on  the  com- 
any’s  performance.  However,  he  said 
there  are  many  groups  of  newspapers, 
“large  and  small,  public  and  private,” 
which  would  “fit  in  with  Gannett.” 

Neuharth  said  Gannett’s  primary  in¬ 
terest  is  in  newspapers  serving  middle 
size  markets  rather  than  the  top  ten,  but 
“under  the  right  circumstances,”  the 
company  would  be  interested  in  acquir¬ 
ing  a  daily  in  a  major  market  “where 
there  are  two  newspapers,  both  doing 
quite  well.” 

In  its  quest  for  more  newspapers. 


Neuharth  noted  that  Gannett  strives  to 
avoid  antitrust  problems  with  the  U.S. 
government.  He  said  Gannett  was 
approached  by  the  Lindsay  family  a- 
bout  purchasing  the  Sarasota  Herald- 
Tribune,  and  “could  have  made  a 
deal.”  The  company  declined  the  offer, 
he  said,  because  it  owned  the  Fort 
Myers  News-Press  which  has  an  over¬ 
lapping  circulation  area  with  the 
Herald-Tribune.  The  Sarasota  paper 
was  bought  instead  by  the  New  York 
Times  Co. 

In  the  case  of  Florida  Publishing  in 
Jacksonville,  where  Gannett  finished 
second  to  Morris  Communications  in 
the  bidding,  Neuharth  said  the  com¬ 
pany  pursued  the  acquisition  because  it 
felt  there  were  no  antitrust  problems. 

In  recent  months  Gannett  has  folded 
two  dailies,  Westchester  Today  and 
Little  Falls  Transcript,  and  merged 
East  Bay  Today  into  the  Oakland  Tri¬ 
bune  which  went  to  mornings  in  the 
process.  The  company  is  also  negotiat¬ 
ing  to  sell  the  Tribune  to  Robert  C. 
Maynard,  its  editor  and  publisher,  in 
order  to  comply  with  FCC  cross¬ 
ownership  rules  in  its  acquistion  of 
KRON-tv  in  San  Francisco. 

Neuharth  said  these  moves  were  aty¬ 


pical  and  made  by  Gannett  in  response 
to  “strictly  local  situations.  I  don’t 
think  there  will  be  much  more  of  that.” 

The  mission  of  Gannett’s  community 
newspapers  is  to  emphasize  local  news 
coverage,  and  that  will  not  change  with 
the  advent  of  USA  Today,  Neuharth 
said.  He  remarked  that  a  natural  result 
of  Gannett’s  growth  in  size  has  been  a 
greater  commitment  of  its  resources  to 
internal  development  including  the  ex¬ 
pansion  of  its  local  papers. 

The  creation  of  Pennywhistle  Press, 
a  Sunday  supplement  geared  for  chil¬ 
dren  and  which  now  has  over  2  million 
circulationin  34  Gannett  newspapers, 
he  cited  as  an  example  of  this  expan¬ 
sion. 

As  strong  as  Neuharth ’s  faith  in  the 
future  of  dailies  is  his  belief  that  USA 
Today  will  be  a  boon  to  the  entire  news¬ 
paper  business.  He  is  quick  to  point  out 
that  with  86  other  dailies,  Gannett 
would  be  foolish  to  do  anything  that 
would  compete  with,  and  possibly 
harm,  local  papers. 

The  success  of  a  “high  visibility” 
newspaper  like  Gannett’s  national  dai¬ 
ly  will  have  “tremendous  rub  off,” 
Neuharth  asserted.  “The  public  feels 
newspapers  are  a  dying  thing.  News¬ 
paper  success  stories  will  change  the 
image  with  the  general  public,  and  I 
certainly  think  it  will  change  it  with  the 
advertising  community.  Madison  Ave¬ 
nue  is  already  reexamining  the  print 
(Continued  on  page  28) 
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Ad  standard 

(Continued  from  page  15) 


E&P  asked  Thurman  Pierce,  J.  Wal¬ 
ter  Thompson  vicepresident  and  U.S. 
manager,  print  media,  to  sketch  the 
broad  outline  of  change  since  1974. 
Pierce  has  chaired  the  AAAA  subcom¬ 
mittee  on  newspaper  formats  since  its 
1975  birth;  he  received  in  January  the 
INAME  President’s  Council  Award  of 
Distinction. 

Pierce  gives  the  following  general 
account: 

In  1974,  AAAA  broadened  a  trail 
blazed  earlier  by  individuals  who  had 
protested  the  addition  of  six-  and  nine- 
column  ad  formats  to  the  standard  eight 
columns.  The  AAAA  newspaper  com¬ 
mittee  organized  a  presentation  for  its 
fall  meeting  with  INAME’ s  agency  re¬ 
lations  committee.  The  AAAA  print 
production  committee  carried  the  ball. 
Their  message  was;  We’re  going  to 
have  trouble  fitting  our  ads  into  all 
these  formats. 

Diversity  increased.  At  the  spring, 
1975,  INAME-AAAA  meeting,  the 
print  production  committee  made  a 
second  presentation,  and  asked  IN¬ 
AME  to  carry  its  “Trouble!”  message 
to  ANPA’s  chairman. 

ANPA  appointed  a  format  commit¬ 
tee  of  newspaper  publishers  and  presi¬ 


dents.  They  worked  with  ANPA’s  Re¬ 
search  Institute,  and  publicly  reported 
an  Advertising  Dimension  Standard 
(ADS)  system  in  July,  1975.  It  recom¬ 
mended  that  newspapers  adopt  one  of 
six  classifications,  three  for  six-column 
makeup,  and  three  for  eight-  and  nine- 
column  makeup. 

At  about  the  same  time,  AAAA  re¬ 
commended  to  all  agencies  that  they 
make  up  each  ad  in  three  sizes  (small, 
medium,  and  large)  in  an  attempt  to 
approximate  as  closely  as  possible  the 
still-increasing  space  variations  into 
which  they  had  to  fit  their  advertising 
material.  The  agencies  complied,  and 
sent  their  ads  to  newspapers  that  they 
came  closest  to  fitting. 

The  AAAA  subcommittee  on  news¬ 
paper  formats  was  bom  in  1975,  draw¬ 
ing  its  members  from  AAAA’s  news¬ 
paper  and  print  production  commit¬ 
tees. 

From  1975  to  about  1978,  as  the  num¬ 
ber  of  formats  continued  to  flood  to¬ 
ward  4(X),  it  became  increasingly  clear 
that  the  ADS  system’s  finger  in  the  dike 
was  insufficient.  It  had,  however,  fo¬ 
cused  attention  on  the  difficulty  of  plac¬ 
ing  newspaper  ad  campaigns,  and  pro¬ 
vided  a  point  of  departure  toward  a 
solution. 

AAAA  continued  to  point  out  its 
problems  to  INAME  at  spring  and  fall 
joint  meetings.  In  1978,  the  chairman  of 
INAME’s  general  advertising  sales 


committee  suggested  that  AAAA  try  to 
come  up  with  a  way  for  agencies  to 
send  one  size  of  ad,  rather  than  three, 
to  newspapers. 

The  subcommittee  on  formats  pro¬ 
duced  a  rough  draft  of  several  ideas. 
One  was  a  Standard  Advertising  Unit 
(SAU)  that  would  fit  a  great  many  pa¬ 
pers  and  approximately  fit  all  others. 

In  1979,  INAME  made  a  question¬ 
naire  study  of  ad  agencies,  and  issued 
the  results  in  graphic  form.  Respon¬ 
dents  agreed  overwhelmingly  (78%) 
that  a  major  problem  with  newspaper 
advertising  was  “no  uniformity  in  for¬ 
mat  requirements,  which  leads  to  high 
preparation  and  delivery  costs  for 
material.”  “Unfaithful  reproduction” 
was  a  major  problem  for  65%. 

ANPA  appointed  a  committee  under 
Walter  Mattson,  president  of  the  New 
York  Times  Corporation.  In  April, 
1980,  his  memo  asked  the  board’s  per¬ 
mission  for  the  committee  to  sit  down 
with  advertisers  in  order  to  seek  nation¬ 
al  advertising  units  in  a  range  of  sizes. 

Mattson’s  group  (which  became  the 
ANPA  working  committee),  went  to 
work  with  the  AAAA  subcommittee 
and  the  ANPA  Research  Institute. 

ANPA  agreed  to  the  working  com¬ 
mittee’s  recommendation,  with  a 
September  1, 1981,  effective  date.  This 
was  the  SAU  system  mentioned  above, 
under  which  the  agency  buys  a  piece  of 
space,  SAU  1-SAU  25,  and  refers  to  a 
desk  chart  for  its  dimensions.  In  the 
rare  case  of  an  ad  that  will  not  fit  the 
SAUs,  the  agency  may  still  elect  to  buy 
lines. 

The  system  has  worked,  but  has  not 
been  trouble-free.  Pricing  and  float  are 
worrisome;  some  advertisers  have  felt 
that  some  papers  overcharged  them.  It 
has  begun  to  be  clear  that  all  newspap¬ 
ers  would  need  to  go  to  the  same  page- 
width  and  the  same  number  of  ad  col¬ 
umns — as  advertisers  want  them  to — if 
all  problems  are  to  be  overcome. 

ANPA  recognized  these  weaknesses 
by  reenfranchising  its  working  commit¬ 
tee  in  September,  1981 ,  and  authorizing 
a  three-part  study.  Its  Research  Insti¬ 
tute  has  worked  on  sizes  and  formats. 
The  Newspaper  Advertising  Bureau 
has  considered  “Problems  and  Oppor¬ 
tunities.”  Finally,  the  Institute  of 
Newspaper  Controllers  and  Finance 
Officers  and  INAME  determined 
which  standard  units  of  advertising 
space  should  be  sold,  billed,  and 
accounted  for,  and  how  much  standar¬ 
dization  of  orders  and  invoices  is 
needed. 

Recommendations  are  on  the  ANPA 
board’s  agenda  for  consideration  this 
month.  They  include  a  13"  wide,  six- 
column  ad  format,  ad  slightly  revised 
SAU  measurements.  The  board  will  be 
given  direction  by  return  cards  that 


SEMRATE 
EACT  FROM  FICTION 

Fact:  By  the  end  of  this  century,  nearly  40%  of  the  homes 
in  the  US  could  have  videotex  and  teletext  services. 

To  keep  up  with  the ‘developments  in  this  new  area, 
call  us  at  the  VIA.  We’re  a  national  organization  devoted 
to  furthering  the  growth  of  the  videotex/teletext 
industry.  ~ 

Interested  in 
joining?  Call 
or  write  our 
Washington 
headquarters. 
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Meet  THE  Ctoiunc  Character 
"Ways  Taking  Off 

Captain  Vincible.  The  little  guy  who  never  quits. 

The  caped,  baggy-booted  bumbler  who  reaches  for 
the  stars  and  gets  smacked  by  a  comet. 

Captain  Vincible  is  original  and  funny.  Really 
funny.  Plus  you'll  get  a  strip  with  a  clean  and  bold 
look-you'll  never  mistake  Captain  Vincible  for  an¬ 
other  of  this  or  an  imitation  of  that. 

Some  of  the  bright  editors  who  laughed  out 
loud  and  then  signed  up  Captain  Vincible  represent 
these  papers:  the  Baltimore  Sun,  the  Boston  Herald, 
the  Chicago  Tribune,  the  Colorado  Springs  Sun, 
the  Dallas  Morning  News,  the  Denver  Post,  the 
Detroit  Free  Press,  the  Fort  Myers  News-Press,  the 
Halifax  Herald,  the  Little  Rock  Arkansas  Gazette, 
the  Philadelphia  Daily  News,  the  San  Antonio  Light, 
the  Sarasota  Herald-Tribune,  the  Toronto  Star,  the 
Vancouver  Sun,  the  Winnipeg  Free  Press. 

Call  Director  of  Marketing  and  Sales  Lawrence 
T,  Olsen  or  your  regional  King  Features  sales  repre¬ 
sentative  for  samples. 

800-223-7383  or  212-682-5600 

ing  Features  Syndicate 

235  East  45th  Street,  New  York,  N  Y.  10017 
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The  Mutual  Insurance  Company 


FIRST  AM 


Libel 

Libel  continues  to  be  one  of  the  pressing  prob¬ 
lems  in  the  newspaper  business  in  the  United 
States  and  Canada.  As  of  the  end  of  January, 

1983,  the  Mutual  Company  and  its  related  compa¬ 
nies  were  insuring  just  under  2,500  entities  in  this 
field,  with  more  than  300  insured  under  First 
Amendment  insurance.  During  the  past  20  years 
through  December  31,  1982,  more  than  4,250  suits 
in  the  field  of  libel,  invasion  of  privacy,  copyright, 
pladarism,  and  piracy  have  been  serviced  %  Mu- 
tual.  These  cost  almost  $27  million  in  payouts  by 
the  companies.  The  great  majority  of  payouts, 
however,  have  been  in  costs  of  defense  and  not  in 
settlements  or  verdicts.  The  percentage  of  cases 
per  number  of  insureds  would  appear  to  be  de¬ 
creasing,  but  the  gross  number  of  insureds  has 
grown  from  151  in  1963  to  the  present  fi^re  of 
more  than  2,500.  We  are  satisfied  that  the  Mutual 
policy,  irrespective  of  cost,  is  the  best  bargain  that 
a  newspaper  can  receive.  We  treat  all  newspapers 
in  the  same  category  equally  without  attempting 
to  rate  them.  We  do  offer  group  rates  to  groups  of 
papers,  but  it  must  be  remembered  that  the  basis  I 
for  taking  insurance  under  the  Mutual  program  is  f 
membersnip  in  the  American  Newspaper  Publish-  &  f 
ers  Association,  that  being  the  group  which  we  use  jIlL 
as  the  basis  for  the  insurance.  Non-members  of 
ANPA  who  are  also  not  daily  newspapers  are  eli- 
dble  to  take  out  the  policy  under  the  Potomac  jgj; 
Insurance  Company  Limited,  but  there,  they  are 
limited  to  $1  million  in  coverage  as  opposed  to  the  ,  |  ^ 
$10  million  available  under  the  Mutual  policy. 

These  policies  are  occurrence  policies  .  .  .  not 
claims  made.  And  they  are  not  limited  as  aggre¬ 
gate  policies.  We  would  also  point  out  that  Mutual 


The  Mutual  Insurance  Company 


Inch 

Territorial  Insurance  Company  Limited, 
Potomac  Insurance  Company  Limited,  and 

POST  OFFICE  BOX  1179, 

Telephone  (809)  292-7633  •  Send 


Limited  of  Hamiiton,  Bermuda 


ANCE 


ENDMENT! 


is  the  only  company  doing  business  with  U.  S.  in¬ 
sureds  which,  without  quibble  or  question,  answers 
in  punitive  damages  in  every  state  in  the  United 
States. 

Deductibles  begin  at  $2,500  and  go  as  high  as 
$25,000  in  Mutual,  and  $1,000  and  $1,500  in  Po¬ 
tomac.  It  should  be  noted  the  Mutual  does  not 
carry  a  surcharge  in  any  state.  Nor  is  any  member 
of  a  gi'oup  surcharged  because  of  bad  experience. 

First  Amendment  Insurance 

This  insurance  is  now  available  through  the 
Potomac  Insurance  Company  Limited  as  well  as 
Mutual.  Limit  of  liability  for  defense  costs  in  First 
Amendment  insurance  is  $1,000,000  whether  in 
Mutual  or  Potomac.  Deductibles  and  rates  are  the 
same  as  for  the  same  amount  of  libel  insurance  as 
would  relate  to  the  First  Amendment  amount 
taken  up  to  $1,000,000.  First  Amendment  insur¬ 
ance  cannot  be  bought  without  libel  insurance. 
This  insurance  is  now  available  in  Canada  as  well 
as  the  United  States. 

Strike  Insurance 

On  or  about  May  15,  Territorial  Insurance 
Company  will  mail  to  all  ANPA  daily  members 
applications  for  strike  insurance.  This  insurance 
is  available  for  entry  only  one  time  a  year.  Appli¬ 
cations  must  be  received  in  Bermuda  by  June  24, 
1983  to  participate  in  the  year  1983-84.  Detailed 
information  is  available  from  the  Mutual  offices 
listed  below  and  will  be  contained  in  the  materials 
mailed  to  each  ANPA  daily  newspaper  member  as 
mentioned  above.  We  urge  you  to  pay  careful  at¬ 
tention  to  this  material.  The  insurance  year  is  July  1 
to  June  30. 


Limited  of  Hamilton,  Bermuda 


ding: 

United  Insurance  Company  Limited, 
Mutual  Reinsurance  Company  Limited 

HAMILTON  5,  BERMUDA 

all  mail  via  OVERSEAS  AIRMAIL 


..rnnsYSTBua 
mSMAU,  ^ 
MEUUMAHDIAKBE 


Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MPOWEKmMMMJlBeMeMT 
TOOL  FORPOOLLSMERS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


M  MEW  FREEOOM  OF  THE  PRESS 
FOR  EOLTORS  AMO  REPORTERS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  "cut  and  paste”  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent”  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 


Offices:  Becl'ord,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  Copenhagen,  DQsseldorf,  Frankfort,  Hamburg,  Jerusalem,  Johannesburg, 


jsrcx  BITS  YOUR  PMKR  OUT  OYtUROOPURUSHt 

OUTIMl-mUYTIMH  WORUlWlOi  UffBUL 

No  Atex  system  has  ever  become  obso-  Our  customers  include: 

lete!  In  fact,  through  hardware  and  software  □  Newsday 
enhancements,  systems  installed  in  the  early  □  -p|^g  Boston  Globe 
1970's,  are  as  up-to-date  as  our  most  recently  □  Minneapolis  Star  anc 
installed  systems.  While  we  are  constantly  □  Provider^e  Journal 
developing  new  products  for  the  newspaper  ^  Associated  Press 
industry,  we  always  design-in  compatibility  □  gtaten  Island  Advan( 

with  our  existing  systems.  n  Houston  Post 


MORE  SAUS  MUR  MORI  COMTROl 
FOR  MOYERTISIUO  MARMOERS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  "selling  up” 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


SAFETY  RET  KEEPS  YOUR 
REWSPAPERUPARORORRIRB. 

SAFETY  NET'"  is  the  combination  of  our 
distributed  database  and  COPYSAFE’"  arch¬ 
itecture,  ourTRACE'"24-hour-a-day  remote 
diagnostic  system,  the  industry’s  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP! 

program  and  our 

complete  customer 

service,  documen- 

tation  and  training  ^ 

programs.  WWWWWW 


SUPERIOR  TECHROIOOY: 

ROW  ARUM  THE  FUTURE 

We  built  our  reputation  with  systems  for 
the  world’s  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


32  Wiggins  Avenue 
Bedford,  MA  01730 
Phone  (617)  275-8300 


London,  Melbourne,  Rome,  Rotterdam,  Stockholm. 


have  to  do  is  repackage  it  and  try  to  sell 
it.” 

Gannett  has  already  used  USA  To¬ 
day’s  database  for  broadcast  ventures. 
The  company  and  Mutual  Broadcasting 
are  developing  a  radio  news  network 
using  Today’s  news  and  information. 
For  broadcast  and  cable  television, 
Gannett  is  developing  News  Scope, 
half-hour  programs  which  will  rely  on 
material  from  Gannett  News  Service  as 
well  as  USA  Today. 

Neuharth  in  the  past  has  also  men¬ 
tioned  using  USA  Today’s  database  for 
teletext. 

Satellite  communications,  however, 
is  one  new  technology  where  Gannett 
has  made  a  large  investment,  and 
Neuharth,  while  declining  to  be  speci¬ 
fic,  left  little  doubt  that  the  company 
has  plans  to  use  its  Gannett  Satellite 
Information  Network  for  far  more  than 
the  distribution  of  USA  Today  copy  to 
its  printing  plants. 

Gannett  has  in  place  19  satellite  re¬ 
ceiving  stations  around  the  country 
with  more  to  come.  “We’re  fast 
approaching  a  nationwide  network,” 
Neuharth  said.  “We  can  put  an  infinite 
number  around  the  country.” 

The  company  plans  to  transmit  to 
these  stations  its  news  and  information 
data  from  Washington  and  its  advertis¬ 
ing  data  from  New  York. 

One  possible  use  of  the  satellite  net¬ 
work  is  the  development  by  Gannett  of 


Stauffer  Communications,  Inc. 

has  acquired  the  assets  of 

The  Ardmoreite  Publishing  Co. 
publisher  of  the  Ardmore,  Okla. 
Daily  Ardmoreite 

The  Ardmoreite  Bldg.  Co. 

KVSO  Broadcasting  Co. 


The  undersigned  initiated 
and  negotiated  this  transaction 


R.  Gary  Gomm  &  Co.,  Inc. 

and 

Chester  Archord  III 

February,  1983 
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Neuharth 

(Continued  from  page  20) 


media.” 

Neuharth  disagrees  with  the  conten¬ 
tion  by  some  advertising  executives  in 
the  newspaper  business  that  people 
don’t  buy  dailies  for  their  news  any¬ 
more  but  for  their  advertising. 

“That’s  not  true,”  he  stated.  “Every 
survey  convinces  me  the  biggest  reason 
for  popularity  and  sale  of  a  newspaper 
is  the  quality  of  its  news.  If  newspapers 
weren’t  close  to  the  news,  they 
wouldn’t  sell  advertising.  Everything 
depends  on  the  quality  of  your  news 
operation.  If  you  don’t  have  that, 
you’re  not  going  to  be  profitable.” 

Neuharth  does  agree  that  headlines 
themselves  “don’t  sell  newspapers 
anymore.  The  total  news  content  sells 
them.” 

Though  Neuharth  said  he  has  yet  to 
be  convinced  of  the  commercial  feasi¬ 
bility  of  two-way  electronic  media,  and 
has  so  far  ruled  out  Gannett’s  making  a 
“big  investment  in  hardware”  for  de¬ 
veloping  technologies,  he  does  see  the 
company  eventually  becomming  a  ma¬ 
jor  information  supplier  to  videotex 
and  teletext  systems. 

He  noted  that  with  USA  Today,  Gan¬ 
nett  has  created  a  “mind-boggling  data¬ 
base  of  news  and  information.  All  we 


some  form  of  SATFAX  advertising  sys¬ 
tem  for  the  entire  newspaper  business. 
“We  are  up  to  date  on  SATFAX  sys¬ 
tems.  We  haven’t  ruled  it  out,’’ 
Neuharth  commented.  “We  only  use 
Westar  III  very  few  hours  a  day. 
There’s  plenty  of  time  up  there.” 

Gannett  is  also  in  the  process  of  up¬ 
grading  its  operations  in  broadcast  tv 
and  radio.  Besides  the  pending  KRON 
acquisition  in  San  Francisco,  Gannett 
is  also  acquiring  WLVI-tv,  a  Boston 
UHF  station,  and  WTCN-tv  in  Min¬ 
neapolis.  In  the  process,  the  company 
is  trading  KOCO-tv  to  Chronicle  Pub¬ 
lishing  as  part  of  the  KRON  deal  (which 
also  involves  a  $100  million  payment) 
and  selling  its  tv  stations  in  Louisville, 
Fort  Wayne,  and  Little  Rock. 

When  the  acquisitions  and  divesti¬ 
tures  are  completed,  Gannett  will  be 
one  station  short  of  the  FCC  limit  of 
seven  broadcast  tv  stations  but  those 
six  operations  will  reach  7.9  million 
households,  making  Gannett  the  fourth 
largest  broadcaster  not  counting  the 
three  networks. 

Executives  at  Gannett  have  de¬ 
scribed  Neuharth  as  a  perfectionist  and 
a  demanding  boss. 

Neuharth  will  not  talk  about  his  man¬ 
agement  style  and  what  it  is  like  to  work 
for  him. 

He  did  say  that  while  he  likes  his 
executives  to  “have  fun”  at  what  they 
are  doing,  “We  don’t  like  to  do  things 
wrong.  We  are  very  competitive  among 
ourselves,  but  I  hope  not  to  the  point  of 
being  uptight  about  it.” 

Neuharth  also  pointed  out  that 
among  the  top  managers  at  Gannett, 
“there’s  very  little  turnover.” 

Gannett’s  corporate  headquarters 
are  in  Rochester,  New  York,  but 
Neuharth  said  in  the  last  six  months  he 
has  spent  most  of  his  time  at  Gannett’s 
offices  in  New  York  City  and  at  USA 
Today’s  headquarters  in  Arlington, 
Virginia. 

Yet  Neuharth  said  it  is  “most  accu¬ 
rate”  to  state  his  real  headquarters  is 
his  corporate  jet,  a  Grumman  Gulf- 
stream  III,  which  is  “outfitted  as  an 
office.” 

Neuharth’s  contract  with  Gannett 
expires  in  March,  1989,  when  he  will  be 
65.  The  pact,  which  was  approved  by 
Gannett’s  board  on  March  22,  gives 
Neuharth  an  annual  salary  of  $900,(X)0 
plus  an  annual  bonus  if  the  board  so 
determines. 

His  agreement  with  Gannett  pro¬ 
vides  that  when  Neuharth  does  step 
down,  he  will  continue  as  a  columnist 
or  commentator  or  consultant  for  the 
company  for  10  years. 

As  for  whom  his  successor  might  be, 
Neuharth  will  only  say  that  “there  are  a 
lot  of  good  people  in  Gannett  who  could 
run  the  company  tomorrow  as  well  as  I 
can.” 
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Welcome  to  Cairo. 


Or  anywhere  else  the  Dallas  Times  Herald  has  a 
news  bureau.  Like  Mexico  City.  Or  Costa  Rica,  New 
York,  Toronto  or  Washington.  Or  any  of  eleven  cities 
across  Texas. 

If  that  surprises  you,  maybe  you  should  consider 
the  fact  that  over  the  past  decade,  Dallas  has  become 
a  truly  international  city.  A  city  that  depends  on  news 
from  around  the  world. 

It’s  our  job  to  deliver  that  news.  And  it’s  a  job  we 
take  very  seriously. 


Dallas  Times  Herald 

The  best  newspaper  in  the  Southwest. 


JWT  sets 
sights  on 
car  care 

In  the  last  few  months,  J.  Walter 
Thompson’s  Detroit  office  has  ac¬ 
quired  not-for-profit  clients;  The  Tune- 
Up  Manufacturers  Institute,  the 
National  Institute  for  Automotive  Ser¬ 
vice  Excellence  and  the  National  Car 
Care  Month  program  of  Car  Care 
Council. 

These  new  clients  have  two  basic 
things  in  common:  Alt  of  them  are  dedi¬ 
cated  to  serving  one  facet  or  another  of 
America’s  aftermarket  or  replacement 
parts  business  and  all  of  them  are  non¬ 
profit  by  nature. 

Accordingly,  a  lot  of  what  the  agency 
does,  it  has  to  do  gratis.  But  there’s 
good  reason,  JWT  insists.  It’s  an  in¬ 
vestment  in  the  future — in  time,  talent, 
money  and  materials. 

“Today’s  aftermarket  industry  has 
committed  itself  to  promoting  preven¬ 
tive  maintenance  and  the  need  for  the 
rational  use  of  energy  among  the 
motoring  public,’’  points  out  Robert  G. 
Beauregard,  JWT-Detroit  executive 
vicepresident  and  deputy  general  man¬ 
ager. 

“By  underscoring  our  commitment 
to  the  automotive  aftermarket  in  help¬ 


ing  to  promote  th«se  worthwhile 
causes,  we  as  an  agency  also  stand  to 
realize  some  very  tangible  dividends,  in 
the  form  of  new  aftermarket  prospects. 

“With  10  accounts  already  in  the  re¬ 
placement  parts  business,  we  are  very 
much  involved  with  today’s  fast¬ 
changing  aftermarket,  and,  obviously, 
our  ongoing  association  with  these 
accounts  has  given  us  the  edge  in  after- 
market  expertise.’’ 

For  TMI,  JWT-Detroit  is  taking  its 
Tune  Up  and  Save  message  into  the 
spring  marketplace  with  a  promotion 
kit  service  dealers  may  purchase  to  use 
in  local  markets.  Included  in  the  kit  are 
newspaper  ads  and  radio  commer¬ 
cials,  point-of-purchase  promotional 
materials  and  customer  handout 
pieces. 

In  its  work  with  NIASE,  JWT  is 
helping  to  heighten  visibility  for  the  in¬ 
stitute’s  familiar  blue,  orange  and  white 
logo  as  a  symbol  for  reputable  automo¬ 
tive  service. 

In  the  Toledo  (Ohio)  pilot  program, 
some  275  technicians  had  their  names 
published  in  NIASE  newspaper  adver¬ 
tising,  focusing  the  attention  of  local 
service  dealers  on  the  importance  of 
promoting  the  NIASE  connection  and, 
at  the  same  time,  instilling  confidence 
in  the  motoring  consumer  that  the 
NIASE  emblem  on  the  uniform  is  the 
badge  of  a  professional  technician  on 
the  job. 


The  success  of  this  program  has 
paved  the  way  for  its  expansion  into  a 
number  of  other  major  automotive  mar¬ 
kets  with  California  next  on  the  agenda. 

For  National  Car  Care  Month,  JWT- 
Detroit  in  concert  with  Car  Care  Coun¬ 
cil  conceived  and  targeted  the  event  as 
a  major  aftermarket  industry  program, 
developing  a  package  to  help  service 
dealers  exploit  the  inherent  sales 
potential  in  local  markets  and  designing 
a  distinctive  and  colorful  logo  for  ready 
recognition. 

This,  says  JWT’s  Bob  Beauregard,  is 
only  the  beginning. 

Business  group 
buys  weekly 

Zionsville  (Ind.)  Sentinel  Dispatch,  a 
weekly  newspaper  located  just  north  of 
Indianapolis,  has  been  acquired  by  a 
group  of  investors.  Community  News¬ 
papers,  Inc. 

Officers  in  the  newspaper  group  are: 
Ronald  Culp,  manager  of  public  rela¬ 
tions  at  Eli  Lilly  and  Company,  his 
wife,  Sandra  B.  Culp,  principal  secre¬ 
tary  of  the  Indiana  State  Senate;  Melissa 
Martin  Goldsmith,  vicepresident, 
marketing,  for  Creative  Station,  a  divi¬ 
sion  of  McQuade,  Bloomhorst  &  Story 
advertising  agency,  and  Susan  F. 
Kleinman  of  American  Fletcher 
National  Bank. 

Donna  Monday  will  remain  as  editor 
of  the  5-year-old  weekly. 

The  newspaper  also  publishes  Boone 
Magazine,  a  monthly  historical  pub¬ 
lication.  Circulation  for  the  weekly  is 
nearly  200,0(X),  while  Boone  Magazine 
has  approximately  1,500  paid  circula¬ 
tion. 


Ad  Standard 

(Continued  from  page  22) 


accompanied  a  brochure  sent  to  all 
members. 

What  is  the  likely  outcome  of  all  this 
work?  Even  Phase  2  is  not  perfect.  Its 
weaknesses  have  been  seen  most  clear¬ 
ly  by  Hugh  A.  Patterson,  president  and 
publisher  of  the  Arkansas  Gazette 
(E&P,  Jan.  22,  March  26). 

Patterson  has  recently  withdrawn  his 
opposition  to  Phase  2,  however,  feeling 
that  “other  sensible  steps’’  are  possible 
“further  along.’’  But  he  has  pinpointed 
the  difficulty  that  newspapers  with 
computer  programs  will  face:  “exten¬ 
sive  reprogramming  to  convert  from 
the  agate  line  scale  to  the  inch  scale.” 

Will  the  stronger  competitive  posture 
that  newspapers  hope  for  outweigh 
the  time  and  money  that  installing 
Phase  2  will  cost?  That’s  the  question 
that  ANPA’s  board  will  try  to  answer 
If  not,  there  will  have  to  be  “other 
sensible  steps”  at  some  time  in  the  fu¬ 
ture. 
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TMC 

You  con  coll  it  TMD  for  Target  Market  Delivery, 
or  you  can  call  it  SMC,  Saturation  Market  Coverage, 
or  you  can  call  it  CMC,  Custom  Market  Coverage, 

but  don’t  call  it  TMC  for  Total  Market  Coverage 

without  the®. 

While  there  are  many  varieties  of  advertising  and 
many  methods  with  which  to  seek,  identify  and  reach  a 
particular  audience,  there  is  only  one  TMC®  brand. 
ADVO-System,  Inc.  thanks  you  for  respecting  our 
trademark  and  not  using  our  mark  as  a  generic  term  or 
abbreviation. 

ADVO -SYSTEM. ,c 

Corporate  Headquarters 

239  West  Service  Road 
Hartford.  CT  06101 
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one,  two,  three,  GO! 

Chromagraph  399  Color  Scanner;  Simplicity  with  Quality 


Simplified  three  step  set-up 
eliminates  operator  to  operator 
variables  yet  yields  excellent 
quality  results.  The  Model  399 
can  also  be  operated  for  individual 
and  selective  color  correction 
to  suit  the  most  demanding 
art  director. 


•  Microprocessor  control  of  all  machine  functions 

•  Microprocessor  flags  operator  errors,  keeps  operator 
productive 

•  Eight  push-button  selected  graduation  cun/es  suit 
various  printing  conditions 

•  Super  color  correction,  standardized  and  operator 
selective 

•  Automatic  under  color  removal 

•  Two,  four  color  simultaneous  laser  exposure  with 
contact  screen 

•  Step  and  repeat  feature  automatically  produces 
multiple  sets  and  repeat  images 

•  High  level  shadow  and  highlight  separation  makes 
low  and  high  key  pictures  print  beautifully 

•  20"  X  25.6"  input  and  output  format;  20-2,000% 
reproduction  ratio 

•  Costs  less  than  any  other  high  quality,  high 
performance  color  scanner  on  the  market! 
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How  Dow  Jones 
The  Standard  Of  Excellence 


Is  Pioneering 
In  Electronic  Publishing 


This  is  a  story  of  pioneering  success  in  a  new  field  of  journal¬ 
ism.  A  field  so  new  it  still  will  be  emerging  and  evolving  many 
years  into  the  future. 

While  many  companies  are  experimenting,  Dow  Jones  has 
moved  boldly  into  interactive  electronic  publishing. 

Today,  Dow  Jones  News/Retrieval®  is  being  delivered  to  more 
than  60,000  terminals,  personal  computers  and  commimicating 
word  processors.  Directly  into  offices  and  homes  of  stock 
brokers,  personal  investors,  corporate  managers  and,  increas¬ 
ingly,  general  readers.  This  base  makes  News/Retrieval  the 
largest  computerized  news-on-demand  service  in  the  world. 

Old-Fashioned  Principles  For  A  Futuristic  Service 

A  major  factor  in  Dow  Jones’  success  in  this  new  field  is  a 
foundation  of  sound,  old-fashioned  journalistic  principles. 

Charged  with  the  responsibility 
for  putting  these  principles  into 
practice  is  Richard  J.  Levine, 
who  became  Editorial  Director 
of  Data  Base  Publishing  for 
Dow  Jones  after  14  years  as  a 
correspondent  in  The  Wall  Street 
Journal’s  Washington  Bureau. 

A  New  Publication  Without  Newsprint 

“Foremost  in  my  mind  was  the  development  of  a  service  that 
responds  to  the  information  needs  of  its  subscribers  and  reflects 
the  high  standards  of  The  Wall  Street  Journal,”  Mr.  Levine 
says.  “That  meant  it  had  to  be  timely,  reliable,  authoritative, 
useful  and  serve  real  needs.  We  approached  the  task  as  if  we 
were  starting  a  new  publication,  orfiy  without  newsprint” 

While  other  services  were  adding  data  bases  as  fast  as  possible, 
Dow  Jones  News/Retrieval  went  down  a  different  path. 

Not  The  Biggest — ^Just  The  Best 

“We  never  set  out  to  be  the  biggest  in  terms  of  data  bases. 
What  we  did  set  out  to  be  was  the  best — the  pre-eminent  elec¬ 
tronic  publisher  of  business  and  financial  information. 

“But  early  on  we  recognized  that  the  storage  capacity  of  these 
systems  was  so  vast  that  no  single  publisher  could  possibly 
supply  enough  quality  information.” 

The  decision  was  made  to  supplement  Dow  Jones’  own  busi¬ 
ness  and  financial  news  with  high-quality  news  and  informa¬ 
tion  from  other  publishers. 

Tough  Standards  And  No  Rehash 

“We’ve  been  very  selective,”  Mr.  Levine  says.  “Though  we’ve 
reviewed  hundreds  of  proposals  for  data  bases  in  the  last  two 
and  a  half  years,  we’ve  added  only  17  to  the  original  three — 
Dow  Jones  News,  current  and  historical  stock  quotes.” 

This  insistence  on  quality  goes  beyond  the  selection  process. 
“We  didn’t  want  our  material  simply  to  rehash  what’s  available 
in  print.  If  we  cannot  add  value  by  delivering  news  and  infor¬ 
mation  electronically,  we  don’t  do  it. 


“Adding  value  sometimes  means  reformatting.  More  often  it 
requires  heavy  editing  or  rewriting.  And,  on  occasion,  we  have 
created  entirely  new  editorial  services  from  scratch.  All  this 
requires  a  heavy  investment  in  people.  We’re  fortunate  to  have 
a  prcrfessicmal  editorial  staff  of  22  who  are  pioneering  everyday.” 

The  Service  Broadens 

New  services  are  constantly  being  developed  and  put  on-line. 
Complementary  data  bases  like  The  Wall  Street  Journal  High¬ 
lights  Online,  corporate  reports  to  the  Securities  &  Exchange 
Commission,  detailed  company  financial  statistics  and  eco¬ 
nomic  forecasts  are  just  a  few  that  have  been  added  to  the  core 
service.  Brokerage  house  reports,  commodities  quotes,  airline 
schedules  and  more  are  coming. 

Interests  Beyond  Business 

As  it  matures,  News/Retrieval  is  broadening  its  scope.  “While 
we  won’t  forget  our  basic  strength,  we  recognize  that  our  sub¬ 
scribers  have  interests  beyond  business,”  Mr.  Levine  says.  To 
address  these  interests,  News/Retrieval  now  offers  an  electronic 
shop-at-home  service,  the  full  20-volume  Academic  American 
Encyclopedia,  movie  reviews,  and  constantly  updated  general 
news,  sports  and  weather.  Historical  movie  reviews,  a  guide  to 
colleges  and  other  general  interest  services  are  being  develc^>ed. 

“There’s  a  real  sense  of  doing  something  important  here,”  Mr. 
Levine  says.  “I  call  it  the  democratization  of  information. 
We’re  able  to  give  people  ready  access  to  a  huge  body  of 
knowledge.” 

Changing  The  Way  People  Live  And  Learn 

This  sense  of  excitement  has  fashioned  a  unique  marriage  of 
two  unlikely  partners— journalists  and  computer  specialists. 
“We  learned  quickly  that  no  one  has  a  monopoly  on  wisdom 
in  working  with  this  new  medium.  One  of  our  greatest  assets  is 
a  group  of  journalists  and  computer  specialists  who  have  learned 
to  understand  one  another  and  woric  together  toward  a  com¬ 
mon  goal. 

“We’re  all  excited  because  we  see  an  important  opportunity  to 
change  the  way  people  live  and  learn,”  Mr.  Levine  stresses. 

The  pioneering  continues. 


Dow  Jones  News/Retrieval  is  an  excellent  reference  source 
for  journalists.  For  more  information  call  toll  free 

1-800-345-8500,  Ext  49 

(Canada,  Alaska  &  Foreign  call  1-215-789-7008,  Ext  49) 


dowlones 


Dow  Jones  News/Retrieval  is  a  registered  trademark  of  Dow  Jones  &  Company,  Inc. 


Zerbey  brothers  win 
share  of  inheritance 


Joseph  Zerbey  IV  was  16  years  old 
when  his  father  died  and  Harry  Zerbey 
was  12.  They  were  told  their  father’s 
share  of  their  greatgrandfather’s  estate 
would  not  pass  directly  to  them,  but 
would  be  instead  shared  by  their  three 
great  aunts,  two  aunts  and  an  uncle. 

Their  uncle  is  Uzal  Martz,  Jr.,  presi¬ 
dent  and  publisher  of  J.H.  Zerbey 
Newspapers,  Inc.,  which  operates  the 
Pottsville  (Pa.)  Republican. 


Twenty-two  years  later,  after  speak¬ 
ing  with  an  attorney  who  advised  them 
that  they  had  a  rightful  claim  to  their 
father’s  share,  the  pair  (in  1980)  pre¬ 
sented  their  claim  in  the  Court  of  Com¬ 
mon  Pleas  of  Schuykill  County.  They 
lost  in  that  court,  but  appealed  to  the 
Superior  Court  of  Pennsylvania,  which 
on  March  23, 1983,  ruled  in  their  favor. 

That  decision  can  be  appealed  to  the 
Pennsylvania  Supreme  Court,  but  if  it 


Who^  that  woman 
behind  that  woman? 

Linda  Grist  Cunnii^ham,  Executive  Editor, 

The  TVenton  Times 

“Weekend  Woman  has  boosted  both  circulation  and 
advertising  in  our  Saturday  paper.  In  fact,  retail  advertis¬ 
ing  has  tripled  since  Weekend  Woman  was  introduced. 

Equally  as  important,  our  readers  get  a  well-written, 
interesting  features  package  for  the  entire  family.  The  sec¬ 
tion  gets  top  marks  from  readers  in  our  surveys.” 

Title  the  package  an3dhing  you  want— Weekend 
Woman,  Monday  Woman,  Tuesday  Woman.  Use  it 
any  way  you  need — as  a  locally  printed  tabloid,  as  the 
foundation  for  a  TMC  weekly  or  ROP. 

Let  us  tell  you  more.  Call  toll  free,  800-223-7383  or 
collect,  212-682-5600  and  ask  for  Lawrence  T,  Olsen. 


It’s  easy  to  get  ahead  behind 


holds  up,  Joseph  Zerbey  said  he  plans 
to  “have  our  side  of  the  family  repre¬ 
sented  on  the  newspaper — on  the  board 
of  directors  or  at  least  be  able  to  partici¬ 
pate  in  the  decision  making  process.’’ 

Joseph  Henry  Zerbey,  who  started 
J.H.  Zerbey  Newspapers  in  1884,  left  a 
will  which  stated  that  his  three  daugh¬ 
ters,  Frances  Zerbey  Braun,  Elizabeth 
Zerbey  Martz  and  Mildred  Zerbey 
Lazarus,  and  one  son,  Joseph  Henry 
Zerbey,  Jr.,  would  each  receive  one 
equal  share  of  his  estate.  A  fifth  share 
would  be  divided  among  all  their  chil¬ 
dren  (or  the  founder’s  grandchildren) 
who  were  born  at  the  time  of  his  death 
or  thereafter. 

Elizabeth  Zerbey  Martz  had  two 
children,  Uzal  Martz,  Jr.,  and  Johanna 
Martz.  Mildred  Zerbey  Lazarus  had 
one  child,  Margareta  Lazarus  (now 
Paduch),  and  Joseph  Henry  Zerbey, 
Jr. ,  had  one  son,  Joseph  Henry  Zerbey, 
III. 

In  1958,  Joseph  Henry  Zerbey,  III, 
died  prematurely  at  age  41 .  The  income 
from  two  trusts  that  he  was  receiving 
was  not  passed  on  to  his  children  or 
founder  Joseph  Henry  Zerbey’s  great¬ 
grandchildren,  but  to  his  cousins ,  or  the 
aunts  and  uncles  of  his  children. 

The  appellate  court  ruled  that  “when 
Mr.  Zerbey  III,  died  in  1958,  at  a  re¬ 
latively  young  age  of  41  .  .  .the usual 
order  of  deaths  did  not  occur.  It  would 
hardly  have  been  testator’s  intent  that 
Mr.  Zerbey  Ill’s  share  of  income  would 
not  continue  to  his  children  ...  It 
must  be  kept  in  mind  that  to  allow  the 
appellants  to  take  their  father’s  share  of 
income  would  in  no  way  decrease  the 
share  of  income  for  testator’s  chil¬ 
dren.” 

The  court  further  ruled  that  the  trus¬ 
tees  of  the  estate,  who  denied  Joseph 
IV  and  Harry  Zerbey  a  share  of  the 
income  in  1958,  “acted  in  good  faith,  on 
what  was  a  reasonable,  although  mis¬ 
taken,  interpretation”  of  the  will.  As  a 
result,  Joseph  and  Harry  Zerbey  will 
receive  the  share  of  income  that  their 
father  would  have  been  due  from  Octo¬ 
ber  1, 1980,  when  the  lower  court  ruled 
on  the  matter. 

Joseph  Zerbey  IV,  is  currently 
general  manager  of  the  Bristol  (Conn.) 
Press.  His  brother  Harry  operates  a  gas 
station  in  Pottsville. 


James  Bennett  dies 

James  R.  Bennett,  vicepresident  and 
general  manager  of  the  Trenton  (N.J.) 
Times,  died  April  14.  He  was  58.  Ben¬ 
nett  started  his  career  as  a  pressman 
and  after  long  career  in  a  number  of 
production  capacities,  he  joined  the 
Gannett  Company,  where  he  became 
production  operations  director  for  all 
the  group’s  newspapers.  He  joined  the 
Trenton  Times  in  1979. 
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-  ^  In  New  Haven, 
they  called  In  a  specialist 
to  make  the  conversion.  | 
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Goss  SinfTe  Source 
JHmkey  Service 

'  It  started  off  with  a  Goss  press- capability 
conference  that  turned  into  a  Goss  sys¬ 
tems  conference.  Stewart  Jackson,  at 
left,  publisher  of  the  New  Haven  Register 
and  Journal-Courier,  and  his  staff  quickly 
realized  that  they  needed  more  than 
just  a  conversion  to  offset. 

'We  needed  a  systematic  approach,” 
said  Jackson,  “starting  with  an  analysis 
of  our  current  product  and  of  how  we 
should  prepare  to  meet  market  trends  - 
in  the  future.  We  wanted  our  equipment 


to  develop  naturally  out  of  our  market 
needs,  our  new  plant  and  our  budget.  In 
short,  we  needed  a  customized  integra¬ 
tion  of  press  and  mailroom  equipment 
tied  together  with  control  and  monitoring 
systems. 

"We  preferred  a  single-source  supplier. 
Goss  was  the  only  manufacturer  who 
could  satisfy  all  our  equipment  needs 
along  with  providing  the  experts  to  plan, 
install  and  service  all  of  it.  Because  of 
their  proven  turnkey  capabilities,  we  T- 
didn’t  have  to  worry  about  all  the  prob¬ 


lems  involved  in  installation.  With  our 
system  of  21  Metroliner"'  units  and  mail- 
room  equipment,  we've  got  the  total  print 
production  system  we  need  and  the 
capacity  for  color  and  commercial  work. 
Goss  really  deserves  some  extra  points 
for  this  installation.” 

For  more  information  on  The  Jackson 
Newspapers’  installation,  call  Stewart 
Jackson  irt  New  Haven,  or  contact  Goss 
Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Cen¬ 
tral  Avenue,  Chicago,  Illinois  60650. 


Rockwell  International 

...where  science  gets  down  to  business 
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Fall  furniture  event  may 
produce  extra  ad  revenue 


By  David  Astor 

The  newspaper  business  is  hoping  to 
sell  more  than  $100  million  in  additional 
advertising  during  the  “First  Annual 
National  Furniture  Sale  &  Sweep- 
stakes”  this  fall. 

Newspaper  Advertising  Bureau 
vicepresident  Alfred  Eisenpreis  said  he 
expects  about  800  daily  papers  to  take 
part  in  the  10-day  promotion,  which 
will  run  from  September  30  to  October 
9  and  encompass  two  weekends.  Over 
450  papers  have  signed  up  so  far,  said 
Eisenpreis,  who  reported  that  many 
will  run  special  sections  with  staff- 
written  copy  and/or  editorial  material 
supplied  by  the  National  Home  Fur¬ 
nishings  Association  (NHFA),  which  is 
sponsoring  the  event. 

“It’s  the  most  enthusiastic  response 
that  I  have  seen  for  any  industry  prom¬ 
otion  in  all  the  years  I’ve  been  involved 
with  newspapers,”  said  the  NAB  ex¬ 
ecutive,  noting  that  this  dates  back  to 
the  late  1940s. 

At  Gannett,  about  35  newspapers 
have  already  indicated  that  they  will 


Shannon  told  E&P  that  many  will  be 
running  rotogravure,  tabloid  or  broad¬ 
sheet  special  furnishings  sections  to 
coincide  with  the  event. 

Other  newspapers  participating, 
according  to  the  NHFA,  include  the 
New  York  Times,  Los  Angeles  Times, 
Chicago  Tribune,  Chicago  Sun-Times 
and  Washington  Post. 

“It  is  a  great  opportunity  for  each 
newspaper  to  gather  in  the  furniture  lin¬ 
age,  particularly  from  stores  that  may 
have  been  reluctant  to  advertise  during 
this  recent  recession  period,”  said 
Frank  B.  Gurda,  executive  vicepresi¬ 
dent,  Midwest  regional  manager, 
Branham/Chicago,  who  has  been  in¬ 
volved  with  planning  the  fall  fur¬ 
nishings  event. 

“(The  promotion)  is  a  hard-nosed 
effort  to  move  merchandise  and  move  it 
out  in  volume,”  said  Gordon  Schiff- 
man,  chairman  of  NHFA’s  national 
sale  committee  and  president  of 
White’s  Furniture,  Columbus,  Oh. 
“It’s  appalling  to  note  that  as  an  indus¬ 
try  we  get  only  1 .03%  of  the  consum- 


years  ago.” 

The  lO-day  program — designed  to 
generate  over  $1  billion  in  sales — is 
open  to  all  retailers  as  well  as  manufac¬ 
turers.  The  sale  and  sweepstakes  will 
be  backed  with  national  advertising,  in¬ 
cluding  network  tv. 

Participating  retailers  will  receive  a 
kit  in  August  containing  in-store  sales 
aids,  point-of-purchase  display  mate¬ 
rials,  ad  slicks,  the  official  sale  logo, 
and  a  “how-to”  handbook.  Entry  fee  is 
$75  for  NHFA  members  and  $95  for 
non-members. 

“A  key  element  of  (the  10-day  event) 
is  the  national  sweepstakes,  which  will 
offer  tens  of  thousands  of  dollars  in 
merchandise  and/or  cash  as  prizes,” 
said  Schiffman,  who  noted  that  con¬ 
sumers  will  have  to  go  to  participating 
stores  to  enter.  “Manufacturers  are 
sponsoring  the  national  sweepstakes, 
and  the  total  prizes  offered  will  be  de¬ 
termined  by  their  participation.” 

Manufacturers,  who  will  pay  $2,000 
each  to  participate  in  the  sweepstakes, 
will  have  their  names  on  the  p-o-p 
material  sent  to  retailers. 

Participating  retailers  can  also  run  a 
local  sweepstakes  to  supplement  the 
national  program.  Those  who  do  so  can 
receive  artwork  and  guidelines  from 
the  NHFA  for  an  additional  fee. 

Other  optional  materials  available  to 
retailers  include  such  items  as  badges 
for  store  personnel,  a  kit  designed  to 
enable  stores  and  state  or  local  associa¬ 
tions  to  obtain  proclamations  signed  by 
mayors  and  governors,  and  a  “do-it- 
yourself’  kit  for  sending  out  news  re¬ 
leases. 

Eisenpreis  said  the  furnishings  event 
could  serve  as  a  “prototype  for  what 
other  industries  are  capable  of  doing.” 

S&P  cuts  ratings 
for  Tribune  Co. 

Standard  &  Poor’s  lowered  its  debt 
ratings  for  the  Tribune  Co.  in  Chicago. 

S&P  cited  “continued  weak  per¬ 
formance  of  the  company’s  Da/7y  News 
newspaper,  lower  newsprint  prices  and 
volume,  and  higher  depreciation 
charges  resulting  from  the  aggressive 
capital  program”  as  its  reasons  for  the 
change. 

S&P  lowered  the  rating  on  the  Tri¬ 
bune  Co.’s  commercial  paper  to  A1 
from  A 1 -plus  and  on  the  14%  notes 
issued  by  the  company’s  foreign  affili¬ 
ate,  Tribune  Co.  Overseas  Finance 
NV,  to  single- A-plus  from  AA. 

Edward  Atorino,  an  analyst  with 
Smith  Barney,  said  the  ratings  change 
was  minor  and  meant  the  Tribume 
Co.’s  bank  borrowings  might  cost 
another  quarter  or  eighth  of  a  percen¬ 
tage  point. 


participate.  Gannett  Newspaper  er’s  discretionary  income,  which  is 
Advertising  Sales  president  William  actually  less  than  we  were  getting  20 


AD  VO  System,  Inc. 

has  sold  the  stock  of 

Grit  Publishing  Company 

to 

Stauffer  Communications,  Inc. 


The  undersigned  initiated 
and  negotiated  this  transaction 


R.  Gary  Gomm  &  Co.,  Inc. 

San  Antonio,  TX 

March,  1983 
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UNIMAN  4/2— the  affordable 
double  width  offset  press  that’s  doing 

a  lot  of  things  right!  See  it  in  operation  at  ANPA-Las  Vegas 


Orders  for  the  Uniman  4/2  are  coming  in  from  all  across  the 
U.S.  at  the  rate  of  about  one  a  month,  WHY?  Unquestionably, 
part  of  the  reason  is  that  it's  use-proven . . .  being  built  NOW . . . 
and  in  service  NOW— all  around  the  globe. 

Look  at  all  the  good  things  Uniman  4/2  has  to  offer: 

■  true  print  speeds  up  to  50,000  pph 

■  simple,  easy-to-grasp  operation 

■  high  print  quality/water-down-first  spiral  brush  dampener 

■  left  and  right  hand  color  decks  to  put  color  where  you  want  it 

■  choice  of  tucker  blade  or  jaw  folder  to  print  either  news¬ 
papers  or  accurately  folded  inserts 

■  state-of-the-art  technology  from  worldwide  M  .  A.  N.- Roland 
research 

■  a  surprisingly  reasonable  price 


Before  you  select  your  double-width  press,  get  all  the 
facts  on  UNIMAN  4/2  — including  the  delivery  dates.  Call 
201-469-6600.  Or  write  to:  M  A  N.  — Roland  USA,  Inc., 
Newspaper  Press  Division,  333  Cedar  Avenue,  Middlesex, 
New  Jersey  08846. 


M.A.N.-Roland  USA,  Inc. 

NEWSPAPER  PRESS  DIVISION 


Frisco  editors  rebut 
Stanford  news  study 


By  M.  L.  Stein 

A  Stanford  University  study  claim¬ 
ing  the  four  major  dailies  in  the  San 
Francisco  Bay  area  have  inadequate  in¬ 
ternational  news  coverage  received  a 
generally  critical  reception  from  the 
papers’  editors. 

The  survey,  conducted  by  two  doc¬ 
toral  candidates  at  the  University’s  In¬ 
stitute  for  Communication  Research, 
charged  that  local  media  failed  to  link 
world  events  with  area  concerns  in 
such  activities  as  global  banking,  inter¬ 
national  trade  and  cultural  events.  The 
analysis  concluded  that  their  interna¬ 
tional  news  coverage  is  “insufficient 
for  the  task  of  informing  a  major  U.S. 
metropolitan  area,  a  major  internation¬ 
al  port  and  a  key  international  financial 
and  business  center.’’ 

Newspapers  examined  were  the  San 
Francisco  Chronicle,  San  Francisco 
Examiner,  San  Jose  Mercury  and  Oak¬ 
land  Tribune.  Two  television  stations, 
KPIX,  channel  S  in  San  Francisco  and 
KTVU,  channel  2  in  Oakland,  were  in¬ 
cluded  in  the  study. 

Los  Angeles  Times  was  used  as  a 
basis  of  comparison  with  the  four  news¬ 
papers  in  the  survey,  which  was  com¬ 
missioned  by  the  Bay  area  and  the 
world  project. 

Only  news  was  selected  as  the  cate¬ 
gory  of  information  studies.  Editorials, 
op-ed  pieces,  interpretive  and  analytic¬ 
al  stories  were  left  out,  an  omission  that 


drew  fire  from  Chronicle  executive  edi¬ 
tor  William  German. 

The  investigators,  John  L.  Hoch- 
heimer  and  Leslie  B.  Snyder,  selected 
a  week  of  days  drawn  at  random  from 
December,  1981  through  June,  1982, 
using  the  same  day  for  every  newspaper 
and  tv  station  . 

According  to  the  findings ,  93%  of  9 1 2 
international  stories  in  the  sample,  for 
both  media,  “made  no  explicit  connec¬ 
tion  to  local  conditions  or  concerns.’’ 

Newspapers,  however,  came  out 
much  better  in  the  study  than  the  tv 
channels,  which  accounted  for  only  9% 
of  all  the  international  stories  in  the 
study. 

Chronicle,  the  authors  reported,  ran 
a  greater  number  of  international  stor¬ 
ies  than  the  other  newspapers  but  had 
the  lowest  percentage  of  foreign  news 
paragraphs  in  its  first  section  and  had  a 
15.3%  smaller  concentration  of  such 
news  in  its  first  section  that  the  Times. 

None  of  the  Bay  area  dailies,  the  re¬ 
sults  showed,  devote  as  much  emph¬ 
asis  to  international  coverage  in  section 
one  as  the  Times,  averaging  32%  of  the 
newshole,  compared  to  43.1%  for  the 
Times. 

Tribune  was  found  to  have  the  high¬ 
est  concentration  of  international  news 
paragraphs  (37.9%)  while  the  Mercury 
was  seen  as  placing  greater  emphasis 
on  its  international  stories,  running  a 
higher  number  on  page  one,  presenting 


longer  ones  with  more  photos. 

Examiner,  the  study  said,  ran  fewer 
international  stories  than  any  other 
paper,  except  the  Mercury,  and  the 
highest  percetage  of  shorter  stories. 

But  the  Mercury  placed  greater 
emphasis  on  its  international  articles 
than  other  papers  in  the  study,  includ¬ 
ing  the  Times,  the  authors  claimed, 
adding, “a  higher  percentage  of  such 
stories  run  on  page  one,  they  are  likely 
to  be  longer,  and  more  likely  to  have  an 
accompanying  photograph .  ’  ’ 

Also  according  to  the  data,  the  Mer¬ 
cury  had  the  “largest  commitment’’  to 
using  special  correspondents  or  other 
staff  reporters  for  international 
coverage. 

All  papers  were  cited  for  relying 
heavily  on  the  wire  services  for  foreign 
news,  with  the  Tribune  depending  most 
on  them  (59.7%). 

Nearly  half  of  the  week’s  interna¬ 
tional  stories  concerned  either  defense, 
political  opposition  or  diplomatic  nego¬ 
tiations,  the  Stanford  researchers  said. 

German  said  the  report:  “I  think  the 
whole  thing  indicates  that  somebody 
needs  a  few  more  courses  in  com¬ 
munication  and  statistics  at  Stanford.’’ 

Among  the  flaws  alleged  by  German 
were  the  absence  of  interpretive  report¬ 
ing,  using  paragraphs  as  an  indicator  of 
coverage  and  using  the  first  news  sec¬ 
tion  as  an  indicator  of  importance  and 
failing  to  make  a  distinction  between 
a.m.  and  p.m.  papers. 

“Newspapers  have  different  first 
news  sections,’’  he  pointed  out.  One 
paper  may  use  the  first  section  for  met¬ 
ro  stories.  And  what  may  be  a  major 
story  for  a  morning  paper  may  not  for 
an  afternoon  daily  or  vice  versa.” 

Robert  Maynard,  Tribune  editor  and 
publisher,  asserted  the  report  had 
“mathematical  defects,”  which  he 
pointed  out  to  the  authors.  Maynard 
said  his  paper  “came  off  pretty  well” 
for  its  size,  adding,  “We  don’t  print 
more  foreign  news  because  we  don’t 
have  the  space  .  .  .  you  know  you  can 
make  a  study  say  anything  you  want  it 
to  say.” 

Examiner  managing  editor  Jim  Will- 
se  said  the  Examiner  is  “primarily  a 
local  paper”  and  a  comparison  with  the 
Times  on  foreign  coverage  was  point¬ 
less.  Nevertheless,  he  went  on,  the 
Examiner  recently  ran  a  two-week 
series  on  Latin  America  by  its  own  staf¬ 
fers  and  has  turned  out  other  staff- 
written  stories  on  international  affairs. 

A  similar  response  was  given  by 
Mercury  associate  editor  Jerry  Ceppos 
who  noted  that  his  paper  has  full-time 
correspondents  in  Mexico  and  Japan. 
He  contended  his  paper  carries  a  “fair 
number  of  non-government  foreign 
news  stories.” 

“But  it’s  good  to  see  that  someone  is 
paying  attention  to  foreign  news  cover¬ 
age,”  he  commented. 

EDITOR  &  PUBLISHER  for  April  23.  1983 


GET  A  RAISE! 

Up  your  chances  for  an  increase 
in  income  or  an  increase  in  circula¬ 
tion  with  Dr.  Adele  Scheele,  one  of 
America’s  leading  career  counselors. 

Dr.  Scheele  offers  clear  and  concise 
information  on  climbing  the  ladder  in 
her  twice  weekly  column,  At  Work. 

Let  us  tell  you  more.  Call  toll  free, 
800-223-7383  or  collect,  212-682-5600 
and  ask  for  Lawrence  T.  Olsen. 


Fecat-ures  Svnclicca't-« 

East  45th  Street,  New  York,  N.Y.  10017 
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IF  TOU  H  AVENT  SEEN 
THE  SUN-TIMES 
LATELY 

YOU  HAVENT  SEEN  THE 
SUN-TIMES. 


Our  efforts  to  update  and  expand  the  Sun- 
Times  b^n  in  1978  when  the  Food  section 
became  a  full-size  section  with  four-color 
covers,  an  enriched  news  hole  and  top-flight 
writers.  Upgraded  Fashion  and  Weekender 
sections  and  the  Suburban  Sun-Times  soon 
followed. 

We  added  a  world  and  nation  department  to 
our  up-front  news  section  and  increased  our 
resources  for  reporting  national  and 
international  events. 

More  recently,  we  expanded  and  enriched 
the  Business,  Travel,  Sports  and  HomeUfe 
sections.  The  redesign  and  expansion  of  the 
daily  Living  section  included  the  introduction 
of  daily  themed  consumer  news 
departments,  matching  the  themed  approach 
uskl  in  Business.  Arts  and  entertainment 
coverage  also  was  increased  with  the  creation 
of  a  daily  Show  section. 


A  new,  larger  and  more  legible  body  type. 
Century  Schoolbook,  was  introduce 
throughout  the  Sun-Times,  as  well  as  a  new 
headline  type,  Caslon,  which  now  appears  in 
all  sections. 

Our  bright,  new  package  now  provides 
readers  with  more  than  160  extra  pages  a 
month,  plus  vivid  color  throughout. 

I  invite  you  to  sample  a  copy  of  the  new 
Sun-Times.  Just  call  Gerald  McCarthy  at  our 
New  York  office,  (212)  664-1111.  After  you 
have  seen  the  many  changes  and  enrichments 
we  have  made,  1  hope  you  will  agree  that  an 
exciting  new  era  has  b^n  for  the  Sun-Times. 

Sincerely,  *  j  / 


James  Hoge 
Publisher 
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The  Pulitzer  Prize  for  feature  photography  was  awarded 
to  James  Bruce  Dickman  of  the  Dallas  Times  Herald  for 
photographs  made  during  three  visits  to  El  Salvador.  This 
one  of  children  in  a  refugee  camp  was  among  several 
published  in  a  Sunday  magazine  feature  last  July. 


Pulitzer  Prizes 

(Continued  from  page  17) 


an  editor  there  for  14  years.  His  Sunday 
column  analyzes  national  and  interna¬ 
tional  issues  and  politics  for  regional 
readership. 

Earlier  in  his  career  Sitton  worked 
for  the  International  News  Service  and 
United  Press  International.  He  was  in¬ 
formation  officer  and  press  attache 
with  the  United  States  Embassy  in 
Ghana  for  two  years  before  joining  the 
New  York  Times  in  1957.  At  the  Times 
he  was  chief  Southern  correspondent 
nearly  seven  years  and  then  became 
national  news  director  in  1964.  Sitton 
joined  the  News  &  Observer  in  1%8. 

Manuela  Hoelterhoff,  arts  editor  of 
the  Wall  Street  Journal  since  1975, 
won  the  Pulitzer  for  criticism.  Her  sub¬ 
jects  encompassed  books,  opera  in 
New  York,  Disney  World, 
architecture,  art,  travel  and  more. 

Hoelterhoff,  bom  in  West  Germany, 
holds  degrees  from  Hofstra  and  the  In¬ 
stitute  of  Fine  Arts  of  New  York  Uni¬ 
versity.  She  served  as  arts  editor  of  the 
recently  completed  Academic  Encyc¬ 
lopedia,  editor-in-chief  of  Arts  <6  Auc¬ 
tion  magazine  and  associate  editor  of 
Portfolio  magazine. 

The  Pulitzer  Prize  for  feature  writing 
was  awarded  to  Nan  Robertson  of  the 
New  York  Times  for  her  vivid  personal 
account  of  being  struck  down  by  toxic 
shock  syndrome  and  the  long  agony  of 
recovery  and  therapy.  The  essay  was 
the  cover  story  of  the  Sunday  magazine 
September  19. 

The  award  announcement  back¬ 
grounder  cited  effect  of  the  article  as 
enormous.  Reprinted  in  the  Lawrence 
(Mass.)  Eagle-Tribune,  it  helped  save 
the  life  of  one  woman  who  recognized 
her  symptoms  of  toxic  shock  syndrome 


after  reading  the  story.  It  also  promp¬ 
ted  significant  donations  to  the  hospit¬ 
als  that  treated  Robertson  and  won  a 
unanimously-voted  special  award  from 
the  Newswomen’s  Club  of  New  York. 

Chicago-born,  Robertson  spent 
seven  years  in  Europe  as  a  foreign  cor¬ 
respondent  for  several  newspapers  af¬ 
ter  graduation  from  Northwestern  Uni¬ 
versity’s  Medill  School  of  Journalism. 
She  joined  the  women’s  news  depart¬ 
ment  of  the  Times  in  1955  and  currently 
is  on  the  living/style  staff. 

Her  profile  of  toxic  shock  syn¬ 
drome — cause,  treatment  and  re¬ 
search — and  long  battle  to  write  again 
despite  partial  amputation  of  eight  fin¬ 
gers,  was  praised  as  “a  brilliant  essay” 
and  “equ^ly  informative  for  the  gener¬ 
al  readers  as  well  as  the  medical  profes¬ 
sion”  in  the  Newspeople  section  of 
Editor  &  Publisher  shortly  after  it 
appeared  last  September. 

Russell  Baker,  columnist  for  the 
New  York  Times  who  won  a  Pulitzer 
for  commentary  in  1979,  won  this  year 
in  the  letters  and  drama  awards  categ¬ 
ory  for  his  autobiography,  ‘‘Growing 
Up.” 

Other  nominations 

Other  finalists  in  the  various  categor¬ 
ies  from  which  the  Pulitzer  Prize  Board 
issued  its  final  prize  recommendations 
included: 

Public  service — Boston  Globe, 
which  was  moved  to  national  reporting 
category  as  that  prize  winner;  the  Seat¬ 
tle  Post-Intelligencer,  for  its  investiga¬ 
tion  of  mismanagement  of  the  Washing¬ 
ton  Public  Power  Supply  System’s  nuc¬ 
lear  construction  program. 

General  or  spot  news  category — 
Dallas  Morning  News  team  for  cover¬ 
age  and  analysis  of  the  financial  col¬ 
lapse  of  Braniff  International  Airlines; 
Rochester  (N.Y.)  Democrat  &  Chroni¬ 


cle  for  its  coverage  of  an  accident  at 
Ginna  nuclear  power  plant  which 
helped  to  avert  public  panic. 

Investigative  reporting — Donald  C. 
Drake  of  the  Philadelphia  Inquirer  for  a 
series  on  the  tragic  failure  of  mental 
health  care  in  America;  and  reporters 
R.G.  Dunlop,  Robert  T.  Garrett, 
Richard  Whitt,  Mike  Brown,  Bill 
Osinski,  and  photographer  Stewart 
Bowman  of  the  Courier-Journal, 
Louisville,  for  their  series  on  illegal  and 
dangerous  operations  in  the  coal  in¬ 
dustry. 

National  affairs — Jim  Henderson  of 
the  Dallas  Times  Herald  for  his  series 
on  racism  in  the  ‘‘New  South”  and  a 
second  nomination  for  his  reporting  on 
consequences  of  atomic  testing  in 
America;  and  Haynes  Johnson  of  the 
Washington  Post  for  reporting  impact 
of  the  recession  on  communities  across 
the  nation. 

International  affairs — Rod  Nordland 
of  the  Philadelphia  Inquirer  for  cover¬ 
age  of  the  impact  of  war  and  famine  on 
Cambodia,  Vietnam  and  East  Timor. 

Editorial  writing — Ralph  B.  Bennett 
and  Jonathan  Freedman  of  the  San 
Diego  Tribune  for  their  editorial  cam¬ 
paign  urging  passage  of  an  immigration 
reform  bill;  and  Marvin  Seid  of  the  Los 
Angeles  Times  for  his  series  of  edito¬ 
rials  on  the  Israeli  invasion  of  Lebanon. 

Editorial  cartooning — ^Tony  Auth  of 
the  Philadelphia  Inquirer;  and  Dick 
Wright  of  the  Providence  (R.I.) 
Journal-Bulletin. 

Spot  news  photography — James  L. 
Davis  of  the  Arizona  Daily  Star,  Tuc¬ 
son,  for  photographs  of  a  shoot-out  in 
Miracle  Valley;  Daymon  J.  Hartley, 
freelancer  for  United  Press  Interna¬ 
tional,  for  photographs  of  a  fire  rescue 
in  Detroit;  and  Chester  Panzer,  WRC-/ 
TV,  Washington,  D.C.  for  photos  of 
the  rescue  of  survivors  of  the  Air  Flor¬ 
ida  jet  crash. 

Feature  photography;  Barron  Lud- 
lum  of  the  Dallas  Times  Herald  for  his 
picture  story  of  a  sick  child’s  struggle 
for  life,  and  John  H.  White  of  the  Chi¬ 
cago  Sun-Times  for  photographs  de¬ 
picting  life  in  Chicago. 

Commentary — Ross  Mackenzie  of 
the  Richmond  (Va.)  News  Leader  and 
David  G.  Rossie  of  the  Binghamton 
(N.Y.)  Evening  Press. 

Criticism — Beth  Dunlop  of  the 
Miami  Herald  for  architectural  critic¬ 
ism,  and  Stephen  SchifF  of  the  Boston 
Phoenix  for  film  criticism. 

Feature  writing — Don  Colburn  of  the 
Everett  (Wash.)  Herald,  for  docu¬ 
mentation  of  the  work  of  the  bum  treat¬ 
ment  center  in  Seattle;  and  James  Ricci 
of  the  Detroit  Free  Press  for  his 
account  of  an  organ  donation  and  the 
effects  it  had  on  lives  of  four  strangers. 

Each  category  carries  a  $1,000 
award,  excepting  the  Public  Service 
Gold  Medal. 
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FOR  30  YEARS 

WE’VE  BEEN  ADDING  COLOR  TO 
AMERICA’S  WEEKENDS. 


I'Viiiiib  Weekly 


I'jiniilyWiiokh  ?' 


Kimily^^ddy 
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This  year,  we’ll  be  showing  our  colors  to 
26  million  readers  of  364  newspapers  across  the  country.  That’s 
333  more  newspapers  than  when  we  first  published  in  1953! 

Getting  bigger  is  the  direct  result  of  getting  better. 

We  brighten  our  readers’  weekends  with  eye-catching  covers  like  those 
shown  above;  with  timely,  topical  and  original  articles  written 
by  America’s  top  writers;  with  contemporary  graphics  throughout;  and 
with  idea-filled  specialized  sections  covering  food,  sports, 
family  health,  money  management,  and  home  decorating. 

At  Family  Weekly,  we’re  already  looking  forward 
to  the  next  30  years.  With  innovative  ways  to  keep  on  giving  our 
readers  the  most  informative,  involving  and  entertaining  weekend  reading. 
From  cover  to  cover.  With  lots  of  color. 
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Firings  of  non-PhD  profs  McMeei  attacks 

M.-  i«ii  ^  -1  X  *  *  WSJ  for  report 

Stir  LSU  student  protest  about  syndicates 


Two  Louisiana  State  University  non- 
tenured  journalism  professors,  who 
have  masters  degrees  and  broad  profes¬ 
sional  backgrounds,  were  terminated 
effective  the  end  of  this  semester, 
creating  some  unrest  among  a  group  of 
journalism  students  at  the  school. 

About  250  students  have  signed  peti¬ 
tions  protesting  the  termination  of  pro¬ 
fessors  Douglas  Wetherholt  and  Robert 
Sheldon.  The  petitions  are  now  in  the 
hands  of  the  chancellor  for  academic 
affairs. 

Wetherholt  and  Sheldon  contend 
that  their  terminations  came  because 
they  do  not  have  doctorates.  Their  con¬ 
tention  is  also  supported  by  associate 
professor  Jim  Featherston. 

John  Merrill,  director  of  the  journal¬ 
ism  department,  and  Henry  Snyder, 
dean  of  the  College  of  Arts  &  Sciences, 
who  oversees  the  journalism  depart¬ 
ment,  denied  that  the  terminations  had 
anything  to  do  with  the  professors  not 
having  their  doctorates. 

Merrill  said,  “there  are  certain  peo¬ 
ple  who  came  up  for  promotion  and 
tenure  and  if  they’d  have  done  what 
they  should  have  been  doing,  they 
would  have  gotten  tenure.” 

Merrill  denied  that  there  is  a  move¬ 
ment  on  to  oust  all  professors  without 
doctorates.  “It’s  a  complete  myth,”  he 
said.  “There  are  plenty  of  people  with¬ 
out  PhDs  in  the  department.”  Without 
mentioning  anyone  by  name,  he  said 
those  who  raised  such  a  possibility  are 
“malcontents.” 

Merrill  did  say,  however,  that  there 
is  “a  trend  across  the  entire  country  to 
get  a  greater  proportion  of  journalism 
faculty  members  having  PhDs.” 

Snyder  said  the  ideal  professor  is  one 
that  has  a  doctorate  and  a  broad  profes¬ 
sional  background,  but  added  that 
since  he  has  been  dean  of  the  college, 
he  has  recommended  tenure  for  only 
two  professors  and  both  did  not  have 
doctoral  degrees.  Snyder  also  said  he 
recently  approved  the  hiring  of  a  news 
writing  instructor  who  has  only  a 
bachelor’s  degree,  but  who  has  broad 
professional  experience. 

Wetherholt,  53,  has  been  teaching  at 
LSU  for  five  years.  He  comes  from  a 
newspaper  family — his  father  owned 
the  Gallipolis  (Ohio)  Daily  Tribune  for 
many  years  and  his  mother  operated 
the  weekly  Gallia  Times.  He  has  also 
worked  on  the  Marietta  Daily  Times, 
Cambridge  Jeffersonian  and  the 
Marysville  Journal  Tribune,  all  in  Ohio, 
and  at  the  Charleston  (W.  Va.)  Daily 
Mail.  He  has  a  bachelor’s  and  master’s 
degree  from  Ohio  University  and  cur¬ 
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rently  teaches  typography  and  graphics 
at  LSU. 

Sheldon,  57,  worked  for  Stars  & 
Stripes  in  Paris  and  Nuremberg,  the 
Detroit  Free  Press,  Automotive  News 
and  the  National  Enquirer.  He  has  a 
bachelor’s  and  master’s  degree  from 
the  University  of  Michigan  and  teaches 
editing  and  reporting. 

Wetherholt  is  also  president  of  the 
Southeastern  Louisiana  chapter  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  Sheldon,  who  has 
been  at  LSU  for  six  years,  is  the  adviser 
for  the  student  chapter  of  SPJ,  SDX, 
and  is  a  member  of  the  national  Free¬ 
dom  of  Information  Committee. 

“They  are  not  interested  in  teaching 
people  how  to  write  and  report,” 
Wetherholt  said  of  the  university  admi¬ 
nistration.  “They  are  only  interested  in 
teaching  students  theory.  One 
course — The  Theory  of  Mass  Com¬ 
munication — uses  Merrill’s  book  as  a 
text.  They  want  people  with  minimal 
professional  experience  and  a  PhD  af¬ 
ter  their  names.” 

“Most  of  the  non-tenured  faculty 
have  been  terminated  or  have  resigned 
under  pressure  since  John  Merrill  be¬ 
came  director  of  the  journalism  school 
three  years  ago,”  said  Featherston. 

Snyder  called  these  statements  “ut¬ 
ter  rubbish.”  He  said  a  news  writing 
course  was  recently  added  and  a  prog¬ 
ram  instituted  under  which  students 
have  a  direct  VDT  tie-in  to  the  local 
daily  newspaper.  “About  40%  of  the 
stories  they  have  submitted  have  been 
published,”  he  said. 

Without  mentioning  Wetherholt  and 
Sheldon  specifically,  Snyder  said, 
“When  we  evaluate  instructors,  we 
check  very  carefully  with  professionals 
in  the  field.  The  professors  without  ter¬ 
minal  degrees  have  to  maintain  strong 
professional  contacts.  They  must  work 
professionally  during  the  summers  or 
take  semesters  off  to  work  profes¬ 
sionally.  A  person’s  professional  ex¬ 
perience  is  only  valid  if  it  is  kept  active. 
It  is  not  worth  much  when  his  last  job 
was  20  years  ago.” 

Merrill  has  announced  that  he  is  step¬ 
ping  down  as  director  of  the  journalism 
department  at  the  end  of  this  semester, 
but  will  remain  on  as  an  instructor. 
Wetherholt  contends  that  Merrill  was 
pressured  into  stepping  down  because 
he  is  a  poor  administrator. 

Snyder  said  Merrill  was  stepping 
down  as  director  of  the  journalism 
school  so  that  he  could  use  his  talents  to 
a  better  advantage  for  the  department. 


A  Wall  Street  Journal  story  on  the 
syndicate  industry  has  angered  the 
president  of  Universal  Press  Syndi¬ 
cate. 

In  a  letter  to  the  editor  sent  to  the 
Journal  April  13,  John  P.  McMeel 
argued  that  the  March  28  story  “pre¬ 
sented  a  myopic  view  of  newspaper 
syndicate  salesmen  and  did  a  disservice 
not  only  to  the  syndicate  industry,  but 
to  the  newspaper  industry  too.” 

Specifically,  McMeel  took  issue  with 
the  article’s  contention  that  the  entire 
syndicate  industry  is  in  the  midst  of  bad 
times.  “We  increased  our  feature  re¬ 
venue  in  1982  by  over  15%  over  a  re¬ 
cord-breaking  1981,”  wrote  McMeel. 
“I  don’t  doubt  there  are  other  syndi¬ 
cates  who  fared  as  well.” 

McMeel  also  disputed  the  contention 
that  a  lot  of  syndicated  material  is 
“junk,”  as  one  newspaper  editor  inter¬ 
viewed  for  the  story  claimed.  “Yes, 
there  is  syndicated  material  that  is 
weak,  and  no  one  would  deny  that,” 
the  Universal  executive  wrote.  ”... 
But  we  are  not  stocking  shelves  with 
cans  of  tomato  paste.  We  are  offering 
newspapers  and  their  readers  talents 
that  can  become  household  words.” 

The  Journal  also  quoted  a  newspaper 
executive  as  saying  that  some  syndi¬ 
cate  salesman  may  even  serve  as  spies 
who  provide  information  to  editors  ab¬ 
out  other  newspapers.  “To  ask  a  sales¬ 
man  to  spy  on  another  newspaper  is  to 
say  more  about  the  desperate  newspaper 
editor  than  it  does  the  syndicate  rep¬ 
resentative,”  wrote  McMeel.  “The 
good  syndicate  salesman  is  a  walking 
information  bank,  and  he  knows  what 
ideas,  concepts  and  changes  are  help¬ 
ing  newspapers.  So  it  is  only  natural 
that  his  input  is  frequently  solicited  by 
the  newspaper  editor.” 

The  situation  where  newspapers  can 
not  pick  up  a  syndicated  feature  if  a 
competitor  runs  it  was  also  criticized  in 
the  Journal  article.  McMeel  wrote  that 
“we  have  been  aggressive  in  challeng¬ 
ing  the  precepts  of  territorial  exclusiv¬ 
ity  and  will  continue  to  do  so.” 

In  concluding  his  eight-paragraph 
letter,  McMeel  stated  to  the  Journal, 
“You  overlooked  the  fact  that  news¬ 
papers  and  syndicates  share  the  same 
goal:  to  keep  the  newspaper  reader. 
Ours  is  not  an  adversarial  relationship 
in  which  newspaper  editors  shoot  ev¬ 
ery  third  syndicate  salesman  .  .  .  .” 

McMeel  was  alluding  to  a  passage  in 
the  Journal  article  citing  a  sign  in  the 
Worcester  (Mass.)  Evening  Gazette 
office  that  read,  “We  shoot  every  third 
syndicate  salesman.  Two  just  left.” 
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Accrediting  council 
seeking  volunteers 


Despite  the  recent  controversy 
generated  when  two  universities  threw 
accrediting  teams  off  campus,  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communication 
is  getting  an  increasing  number  of  re¬ 
quests  to  make  campus  visits. 

In  the  1982-83  school  year,  13  visits 
were  made  to  schools  applying  for 
accreditation.  51  requests  for  future 
visits  for  either  first-time  or  reaccred- 
Hation  are  on  file,  the  most  in  the  his¬ 
tory  of  ACEJMC,  according  to  James 
Ottaway,  ANPA  Foundation  repre¬ 
sentative  on  the  accrediting  council. 

Ottaway  has  urged  publishers,  edi¬ 
tors  and  other  newspaper  managers 
willing  to  volunteer  for  a  two  or  three 
day  accreditation  visit  to  a  campus  to 
contact  him  through  the  ANPA  Found¬ 
ation  offices. 

“Last  year  was  one  of  stress  for 
ACEJMC,”  Ottaway  said  in  his  year- 
end  committee  report  to  ANPA.  “As 
the  council  becomes  more  stringent  in 
applying  specific  accreditation  stan¬ 
dards,  the  judgment  process  becomes 
more  difficult.  While  several  universi¬ 
ties  have  chosen  not  to  seek  ACEJMC 
sanctioning  because  of  these  stan- 
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dards,  the  general  health  and  status  of 
accreditation  remains  strong.” 

Ottaway  said  the  increasing  number 
of  applications  and  campus  visits  has 
put  a  great  financial  burden  on 
ACEJMC,  making  contributions  of 
$5,000,  which  the  ANPA  Foundation 
has  given  annually  for  the  last  four 
years,  more  important  to  the  program. 

Meanwhile,  the  accreditation  battle 
continues.  A  newsletter  by  William  R. 
Lindley  of  the  Department  of  Journal¬ 
ism  at  Idaho  State  University,  says  the 
accreditation  process  is  “shaky.” 

Lindley  states  that  fewer  than  half 
the  schools  listed  in  the  1982  Journal¬ 
ism  Educator  directory  are  accredited 
(80  of  189).  He  claims  most  editors 
could  not  say  whether  a  college  journal¬ 
ism  program  is  accredited  or  not.  And 
he  states  that  there  are  representatives 
of  non-accredited  schools  on  the 
national  accrediting  council  and  on  the 
accrediting  committee  “to  promote 
harmony.” 

Reed  Sarratt,  executive  director  of 
the  Southern  Newspaper  Publishers 
Association,  who  is  a  member  of  the 
ACEJMC  and  is  running  for  president 
of  the  organization  (E&P,  April  2),  de¬ 
fends  accreditation  as  a  means  of 
“promoting  excellence  in  journalism 
education.” 

In  an  article  in  the  ASNE Bulletin  this 
month,  Sarratt  said  criticism  of  the 
ACEJMC  by  some  universities  does 
not  mean  the  accreditation  process  is 
defective. 

“Editors  should  care  about  all  this 
because  you’re  prospective  employers 
of  journalism  graduates,”  he  wrote. 
“And  accreditation  is  the  only  avail¬ 
able  way  to  evaluate  objectively  the 
quality  of  journalism  education  prog¬ 
rams.  Accreditation  doesn’t  guarantee 
that  a  graduate  of  an  accredited  prog¬ 
ram  will  meet  an  employer’s  every  ex¬ 
pectation.  But  accreditation  does  tell 
you  that  experts  have  examined  the 
program  and  .  .  .  tells  you  that  the 
program  meets  standards  reflecting 
agreement  by  practitioners  and  educa¬ 
tors  about  what  constitutes  a  quality 
education  for  a  journalism  career.” 

Lindley  suggests  “uniform  national 
accrediting,  to  standards  agreed  upon 
by  all  of  the  principal  parties  con¬ 
cerned,”  as  a  solution  to  the  accredit¬ 
ing  dilemma.  “Regional  accrediting 
teams  could  visit  all  schools  with  four- 
year  programs,  publicize  findings,  and 
invite  those  not  accredited  to  specialize 
in  pre-journalism  training.  This  nation¬ 
al  sweep,  long  termed  impossible, 
would  be  no  problem  with  heavy  media 
support — personal  and  financial.” 


ANPA  membership 
declines  by  24 

American  Newspaper  Publishers 
Association  membership  since  last 
year’s  annual  convention  has  declined 
by  a  net  total  of  24,  according  to  Edwin 
L.  Heminger,  editor  and  publisher, 
Findlay  (Oh.)  Courier,  who  is  chairman 
of  the  membership  committee. 

During  the  past  year,  Heminger’s  re¬ 
port  said  47  newspapers  were  elected  to 
ANPA  membership;  39  newspapers 
resigned;  12  were  lost  through  mergers; 
eight  suspended  publication;  and  12 
were  dropped,  making  the  total  mem¬ 
bership  1,384  as  of  March  15, 1983.  Up¬ 
dated  figures  will  be  reported  at  the 
annual  business  meeting. 

Among  the  new  members  are  the 
Washington  (D.C.)  Times  and  USA  To¬ 
day,  both  of  which  were  started  since 
last  year’s  convention,  and  Emerson 
(N.J.)  II  Progresso  Italo- Americano, 
published  by  I.P.  Publications  Inc., 
owned  by  a  group  of  major  Italian  pub¬ 
lishers  and  financiers. 

Among  the  newspapers  resigning 
membership  were  Ingersoll  Publica¬ 
tions’  Trenton  (N.J.)  Trentonian  and 
Costa  Mesa  (Calif)  Orange  Coast  Pilot 
and  Gaylord’s  Colorado  Springs 
(Colo.)  Sun. 

Among  those  dropped  from  mem¬ 
bership  were  the  Columbus  (Ga.) 
Times,  Oak  Ridge  (Tenn.)  Oak  Ridger, 
and  New  York  (N.Y.)  Amsterdam 
News. 

Tom  Hill,  publisher  of  the  Oak  Rid¬ 
ger  said  he  let  his  membership  expire 
because  “we  felt  we  were  involved  in 
too  many  organizations.  We  were 
spending  too  much  money  on  organiza¬ 
tions.  We  felt  we  had  to  cut  some¬ 
where.  There  was  no  animosity  against 
ANPA.  But  I’ve  never  really  partici¬ 
pated  in  it  to  any  great  extent.  We  are 
active  in  SNPA  and  NNA  to  some  ex¬ 
tent  and  very  active  in  the  state  press 
association.” 

About  90%  of  ANPA’s  member 
newspapers  have  circulation  of  100,000 
or  less. 

NYC  black  weekly 
still  publishing 

Amsterdam  News,  weekly  pub¬ 
lishing  on  Thursdays  in  Harlem,  is  con¬ 
tinuing  to  put  out  a  newspaper  despite  a 
strike  by  its  38  Newspaper  Guild  em¬ 
ployees. 

The  strike  began  on  February  1 . 

The  union  members  are  striking  to 
protest  being  cut  back  to  a  four  day 
work  week  and  having  to  take  a  20% 
reduction  in  pay. 

’The  striking  employees  have  been 
without  a  contract  since  last  March  31 
and  earn  between  $208  and  $478  per 
week. 
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ITU  solicits 
support  of 
stockholders 

International  Typographical  Union 
president  Joseph  Bingel  has  sent  mail- 
grams  to  the  60  largest  institutional  in¬ 
vestors  in  Capital  Cities  Communica¬ 
tions  asking  that  they  support  a  share¬ 
holder  resolution  which  seeks  a  report 
on  the  company’s  labor  policies  and 
practices. 

The  resolution  was  submitted  by  the 
League  for  Industrial  Democracy  and 
originally  opposed  by  Capital  Cities. 
The  Securities  and  Exchange  Commis¬ 
sion,  however,  cleared  the  way  for  the 
resolution  to  appear  in  the  proxy  state¬ 
ment  {E&P,  March  26).  The  SEC  also 
approved  Bingel’ s  move  to  solicit  sup¬ 
port  for  the  resolution. 

Bingel  is  among  a  group  of  national 
union  leaders  belonging  to  the  Kansas 
City  Star  Fair  Contract  Committee. 
That  committee  was  organized  by  the 
local  ITU  which  has  been  working 
without  a  contract  for  nearly  three 
years  at  the  Capital  Cities  owned  news¬ 
paper. 

Bingel  also  sent  letters  to  all  union 
and  public  employee  pension  funds 
whose  investments  are  managed  by  the 
banks,  insurance  companies  and  in¬ 
vestment  firms  that  hold  stock  in  Capit¬ 
al  Cities.  The  ITU  is  asking  pension 
funds  that  own  stock  to  vote  in  favor  of 
the  resolution. 

“The  resolution  is  a  modest  request, 
given  the  company’s  history  of  anti¬ 
union  activities,  since  it  only  asks  for  a 
report,’’  Bingel  said.  “Contrary  to  the 
company’s  claims,  this  report  would 


not  require  the  company  to  divulge 
confidential  business  information  nor 
would  it  require  extraordinary  expendi¬ 
ture  of  time  and  effort.’’ 

The  publisher  of  the  Kansas  City 
Times  and  Star,  James  H.  Hale,  has 
denied  his  newspaper  is  anti-union. 
“We  have  five  other  bargaining  units 
here.  We  have  signed  several  other 
contracts  with  them.  We  have  had  no 
trouble  reaching  agreements  with  the 
other  (union)  people.’’ 

The  Capital  Cities  annual  sharehold¬ 
ers  meeting  is  scheduled  for  May  15  in 
Buffalo,  N.Y. 

Red  ink  puts 
network  news 
in  tight  bind 

Though  he  called  television  news 
“inappropriate  as  the  core  source  of 
information  today,’’  the  president  of 
CBS  News  said  evening  news  broad¬ 
casts  will  remain  unchanged  through¬ 
out  the  1980s. 

Speaking  to  New  York’s  Overseas 
Press  Club  on  April  4,  Van  Gordon 
Sauter  said  that  during  the  1990s,  the 
development  of  interactive  systems 
will  lead  to  the  networks  offering  view¬ 
ers  “a  combination  of  text  and  video, 
all  text,  or  all  video”  in  their  news  prog¬ 
rams. 

Until  then,  the  “anchorpersons”  will 
continue  to  be  “the  focal  point”  of 
news  broadcasts,  Sauter  said.  He 
added  that  if  the  relationship  between 
local  affiliates  and  the  networks  is  sus¬ 
tained,  then  the  three  major  networks 
“will  continue  their  roles”  as  the  domi¬ 
nant  broadcast  tv  news  providers. 

“If  the  network-affiliate  bond  is 
broken,”  he  continued,  “then  other 


organizations  will  expand  or  be  created 
to  broaden  the  competition.” 

Sauter  said  such  a  proliferation  re¬ 
sulting  from  the  breaking  of  network- 
affiliate  bonds  “would  probably  be  for 
the  worse”  for  tv  news. 

“The  greatest  threat  in  the  long  run 
to  the  integrity”  of  network  news,  Sau¬ 
ter  believes,  “is  red  ink.  The  year  to 
year  cost  increases  of  tv  news  far  ex¬ 
ceed  the  year  to  year  increases  in  re¬ 
venues.” 

Sauter  said  mounting  costs  will  lead 
to  all  three  network  news  organizations 
“zero-basing  their  internal  opera¬ 
tions.” 

CBS  News  had  $250  million  in  re¬ 
venues  in  1982  and  employs  1,500  peo¬ 
ple,  Sauter  said.  He  remarked  the  size 
of  the  organization  has  resulted  in  jour¬ 
nalists  having  to  “know  how  to  manage 
large,  complex  businesses”  as  well  as 
how  to  cover  the  news. 

Sauter  predicted  the  networks  will 
emulate  how  Time  and  Newsweek 
generate  and  transmit  news  in  order  to 
cut  costs.  He  said  if  foreign  tv  stations 
ever  go  “commercial,”  they  could 
“help”  the  networks  “with  gathering 
news.” 

To  illustrate  how  costly  foreign 
coverage  has  become,  Sauter  said  CBS 
spent  $3  million  to  cover  the  Falklands 
War  last  year  and  ‘  ‘yet  never  once  did  a 
reporter  hear  a  shot  fired  in  anger.” 

Sauter  said  that  although  cable  tv  will 
“continue  to  fragment”  network  news 
audiences,  he  believes  “major  print 
organizations”  and  other  information 
providers  will  start  new  cable  enter¬ 
prises  “at  the  point  Cable  News  Net¬ 
work  and  Satellite  News  Channel  be¬ 
come  profitable”  and  put  those  cable 
services  back  in  the  red. 

“I  do  not  see  one  hour  evening  news 
broadcasts  in  the  next  few  years,”  Sau¬ 
ter  said.  He  noted  that  the  MacNeil/ 
Lehrer  Report  becoming  an  hour-long 
program  on  PBS  in  September  “will  be 
an  impetus,”  if  it  is  successful,  for  com¬ 
mercial  broadcasters  to  expand  their 
news  programs. 

Bill  Leonard 
on  CCI’s  board 

William  A.  Leonard,  retired  presi¬ 
dent  of  CBS  News,  was  elected  to  the 
board  of  directors  of  Clay  Communica¬ 
tions  Inc.,  at  its  annual  meeting  in 
Charleston,  W.Va. 

Lyell  B.  Clay  is  chairman  of  the 
board  of  Clay  Communications,  which 
publishes  Charleston  Daily  Mail,  Beck- 
ley  Post-Herald,  Raleigh  Register  and 
Sunday  Registerl Herald  in  West  Virgi¬ 
nia  and,  Shelby  (N.C.)  Daily  Star  and 
Monroe  (N.C.)  Enquirer-Journal. 

Clay  owns  tv  stations  in  Wilmington, 
N.C.,  Jackson,  Miss.,  Wichita  Falls, 
Tex.  and  Beaumont-Port  Arthur,  Tex. 
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WHY  GET 
HRED? 

Insuring  that  it  never  happens- 
along  with  circumventing  other  occu¬ 
pational  hazard  zones- are  subjects 
that  Dr.  Adele  Scheele  authoritatively 
addresses  twice  a  week  in  At  Work. 

Call  Lawrence  T.  Olsen  for  samples 
and  get  fired  up  over  this  timely 
advice  column. 

800-223-7383  or  212-682-5600 

King  Features  Syndicate 

235  East  45th  Street,  New  York,  N.Y.  10017 


THE  SUNDAY  DENVER  POST 
COLORADO’S  BIGGEST  NEWSPAPER 
ANY  WAY  YOU  MEASURE  IT 
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Denver 
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It’s  biggest  in  circulation. 
It’s  biggest  in  advertising. 
And  it’s  biggest  in  value. 


The  Sunday  Denver  Post  gives  you  more 
than  any  other  newspaper  in  Colorado. 

It  gives  you  America’s  best  Sunday 
sports  section.  Colorful  sections  like 
Contemporary,  Travel,  Entertainment.  It 
gives  you  TV  Week,  with  the  handiest 
listings  anywhere.  It  gives  you  Colo¬ 
rado’s  biggest  Housing  section.  It  gives 
you  Empire  Magazine,  Colorado’s  only 
locally-produced  rotogravure  section. 

And  that’s  not  all. 


The  editorials  that  are  The  Voice  of  the 
Rocky  Mountain  Empire.  Top  local  and 
regional  coverage.  The  Federal  &  Mili¬ 
tary  Report.  The  best  combination  of 
wire  services:  Associated  Press,  New 
York  Times,  Los  Angeles  Times- Wash¬ 
ington  Post,  Knight-Ridder,  Indepen¬ 
dent  Press  and  Newhouse. 

And  Garfield. 

All  this  and  more  for  only  50  cents.  You 
can’t  buy  this  much  reading  anywhere 
else  for  so  little. 


The/\Denver  Post 

Colorado’s  Best  Newspaper 


Media  may  lose  $5  bilSion 
to  new  home  info  market 


By  David  Astor 

Newspapers  and  other  mass  media 
may  lose  about  $5  billion  in  ad  revenues 
to  “Home  Information  Systems” 
(HIS)  by  1995,  according  to  a 
Booz  •  Allen  &  Hamilton  senior 
vicepresident. 

John  R.  Rockwell  of  Booz  •  Allen 
made  the  prediction  during  an  April  12 
press  briefing  called  to  announce  the 
findings  of  a  two-year,  $2  million  report 
on  HIS  conducted  by  the  New  York 
City-based  management  and  technolo¬ 
gy  consulting  firm. 

The  report  predicted  that  HIS,  which 
may  be  in  30%  of  U.S.  households  by 
1995,  could  receive  about  $10  billion  of 
the  $91  billion  in  projected  ad  expendi¬ 
tures  that  year.  About  half  of  this  figure 
would  come  from  newly-created  adver¬ 
tising,  with  the  other  $5  billion  shifting 
from  existing  media. 

Newspapers  received  over  $15  bil¬ 
lion  (about  27%)  of  the  $56  billion  in  ad 
expenditures  in  1981,  said  Rockwell. 
Using  that  ratio  as  a  guide ,  he  predicted 
that  newspapers  could  lose  over  27%  of 
the  $5  billion  in  ad  expenditures  shifting 
to  HIS  by  1995. 

But  since  some  companies  that  own 
papers  will  be  investing  in  HIS,  Rock¬ 
well  said  the  newspaper  industry  also 
stands  to  benefit  from  the  developing 
home  information  technologies. 

Booz  •  Allen  defines  HIS  as  a 
“broad-based”  combination  of 
videotex,  home  computers,  and  other 
technologies.  With  HIS,  consumers 
could  use  their  home  screens  to  get  the 


news,  pay  bills,  play  video  games, 
make  reservations,  store  information, 
monitor  home  security,  and  order  pro¬ 
ducts. 

It  is  the  retailing  potential  of  HIS  that 
could  account  for  much  of  the  drain  on 
newspaper  advertising,  said  Rockwell. 
The  report  predicted  that  many  outlets 
such  as  department  stores  and  mass 
merchandisers  will  sell  their  products 
via  HIS  (with  catalog  showrooms  and 
mail  order  firms  using  HIS  even  more 
heavily).  HIS  would  offer  retailers  sig¬ 
nificant  economies  by  allowing  them  to 
reduce  physical  plant  costs  and  inven¬ 
tories. 

“We  will  see  a  major  shake-out  of  the 
retail  industry  (because  of  HIS),”  said 
John  M.  Harris,  another  Booz  •  Allen 
senior  vicepresident.  He  said  some  re¬ 
tailers  will  capitalize  on  HIS,  with 
others  faltering  or  failing  because  of 
HIS  competition. 

Harris  did  note  that  some  retail  cate¬ 
gories  would  be  affected  less  than 
others.  “I  don’t  see  too  much  impact 
on  food  retailing,”  he  stated.  The  ex¬ 
ecutive  explained  that  there  would  be 
such  problems  as  perishability  if  food 
were  ordered  via  HIS  and  that  super¬ 
markets  are  already  “extremely  effi¬ 
cient.” 

Booz  •  Allen  found  that  60%  of  those 
participating  in  the  study  would  “de¬ 
finitely”  or  “very  likely”  obtain  basic 
HIS  services  for  $15  a  month.  Many 
would  also  buy  “premium”  services 
(such  as  banking)  that  would  push 
monthly  costs  to  as  high  as  $35.  The 


study  involved  about  700  consumers  in 
Denver,  New  York,  San  Diego  and 
Columbus,  Ohio. 

The  report  predicted  that  the  HIS  in¬ 
dustry  would  evolve  in  three  phases: 

1.  1983-86;  “the  formation  of  com¬ 
petitive  cooperatives  marketing  ser¬ 
vices  to  home  computer  owners.” 

2.  1985-early  ’90s:  “a  high-growth 
phase  initiated  by  a  new  generation  of 
home  devices  with  ‘still  frame’  video 
and  audio  capabilities.” 

3.  1995  and  after:  “a  development 
phase  characterized  by  consolidation, 
declining  growth  rates,  industry  over¬ 
capacity  and  price-cutting  that  will 
force  out  marginal  players  and  spawn 
multiple  HIS  companies  in  major 
cities.”  By  this  time,  full-motion  video 
would  probably  be  available  on  HIS. 

Booz  •  Allen  conducted  the  study  for 
28  companies,  including  Hearst,  ABC, 
AT&T,  American  Airlines,  Atari,  Bank 
of  America,  CBS,  Chase  Manhattan, 
Chemical  Bank,  Citibank,  Eastman 
Kodak,  General  Electric,  IBM,  Mattel, 
Meredith,  Metropolitan  Life,  Pruden¬ 
tial,  RCA  and  Xerox. 

Summarizing  the  total  impact  of 
HIS,  Booz  •  Allen  chairman  James  B. 
Farley  said  it  “will  dramatically  alter 
the  way  we  manage  our  everyday 
lives.” 


Gannett  completes 
tv  acquisition 

Gannett  Co.  completed  the  acquisi¬ 
tion  of  WTCN-tv  in  Minneapolis-St. 
Paul  from  Metromedia,  Inc.  and  the 
transfer  of  KARK-tv  in  Little  Rock  to  a 
group  of  local  investors  headed  by 
David  Jones,  station  president  and 
general  manager. 

Gannett  named  Joseph  H.  Franz- 
grote  president  and  general  manager  of 
WTCN.  Franzgrote  was  previously 
vicepresident  and  general  sales  mana¬ 
ger  of  KBTV,  Gannett’ s  station  in  De¬ 
nver. 

Pending  approval  from  the  Federal 
Communications  Commission,  Gan¬ 
nett  will  acquire  KRON-tv  from 
Chronicle  Publishing  Co.  in  San  Fran¬ 
cisco  for  $100  million  plus  the  trade  of 
KOCO-tv  in  Oklahoma  City. 

Gannett  also  plans  to  acquire  WLVI- 
tv,  a  Boston  UHF  station,  and  to  divest 
WLKY-tv,  Lousiville,  and  WPTA-tv, 
Fort  Wayne. 

When  the  transfers  and  sales  are 
completed,  Gannett  will  own  six  televi¬ 
sion  stations  instead  of  its  present 
seven,  but  will  have  doubled  the  size  of 
its  viewing  audience  to  7.9  million 
homes. 

Other  Gannett  stations  are  WXIA- 
tv,  Atlanta  and  KPNX-tv,  Phoenix. 


when  the  Delaware  County  Daily  Time^  first  ran 
the  Birthday  Game,  they  received  nearly  1 2,(KK) 
entries  a  week.  TrxJay,  tour  rc-newals  and  Sh 
consecutive  weeks  later,  it's  still  pulling  1 2,()(K) 
entries  every  week! 

The  Birthday  Game  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  afternoon 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  4%  over  last 
year.  Single  copy  is  up,  texj! 


oultnBMmsuKev 
m  BIRTHDAY  GAME  so  VYRl 
WE'VE  RBIEWEV  IT.  FOUR  TIMES!  " 

— NMmF  atem, ' 

ORmUtC  COUNTY  (PA)  DAILfTmS 

The  Birthday  Ciame  is  the  easiest-to-mn, 
easiest-to-play  circ  ulation  builder  ever.  If  you 
havi'n'f  run  if  yet,  try  it.  You'll  st*e  why  more  than 
of  Birthday  Game  buyers  renew. 

Call  today  for  more  details:  (203)  562-1133 

Or  write:  William  T.  Guthrie,  Vice  President, 
The  Jackson  Newspapers,  P.O.  Box  B715, 
New  Haven,  CT  065 1 3 
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UPl  UPDATE  r  9)  What’s  Up  at  UPl? 

For  Spring, 
Packaged  makes 


Our  two-part  spring  package  on  gardening  has  been  sent 
to  UPl  newspapers.  The  first  section,  “For  Gardening,”  is 
blooming  with  tips  for  everyone  with  a  green  thumb. 

The  second  section,  “For  Gardeners,”  features  everything 
from  celebrity  gardeners  to  dressing  right  for  tilling  and 
toiling.  It’s  spring  and  we’re  going  to  keep  you  One  Up 
on  the  birds,  the  bees — and  the  bugs. 

(DPI  produces  10  "special  section”  packages  a  year  for  newspapers — ask  us  about  them!) 


UNITED  PRESS  INTERNATIONAL 
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SUCCESS  IS  A  JOURNEY, 
NOT  A  DESTINATION 


For  Newsday,  the  journey  began  in  1940  with  a  daily  circulation  of  15,000  in 
Nassau  County,  then  a  semi-rural  suburb  of  New  York  City. 

Today,  Newsday  is  one  of  the  biggest,  best  and  most  successful  newspapers  in 
America. 

Even  in  the  recession  year  of  1982,  Newsday’s  remarkable  success  story 
continued  at  a  record  pace  as  the  paper  achieved: 

•  All-time  high  daily  circulation  (514,741) 

•  All-time  high  Sunday  circulation  (579,584) 

•  All-time  high  advertising  linage 

•  All-time  high  classified  linage 
All-time  high  advertising  revenue 

•  Continued  recognition  of  editorial  excellence  with  50  national  journalism 
awards,  including  the  Distinguished  Writing  Award  of  the  American  Society 
of  Newspaper  Editors  for  deadline  writing  (to  Europe/Mideast  correspondent 
Patrick  Sloyan  for  his  coverage  of  the  assassination  of  Anwar  Sadat). 

In  1983,  Newsday  continues  to  be  a  pacesetter  —  and  innovator. 

Next  month,  Newsday  launches  The  Newsday  Channel,  a  24-hour  news  and 
information  channel  on  Cablevision’s  Long  Island  cable  system  that  reaches  about 
180,000  households. 

A  highlight  of  The  Newsday  Channel  will  be  "Inside  Newsday,”  a  nightly  one-hour 
news  and  public  affairs  program  hosted  by  Bob  Greene,  Newsday’s  Pulitzer  Prize¬ 
winning  assistant  managing  editor.  The  program  will  include  appearances  by 
Newsday  reporters  and  editors  as  well  as  prominent  guests  and  newsmakers. 
What  lies  ahead  on  this  fascinating  journey? 

We  can  hardly  wait  to  find  out. 


Source:  Daily  and  Sunday  circulation,  ABC  Audit, 


Sports  specialist  covers 
professional  teams 


By  Jim  Haughton 

Little  did  Gordon  Forbes  ever  dream 
when  he  was  a  schoolboy  columnist  for 
his  hometown  Patchogue  (N.Y.)  At/vo- 
cate,  at  space  rates  of  140  an  inch,  that 
he  would  wind  up  as  an  editor  on  a 
national  daily,  working  out  of  his  own 
home. 

Forbes  is  the  pro  football  editor  of 
USA  Today,  one  of  less  than  a  dozen 
sportswriters  in  America  who  cover 
pro  football  almost  exclusively  on  a 
daily  basis.  His  beat  is  the  National 
Football  League  and  the  emerging  U.S. 
Football  League.  He  joined  the  new 
Gannett  daily  in  the  final  week  in  Octo¬ 
ber,  a  month  before  the  pro  football 
strike. 

He  is  one  of  several  sports  specialists 
USA  Today  has  hired.  Hal  Bodley, 
sports  editor  of  the  Wilmington  papers, 
was  named  to  a  similar  slot  for  baseball . 
Ron  Thomas  came  from  the  San  Fran¬ 
cisco  Chronicle  to  cover  pro  basket¬ 
ball.  Rod  Beaton,  another  Wilmington 
dlumnus  covers  pro  hockey.  Bodley, 
like  Forbes,  operates  from  his  Dela¬ 
ware  home. 

Freeman  said  the  paper  hired  these 
specialists  to  do  more  than  cover  their 
particular  sports.  “They  all  have  a  re¬ 
sponsibility  beyond  their  writing.  Their 
job  is  to  keep  us  advised  on  what  we 
should  be  doing  on  that  sport.  What 
important  games  to  cover,  what  are  the 
trends.  We  cover  sports  from  a  national 
perspective.  Freeman  said. 

Forbes  brought  to  his  new  post  19 
years  on  the  sports  staff  of  the  Phil¬ 
adelphia  Inquirer.  He  had  earlier 
worked  on  the  Florida  Times  Union  in 
Jacksonville  after  graduating  from 
Duke  University  in  1955. 

Pro  football  was  Forbes’  main  beat 
on  the  Inquirer,  covering  the  Phil¬ 
adelphia  Eagles  and  reporting  on  ex¬ 
panding  developments  throughout  the 
league  as  the  sport  became  more  of  a 
year-round  interest  to  fans.  He  was 
also  an  expert  on  track  and  field,  some¬ 
times  covered  college  basketball  horse 
and  harness  racing. 

Forbes  said  he  was  quite  happy  with 
his  Inquirer  beat  when  the  initial  in¬ 
quiry  came  from  the  Rosslyn,  Va., 
based  daily.  He  let  the  inquiry  go  for  a 
time,  then  found  time  on  a  free  Satur¬ 
day  to  make  a  visit  to  the  suburban 
Washington  office  to  talk  with  Henry 
Freeman,  USA  Today  sports  editor. 

Freeman  had  a  personal  knowledge 
of  Forbes’  work. 

He  had  been  assistant  sports  editor 
of  the  nearby  Wilmington  (Del.)  New 


Journal  when  Forbes  was  covering  the 
Eagles.  “Gordon  beat  us  on  many  good 
stories.  We  discussed  getting  a  good 
pro  football  writer  like  Gordon  Forbes. 
He  is  one  of  the  top  two  or  three  in  the 
country.  Finally  I  said,  ‘Why  not  Gor¬ 
don  Forbes?’’’  Freeman  said. 

When  you’re  52  years  old  and  have 
worked  on  a  major  newspaper  like  the 
Inquirer  building  up  many  friendships 
there  is  a  natural  hesitancy  to  leave. 
Forbes  and  his  family  live  in  Marlton, 
N.J.,  a  South  Jersey  suburban  com¬ 
munity.  He  felt  he  owed  it  to  his  family 
to  investigate  the  Gannett  offer. 

The  Inquirer  management  made  a 
counter-offer,  but  Forbes  decided  to 
accept  the  bid.  “It  was  too  good  to  turn 
down.  And  it  was  a  challenge  to  cover 
pro  football  on  a  national  basis,’’  he 
said. 

Forbes  would  have  an  office  in  his 
home,  but  his  beat  would  be  nation¬ 
wide.  Over  the  years,  he  had  developed 
a  network  of  contacts  among  players, 
coaches,  team  administrators,  league 
officials  and  agents.  He  enjoyed  a  repu¬ 
tation  as  a  thorough,  digging,  objective 
reporter  who  could  cover  a  game ,  write 
sidebars  or  do  an  intensive  in-depth 
series. 

Forbes  has  covered  all  but  the  first  of 
the  17  Super  Bowls,  and  says  pro  foot¬ 
ball  presents  coverage  problems  that 
reporters  did  not  have  to  worry  about  a 
decade  ago.  Reporters,  he  said,  must 
know  about  labor  union,  television, 
gambling,  draft  negotiations,  drug 
charges  and  other  subjects  pro  football 
fans  want  to  read  about. 

“Pro  football  is  a  monster  to  cover. 
It’s  a  challenge  to  cover  it  on  a  national 
basis.  You’re  constantly  writing  about 
different  teams.  The  problems  for  the 
Oilers  or  Packers,  coaching  changes 
with  the  Giants,  a  new  coach  for  the 
Rams,’’  he  said. 

Much  of  the  time,  Forbes  said,  is 
spent  on  the  telephone,  trying  to  track 
down  stories.  “The  toughest  part  of 
covering  pro  football  is  getting  people 
on  the  phone.  You  spend  a  lot  of  time 
waiting  for  a  story  to  develop,’’  he  ex¬ 
plained. 

Forbes  said  there  is  a  mystique  about 
pro  football  that  reporters  don’t  face 
covering  pro  basketball. 

“Baseball  is  more  above-board. 
There  the  general  manager  and  owners 
will  talk  about  prospective  trades.  In 
pro  football,  you’ve  got  to  dig.  You’re 
on  the  phone  all  day.  It  may  take  hours 
before  a  player  or  coach  returns  your 
calls,’’  he  said. 


The  transplanted  Los  Angeles  Raid¬ 
ers,  still  based  in  Oakland  but  playing  in 
Los  Angeles,  contribute  more  to  the 
aura  of  mystique,  Forbes  explained, 
than  any  other  team  in  the  NFL. 

“They’re  very  tough  to  get  inside  in¬ 
formation  on.  That’s  the  way  A1  Davis 
(general  partner)  wants  it  to  be.  But 
they’re  a  very  good  football  team,’’  he 
said. 

Forbes  is  in  constant  touch  with  his 
home  office,  and  commutes  to  Reston 
at  least  once  a  week  to  meet  with  edi¬ 
tors.  Working  on  a  Monday  to  Friday 
paper,  he  now  has  Fridays  and  Satur¬ 
days  off.  But  the  thing  he  misses  most  is 
the  comraderie  and  friendship  of  the 
newsroom. 

Other  sports  reporters  who  cover  pro 
football  almost  exclusively  include: 
Larry  Fox,  New  York  Daily  News;  Wil¬ 
liam  Wallace,  New  York  Times',  Wil 
McDonough,  Boston  Globe',  Dick  Con¬ 
nor,  Rocky  Mountain  News;  Larry  Fel- 
zer,  Buffalo  News;  Rich  Roberts,  Los 
Angeles  Times;  Don  Pierson,  Chicago 
Tribune;  Bob  Roessler,  Peter  Finney, 
Sr.,  New  Orleans  Times-Picayune.. 

Freeman  was  also  sports  editor  of  the 
Greenville  (S.C.)  News  and  the  Georgia 
native  was  also  an  assistant  managing 
editor  of  the  Oakland  Tribune. 

When  the  Super  Bowl  winds  up,  the 
beat  usually  slows  somewhat  for  pro 
football  writers.  Not  anymore.  Teams 
in  the  new  USFL  began  reporting  a  few 
days  after  Super  Bowl.  They’ll  wind  up 
their  season  in  mid-July,  about  the 
same  time  NFL  teams  will  be  reporting 
to  camp. 

Wash.  Post  to  buy 
into  SportsChannel 

Washington  Post  Co.  has  reached  an 
agreement  in  principle  to  acquire  50% 
of  SportsChannel  Associates  and  25% 
of  New  England  SportsChannel  from 
Cablevision  Program  Enterprises. 

SportsChannel  Associates  telecasts 
via  cable  and  subscription  tv  New  York 
Yankee  and  New  York  Mets  baseball 
games.  New  York  Islander  and  New 
Jersey  Devils  hockey  games.  New 
Jersey  Nets  basketball  games,  and 
New  York  Racing  Association  events. 

SportsChannel  serves  270,000  cable 
subscribers  and  100,000  subscription 
subscribers  and  carries  advvertising 
from  40  companies. 

New  England  SportsChannel  offers 
Boston  Celtics  basketball  games  and 
Hartford  Whalers  hockey  games  as 
well  as  offering  SportsChannel’s  New 
York  and  New  Jersey  events. 

“This  venture  is  a  splendid  oppor¬ 
tunity  for  our  company  to  enter  a  cable 
programming  business  with  exception¬ 
al  potential  for  profit  growth,’’  said 
Richard  D.  Simmons,  president  of  the 
Washington  Post  Co. 
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How  does  an  important 
natural  resource  move? 

L 


Freight  Trains. 
America’s  most 
vital  moving  force. 


On  an  important 
national  resource. 


America  is  less  dependent  on  foreign 
oil  these  days. 

One  reason  is  coal.  Another  is 
the  rail  system  that  moves  that  coal 
reliably  and  economically. 

Today’s  freight  railroads  move 
some  60  percent  of  the  coal  that  pow¬ 
ers  our  electric  utilities— and  they 
do  it  so  efficiently  that  transportation 
accounts  only  for  about  8  percent 
of  the  average  residential  electric  bill. 

Two  powerful  forces  work  to  keep 
rail  coal  transportation  economical. 

One  is  competition.  Railroads 
compete  among  themselves  and 
with  other  forms  of  transportation. 
Coal  companies  compete  with  each 
other.  And,  coal  itself  competes  with 
other  sources  of  energy. 

The  other  force  is  deregulation. 
Since  1980,  railroads  have  been 
able  to  enter  into  long-term  hauling 
contracts  that  assure  predictable 
coal  transportation  costs.  This 
keeps  rates  competitive  and— just 
as  important-it  provides  the  service 
guarantees  to  encourage  conversion 
to  coal  by  industries  and  electric 
utilities. 

America  needs  its  coal  as  never 
before.  And  America’s  freight  rail¬ 
roads  are  moving  it  as  never  before. 

For  more  information,  write: 
“Resource,”  Dept.112 ,  Association  of 
l  American  Railroads,  1920  L  St.,  N.W., 
I  Washington,  D.C.  20036.  Or  if 
you’re  on  a  deadline,  call  us  at 
(202)  835-9550  or  9555. 


Edition  recaiied  over 
copy-editing  error 


Editors  of  the  afternoon  Louisville 
Times  ordered  a  recall  of  its  two-star 
Home  edition  on  March  11  after  dis¬ 
covering  two  headlines  over  arrest  list¬ 
ings  were  transposed. 

The  heading  “Drug  Arrests” 
appeared  over  the  list  of  persons 
arrested  for  traffic  violations  and 
“Traffic  Arrests”  appeared  over  the 
names  of  people  arrested  on  drug- 
related  charges. 

Editors  realized  the  mistake  at  11 
a.m.  when  the  two-star  edition,  with  a 
total  circulation  of  30,000  copies  to 
street  outlets  and  subscribers,  was 
already  being  delivered. 

After  conferring  with  the  Times’ 
attorneys,  editors  decided  to  recall  the 
edition  “just  simply  as  a  precaution,” 
said  Don  Towles,  vicepresident  for 
public  affairs  of  the  Courier-Journal 
and  Louisville  Times  Co.  The  editors 
also  halted  printing  of  the  three-star 
edition  for  southern  Indiana  to  correct 
the  headlines. 

Times  circulation  employees  picked 
up  about  23,300  of  the  two-star  editions 
and  replaced  them  with  corrected 
papers. 

The  recall  cost  the  Times  about 
$7,000,  Towles  said. 

Towles  said  no  legal  action  resulted 
so  far  from  the  mix-up.  “It  would  be 
obvious  to  anyone  who  reads  it  that  the 
headlines  were  transposed,”  he  said, 
explaining  that  after  each  person’s 
name  there  appeared  a  brief  description 


of  the  reason  for  his  arrest. 

The  Times  blamed  an  overload  of  in¬ 
formation  coming  into  the  copy  desk 
right  at  deadline  for  the  reason  the  mis¬ 
take  was  made. 

11  publishing  firms 
in  Fortune  500 

Media  General  of  Richmond,  Va., 
Tribune  Co.  of  Chicago,  and  Meredith 
joined  8  other  newspaper  publishers  in 
the  Fortune  500  listing  of  leading  in¬ 
dustrial  companies. 

Tribune  Co.  was  ranked  237  by  For¬ 
tune  in  its  April  listing  which  is  based 
on  total  sales  for  1982.  Meredith  was 
ranked  474  and  Media  General  495. 

Other  newspaper  companies  in  the 
Fortune  500  showed  healthy  advances 
in  their  positions  on  the  list  from  last 
year. 

Times  Mirror  Co.  rose  to  176  from 
186;  Gannett  jumped  to  229  from  258; 
Knight-Ridder  went  to  246  from  272; 
and  New  York  Times  leaped  to  307 
from  344. 

Other  newspaper  companies  impro¬ 
ving  their  rankings  were  Washington 
Post  Co.  which  advanced  to  342  from 
375;  Dow  Jones  which  rose  to  360  from 
414;  and  Capital  Cities  Communica¬ 
tions  which  jumped  to  384  from  438. 

Time,  Inc.,  which  owns  Pioneer 
Press,  a  group  of  suburban  Chicago 
papers,  jumped  to  106  from  125. 


Dailies  may  offer 
Dial-lt  services 

Newspapers  are  among  the  many 
firms  seeking  to  team-up  with  local 
telephone  companies  to  provide  Dial-It 
services  to  their  communities. 

Madison  Newspapers,  Inc.,  pub¬ 
lisher  of  Wisconsin  State  Journal  and 
Capital  Times,  is  the  first  newspaper 
company  so  far  to  offer  a  Dial-It  service 
using  its  own  database  and  phone  com¬ 
pany  equipment  {E&P,  March  26,  p. 
33). 

The  service  went  into  operation  on 
April  25  after  one-and-a-half  years  of 
development  and  tariff  proceedings. 
For  250  a  call,  local  residents  can  tele¬ 
phone  MNI’s  Dial-It  number  for  local 
sports  scores,  local  financial  informa¬ 
tion  and  stock  prices. 

Charges  for  Dial-It  calls  appear  on 
users’  phone  bills.  MNI  collects  the 
gross  revenues  for  the  Dial-lt  services 
from  Wisconsin  Telephone  and  then 
and  pays  the  phone  company  70  for 
each  Dial-It  call. 

“It’s  a  real  opportunity  for  us  to 
spread  our  base,”  said  Henry  Bird, 
MNI  general  manager.  He  said  MNI  is 
developing  a  second  Dial-It  service  but 
declined  to  discuss  the  details. 

“There’s  a  lot  of  proprietary  stuff 
about  this,”  Bird  said. 

Robert  Thieringer,  information 
transport  services  manager  for  Amer¬ 
ican  Telephone  &  Telegraph,  said  the 
local  operating  companies  will  provide 
telephone  network  capabilities  includ¬ 
ing  a  billing  system  to  newspapers 
seeking  to  develop  audio  information 
services  from  their  databases. 

Thieringer  said  after  divestiture  and 
reorganization  of  23  Bell  Operating 
Companies  into  seven  regional  com¬ 
panies,  AT&T  will  continue  to  offer 
national  Dial-It  services  through  its 
“900”  numbers.  AT&T  also  will  pro¬ 
vide  “central  services”  and  have  a 
“marketing  function  and  an  advising 
and  consulting  function”  in  the  de¬ 
velopment  of  local  Dial-It  services,  he 
added. 

The  move  to  have  local  Dial-It  ser¬ 
vices  handled  by  outside  information 
providers  resulted  from  a  decision  by 
the  Federal  Communications  Commis¬ 
sion  on  December  31 , 1982,  which  said 
local  phone  companies  could  no  longer 
be  information  providers  to  Dial-It  ser¬ 
vices  and  could  no  longer  keep  the 
equipment  for  Dial-It  services  on  their 
premises. 

“Newspapers  are  just  one  group” 
seeking  to  offer  Dial-It  services  using 
operating  companies’  equipment, 
Thieringer  said.  He  said  that  operating 
companies  will  be  filing  tariffs,  or  rate 
proposals,  for  Dial-It  services  in  26 
cities  over  the  next  18  months. 
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“Newspaper 
excellence  translates 
to  people: 
people  who  come 
out  running  when 
the  bell  rings, 
and  that’s  what 
we  have  on  the 
Telegram’.’ 

Kenneth].  Botty,  Editor 

It  tocik  scores  of  hard-working 
people  to  make  the  Worcester 
Telegram  one  of  New  England’s  , 
top  newspapers.  And  we’d  like  to 
thank  every  one.  Because  an 
award  for  excellence  from  the 
New  England  Newspaper  Asso¬ 
ciation  is  one  of  the  industry’s 
highest  accolades -recognition 
by  one’s  peers. 

The  judges  cited  exceptional 
local  coverage.  Concise  editorials. 

.  Commitment  to  community. 


The  kind  of  efforts  that  go  into  ' 
both  of  our  newspapers,  every  day. 

Qmgratulations  to  all  who 
made  it  possible.  The  award 
belongs  to  them. 

WorcestcrTdegram 
1982  New  England 
Newspaper  of  IheYear 


Worcester  Telegram 
Gazette 

Rjch;>rd  C.  Steele 

President  ;tnd  Chief  Executive  Officer 
Riihert  C.  Achom 

Publisher  and  Chief  C^T.itin^;  OftKer 


Calif,  daily  suspects 
circulation  wrongdoing 


Citing  “apparent  irregularities”  in  its 
reporting  of  circulation  figures,  the 
Sacramento  Union  has  asked  both  the 
local  district  attorney  and  the  Audit 
Bureau  of  Circulations  for  an  investiga¬ 
tion. 

In  an  April  12  story,  the  Union  said 
that  Barry  Hopwood,  the  paper’s 
vicepresident  of  operations  and  Joe  S. 
Gray,  its  legal  counsel,  met  with  Sac¬ 
ramento  County  D.A.  John  A. 
Dougherty  to  report  the  irregularities 
and  request  an  investigation. 

Hopwood  subsequently  told  E&P 
that,  at  his  request,  ABC  would  con¬ 
duct  a  special  audit  for  the  newspaper, 
beginning  April  18. 

The  executive  said  the  paper  is  con¬ 
ducting  its  own  investigation  which 
already  has  shown  that  its  paid  circula¬ 
tion  figure  was  misstated. 

The  disclosures  followed  the  April  4 
resignation  of  the  Union’s  chief  execu¬ 
tive  officer,  William  J.  Hofer,  and  the 
March  4  firing  of  circulation  manager 
Frank  DeMarco. 

In  an  interview  with  the  Sacramento 
Bee,  Dougherty  said,  “The  Union  indi¬ 
cated  that  they  had  reason  to  believe 


SPORTS 

EDITORS. 

Now  you  can  cover  high 
school  sports  in  a  cost- 
efficient  way  never 
before  possible. 

Box  scores,  game  notes, 
schedules,  individual 
and  team  leader  reports 
and  more.  All  at  your 
fingertips  and  all  within 
your  sports  news 
budget. 

For  more  information 
on  this  exciting  new 
computer  service,  call 
(314)  739-8259  or  write  to 
Sports  Stats,  10902 
St.  Charles  Rock  Road, 

St.  Ann,  MO  63074. 
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that  some  of  their  circulation  figures 
were  irregular.  That  raises  potential 
civil  suit,  I  think,  and  probably  poten¬ 
tial  criminal  action.” 

According  to  the  district  attorney,  a 
section  of  the  state’s  business  and  pro¬ 
fessions  code  makes  it  a  crime  for  pap¬ 
ers  to  tamper  with  their  circulation  fi¬ 
gures. 

Last  September,  the  Union  reported 
to  the  ABC  a  daily  circulation  of 
1 11,650,  down  from  a  March,  1982  fil¬ 
ing  that  listed  112,022. 

The  daily  estimated  circulation  for 
the  rival  Bee  is  230,000  and  260,000  on 
Sunday. 

One  Sacramento  source  put  the  Un¬ 
ion’s  daily  circulation  in  the  ‘  ‘low  90s.  ” 
There  also  was  a  report  that  Union 
copies  were  given  to  independent  deal¬ 
ers  to  destroy  and  then  were  reported 
as  sold. 

Hopwood  conceded  to  E«&P  that  the 
report  is  an  element  of  two  investiga¬ 
tions. 

“It’s  one  of  the  things  we’re  looking 
into,”  he  stated. 

The  Bee,  in  an  April  13  story,  quoted 
Hofer  as  saying,  to  his  knowledge,  his 
leaving  was  not  connected  to  the  cir¬ 
culation  figure  disclosure.  At  the  time 
of  his  departure,  Hofer,  46,  said  he 
wanted  to  “pursue  other  career  oppor¬ 
tunities.” 

DeMarco,  who  also  was  interviewed 
by  the  Bee,  said  he  was  “totally  con¬ 
fused”  by  the  disclosure. 

“I  don’t  know  what  the  hell  is  going 
on,”  he  told  the  Bee.  “I  have  to  find  out 
myself  what  the  allegation  is.” 

DeMarco  said  the  subject  of  circula¬ 
tion  irregularities  did  not  arise  when  he 
was  given  his  notice  February  24. 

Meanwhile,  a  $300,000  lawsuit  filed 
in  Michigan  by  former  Union  co¬ 
publisher  John  McGoff  against  Union 
owner  Richard  M.  Scaife  was  refiled  in 
Sacramento  Superior  Court.  McGoff 
charges  that  Scaife  has  failed  to  pay 
$50,000  annual  consulting  fees  to  him 
as  part  of  the  deal  in  selling  his  interests 
to  Scaife. 

Knight-Ridder 
raises  dividend 

The  board  of  directors  of  Knight- 
Ridder  Newspapers,  Inc.,  declared  a 
dividend  on  its  outstanding  common 
stock  of  280  a  share,  an  increase  from 
the  230  per  share  dividend  the  com¬ 
pany  has  paid  in  recent  quarters.  The 
dividend  is  payable  April  12,  1983  to 
shareholders  of  record  as  of  the  close  of 
business  on  April  4,  1983. 


Phila.  newspapers 
drop  sex  classifieds 

Philadelphia  Inquirer  and  Daily 
News  decided  in  January  to  stop 
accepting  classified  ads  for  massage 
parlors,  outcall  massage  services, 
escort  services,  and  similar  types  of 
sex-oriented  businesses. 

Eliminating  the  ad  categories  cost 
the  dailies  several  hundred  thousand 
dollars  in  ad  revenues. 

The  newspapers  are  continuing  to 
accept  ads  for  pomograhic  movies  and 
live  nude  reviews. 

Bill  Broom,  a  spokesman  for  the 
newspapers,  said  the  decision  to  drop 
the  ads  came  after  numerous  reader 
complaints  and  a  check  with  other 
newspapers  about  their  policies. 

“The  ads  were  inconsistent  with  the 
kind  of  advertising  environment  we’re 
trying  to  create,”  Broom  said.  He 
added  that  the  Philadelphia  newspapers 
went  to  considerable  expense  to  up¬ 
grade  their  editorial  quality  and  wanted 
a  “classier”  advertising  image  to  go 
along  with  it. 

Broom  said  the  move  to  drop  the  ads 
came  after  “very  long  and  vigorous  de¬ 
bate.  There  are  people  in  our  advertis¬ 
ing  department  who  take  a  very  strong 
line  on  the  First  Amendment.  They  felt 
a  newspaper  ought  to  accept  all  forms 
of  advertising.” 

As  to  why  the  papers  continue  to 
accept  ads  for  x-rated  movies.  Broom 
commented:  “The  public  doesn’t  seem 
to  react  to  them  in  the  way  they  did  to 
massage  parlor  ads.  It  was  felt  they  (x- 
rated  movie  ads)  were  not  as  damaging 
to  the  image  of  the  newspapers.” 

Broom  added  that  pornographic 
movie  ads  fell  into  “more  of  an  area  of 
artistic  expression.  Even  the  U.S.  Sup¬ 
reme  Court  hasn’t  been  able  to  clarify” 
the  issue,  he  said. 

Thornton  receives 
management  award 

Gregory  Thornton,  New  York  News 
vicepresident  for  industrial  relations, 
has  received  the  1983  Robert  Reneker 
Award  for  outstanding  professional 
management. 

Thornton  received  the  award  for  suc¬ 
cessfully  negotiating  a  cost  reduction 
program  last  year  with  1 1  unions  at  the 
News.  Robert  Hunt,  publisher  of  the 
News,  nominated  Thornton  for  the 
award  which  is  in  memory  of  a  former 
member  of  the  Tribune  Company 
board.  The  Tribune  Company  is  the  pa¬ 
rent  of  the  News.  Stanton  R.  Cook, 
president  and  chief  executive  officer  of 
the  Tribune  Company,  presented  the 
award  to  Thornton  at  the  conclusion  of 
the  company’s  annual  meeting  in  Chi¬ 
cago  on  April  7. 
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We  would  like  you  to  meet 
the  publishers  of  Gannett’s  87 
daily  newspapers,  who  gather 
this  week  with  their  colleagues 
from  across  the  country  at  the 
American  Newspaper  Publish¬ 
ers  Association  convention  in 
New  York  City. 
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Suburban  papers  had 
good  fourth  quarter 

Suburban  newspapers  had  a  strong 
fourth  quarter  1982,  said  Suburban 
Newspapers  of  America’s  1982  Busi¬ 
ness  Trends  Survey. 

In  particular,  SNA  members  in  the 
East  and  Midwest  noted  significant 
gains  in  retail  ad  linage  for  Christmas 
season  1982  compared  to  1981.  SNA 
members  in  the  West  and  East  showed 
significant  gains  in  national  ad  linage  in 
fourth  quarter  1982  according  to  survey 
respondents. 

Comparisons  between  calendar  year 
1982  versus  1981  showed  members  in 
the  East  faring  best  of  all  three  regions. 
The  Midwest  still  continued  to  feel  the 
adverse  effects  of  the  economy  in  all  ad 
categories.  Western  SNA  papers  also 
felt  the  recession  in  1982,  particularly 
in  classified  and  national  ad  linage. 

A  total  of  63  suburban  companies, 
approximately  one-third  of  SNA  mem¬ 
bership,  responded  to  the  survey.  The 
survey  measured  classified,  retail  and 
national  ad  linage  increases  or  de¬ 
creases  in  three  regions:  the  East  (in¬ 
cluding  Southeast  and  Northeast), 
Midwest  and  West  (including  South¬ 
west).  It  measured  members’  perform¬ 
ance  in  two  time  spans:  fourth  quarter 
1982  vs.  fourth  quarter  1981 ,  and  calen¬ 
dar  year  1982  vs.  calendar  year  1981. 


The  survey  found: 

•  Classified-Respondents  in  the  East 
reported  average  linage  gains  of  5.43 
percent  in  1982  over  1981.  Conversely, 
SNA’s  Midwest  members  reported  an 
average  decrease  of  1.93  percent  in 
1982  over  1981.  Western  members  re¬ 
ported  a  significant  average  decrease  of 
6.71  percent  during  the  same  time 
period. 

Comparing  fourth  quarters,  SNA’s 
East  and  Midwest  members  reported 
gains  averaging  7.17  percent  and  1.67 
percent  respectively  in  1982  over  1981. 
SNA’s  western  members  reported  an 
average  6.13  percent  decrease  during 
the  same  time  period. 

•  Retail-The  Christmas  season  was 
favorable  to  SNA’s  Midwest  and  east¬ 
ern  members.  For  fourth  quarter  1982, 
SNA’s  eastern  members  reported  aver¬ 
age  5.42  percent  gains  in  retail  ad  linage 
and  SNA’s  Midwest  members  aver¬ 
aged  a  4.95  percent  increase  in  1982 
over  1981.  SNA’s  western  member  re¬ 
spondents  averaged  slightly  more  than 
a  2  percent  increase. 

For  calendar  year  1982,  however, 
western  members  fared  the  best  of  all 
three  regions.  Retail  advertising  linage 
for  western  members  responding  in¬ 
creased  an  average  of  4.36  percent  in 
1982  over  1981.  Eastern  members  post¬ 
ed  average  increases  of  2.57  percent 
while  Midwest  members  showed  a  3 
percent  decrease  in  1982  over  1981  in 


retail. 

•  National-Fourth  quarter  1982  was 
good  to  all  members  in  this  advertising 
category.  SNA’s  western  members 
fared  the  best,  posting  a  16.83  percent 
increase  in  national  ad  linage  in  1982 
over  1981.  Eastern  members  placed  a 
close  second  with  a  reported  14.7  per¬ 
cent  average  increase  while  Midwest 
members  averaged  7.54  percent. 

However,  1982-1981  comparisons 
showed  eastern  members  by  far  faring 
the  best  with  a  reported  average  8.3 
percent  increase  in  national  ad  linage. 
SNA’s  West  and  Midwest  members’s 
national  ad  linage  increased  only  slight¬ 
ly  for  the  year.  Midwest  members  re¬ 
ported  an  average  1 .54  percent  increase 
in  1982  over  1981  while  members  in  the 
West  reported  an  increase  of  2.21  per¬ 
cent. 

•  1983  Predictions-Eastem  members 
were  the  most  optimistic  of  the  three, 
predicting  an  average  10.13  percent  in¬ 
crease  in  total  ad  linage  in  the  coming 
months.  Western  members,  the  most 
optimistic  in  last  year’s  survey,  said 
this  year  they  expect  total  ad  linage  to 
increase  an  average  7.0  percent.  SNA’s 
Midwest  members  predicted  an  aver¬ 
age  5.73  percent  increase  in  ad  linage  in 
1983.  And  while  Midwesterners  were 
the  least  optimistic  of  the  three,  their 
predictions  for  1983  were  much  higher 
than  their  predictions  for  1982  of  only 
1.4  percent. 


LOCK  NESS 
Of  course  not. 


Whether  fact  or  fiction,  you 
know  that  "Nessie"  reportedly 
resides  in  Loch  Ness.  "Loch" 
translates  from  Scottish  Gaelic 
into  lake  and  has  nothing  at 
all  to  do  with  locks.  As  a 
careful  professional,  you're 
concerned  with  proper 
usage.  When  you're  unsure, 
you  check  it  out. 

We  hope  you'll  be  just  as 
careful  when  you  use  our 
name.  Caterpillar.  We  manu¬ 
facture  diesel  engines  for 


boats  and  off-shore  platforms. 
We  also  make  excavators, 
wheel  tractor-scrapers, 
wheel  and  track-type 
loaders,  track-type  tractors, 
off-highway  trucks  and 
motor  graders.  And  pipe- 
layers,  compactors,  skidders, 
wheel  dozers  and  lift  trucks. 
Some  other  companies 
make  products  similar  to 
ours.  Some  are  painted 
yellow.  But  they  don't  carry 
the  CATERPILLAR  trademark. 


CATERPILLAR  and  CAT  are 
registered  trademarks  of 
Caterpillar  Tractor  Co. 

So  when  you  use  Cat  or 
Caterpillar,  please  check  to 
be  sure  you're  talking  about 
us  or  the  products  we  make. 
Anything  eise  would  be  a 
monstrous  mistake. 

Thank  you. 


CATERPILLAR 


Caterpillar.  Cat  and  ffl  are  Trademarks  of  Caterpillar  Tractor  Co. 
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USA  Today  merchandising 
a  multi-million  dollar  effort 


By  John  Consoli 

Ad  agency  executives  or  potential 
advertisers  based  in  New  York  City  re¬ 
ceived  a  free  breakfast  delivered  to 
their  desks  each  Monday  along  with  a 
daily  newspaper. 

If  either  of  the  above  were  based  out¬ 
side  of  New  York  City,  they  received  a 
free  coffee  mug  each  Monday  with  a 
newspaper. 

Newsstand  operators  received  base¬ 
ball  hats,  t-shirts,  aprons  and  a  chance 
to  win  up  to  $50  each  in  instant  cash. 

A  select  group  in  15  cities  got  to 
attend  glittering  bashes  with  free  food 
and  drinks. 

Others  received  luggage  tags,  par¬ 
kas,  pens,  picture  postcards,  posters, 
commemorative  First  Day  of  Issue  en¬ 
velopes,  sunglasses,  ski  caps  and  plas¬ 
tic  banks. 

Two  lucky  people  won  all-expense 
paid  trips  to  the  NCAA  basketball 
tournament  in  Albuquerque. 

And  this  week,  another  really  lucky 
person  will  win  close  to  $1  million. 

It’s  all  been  part  of  the  seven-month, 
15  market  introductory  roll  out  of  Gan¬ 
nett  Company’s  new  national  daily 
newspaper  USA  Today.  The  multi¬ 
million  dollar  merchandising  effort 
completed  its  first  phase  with  USA  To¬ 
day’s  introduction  in  New  York  on 
April  11. 

The  promotion  of  USA  Today  con¬ 
tinues,  however,  via  ads  in  daily  news¬ 
papers,  on  radio,  tv  and  billboards. 

USA  Today’s  top  executives,  presi¬ 
dent  Phillip  Gialanella  and  executive 
vicepresident  Vince  Spezzano,  along 
with  Gannett  Co.  chairman  and  presi¬ 
dent  Allen  Neuharth,  will  now  sit  down 
and  analyze  the  effectiveness — or  in¬ 
effectiveness — of  the  seven  month 
campaign. 

Whatever  the  fate  of  USA  Today, 
Neuharth,  Gialanella  and  Spezzano 
will  certainly  be  able  to  sleep  nights 
knowing  that  every  type  of  gimmick 
imaginable  was  used  during  the  launch 
effort. 

In  markets  where  USA  Today  was 
introduced,  the  name  cropped  up 
everywhere.  In  New  York,  for  exam¬ 
ple,  the  coffee  wagons  that  service 
office  buildings  had  sugar  packets  with 
the  USA  Today  logo  on  them.  Then 
there  were  USA  Today  matchbooks. 
And,  if  you  visited  Yankee  Stadium, 
USA  Today  commercials  appeared  on 
the  Yankee’s  new  centerfield  Di- 
amondVision  screen  every  third  in¬ 
ning. 

Spezzano,  who  coordinated  the  en¬ 
tire  merchandising  effort,  played  down 


the  uniqueness  of  the  massive  cam¬ 
paign. 

“We  used  an  assortment  of  items,’’ 
he  said.  “But  not  anything  terribly  un¬ 
usual.’’ 

The  ideas  of  sending  breakfasts  to 
agency  executives  and  potential  adver¬ 
tisers  and  paying  newsstand  operators 
up  to  $50  for  properly  promoting  the 
newspaper  are  not  exactly  everyday 
occurences,  however. 

Spezzano,  a  former  newspaper 
promotion  manager,  did  not  pinpoint 
who  came  up  with  what  gimmicks,  but 
said,  “a  lot  of  people  did  a  lot  of  brain¬ 
storming.’’ 

The  whole  campaign  began  on 
September  15  when  USA  Today  was 
introduced  in  Washington  D.C.  A  tent 
was  pitched  on  the  mall  in  front  of  the 
Capitol  Building  and  nearly  1 ,000  per¬ 
sons  attended  a  party  billed  as  a  “Sa¬ 
lute  to  America.  ’  ’  Among  the  attendees 
were  President  Reagan,  Senate  Major¬ 
ity  Leader  Howard  Baker  and  House 
Speaker  Tip  O’Neill. 

To  promote  the  newspaper  to  those 
outside  Washington,  D.C.,  a  boxed 
breakfast  consisting  of  coffee,  orange 
juice  and  a  croissant,  as  well  as  a  copy 
of  USA  Today,  was  delivered  to  New 
York-based  key  ad  agency  executives 
and  top  officers  of  companies  who  were 
advertisers  or  potential  advertisers.  Ad 
execs  in  other  cities  received  a  special 
USA  Today  coffee  mug  with  the  date  of 
the  Washington  start-up. 

According  to  Liz  Schick,  USA  To¬ 
day  advertising  promotion  director, 
this  was  done  for  the  first  six  Mondays 
that  the  newspaper  started  up  on  diffe¬ 
rent  markets. 

These  same  advertisers  or  potential 
advertisers  received  picture  postcards 
each  of  the  first  six  times  USA  Today 
was  introduced  to  a  different  market. 

When  it  debuted  in  Atlanta,  for  ex¬ 
ample,  4,000  postcards  with  a  picture  of 
the  Atlanta  skyline  and  a  message  from 
vicepresident/advertising  James  Welty 
were  mailed  out.  The  purpose  was  to 
keep  the  USA  Today  name  before  key 
advertisers. 

Others  received  posters  which  were 
a  reproduction  of  a  US  A  Today  ad  with 
fireworks  bursting  over  a  skyline. 

First  Day  of  Issue  Commemorative 
Envelopes  were  also  sent  out  in  special 
folders  that  also  contained  a  letter  from 
Neuharth. 

When  USA  Today  was  introduced  in 
Los  Angeles,  USA  Today  sunglasses 
were  sent  out  to  potential  advertisers 
located  outside  of  that  city.  When  it 
debuted  in  Chicago,  potential  advertis¬ 


ers  received  USA  Today  snow  caps 
from  the  Windy  City.  When  USA  To¬ 
day  was  introduced  in  Detroit,  poten¬ 
tial  advertisers  received  USA  Today 
luggage  tags  on  a  die  cut  brief  case. 
When  it  was  introduced  in  New  York, 
they  received  a  plastic  bank  in  the  form 
of  a  mini-USA  Today  vending 
machine. 

The  mailing  list  was  given  to  the 
advertising  promotion  department  by 
the  advertising  department  and  was  up¬ 
dated  weekly  to  include  all  major 
accounts  and  ad  prospects. 

Advertisers  or  potential  advertisers 
were  also  given  the  opportunity  to  win 
a  trip  to  the  NCAA  basketball  national 
championship  games  in  Albuquerque, 
New  Mexico.  In  a  contest  conducted 
by  mail  only,  they  were  asked  to  pick 
the  teams  that  would  make  it  to  the 
“Final  Four.’’  One  respondant  picked 
all  four  teams  and  won  the  trip.  A 
second  person  picked  three  of  four 
teams  and  also  won  a  trip. 

This  week  a  winner  was  to  be 
announced  in  a  contest  that  will  award 
to  the  person  coming  closest  to  gues¬ 
sing  USA  Today’s  circulation  as  of 
April  15,  one  penny  for  each  copy  sold 
daily. 

Price  Waterhouse  was  conducting  an 
audit  of  the  circulation  sales  for  USA 
Today. 

A  second  prize  in  that  contest  is  to  be 
a  weekend  trip  for  two  to  any  of  the  15 
markets  that  USA  Today  circulates  in. 

To  motivate  newsstand  operators  to 
promote  USA  Today  sales,  the  circula¬ 
tion  promotion  department  under  Bob 
Nelson,  supervised  the  “Mystery 
Shopper  Program.’’ 

“It  was  conceptualized  as  a  scheme 
to  motivate  the  newsstand  or  retail 
operator  to  acquaint  his  customers  to 
the  product,’’  Nelson  said. 

When  USA  Today  was  introduced  in 
a  market,  each  newsstand  or  store 
operator  that  carried  the  paper  was 
given  a  shopping  bag  full  of  promotion¬ 
al  items.  These  included  a  USA  Today 
mobile,  plastic  signs  with  the  USA  To¬ 
day  logo  (store  hours,  open  and  closed, 
“USA  Today  sold  here,’’  etc.),  a  base¬ 
ball  hat  and  a  t-shirt.  They  were  also 
given  pens  and  note  pads. 

During  the  first  four  weeks  that  USA 
Today  went  into  a  market,  a  “mystery 
shopper’’  would  randomly  visit  news¬ 
stands  and  stores  around  that  city.  If 
the  paper  was  given  a  good  location  and 
a  lot  of  the  promotional  material  was 
being  used,  the  operator  was  handed 
$25.  If  the  operator  had  asked  the  mys¬ 
tery  shopper  if  he  or  she  wanted  to  but  a 
copy  of  USA  Today,  another  $25  cash 
would  be  given  to  him. 

USA  Today  also  hired  10  to  20  tem¬ 
porary  employees  in  each  market  dur¬ 
ing  the  introduction,  dressed  them  up  in 
red,  white  and  blue,  and  had  them  dis- 
(Continued  on  page  66) 
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135  YEARS  OLD 

AND  STILL  GROWING 


In  May,  1848,  representatives  of  six  New  York 
newspapers  agreed  to  form  a  cooperative  asso¬ 
ciation  to  gather  news,  here  and  abroad.  The 
Associated  Press  was  born. 

The  election  of  President  Zachary  Taylor  that  year 
became  the  first  major  story  covered  by  this  fledg¬ 
ling  newsgathering  agency.  Millions  were  to  follow. 

In  1856  the  AP’s  Washington  correspondent 
Lawrence  Gobright  summarized  the  associa¬ 
tion’s  doctrine: 

“My  business  is  to  communicate  facts,”  he  said. 
“My  instructions  do  not  allow  me  to  make  any  com¬ 


"I 


ments  upon  the  facts.”  Gobright’s 
objectivity  remains  AP’s  creed. 

The  carrier  pigeon  and  pony  ex¬ 
press  have  yielded  to  satellite 
delivery  of  AP  news  and  pictures.  The  world’s 
oldest  and  largest  news  service  has  stood  witness 
to  history  for  135  years.  And  now,  33  Pulitzer 
Prizes  later,  its  U.S.  newspaper  members  number 
more  than  1,400. 

The  Associated  Press-designed  in  1848-stands 
as  the  news  and  picture  backbone  of  the  Ameri¬ 
can  newspaper  industry.  Today  and  tomorrow. 


Today  promotion 

(Continued  from  page  64) 

tribute  free  copies  of  the  newspaper — 
both  on  street  comers  and  at  the  parties 
that  were  held  in  each  market. 

A  program  was  also  offered  in  which 
college  students  could  purchase  a 
semester  long  subscription  to  USA  To¬ 
day  at  a  discount  rate  and  also  receive  a 
USA  Today  t-shirt. 

In  addition  to  advertisers,  long-term 
subscribers  were  also  given  plastic  re¬ 
plicas  of  the  USA  Today  vending 
boxes. 

The  delivery  agents  filling  the  vend¬ 
ing  machines  were  given  USA  Today 
jackets  and  any  readers  who  sent  in  five 
USA  Today  mastheads  from  different 
days  along  with  their  business  card 
were  sent  back  lamented  luggage  tags 
with  the  USA  Today  logo  on  one  side 
and  their  cards  on  the  other. 

The  assortment  of  USA  Today  mer¬ 
chandise  became  so  diverse,  and  the 
demand  so  great,  that  a  special  store 
was  set  up  in  USAToday’s  Washington 
office  building  so  that  employees  could 
purchase  the  promotional  items  at  cost. 

Spezzano  had  the  task  of  making 
sure  all  the  promotional  items  carried 
the  proper  logo  and  that  the  circulation 
and  advertising  promotion  depart¬ 
ments  did  nothing  to  conflict  with  the 
other. 

Spezzano  said  the  promotional  items 
sent  out  were  almost  always  accompa¬ 
nied  by  letters  or  press  releases.  He 
said  getting  a  little  promotional  item 
with  the  letter  might  better  motivate 
busy  executives  to  take  notice  and  read 
it. 

Spezzano,  along  with  Gialanella  and 
Neuharth  also  visited  the  locations 
selected  for  the  introductory  parties 
and  had  to  give  final  approval. 

Kathy  Muller  of  U S  A  Today ’s  public 
affairs  office  was  involved  in  the  plan¬ 
ning  of  most  of  the  parties. 

She  said  in  each  case  an  “All- 
American  type  theme  was  used”  and  in 
each  case  the  party  was  billed  as  a  “sa¬ 
lute”  to  something. 

In  each  case  an  attempt  was  made  to 
offer  foods  that  were  popular  in  a  par¬ 
ticular  market.  USA  Today’s  public 
affairs  office  received  help  in  this  area, 
along  with  help  in  putting  together  the 
guest  lists,  from  local  consultants. 

An  attempt  was  also  made  to  hold  the 
parties  in  locations  not  usually  known 
for  such  events. 

Several  of  the  parties  were  held  at 
arts’  museums  or  in  tents.  The  Los 
Angeles  party,  for  example,  was  held  in 
a  tent  set  up  outside  the  Dorothy 
Chandler  Pavilion  and  the  Philadelphia 
party  was  held  in  a  tent  set  up  in  Inde¬ 
pendence  Mall.  The  party  in  Miami  was 
held  “under  the  stars”  in  a  waterfront 
park. 
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USA  Today  on-the-air 

“The  USA  Today,”  was  introduced 
on  more  than  100  stations  affiliated 
with  the  Mutual  Broadcasting  System 
last  week,  Ben  Avery,  vicepresident 
for  station  relations,  announced. 

The  thrice  daily  feature  series  drawn 
exclusively  from  the  pages  of  the 
national  newspaper  USA  Today,  pre¬ 
miered  April  4.  Multicast  to  Mutual  sta¬ 
tions  on  the  same  day  the  stories  appear 
in  the  newspaper,  the  three  60-second 
programs  are  entitled  “Life,’’ 
“Money”  and  “Entertainment.”  The 
series  will  be  produced  by  Michael 
Anthony,  under  an  agreement  with  the 
Gannett  News  Service. 


The  party  locations,  according  to 
Muller,  had  to  be  “convenient  to  the 
business  community.  Nothing  that 
would  entail  a  long  commute  which 
would  hurt  attendance.”  The  locations 
had  to  also  “enhance  USA  Today’s 
new,  progressive  image.”  She  said 
when  the  parties  were  held  at  art 
museums,  the  newer  wings  were 
selected. 

“We  tried  to  select  different  loca¬ 
tions,  a  place  where  most  people  were 
not  used  to  going  for  a  cocktail  recep¬ 
tion,”  she  said.  “Hotel  ballrooms  were 
out.” 

Who  was  invited?  “Movers,  shak¬ 
ers,  top  chief  executive  officers,  busi¬ 
ness  leaders,  politicians,  presidents  of 
universities,  opinion  leaders,  adver¬ 
tisers.” 

The  goal  of  the  parties  was  to  “foster 
some  good  will;”  she  said.  “To  make 
our  presence  known  to  the  leaders  of 
the  different  cities.” 

In  addition  to  the  introductory  par¬ 
ties,  USA  Today  also  held  some  spin¬ 
off  type  parties.  In  Washington,  D.C., 
for  example,  it  held  a  “Salute  to 
ANPA”  and  a  “Salute  to  the  Judici¬ 
ary.”  The  latter  event  was  a  luncheaon 
attended  by  Chief  Justice  Warren 
Burger. 

In  Baltimore  a  “Salute  to  the  Econo¬ 
mic  Council”  of  the  city  was  held,  and 
USA  Today  also  sponsored  a  fireworks 
display  during  the  Baltimore  city  fair. 

In  all  there  were  25  events  over  the 
course  of  seven  months. 

With  the  festivities  ended,  it  is  now 
time  to  find  out  whether  it  all  made  an 
impact  on  the  advertisers  and  the 
readers. 

“Now  we  will  be  fine  tuning  every¬ 
thing,”  Spezzano  said.  “We  will  be 
looking  at  what  we  did  right  and  what 
we  did  wrong.  We  will  try  to  find  ways 
to  reach  those  who  are  not  now  reading 
us.” 

Spezzano  and  the  rest  of  the  USA 
Today  executives,  would  not  divulge 
any  of  the  costs  of  this  massive  mer¬ 
chandising  campaign. 


Scripps-Howard  in 
joint  cable  venture 

An  agreement  was  signed  for  the  ac¬ 
quisition  of  Southern  Connecticut  Cab- 
levision  by  Cablevision  Systems  of 
Southern  Connecticut,  a  newly  formed 
partnership  of  which  the  general  part¬ 
ners  are  Charles  F.  Dolan  and  Scripps- 
Howard  Cable  Co.,  a  subsidiary  of 
Scripps-Howard  Broadcasting  Com¬ 
pany. 

The  Southern  Connecticut  Cablevi¬ 
sion  system  began  serving  its  franchise 
area  in  June  1977,  and  it  now  has  more 
than  900  miles  of  plant,  passing  about 
95,000  homes  in  Bridgeport,  Stratford, 
Milford,  Orange  and  Fairfield,  and  is 
currently  wiring  Woodbridge.  SCC 
currently  has  more  than  ^3,000  subscri¬ 
bers  and  was  the  first  system  in  Con¬ 
necticut  to  offer  its  subscribers  pre¬ 
mium  motion  picture  channels  and 
sports  events  from  Madison  Square 
Garden. 

The  transaction  is  subject  to  the 
approval  of  the  Connecticut  Depart¬ 
ment  of  Public  Utility  Control. 

Dolan  and  Scripps-Howard  are  also 
general  partners  in  Cablevision  of  Con¬ 
necticut,  which  is  presently  construct¬ 
ing  a  cable  television  system  in  Fair- 
field  County,  adjacent  to  the  Bridge¬ 
port  system. 

Western  Newspapers 
buys  Stubbs  group 

Western  Newspapers,  Inc.,  pub¬ 
lisher  of  several  weekly  and  daily  news¬ 
papers  in  Arizona,  has  acquired  Stubbs 
Publications. 

Jim  and  Norma  Stubbs’  publications 
consist  of  a  group  of  weekly  newspa¬ 
pers.  The  main  papers  of  the  Stubbs 
group  are  the  Lake  Powell  Chronicle  at 
Page  and  the  Black  Mountain  News  of 
Cave  Creek/Carefree,  a  development 
north  of  Phoenix.  Other  weeklies  in  the 
group  are  the  Navajo-Hopi  Observer  at 
Tuba  City  on  the  Indian  reservation 
and  the  Black  Canyon  Evening  Express 
and  the  Pinnacle  Peak  View  near 
Phoenix. 

Jim  Stubbs  will  continue  to  operate 
in  a  consultant  capacity,  while  his  wife 
Norma  is  retiring  from  active  participa¬ 
tion. 

The  purchase  puts  Western  News¬ 
papers  in  the  position  of  active  own¬ 
ership  of  three  dailies,  three  twice 
weeklies,  and  six  weeklies,  all  in  Arizo¬ 
na.  Western  Newspapers,  Inc.  is  head¬ 
quartered  at  the  Yuma  Daily  Sun  in 
Yuma.  Don  Soldwedel,  president  of 
WNI,  announced  that  Frank  Brady, 
publisher  of  the  Verde  Independent  of 
Cottonwood,  has  been  given  additional 
duties  as  publisher  in  charge  of  the 
Stubbs  publications. 
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We  Are  Community  Newspapers 

Our  primary  responsibility  is  providing  complete  and 
accurate  reporting  of  the  news,  especially  local. 

A  glance  at  the  front  page  of  any  of  our  newspapers 
would  confirm  the  emphasis  we  place  on  local  news  and 
local  pictures.  The  same  is  true  of  the  editorial  page. 

Journalism  awards  for  professional  achievements  are 
good  indicators.  Park  Newspapers  won  103  awards 
last  year.  Most  of  these  were  in  the  area  we  serve  best: 
local  news  coverage  and  public  service. 


From  one  daily  newspaper  in  1972  to  23  dailies  ten  years 
later...  through  sound  acquisitions  in  promising  markets. 

In  addition,  we  also  publish  11  Sunday  editions  and  42 
paid  weeklies,  semi-weeklies,  tri-weeklies  and 
shoppers.. .for  a  total  of  65  publications. 

We  are  committed  to  continue  to  grow  internally  by 
expanding  our  present  newspapers  and  through 
compatible  acquisitions. 


PARK  PUBLICATIONS 


ARKANSAS 
Blytheville 
Courier  News 
Mai)  Call 
Osceola 
Times 

Missco  Shoppers  Guide 
Helena 

Helena-W.  Helena  World 
Phillips  Co  Advertiser 
West  Helena 
Twin  City  Tribune 

FLORIDA 

Brooksville 
The  Sun-Journal 
Free  Press 
GEORGIA 
Perry 

Houston  Home  Journal 
Warner  Robins 
The  Sun 

Houston  County  News 


ILLINOIS 

Macomb 

Journal 

Business  News 
INDIANA 
Bremen 

Bremen  Enquirer 
Nappanee 
Advance-News 
Plymouth 
Pilot-News 
Farm  &  Home  News 
MICHIGAN 
Coldwater 
Daily  Reporter 
NEBRASKA 
Nebraska  City 
News-Press 
Tri-State  Weekly 
NEW  YORK 
Canton 
Plaindealer 
Lockport 

Union-Sun  &  Journal 


Tri-County  News 
Massena 
Observer 
Norwich 
Evening  Sun 
Chenango  Shopper 
Ogdensburg 
Journal*Advance  News 
Potsdam 
Courier-Freeman 
NORTH  CAROLINA 
Aberdeen 
Sandhill  Citizen 
News  Outlook 
Moore  County  News 
Robbins 
Record 
Clinton 

Sampson  Independent 
Shoppers  Guide 
Concord 
Tribune 

Cabarrus  Observer 
Davidson 


Mecklenburg  Gazette 
Elizabethtown 
Bladen  Journal 
Kannapolis 
Independent 
Lumberton 
Robesonian 
Maiden 

The  Maiden  Times 
Marion 

McDowell  News 
McDowell  Express 
Morganton 
News  Herald 
Newton 

Observer-News-Enterprise 
County  News  Enterprise 
Statesville 

Record  &  Landmark 
Valdese 

The  Valdese  News 
NORTH  DAKOTA 
Devils  Lake 
Daily  Journal 
The  Peddler 


OKLAHOMA 

Bixby 

Bulletin 

Green  Shoppers  Guide 
Broken  Arrow 
Daily  Ledger 
Coweta  Shoppers  Guide 
Hartshorne 
Sun 
Jenks 
Journal 

Shoppers  Guide 
McAlester 

News  Capital  &  Democrat 
Southeast  Oklahoma  News 
Sapulpa 
Herald 
Green  Sheet 
VIRGINIA 
Manassas 
Journal  Messenger 
Suburban  Va  Times 


NEWSPAPERS,  INC. 


TERRACE  MILL  .  ITHACA  .  NEW  YORK  IA850 
PHONE  10071  272  9020 


...call  Roy  Park 
at  the  Waldorf  Towers 
during  A.N.P.A. 


At  NIE  Conference: 


Speakers  urge  educators 
to  fight  illiteracy 


By  Celeste  Huenergard 

More  than  180  educators  and  News¬ 
paper  in  Education  (NIE)  managers  left 
Washington,  D.C.,  this  month  with 
their  homework  cut  out  for  them. 

Pointing  to  a  burgeoning  illiteracy 
rate,  Reagan’s  cutbacks  in  education 
and  a  growing  fear  that  today’s  youth  is 
ill-prepared  to  compete  in  the  technolog¬ 
ical  age,  speaker  after  speaker  during 
NIE’s  annual  conference  in  the  na¬ 
tion’s  capitol,  March  30- April  1,  called 
on  the  group  for  help. 

Many  of  those  who  approached  the 
podium  gave  their  listeners  straight  As 
for  their  contributions  to  date.  All  of 
them  stressed,  however,  that  more  help 
is  needed. 

Barbara  Bush,  wife  of  the  Vice  Presi¬ 
dent  and  an  active  member  of  numer¬ 
ous  reading  organizations,  addressed 
the  problem  of  illiteracy  during  a  lun¬ 
cheon  speech,  declaring  that  “I  hope 
I’m  not  scaring  you  to  death.” 

‘‘There  are  23  million  functional 
illiterates  in  this  country,”  she  said, 
leaving  a  trail  of  other  numbers  behind 
her;  While  the  seven  NATO  countries 
claim  a  98%  literacy  rate,  the  U.S. 
claims  a  rate  of  only  72%  even  though  it 
spends  three  times  as  much  money  on 
education;  47%  of  America’s  black 
youth  is  illiterate  and  this  number  is 
expected  to  climb  to  50%  by  1990; 
according  to  a  recent  article  in  the  Wall 
Street  Journal,  many  jobs  are  going  un¬ 
filled  because  applicants  lack  math  and 
reading  skills. 

‘‘I’ve  come  to  praise  you,”  Bush  told 
the  NIE  staffers,  adding  that  newspa¬ 
pers  have  done  ‘‘a  wonderful  job,”  but 
that  more  work  is  needed. 

She  singled  out  Project  Read,  a  pro¬ 
gram  which  also  tries  to  get  newspapers 
into  correctional  institutions,  as  an  ex¬ 
cellent  effort  in  the  fight  against  illitera¬ 
cy.  Roughly  50%  of  U.S.  prisoners  are 
functional  illiterates. 

When  one  NIE  manager  reminded 
Bush  afterwards  that  funding  for  pro¬ 
ject  read  had  been  curtailed  under  the 
Reagan  administration  and  asked, 
‘‘Where  do  we  go  from  here?,”  Bush 
said  she  did  not  know. 

She  then  suggested  that  prisoners  not 
be  considered  for  parole  until  they  had 
attempted  to  learn  to  read. 

The  publisher  of  the  Baltimore  Sun 
called  NIE  programs  an  important  part 
of  the  ‘‘big  time  media’s”  fight  against 
being  ‘‘fragmented  into  tiny  pieces.” 
Claiming  that  the  first  three  months 
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of  1983  were  financially  better  for  many 
newspapers  than  most  prognosticators 
had  predicted  earlier,  Reg  Murphy 
emphasized  that  NIE  programs  must 
find  ‘‘some  accountability”  if  they  ex¬ 
pect  to  survive  in  the  current  economy. 

‘‘What’s  happened  to  (NIE)  high 
school  readers  in  the  last  ten  years — 
are  they  better  (readers)  today?”  he 
demanded.  The  publisher  then  chal¬ 
lenged  his  listeners  to  provide  research 
that  would  document  whether  or  not 
NIE  programs  have  ‘‘some  impact”  or 
are  ‘‘an  exercise  in  futility.” 

‘‘Give  me  ...  data  on  what  stu¬ 
dents  really  read  in  newspapers,  how 
they  respond  (to  them)  and  what  they 
would  like  to  read,”  Murphy  declared. 

Murphy  said  he  recently  conducted 
an  informal  ‘‘three-editor  survey” 
which  revealed  that  none  of  the  execu¬ 
tives  had  ‘‘any  idea  what  high  school 
students  read.” 

‘‘The  day  that  you  produce  that  kind 
of  data  I  think  you’ll  find  real  accept¬ 
ance,”  he  said,  insinuating  that  little 
hard  core  research  had  been  under¬ 
taken  to  prove  the  validity  of  NIE  prog¬ 
rams. 

When  one  listener  complained  that 
NIE  programs  do  not  receive  ‘‘enough 
commitment  from  top  management,” 
Muiphy  stressed  that  if  NIE  managers 
‘‘fail  to  quantify  (their  programs)  .  .  . 
you  will  fail  to  get  the  funds  you  need. 
We  can’t  support  a  NIE  program  simp¬ 
ly  because  it  gives  us  a  warm  and  good 
feeling.  Our  business  is  simply  not 
going  to  offer  that  kind  of  support  with¬ 
out  qualifications.” 

When  another  listener  asked  if  in¬ 
creased  circulation  achieved  through 
NIE  distribution  wasn’t  enough  qual¬ 
ification,  Murphy  claimed  that  NIE 
numbers  offer  ‘‘no  tremendous  econo¬ 
mic  benefits”  to  newspapers,  fluctuate 
because  they  are  seasonal,  create 
havoc  in  circulation  departments,  and 
are  not  numbers  that  ‘‘advertisers  pay  a 
lot  of  money  for.” 

‘‘Yes,  1  want  that  circulation,”  he 
said,  ‘‘but  I  want  it  for  kids  who  learn  to 
read  and  use  newspapers  and  who  one 
day  will  be  paying  customers.” 

John  Brooks,  director  of  com¬ 
munications  for  the  Toronto  Star, 
seconded  Murphy’s  assessment  to  a 
degree. 

Reminding  his  audience  that  90%  of 
the  NIE  programs  in  this  country  each 
have  a  student  population  of  under  5% 
at  any  given  time.  Brooks  said  this  rep¬ 
resented  an  opportunity  for  NIE  mana¬ 


gers  to  convince  their  publishers  to  ex¬ 
pand  their  staffs. 

He  called  today’s  newspaper  era, 
however,  one  that  will  continue  to  con¬ 
solidate  costs,  trim  staffs,  and  place 
more  emphasis  on  productivity. 

Suggesting  that  we  are  slowly  com¬ 
ing  out  of  the  current  economic 
morass,”  Brooks  said  newspapers  are 
becoming,  ‘‘leaner  and  smarter,”  but 
will  have  to  continue  to  abandon  ‘‘acti¬ 
vities  and  programs  that  are  no  longer 
contributing  to  (their)  future  prosper¬ 
ity.”  They  will  also  have  to  abandon 
people  ‘‘who  are  no  longer  carrying 
their  fair  share  either  through  incom¬ 
petency,  indifference,  or  outdated 
skills.” 

‘‘If  there  ever  was  a  need  for  an  NIE 
program,  it’s  now,”  Samuel  Sava,  ex¬ 
ecutive  director  of  the  National  Asso¬ 
ciation  of  Elementary  School  Principals, 
Reston,  Va.,  announced.  ‘‘1  think 
newspapers  have  already  proved  them¬ 
selves.” 

Sava  praised  the  N I E  concept  for  the 
diversity  it  can  bring  to  elementary  and 
secondary  curricula.  ‘‘I  think  principals 
should  come  to  you  and  seek  your 
help,”  he  said. 

When  an  N 1 E  coordinator  asked  how 
to  woo  the  school  administrators  over 
their  thresholds,  Sava  offered  the 
group  time  in  his  association’s  annual 
convention  program. 

He  urged  a  “partnership”  between 
newspapers  and  educators,  maintain¬ 
ing  that  if  a  child  doesn’t  learn  reading 
skills  during  his  first  four  years  in 
school,  “he  will  move  away  from  read¬ 
ing.”  Sava  added  that  by  the  year  2000, 
more  than  “50%  of  our  youngsters  will 
be  located  in  states  that  won’t  have 
adequate  school  systems  because  of 
under-funding.” 

“There  are  23  million  people  in  this 
country  who  can’t  read  a  newspaper.  If 
that  doesn’t  shake  this  industry  I  don’t 
know  what  will,”  Vincent  E.  Reed, 
vicepresident  for  communications  of 
the  Washington  Post  and  former  super¬ 
intendent  of  schools  for  the  District  of 
Columbia  declared. 

Claiming  that  there  are  16,000  school 
districts,  41  million  elementary  and 
secondary  students,  and  $118  billion 
spent  annually  on  educating  them, 
Reed  said  that  “even  with  this  awe¬ 
some  expenditure  .  .  .  many  school 
districts  are  in  financial  trouble.  Some 
districts  have  been  forced  to  close  short 
of  nine  months  due  to  lack  of  funds, 
while  others  have  been  taken  over  by 
the  state  due  to  bankruptcy.” 

And  yet,  he  said,  the  public  con¬ 
tinues  to  clamor  that  “we  are  sick  and 
tired  of  spending  all  this  money  while 
our  schools  are  still  producing  too 
many  young  adults  who  can’t  function 
at  the  12th  grade  level.” 

According  to  Reed’s  research;  one 
(Continued  on  page  80) 
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Weusedtosay 
no  comment 


Now  we’re  asking  for 
your  questions. 

For  years  at  Adolph  Coors  Company  we  were  quiet  about  our  business. 

Not  that  we  had  anything  to  hide.  Just  the  opposite.  Since  that  first  barrel 
of  Coors  beer  was  brewed  in  1873,  we’ve  taken  great  pride  in  the  quality  of 
our  product,  in  our  concern  for  the  community,  the  environment,  the  world 
around  us.  We’ve  always  had  a  good  story  to  tell.  We  just  thought  our  work 
would  speak  for  itself 

But  that’s  all  changed.  Now  we’re  asking  for  your  questions.  We  realize 
that  as  competition  in  the  brewing  industry  gets  stiffer,  a  company  that  is  bent 
on  surviving  must  talk  to  the  media.  Openly  and  frankly.  About  anything: 

Coors’  responsibility  for  the  environment,  brewing  processes,  contributions, 
relations  with  minority  groups. 

So  call  us  toll  free.  Give  us  a  chance  to  answer  your  questions.  We’ll  give 
you  the  facts. 

'€o<M- 


Affiliated  posts 
higher  earnings 

Affiliated  Publications,  Inc.,  said 
earnings  for  1982  increased  11.0%  to 
$15,765,000  or  $2.02  per  share,  versus 
$14,199,000or$1.83  per  share  for  1981. 

Full  year  1982  revenues  were 
$259,444,000  versus  $236,073,000  for 
the  prior  year,  an  increase  of  9.9%. 

All  per  share  amounts  have  been  re¬ 
troactively  restated  to  reflect  the  three- 
for-two  stock  split  paid  February  7, 
1983,  to  stockholders  of  record  on 
January  17,  1983. 

Fourth  quarter  revenues  were 
$72,916,000  versus  $64,062,000  during 
the  fourth  quarter  of  1981,  an  increase 
of  13.8%.  Net  income  for  the  fourth 
quarter  of  1982  was  $6,180,000  or  $.79 
per  share,  versus  $4,6%,000  or  $.60  per 
share  for  the  comparative  period  a  year 
ago,  an  increase  of  31.6%. 

Earnings  during  1982  were  affected 
by  the  company’s  share  of  losses  from  a 
joint  venture,  McCaw  Communica¬ 
tions  of  Southern  Oregon,  which  ac¬ 
quired  cable  television  systems  there 
on  April  30,  1982.  Start-up  expenses, 
depreciation  and  interest  costs,  all  of 
which  were  anticipated,  generated  los¬ 
ses  for  the  year  1982.  These  losses  re¬ 
duced  net  income  by  $2,244,000  or  $.29 
per  share  for  1982  and  $704,000  or  $.09 
per  share  for  the  fourth  quarter. 

Affiliated  Publications,  Inc.  is  parent 
company  of  Globe  Newspaper  Comp¬ 
any,  publisher  of  the  Boston  Globe. 
Through  its  wholly-owned  subsidiary. 
Affiliated  Broadcasting,  Inc.,  Affili¬ 
ated  owns  and  operates  two  radio  sta¬ 
tions  located  throughout  the  United 
States. 

Affiliated  Publications,  Inc,  also 
shows  45%  of  the  common  stock  of 
McCaw  Communications  Companies, 
Inc.,  a  cable  television  and  radio  com¬ 
mon  carrier  company  operating  in  the 
states  of  Alaska,  Idaho,  Oregon  and 
Washington. 

McCaw  has  also  filed  applications 
with  the  Federal  Communications 
Commission  for  cellular  mobile  tele¬ 
phone  franchises  in  eleven  major  mar¬ 
kets. 

Harte-Hanks  sells 
$50  million  in  notes 

Harte-Hanks  Communications,  Inc. 
has  reached  an  agreement  to  sell  $50 
million  of  long  term  notes  to  two  insti¬ 
tutional  investors.  The  notes  will  bear 
interest  at  12y8%  and  have  a  final 
maturity  in  1995. 

Proceeds  from  the  sale  of  the  notes 
will  be  applied  to  the  reduction  of  rate 
sensitive  debt  under  existing  revolving 
credit  lines  with  a  bank  and  an  institu¬ 
tional  investor. 


Largest  tri-weekly  under  new  owners 


Majority  interest  in  Wayne  Indepen¬ 
dent,  published  every  Tuesday,  Thurs¬ 
day  and  Saturday  at  Honesdale,  Pa., 
was  acquired  by  John  and  Catherine 
Johnson  (April  4)  from  shareholders  of 
the  Independent  Company  for  an  un¬ 
disclosed  sum. 

The  Johnsons  came  to  the  area  four 
years  ago.  They  both  had  worked  at  the 
Lakeville  (Conn.)  Journal. 

With  the  change  in  ownership,  he 
assumed  the  position  of  executive  edi¬ 
tor  and  publisher.  Catherine  is  corpora¬ 
tion  vicepresident  and  treasurer.  She 
will  continue  her  employment  at  High¬ 
lights  for  Children  magazine,  Hon- 
esdale,  where  she  is  an  assistant  editor 
of  the  magazine  and  editorial  coordina¬ 
tor  of  The  Newsletter  of  Parenting. 

Rutgers  appoints 
journalism  chairman 

David  R.  Sachsman  will  succeed 
Jerome  Aumente  as  chairman  of  the 
department  of  journalism  and  mass 
media,  William  Stuart,  acting  dean  of 
Rutgers  University’s  School  of  Com¬ 
munications,  Information  and  Library 
Studies  announced. 

“This  comes  as  a  nomination  from 
the  department  itself,’’  Stuart  said. 
“Professor  Sachsman  was  the  unani¬ 
mous  choice  of  the  members  of  his  de¬ 
partment  and  I  have  concurred.’’ 

Sachsman,  who  received  his  docto¬ 
rate  from  Stanford  University  in  1973, 
joined  the  Rutgers  faculty  in  1971  as  an 
assistant  professor.  As  a  member  of  the 
school’s  academic  council,  Sachsman 
“proved  himself  as  a  capable  adminis¬ 
trator,’’  Stuart  said. 

Aumente,  director  of  Rutgers  Uni¬ 
versity’s  Journalism  Resources  Insti¬ 
tute,  has  presided  over  the  university’s 
department  of  journalism  for  14  years, 
A  fomer  reporter  and  recipient  of  Har¬ 
vard  University’s  Nieman  fellowship  in 
l%7-68,  Aumente  founded  the  depart¬ 
ment  of  journalism  and  urban  com¬ 
munications  at  Livingston  College  in 
1%9. 

Aumente  said  he  decided  to  devote 
himself  to  development  of  the  Institute 
and  to  writing. 

Aumente  founded  the  Institute  in 
1978  and  has  been  working  with  the 
Rutgers  Foundation  to  provide  an  en¬ 
dowment.  As  a  result,  the  New  York 
Times  Foundation,  the  American 
Broadcasting  Company,  RKO-tv,  and 
Johnson  &  Johnson  have  provided 
more  than  $100,000  in  support. 

The  New  Jersey  Scholastic  Press 
Association,  which  offers  seminars  to 
high  school  teachers  and  a  conference 
for  high  school  editors  and  teachers, 
now  makes  its  home  at  the  Institute. 


Former  chief  stockholder  Clifford 
Ammerman  was  appointed  to  the  posi¬ 
tion  of  editor.  At  the  time  of  the  sale,  he 
was  company  president  and  treasurer. 

The  paper  was  started  as  a  weekly  in 
February,  1878.  Benjamin  Franklin 
Haines  was  the  owner-proprietor- 
editor.  In  1914,  he  brought  William  J. 
Hagerty  and  Alvin  Ross  Pennell  into 
the  ownership  with  him  and  they  formed 
the  Independent  Co.  When  Haines  died 
in  1916,  he  willed  some  of  his  stock  to 
veteran  employees  of  the  paper. 

The  paper  went  tri-weekly  in  June, 
1913.  It  is  believed  to  the  American 
newspaper  with  the  longest  period  of 
tri-weekly  publication  and  also  the 
largest  circulation  tri-weekly  in  a  non- 
urban  setting. 


A  visiting  lectureship,  expected  to  be 
announced  by  the  Journalism  Re¬ 
sources  Institute,  honors  High  N. 
Boyd,  the  late  publisher  and  executive 
editor  of  the  New  Brunswick  (N.J.) 
Home  News.  Boyd  served  as  chairman 
of  the  Institute’s  executive  advisory 
committee. 

Working  with  the  Associated  Press, 
Aumente  has  developed  plans  for  a 
program  to  train  correspondents  for 
assignments  overseas. 

Southam  to  consider 
buying  U.S.  dailies 

Southam  Inc.  of  Toronto  Canada 
may  do  away  with  its  longstanding  poli¬ 
cy  of  not  buying  newspapers  outside  of 
Canada  if  the  government  passes  leg¬ 
islation  which  would  limit  how  may 
dailies  group’s  can  own. 

The  proposed  legislation  would  pro¬ 
hibit  group’s  whose  papers  account  for 
20%  or  more  of  Canadian  daily  circula¬ 
tion  from  acquiring  more  papers. 
Southam’s  newspapers  account  for 
31%  of  the  country’s  daily  circulation 
of  5.5  million. 

Gordon  Fisher,  president,  said  that  if 
Southam  were  prohibited  from  growing 
in  the  newspaper  industry  in  Canada, 
then  it  must  “consider  the  possibility  of 
growing  in  our  industry  outside  this 
country.  The  U.S.  would  be  a  logical 
place  to  look.’’ 

Fisher  added  that  Southam’s  policy 
review  is  not  limited  to  newspapers  but 
includes  all  aspects  of  the  communica¬ 
tions  industry.  He  said  the  company  is 
considering  expansion  within  Canada 
into  new  communications  fields  as 
well. 

Fisher  said  that  if  economic  recovery 
continues,  the  company  will  be  focus¬ 
ing  on  expansion  and  acquisitions 
rather  than  on  debt  management  and 
reduction  as  was  the  case  in  1982. 
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Nicaragua  faces 
sugar  quota  cut 
as  U.S.  penalty 

Rtxigan  to  sine 

{mpt>rr\  due  to  "  ‘ 


Mayor 
welcomes 
iS.Y.  Tribune 


the  "alternative  voice"  in  the  nation's  capital 

•  Wide-ranging,  insightful  coverage  of  world  affairs 
through  a  network  of  thirteen  overseas  bureaus.  In 
particular,  the  Tribune  will  have  exclusive  coverage  of 
significant  events  and  trends  behind  the  Iron  Curtain  and 
in  the  developing  world. 

•  The  "Commentary "  section  providing  stimulating 
opinion  on  both  politics  and  culture  —  an  exciting 
journalistic  innovation  that  will  challenge  the  liberal-left 
cultural  monopoly  and  provide  a  forum  for  viewpoints 
seldom  seen  in  the  establishment  media. 

Read  the  New  York  Tribune  and  decide  for  yourself. 

Buy  it  at  your  newsstand  or  call  the  following  number 
for  mail  subscription  or  home  delivery.  532-8300. 


On  April  4,  a  new  era  began  with  the  publication  of  the 
New  York  Tribune,  a  morning  newspaper  owned  by 
News  World  Communications,  Inc.  Its  goal:  to  publish 
news  and  commentary  as  it  should  be  —  truthful, 
hard-hitting,  that  gets  to  the  heart  of  the  vital  issues  of 
the  day. 

The  Tribune  will  offer  its  readers  a  unique  mix  of  news 
and  commentary: 

•  Penetrating  investigative  reporting  into  New  York  City 
and  state  affairs; 

•  In-depth  coverage  of  the  Washington  scene  with  an 
assist  from  The  Washington  Times,  also  owned  by  News 
World  Communications,  Inc.,  which  has  won  respect  as 


John  F.  Patinella  was  named  cir¬ 
culation  director  for  the  Baltimore  Sun,  in 
a  promotion  from  assistant  circulation 
director.  He  joined  the  A.S.  Abell  Pub¬ 
lishing  Company  full-time  in  the  circula¬ 
tion  department  in  1%9  after  working 
part-time  while  attending  the  University 
of  Maryland.  Patinella  will  receive  his 
master’s  degree  in  business  administra¬ 
tion  from  Loyola  College  this  May. 

*  * 

David  Martin,  who  has  been  cover¬ 
ing  defense  and  intelligence  matters  for 
Newsweek  magazine,  has  joined  CBS 
News  Washington  bureau  as  Pentagon 
correspondent.  Before  joining  News¬ 
week,  he  was  an  Associated  Press  repor¬ 
ter  in  the  Washington  bureau,  covering 
FBI  and  CIA  investigations  and  also  was 
a  member  of  the  AP  Special  Assignment 
Team. 

4t  * 

The  Connecticut  Daily  Newspaper 
Association  has  elected  Forrest  Pal¬ 
mer,  publisher  of  the  News-Times,  Dan¬ 
bury,  as  president  to  succeed  Lindsley 
Wellman,  president/general  manager  of 
the  Herald,  New  Britain. 

Also  elected  were;  Gene  Miller,  the 
Evening  Sentinel,  Ansonia,  and  Lionel 
S.  Jackson  Jr.,  Jackson  Newspapers, 
New  Haven,  vicepresidents;  Jay  Shaw, 
the  Advocate  of  Stamford  and  Greenwich 
Time,  secretary /treasurer;  and  Charles 
IWANICKI,  Meriden  Record-Journal, 
assistant  secretary/treasurer. 
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JOINS  EL  MUNDO— Dennis  E.  Mulli¬ 
gan,  general  manager  of  the  Boston 
Herald  American  for  the  past  eight  years, 
has  joined  El  Mundo  in  ^n  Juan,  Puerto 
Rico,  as  senior  vicepresident  and  general 
manager.  He  was  general  manager  of  the 
Capital  Newspaper  group  in  Albany, 
N.Y.,  before  being  transferred  by  the 
Hearst  Corporation  to  Boston  in  1975. 

Warren  L.  Smith  was  appointed 
group  marketing  manager  of  the  San 
Diego  Urban  Newspaper  Group  with  re¬ 
sponsibilities  including  national  and 
cooperative  advertising  for  the  group  and 
management  of  marketing,  promotion, 
public  relations,  research  and  personnel 
development.  Smith  most  recently  was 
associated  with  the  Seattle  Post- 
Intelligencer,  where  he  was  sales  de¬ 
velopment  manager. 

♦  *  ♦ 

Ed  Petykiewicz  was  appointed  chief 
of  Booth  Newspapers’  Lansing,  Mich., 
bureau  and  will  be  in  charge  of  reporting 
on  Michigan  politics  and  the  legislature 
for  the  Muskegon  Chronicle.  He  has  been 
covering  energy  and  environment  on  the 
national  staff  of  Newhouse  News  Ser¬ 
vice.  The  Chronicle  as  well  as  seven  other 
Booth  newspapers  in  Michigan,  are  own¬ 
ed  by  Newhouse. 

The  move  to  Lansing  is  a  homecoming 
for  Petykiewicz  since  he  began  as  a  repor¬ 
ter  at  the  Midland  News  and  worked  at 
the  Saginaw  News  before  being  trans¬ 
ferred  to  Washington,  D.C. 


NEWSPEOPLE 


James  D.  Crane,  operations  manager 
of  the  Ottumwa  (Iowa)  Courier,  has  been 
named  publisher.  He  succeeds  Larry  J. 
Siegel,  who  moved  to  the  paper’s 
Davenport  parent  company,  Lee  Enter¬ 
prises,  as  director  of  human  resources. 

*  *  * 

Richard  Mendick,  former  circulation 
accounting  manager  for  the  Los  Angeles 
Times,  has  been  named  assistant  control¬ 
ler  of  the  Denver  Post.  Prior  to  joining  the 
Times,  he  was  an  auditor  with  Arthur 
Young  and  Co. 

*  *  ♦ 

James  A.  McComb,  advertising  direc¬ 
tor  of  the  Eugene  Register-Guard  since 
1974,  has  been  promoted  to  the  new  posi¬ 
tion  of  marketing  director. 

Fletcher  Little,  retail  advertising 
manager  since  1981,  became  advertising 
manager  in  charge  of  retail,  national  and 
classified  advertising. 

*  tf 

Joan  Krauter,  former  assistant  news 
editor  at  the  Fort  Worth  Star-Telegram, 
has  joined  the  Denver  Post  as  a  copy 
editor. 

*  *  * 

L.  Kay  Schultz  has  been  named 
advertising  director  of  the  Abilene 
(Texas)  Reporter-News.  Schultz  was 
vicepresident  and  advertising  director  for 
the  Orange  County  Daily  Pilot,  Costa 
Mesa.  She  also  worked  for  the  Dallas 
Times  Herald  as  manager  of  training  and 
development. 

*  *  * 

John  H.  Andrus  II  was  appointed 
managing  editor  of  the  Ocean  City  (N.J.) 
Sentinel-Ledger  following  the  resignation 
of  Charles  M.  Thompson  Jr.,  who  left 
to  pursue  private  business  interests. 
Andrus  has  made  his  career  in  commun¬ 
ity  journalism  in  Cape  May  County,  start¬ 
ing  as  bureau  reporter  for  the  Atlantic 
City  Press  and  holding  among  various 
posts  that  of  news  editor  and  then  editor 
of  the  Cape  May  Star  and  Wave. 
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MASTER  EDITOR-PUBLISHERS — Four  Iowa  publishers  were  named  AAoster 
Editor-Publishers  at  the  spring  convention  of  the  Iowa  Newspaper  Associa¬ 
tion  in  Des  Moines.  Presenter  Al  Pinder  of  the  Grinnell  Herald-Register 
(center)  congratulates  (from  left)  W.R.  Vezino  of  the  Hortlejj  Sentinel, 
Charles  Gonzales  of  the  Guthrie  Center  Newspapers,  M.E.  Messersmith  of 
the  Riceville  Recorder  and  Stuart  Awbrey  of  the  Burlington  Hawk  Eye.  The 
award  is  the  highest  individual  distinction  presented  by  the  Iowa  Newspaper 
Association.  The  Quod  City  Times  was  named  "Newspaper  of  the  Year." 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Dick  Robinson,  Atlantis,  Fla.,  a  free¬ 
lance  medical  writer,  was  elected  charter 
president  of  the  Florida  chapter  of  the 
American  Medical  Writers  Association. 
A  freelancer  since  1979,  he  previously 
was  a  medical  writer  at  the  Oakland 
Press,  Pontiac,  Mich.,  and  a  reporter  for 
the  Passaic  (N.J.)  Herald-News. 

*  ♦  « 

Greg  Hafdahl  has  rejoined  the 
Duluth  News-Tribune  &  Herald,  assum¬ 
ing  the  post  of  assistant  circulation  direc¬ 
tor.  Since  November  of  1981  he  had  been 
with  with  Collier-Jackson,  Inc.,  a  soft¬ 
ware  house  in  Tampa.  Prior  to  that,  he 
served  as  city  circulation  manager  and 
CIS  manager  at  the  New-Tribune  & 
Herald. 

*  ♦  ♦ 

Bob  Turner,  retail  advertising  mana¬ 
ger  of  the  Bradenton  (Fla.)  Herald,  was 
named  advertising  director.  He  has  been 
in  Bradenton  since  1979  and  earlier  was 
assistant  retail  advertising  manager  for 
the  Columbus  (Ga.)  Ledger-Enquirer, 
also  a  Knight-Ridder  newspaper. 

4t  ](c 

Nancy  J.  Albaugh  has  been  named 
city  editor  of  the  Albany  (N.Y.)  Times- 
Union.  Before  joining  the  Times-Union 
as  assistant  city  editor  in  November  of 
1981,  she  had  been  a  copy  editor  at  The 
Record,  Hackensack,  and  before  that,  a 
reporter  for  the  Troy  (N.Y.)  Times  Re¬ 
cord. 

*  ♦  ♦ 

Appointments  at  the  Santa  Maria 
(Calif.)  Times  include: 

Paul  Gazaway,  named  circulation 
director.  He  held  a  similar  assignment 
with  the  Tucson  Citizen. 

Miriam  Winder,  named  art  director,  a 
newly  created  position.  She  has  a  back¬ 
ground  of  freelance  design  and  in-house 
design  and  layout  with  the  Five  Cities 
Times-Press,  Arroyo  Grande,  Calif. 

David  Vondrak  joined  the  news  de¬ 
partment  as  a  photographer  from  the  San 
Diego  bureau  of  United  Press  Interna¬ 
tional. 


Mark  Holthaus  has  joined  the  Cin¬ 
cinnati  Enquirer  as  copy  desk  chief.  He 
formerly  worked  at  the  Lexington  (Ky.) 
Herald-Leader  as  reporter,  copy  editor, 
news  editor  and  assistant  managing  editor 
of  the  Herald  and  then  managing  editor  of 
the  Lexington  Leader. 

*  *  * 

Gerard  J.  Billings  was  appointed 
retail  advertising  manager  at  the  San 
Francisco  Newspaper  Agency.  He  joined 
the  agency  in  1982  as  special  projects 
manager  and  previously  was  account  su¬ 
pervisor  at  Mass  Motivators  Advertising 
Agency  in  Oakland. 

♦  ♦  ♦ 

D.G.  Bennett  was  named  publisher 
of  the  Murfreesboro  (Tenn.)  News  Jour¬ 
nal,  succeeding  Alan  Harrison,  who 
resigned  to  pursue  other  interests.  Ben¬ 
nett  was  publisher  of  the  Merchants’ 
Advocate  and  head  of  Morris  Newspaper 
shopper  division.  He  remains  as  pub¬ 
lisher  of  the  Advocate  and  will  be  pub¬ 
lisher  of  the  Rutherford  (Tenn.)  Courier, 
also  owned  by  Morris  Communications. 


Lou  Lesniak,  who  started  with  the 
LaSalle  (Ill.)  News-Tribune  as  a  display 
advertising  salesman  in  1948,  was  named 
vicepresident  in  charge  of  sales  and 
marketing  for  Daily  News-Tribune,  Inc. 
He  will  direct  sales  and  marketing  efforts 
of  the  News-Tribune  and  its  four  sister 
publications 

(Continued  on  page  74) 
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Newspeople 
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Blake  Giles,  veteran  sports  editor  of 
the  Athens  (Ga.)  Banner-Herald,  was 
promoted  to  associate  editor  of  the 
Athens  Daily  News.  Giles  replaces  LAR¬ 
RY  Young,  who  retired  after  a  newspap¬ 
er  career  spanning  four  decades. 

Giles  began  at  the  Banner-Herald  in 
1%9  and  has  held  the  sports  editor  post 
since  1972. 

In  conjunction  with  Giles’  promotion, 
the  sports  staff  of  the  Banner-Herald  and 
Daily  News  are  being  merged  with  Daily 
News  sports  editor  Billy  Harper  in 
charge  of  the  combined  staff. 

Harper  will  be  assisted  by  Gary  Jones 
and  Roger  Whiddon,  formerly  on  the 
Daily  News  staff,  and  Steve  Higginbot- 
TOM,  formerly  on  the  Banner-Herald 
staff.  Dan  Childs,  a  former  Athens  Dai¬ 
ly  News  sports  writer,  is  rejoining  the 
staff.  Steve  Argo,  a  University  of  Geor¬ 
gia  student,  will  work  part-time. 

*  ♦  « 

Carter  Smith  has  been  promoted  to 
retail  sales  manager  of  the  Peninsula 
Times-Tribune,  Palo  Alto,  Calif.  He 
joined  the  newspaper  in  1964  as  a  relief 
district  manager  in  the  circulation  depart¬ 
ment,  later  transferring  to  the  marketing 
department  as  retail  sales  development 
coordinator. _ _ 
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SPORTS  PROAAOTION— Larry  Fox, 
sports  reporter  and  columnist  with  33 
years  of  newspaper  experience,  was 
appointed  executive  sports  editor  of  the 
New  York  Daily  News,  succeeding  Gene 
Williams,  who  resigned  to  accept  a  simi¬ 
lar  post  with  the  Miami  Daily  News.  Fox 
joined  the  Daily  News  1 7  years  ago  after 
the  New  York  World-Telegram  &  Sun 
ceased  publication.  He  is  author  of  15 
books  on  sports  subjects. 


Copy  editors  and  reporters  added  to 
the  news  staff  of  the  Orlando  Sentinel 
are: 

Barry  Glenn,  to  copy  editor,  from 
assistant  metro  editor  at  Toda\,  Cocoa, 
Fla. 

Marilyn  Henry,  to  copy  editor,  from 
wire  editor  for  the  Florida  Times-Union 
Jacksonville. 

Ed  McDonald,  to  copy  editor. 
McDonald  has  been  an  editing  intern  at 
the  Jacksonville  Journal  and  a  reporting 
intern  for  the  Sarasota  Journal. 

ILENE  Reid,  to  bureau  reporter,  from 
bureau  reporter  for  the  defunct  Buffalo 
(N.Y.)  Courier-Express. 

Mary  Schmich,  to  reporter  for  the 
Style  section,  from  reporter  for  the 
Peninsula  Times-Trihune,  Palo  Alto, 
Calif. 

Sharman  Stein,  to  business  reporter, 
from  reporter  for  the  Peninsula  Times- 
Trihune. 

Jonathan  Susskind,  to  reporter. 
Susskind  interned  at  the  St.  Petersburg 
Times  and  Fort  Lauderdale  News. 

Mike  Thomas,  to  bureau  reporter, 
from  reporter  at  Cocoa  (Fla.)  Today  for 
three  years. 

♦  ♦ 

Charles  E.  Flynn  retired  as 
vicepresident  and  general  manager  of  the 
Champaign  (111.)  News-Gazette,  but  con¬ 
tinues  as  editor  of  the  paper,  editor  of  the 
editorial  page  and  columnist.  He  has  been 
succeeded  as  vicepresident  and  general 
manager  by  John  D.  Bates,  formerly 
general  manager  of  the  Hagerstown 
(Md.)  Herald-Mail. 

Bates  is  a  former  publisher  and  general 
manager  of  the  Marion  (Ohio)  Star  and 


then  of  the  West  Virginia  Newspaper 
Publishing  Co.,  Morgantown,  a  post  he 
left  to  serve  as  a  computer  firm  consul¬ 
tant.  He  returned  to  the  newspaper  busi¬ 
ness  in  1981  at  Hagerstown. 

*  * 

In  a  reorganization  of  top  management 
at  Parade  Publications,  Inc.,  Carlo  Vit- 
TORINI,  president  and  chief  executive 
officer,  announced  appointment  of  three 
senior  vicepresidents  and  said  he  will 
assume  the  title  of  publisher  when  War¬ 
ren  J.  Reynolds  retires  on  June  30. 
Reynolds  has  been  publisher  the  past  16 
years. 

New  senior  vicepresidents  are  Wal¬ 
ter  Anderson,  Parade  editor;  Milt 
Lieberman,  former  vicepresident  of 
marketing;  and  Frank  McNulty,  for¬ 
mer  vicepresident/business  develop¬ 
ment. 

Lieberman  in  his  new  position  also  will 
be  assuming  management  of  all  advertis¬ 
ing  sales  functions  formerly  handled  by 
Jim  Martise,  vicepresident/advertising 
director,  who  is  resigning  to  become  pub¬ 
lisher  of  the  National  Enquirer. 

McNulty  will  be  responsible  for  finan¬ 
cial,  administrative  and  production  de¬ 
partments,  and  Joseph  McEntee,  ex¬ 
ecutive  vicepresident,  continues  supervi¬ 
sion  of  all  manufacturing  activities. 

In  retirement,  Reynolds  will  be  in¬ 
volved  in  a  number  of  special  projects  as 
publisher  emeritus. 


Notes  on  people 


North  Carolina  fame 

The  North  Carolina  Journalism  Hall 
of  Fame  has  five  new  members  follow¬ 
ing  ceremonies  at  the  University  of 
North  Carolina  in  Chapel  Hill  April  17. 

Included  in  the  group  is  the  late 
Harry  Golden,  founder  and  editor  of 
The  Carolina  Israelite.  While  the  num¬ 
ber  of  living  inductees  annually  is  unli¬ 
mited,  only  one  posthumous  award  is 
given  each  year. 

The  other  honorees  were;  W.  Horace 
Carter,  Pulitzer  Prize-winning  former 
editor  of  the  Tabor  City  (N.C.)  Tribune; 
Roger  Mudd,  NBC  News  corres¬ 
pondent;  William  D.  Snider,  former 
editor  of  the  Greensboro  (N.C.)  Daily 
News  and  Record;  and  Walter 
Spearman,  professor  emeritus  of  jour¬ 
nalism  at  the  university. 

Carter  founded  his  newspaper  in 
1946  and  was  the  sole  member  of  the 
news  and  advertising  staffs  when  it  be¬ 
came  the  first  weekly  to  win  a  Pulitzer 
Prize  in  1952.  The  prize  recognized  his 
crusade  against  the  Ku  Klux  Klan,  re¬ 
sulting  in  62  Klan  convictions,  the  first 
in  history. 

Carter  continued  to  write  columns 
and  editorials  as  editor  emeritus. 


Roger  Mudd,  chief  Washington  cor¬ 
respondent  for  NBC,  was  previously 
with  CBS  for  nearly  20  years.  Early  in 
his  career  Mudd  was  a  reporter  for  the 
Richmond  News  Leader. 

Snider  was  editor  of  the  Greensboro 
papers  from  1965  until  1982.  He  had 
worked  for  two  governors  after  gradua¬ 
tion  from  the  university. 

Spearman  taught  journalism  at  the 
university  43  years,  He  worked  at  the 
Charlotte  News  and  Greensboro  Daily 
News  and  has  written  a  weekly  book 
review  column  for  more  than  30  years. 

Golden  founded  The  Carolina 
Israelite,  which  attained  a  national  cir¬ 
culation,  in  1949.  The  paper  lasted  until 
1%8.  He  fought  for  civil  rights  using 
humor  in  books,  lectures  and  especially 
in  his  newspaper. 

Retired,  but  not  really 

John  Faber,  author  of  “Great  Mo¬ 
ments  in  News  Photography”  and  win¬ 
ner  of  the  National  Press  Photographer’s 
Association  top  honors,  in¬ 
cluding  the  Sprague  and  Costa  awards, 
has  retired  as  press  photography  spe¬ 
cialist  and  senior  technical  sales  repre¬ 


Faber  relaxes  for  a  photo  sitting  in  his 
Mountain  Lakes,  N.j.,  library  back¬ 
grounded  by  scores  of  awards  and  cita¬ 
tions  for  his  work  in  photojournalism.  The 
photo  is  by  his  son,  Erich. 

sentative  after  33  years  with  Eastman 
Kodak  Company  but  is  continuing  his 
multiple  activities  in  news  photog¬ 
raphy. 

Faber  is  a  special  advisor  on  history 
of  news  photography  reporting  to  the 
curator  of  photography  at  the  Smith¬ 
sonian  Institute  in  Washington.  His 
advisory  status,  on-gomg  since  1960, 
involves  collecting  historical  news 
photography  equipment,  memorable 
(Continued  on  page  76) 
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photos  and  biographies  of  famous 
photographers.  For  the  Smithsonian, 
he  helped  gather  in  an  example  of  every 
type  of  camera  used  since  1840. 

For  many  years,  Faber  has  served  as 
official  historian  of  the  press  photog¬ 
raphers  association.  A  new  project,  in 
addition  to  updating  an  edition  of  his 
book  on  great  news  photos,  is  some 
work  on  the  all  electric  camera  for  news 
photographers. 

He  was  director  of  photography  at 
the  Birmingham  News  and  its  WAFM- 
tv  station  when  he  joined  Kodak  and 
since  then  has  worked  with  news 
photographers  across  the  country  and 
in  Canada  and  overseas  in  solving  prob¬ 
lems  peculiar  to  press  photography. 


Journalist  of  the  year 


John  H.  Johnson  has  been  named 
1983  Illinois  Journalist  of  the  Year  in 
recognition  of  his  lifetime  career  build¬ 
ing  and  directing  the  world’s  largest 
black  publishing  company. 

Johnson,  president  and  publisher  of 
the  Chicago-based  Johnson  Publishing 
Co.,  Inc.,  is  the  12th  recipient  of  the 


award  presented  annually  by  Northern 
Illinois  University,  De  Kalb.  Johnson 
grew  up  in  Chicago  and  studied  journal¬ 
ism  at  the  University  of  Chicago  and 
Northwestern  University. 

Johnson’s  company,  which  is  entire¬ 
ly  owned  by  his  family,  publishes  three 
national  magazines — Ebony,  Jet,  and 
Ebony  Jr!,  operates  two  radio  stations, 
a  bool'  publishing  affiliate  and  a  cosme¬ 
tic  firm. 


Leaving  the  White  House 


Muffle  Brandon,  social  secretary  to 
the  White  House,  is  resigning  June  1  to 
join  the  public  relations  firm  of  Rogers 
and  Cowan,  Inc.,  as  president  of  its 
new  Washington  office.  The  firm  spe¬ 
cializes  in  the  entertainment  industry. 

She  is  married  to  Henry  Brandon, 
chief  Washington  correspondent  for 
the  London  Sunday  Times,  who  retires 
at  the  end  of  the  month  to  write  a  book 
and  do  consulting. 

Succeeding  Brandon  at  the  White 
House  will  be  Gahl  Lee  Hodges,  who 
served  as  an  assistant  chief  of  protocol 
at  the  State  Department  until  February 
and  was  a  personal  assistant  in  the 
offices  of  Secretaries  of  State  Henry 
Kissinger  and  Cyrus  R.  Vance  from 
1973  to  1978. 


Deaths 


Eugene  C.  Bishop,  73,  former  presi¬ 
dent  of  Peninsula  Newspapers,  Inc.,  pa¬ 
rent  company  of  Palo  Alto  Times  and 
Redwood  City  Tribune,  died  April  4.  The 
Times  was  merged  with  the  Tribune  in 
1979  to  become  the  Peninsula  Times 
Tribune  on  the  San  Francisco  Peninsula. 

Bishop  began  at  the  Times  as  an  adver¬ 
tising  salesman  in  1931  and  was  credited 
with  being  the  leading  figure  in  the  post 
World  War  II  growth  of  PNI  Publica¬ 
tions. 

*  ♦  * 

Fred  G.  Sappington,  77,  former  edi¬ 
tor  and  publisher  of  the  Marinette  (Wis.) 
Eagle-Star,  died  February  16.  He  was 
president  of  Eagle  Printing  Co.  and 
executive  vicepresident  of  the  Globe 
Publishing  Co.,  when  the  Eagle-Star  and 
Ironwood  Daily  Globe  were  sold  to  the 
Gazette  Printing  Co.,  Janesville,  Wis.,  in 
1980. 

♦  ♦  * 

Don  SCHELLlE,  50,  columnist  for  the 
Tucson  Citizen  and  author  of  children’s 
books,  died  February  15. 

* 

George  McLean,  78,  owner  and  chief 
executive  officer  of  the  Northeast  Missis¬ 
sippi  Daily  Journal,  Tupelo,  Miss.,  for 
nearly  50  years,  died  March  1 . 


WHAT  DOES  RUSSELL  G. 
MUNSON  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


RUSS  KNOWS  ABOUT  NSI! 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Russ  at  (213)  670-7021. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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CWOsO 

INTRODUCES 


With  the  installation  of  Syntrex  electronic  equipment, CWO&O’s  ICS  System  will 
create  a  national  communications  link,  offering  immediate  information  and  communication 
to  our  newspaper  clients  and  all  CWO&O  sales  offices. 

The  new  ICS  System  will  provide: 

•  electronic  mail  *  sales  data  communications 

•  insertion  orders/reservations  •  data  banking  and  retrieval 

•  market  research  information  •  advertising  sales  analysis 

•  sales  presentations  •  sophisticated  color  graphics 

An  IBM  computer  and  Hewlett  Packard  A  system  designed  for  the  sales  and 

Graphwriter,  providing  superior  technological  challenges  of  the  newspaper 

presentation  color  graphics,  are  integral  industry  —  today  and  tomorrow, 

components  of  the  ICS  System. 

Cr.esmer.,Woodwar.d,OMara  S  Ormsbee.  inc. 

Newspaper  Advertising  Sales 

On  Line  Today  —  Preparing  for  Tomorrow 
485  Lexington  Avenue  •  New  York.  New  York  10017  •  (212)949-6400 


Image-making 
tips  offered 
by  publisher 

How  can  newspapers  improve  their 
image  among  readers  and  advertisers? 

Phil  deMontmollin,  president  of 
Ford  Wayne  Newspapers,  delivered  a 
checklist  of  ideas  on  the  subject  to 
newspaper  executives  attending  the  In¬ 
land  Daily  Press  Association’s  midwin¬ 
ter  meeting  in  New  Orleans. 

The  ideas  represented  the  input  of 
“29  of  the  best  newspaper  people  1 
know,”  deMontmollin  said.  Some  of 


their  suggestions  included; 

— Inform  and  ducate  readers  and 
advertisers  about  the  newspaper  busi¬ 
ness. 

— Make  the  newspaper  as  accessible 
as  possible,  encouraging  reader  parti¬ 
cipation  in  the  news  and  feature  pro¬ 
cess. 

— Address  the  “bad  news”  syn¬ 
drome  by  striving  to  point  toward  re¬ 
solution  of  problems  and  personalizing 
the  content  in  ways  that  allow  readers 
to  connect  with  the  abstract  parade  of 
daily  events  that  impact  on  their  lives. 

— Demonstrate  to  readers  that  the 
newspaper  cares  about  its  community, 
this  can  be  done  through  the  paper’s 
editorial  position  and  by  earmarking  for 


use  in  the  community. 

— Promote  editors  who  really  care 
about  the  community  and  who  are  will¬ 
ing  to  accept  their  share  of  the  responsi¬ 
bility  for  readership  levels. 

— Promote  programs  that  develop 
the  natural  business  partnership  be¬ 
tween  the  advertiser  and  the  newspaper. 
Share  research  data  and  product 
ideas  to  help  advertisers  achieve  their 
objectives. 

— Communicate  with  advertisers. 
— Top  management  should  meet 
with  advertisers  in  an  informal  setting 
on  a  periodic  basis  to  learn  of  com¬ 
plaints  and  solve  them. 

— Address  the  “order  taker”  vs.  the 
“sales  consultant”  syndrome  that 
permeates  so  many  of  our  advertising 
staffs. 

— Have  the  sales  force  make  a  list  of 
every  newspaper  rule  or  policy  that  has 
forced  him  or  her  to  say  “no”  to  an 
advertiser.  Then  work  on  revising  or 
eliminating  the  negative  components. 
— Answer  your  own  phone. 

— Small  advertisers  added  up  are  as 
important  as  the  big  ones.  Don’t  over¬ 
look  the  little  guy.  He  often  needs  help 
the  most.  Sponsor  a  Smali  Business 
conference  to  allow  small  business 
owners  an  opportunity  to  discuss  the 
challenges  and  problems  of  their  busi¬ 
ness. 

— Hold  a  series  of  monthly  reader 
forums  in  which  15  to  20  readers  are 
invited  to  spend  90  minutes  telling  you 
how  you  can  improve  the  newspaper. 

— Send  extra  tearsheets  of  feature 
photos  and  articles  to  the  individual  in 
the  news  along  with  a  handwritten  note 
saying  you  thought  they  might  like  a 
few  extra  copies. 

— Have  your  editor  call  readers  who 
have  recently  stopped  taking  the  paper 
and  ask  them  for  business  again.  Ours 
gets  a  fairly  high  number  to  restart  and 
learns  a  lot  from  those  that  don’t. 

— Publishers  and  ad  directors  should 
take  the  time  to  call  or  write  signers  of 
new  contracts  and  thank  them  for  join¬ 
ing  their  customer  list. 

— Have  employees,  including  news 
staffers,  sell  subscriptions  door-to- 
door  once  a  year.  It  helps  everyone 
understand  the  importance  of  circula¬ 
tion  sales,  and  it’s  fun. 

— Examine  line-by-line  your  adver¬ 
tising  contract.  This  made  us  realize 
what  an  unreasonable  document  we 
had.  If  someone  from  a  trade  publica¬ 
tion  had  asked  us  to  sign  a  similar  con¬ 
tract  for  our  advertising,  we  would 
have  thrown  them  out.  We’ve  redone 
ours  and  are  now  looking  closely  at  our 
rate  card. 

— Devote  a  portion  of  your  read¬ 
ership  surveys  to  store-image  ques¬ 
tions  and  share  ihe  findings  with  major 
advertisers.  This  helped  cement  the 
“partnership”  relationship  we  are 
trying  to  establish. 
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CHARTING  THE  COURSE 
OF  DESIGN  TECHNOLOGY. 

From  computer  aided  design  through  effective  project 
management,  Lockwood  Greene  provides  the  broad 
spectrum  of  comprehensive  design  services 
increasingly  required  in  today’s  printing  and  publishing 
industry . . .  professional  capabilities  directed  to 
achieve  each  client’s  main  objective:  Successful 
project  completion,  on  time  and  in  budget. 


L.OCKWOOD  GREENE 

Planners/Engineers/Architects/ Managers 

ATLANTA  NEW  YORK  SPARTANBURG 

(404)873-3261  (212)687-0630  (803)582-2351 
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Hearst 
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beings  I  have  ever  encountered  any¬ 
where”),  British  Under-secretary  of 
State  Msdcolm  Rifkind,  and  American 
ambassador  to  France  Evan  G.  Gal¬ 
braith. 

On  every  visit  to  London,  Hearst  re¬ 
minds  readers  that  he  seeks  out  the  wis¬ 
dom  of  Lord  Lever,  a  senior  cabinet 
minister  in  the  labor  party  governments 
of  Prime  Ministers  James  Callaghan 
and  Harold  Wilson,  both  of  whom 
Hearst  has  interviewed.  “A  multi¬ 
millionaire  socialist  who  firmly  be¬ 
lieves  in  the  free  enterprise  system,  this 
energetically  restless,  articulate  and 
warm  personality  is  widely  regarded  as 
a  financial  genius.” 

While  Hearst  and  Wilson  met  in 
1978,  Wilson  first  conceived  of  the  idea 
of  an  annual  economic  summit  meeting 
with  the  leaders  of  the  United  States, 
Western  Europe  and  Japan.  Hearst 
said  he  and  his  colleagues  brought  the 
idea  to  the  attention  of  then  President 
Giscard  D’Estaing  and  he  adopted  it. 

“So  it  seemed  logical  this  time  to  ask 
Harold  what,  if  he  were  British  Prime 
Minister,  he  would  propose  at  the  next 
economic  summit  meeting  to  be  held  in 
Williamsburg,  Va.,  in  May,”  wrote 
Hearst. 

Wilson,  reported  Hearst,  said  that 
the  two  most  important  things  that 
should  be  done  at  the  upcoming  confer¬ 
ence  would  be  agreements  to  stabilize 
currencies  and  control  future  lending  to 
Third  World  and  Communist  countries, 
which  now  owe  nearly  $7  billion,  most 
of  which  Wilson  predicts  will  never  be 
paid  back.  Hearst  said  President 
Reagan  could  take  notice  of  this. 

Hearst  was  asked  to  comment  on  the 
current  state  of  journalism.  “I  have  not 
worked  in  a  city  room  close  to  the  re¬ 
porters  and  editors  for  a  few  years  cer¬ 
tainly  since  1966  when  we  closed  the 
Journal- American.  I  am  not  a  fan  of  and 
am  not  impressed  with  new  journalism. 
It’s  not  my  idea. 

“I  was  raised  as  reporter,  not  to 
assert  myself.  If  I  were  the  editor  today 
I  would  not  allow  it  (new  journalism) 
and  would  give  those  kind  of  reporters 
a  shot  as  editorial  writers.  Reporters 
are  one  thing  and  interpreters  another. 

“The  Hearst  papers  are  famous  for 
carrying  the  torch  for  the  interests  of 
the  working  people.  We  found  the 
sweat  shops  and  put  them  out  of  busi¬ 
ness.  With  things  like  that,  the  com¬ 
munities  benefitted.”  He  was  asked  to 
comment  on  the  success  of  the  Hearst 
papers.  His  answer;  “The  readers  are 
the  judge  the  way  the  papers  are 
going.” 

What  are  his  views  of  how  newspa- 
80 


pers  today  are  edited?  “A  newspaper 
should  be  the  result  of  an  editor’s 
strong  feelings.  The  news  should  not  be 
tampered  with.  It  can  be  commented  on 
in  the  editorial  page.  We  didn’t  editor¬ 
ialize  in  the  news  stories  .  .  .  there 
wasn’t  a  doubt  where  we  stood.” 

Commenting  on  “scoops,”  Hearst 
said  his  “Pop  believed  you  just  make 
the  best  paper  you  know  how  to  and  get 
the  best  people  and  collectively  they 
make  up  the  best  product.  There’s  no¬ 
thing  new  in  this  anymore.” 

Hearst  touched  on  why  he  believes 
the  term  “yellow  journalism”  came  a- 
bout  citing  the  comic  strip. 

Hearst  saia  his  Pop  supervised  all  his 
papers  and  “all  backed  the  same 
national  candidates.” 

“Most  chains  today  rather  treat  indi¬ 
vidual  papers  as  money-making  units. 
Ours  do  too.  We’ve  had  to  go  to  that  for 
sort  of  labor  reasons. 

“I  thought  best  our  management  not 
dominate  the  papers  from  New  York. 
My  father  was  primarily  an  editor.  Peo¬ 
ple  thought  of  the  newspaper  as  their 
friend.” 

“I  work  with  my  editors,  they  don’t 
work  under  me  or  do  my  bidding.  If  I 
have  any  suggestions  about  their  indi¬ 
vidual  properties,  we  have  conversa¬ 
tions  and  talk  about  it. 

“If  the  papers  are  doing  well  I  leave 
them  alone.  I  talk  with  the  editors  and 
publishers  as  friends.”  He  said  that  the 
editors  of  the  Hearst  papers  meet 
around  the  time  of  the  ASNE  meeting. 
The  Hearst  papers  include:  Albany 
Times  Union,  Baltimore  News  Amer¬ 
ican,  Los  Angeles  Herald  Examiner, 
Midland  Reporter-Telegram,  San 
Antonio  Light,  San  Francisco  Examin¬ 
er  and  the  Seattle  Post-Intelligencer. 
He  commented  on  the  necessity  of  sell¬ 
ing  the  paper  in  Boston.  He  also  men¬ 
tioned  the  buying  of  two  papers  in 
Texas  and  three  little  papers  in  Illinois 
and  Indiana. 

As  for  his  schedule,  Hearst  said,  “I 
generally  come  in  to  the  office  in  New 
York  6  to  8  hours  a  day  and  I  don’t 
generally  go  out  for  lunch.  The  hours  I 
keep  are  from  10  to  5. 1  manage  to  keep 
busy,  thank  you.  I  read  the  papers, 
make  suggestions  and  keep  in  touch 
with  the  editors.  Editorially  I  keep  in 
touch  by  phone  or  sometimes  with  the 
publishers,  of  course.  For  the  most  part 
they’re  locally  autonomous.” 

Hearst  liter^ly  entered  the  newspaper 
business  when  he  was  bom  but  went 
to  work  in  1928  officially  when  he 
joined  the  New  York  American.  In  1938 
when  the  American  and  the  Journal 
were  merged  he  became  publisher  of 
the  New  York  Journal- American.  That 
newspaper  still  holds  a  soft  spot  in  his 
heart  and  the  files  of  the  old  newspaper 
are  located  at  the  University  of  Texas 
at  Austin. 


NIE 

(Continued  from  page  68) 


out  of  every  ten  graduating  high  school 
seniors  last  June  could  not  perform 
elementary  reading  tasks.  In  the  last  14 
years,  SAT  scores  have  dropped  49 
points  in  verbal  and  32  points  in  math. 

Newspapers  are  dependent  on  a 
reading  public,  Reed  said,  and  they  can 
be  a  “valuable  resource  for  learning — 
for  teaching  the  basics  as  well  as  social 
studies,  history  and  business  skills.” 

In  an  interview  afterwards,  Reed 
said  more  newspapers  “must  become 
more  involved  in  the  education  pro¬ 
cess.” 

“Newspapers  are  a  potent  teaching 
tool.  Why  do  you  need  a  textbook  to 
teach  social  studies?  Teachers  love 
newspapers  and  so  do  kids,”  he  said. 

Reed  added  that  newspapers  also 
should  do  a  better  job  of  reporting  on 
education.  “News  columns  and  edito¬ 
rial  pages  have  a  responsibility  to  tell 
the  public  just  how  well  or  how  poorly 
its  citizens  are  being  educated.  More 
reporters  should  be  visiting  clas¬ 
srooms. 

“It’s  the  parents  who  need  to  be  bet¬ 
ter  informed,”  he  emphasized,  and 
pointed  to  the  60s  when  he  was  a  high 
school  principal  himself  involved  in  a 
battle  to  educate  students  about  drugs. 

“I  said  to  myself,  ‘Why  the  hell  are 
we  educating  the  kids.  They  already 
know  about  drugs.  We’ve  got  to  edu¬ 
cate  the  teachers.  They  don’t  know 
anything  about  them,”’  Reed  said. 

Reed  then  sufested  that  newspapers 
invest  in  30-second  tv  spots,  urging 
kids  to  read. 

John  H.  Haefner,  a  retired  professor 
of  social  studies  at  the  University  of 
Iowa  and  often  referred  to  as  the  grand¬ 
father  of  NIE,  outlined  a  number  of 
circumstances  which  currently  affect 
NIE  programs. 

Those  that  led  the  list  were:  a  decline 
in  the  confidence  which  Americans 
have  in  their  public  schools;  a  strong 
demand  for  getting  back  to  the  basics;  a 
horrendous  financial  cmnch  on  public 
education;  a  fragmentation  of 
leadership  and  interest  in  schools 
within  local  communities  and  the 
education  establishments;  and  the  rais¬ 
ing  of  a  new  and  troublesome  question; 
Can  the  public  schools  survive? 

Haefner  then  referred  to  John  Nais- 
bitt’s  book  “Megatrends:  Ten  New 
Directions  Transforming  Our  Lives,” 
which  suggests  that  contrary  to  some 
predictions,  the  information  society 
which  is  developing  will  be  a  literary- 
intensive  society  where  basic  reading 
and  writing  skills  will  be  needed  even 
more  than  in  the  present  industrial 
society. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  con¬ 
tests  in  a  local  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  .  Employers  Reinsurance  Corporation. 

BESTING  IHISGDY  IN 
m  WET  T-SHIRT  CONTEST  VinSN'T  ESSE 


FBI  director  pressing 
for  stricter  FOIA 


FBI  Director  William  H.  Webster  is 
pressing  a  campaign  to  amend  the  Free¬ 
dom  of  Information  Act,  adding  restric¬ 
tions  that  he  says  will  help  keep  users  of 
the  act  from  damaging  FBI  investiga¬ 
tions. 

In  a  chapter  he  wrote  for  a  book  titled 
“Criminal  Justice  Reform,”  (published 
by  the  Free  Congress  Research  & 
Education  Foundation,  Inc.,  Washing¬ 
ton,  D.C.),  Webster  says; 

“The  FBI’s  ability  to  successfully  in¬ 
vestigate  has  depended  in  large  mea¬ 
sure  on  the  willingness  of  the  public  to 
furnish  information  to  us.  To  the  extent 
the  FoIA  inhibits  persons  from  provid¬ 
ing  crucial  criminal  or  counterintelli¬ 
gence  information,  even  if  the  indi¬ 
vidual’s  perception  of  disclosure  is  ex¬ 
aggerated,  our  effectiveness  is  im¬ 
paired. 

“The  fact  is,  we  have  had  instances 
of  judges,  business  persons,  and  even 
other  law  enforcement  agencies  refus¬ 
ing  to  cooperate  in  our  investigations 
because  of  fear  of  disclosure.” 

Webster  says  the  FoIA  should  be 
amended  to  allow  the  FBI  to: 


—  Withhold  information  that  may 
seem  innocuous  by  itself  but  which  can 
be  combined  with  other  records  or  the 
personal  knowledge  of  the  requester 
to  form  a  mosaic  that  can  give  clues  to 
the  identity  of  FBI  sources  or  the  ex¬ 
tent  of  FBI  investigations. 

—  Withhold  information  that 
“could  tend”  or  “could  reasonably  be 
expected”  to  identify  confidential  in¬ 
formants,  rather  than  absolutely  “dis¬ 
close”  the  identity  as  specified  in  pre¬ 
sent  law. 

—  Withhold  information  about  in¬ 
vestigations  or  organized  crime,  terror¬ 
ism  and  counterintelligence,  even  re¬ 
sponding  “no  record”  to  specific  in¬ 
quiries  lest  any  more  substantive  reply 
indicate  the  FBI’s  interest,  or  lack  of 
interest,  in  particular  situations. 

—  Deny  requests  submitted  by  im¬ 
prisoned  felons. 

Webster  also  says  persons  request¬ 
ing  government  files  under  the  FoIA 
should  be  required  to  bear  more  of  the 
resulting  cost.  Generally,  requesters 
now  pay  only  for  locating  and  duplicat¬ 
ing  the  files,  but  the  government  pays 


the  cost  of  examining  the  files  and  eli¬ 
minating  material  that  may  be  res¬ 
tricted  under  the  law. 

The  cost  would  go  down,  says  Web¬ 
ster,  if  the  government  had  more  than 
the  usual  ten  days  to  give  some  kind  of 
answer  to  each  request.  “This  would 
allow  an  agency  to  give  priority  to  cer¬ 
tain  requesters,  such  as  the  news 
media,  in  order  to  make  the  act  a  more 
useful  device  for  the  dissemination  of 
information  to  the  public,”  he  says. 

Webster  is  among  a  number  of  gov¬ 
ernment  officials  contributing  chapters 
on  subjects  of  their  choice  to  “Criminal 
Justice  Reform,”  a  study  published 
(April  12)  by  the  Free  Congress  Re¬ 
search  and  Education  Foundations. 

His  remarks  set  the  stage  for  resump¬ 
tion  of  Congressional  consideration  of 
possible  changes  in  the  Freedom  of  In¬ 
formation  law,which  provides  for  discl¬ 
osure  of  some  material  in  the  files  of  the 
executives  branch  of  the  federal  gov¬ 
ernment.  A  senate  Judiciary  subcom¬ 
mittee  held  hearings  April  18  and  21, 
primarily  on  a  bill  supported  by 
Sens.  Orrin  G.  Hatch,  R-Utah,  and  Pat¬ 
rick  J.  Leahy,  D-Vt. 

The  measure  is  similar  to  one  which 
won  approval  of  the  Senate  Judiciary 
Committee  last  year  but  failed  to  get 
consideration  before  the  full  Senate.  It 
coincides  with  many  of  Webster’s 
wishes. 
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TO  THE  KANSAS  CITY  STAR: 


WHICH  IS  MORE  IMPORTANT- 
YOUR  MONEY  OR  YOUR  WORD? 

In  1974  The  Kansas  City  Star  wanted  to  make  some  big  changes  in  how  it  puts  the 
paper  out.  The  goal  was  to  save  money. 

One  of  the  unions  at  the  paper,  the  International  Typographical  Union,  agreed  to  help 
the  paper.  In  exchange  the  paper  promised  union  members  permanent  job  security.  It  was  a 
fair  deal. 

A  few  years  later  a  big  New  York  conglomerate.  Capital  Cities  Communications,  bought 
the  paper.  Capital  Cities  promised  the  people  of  Kansas  City  that  there  would  be  no  major 
changes  in  how  the  paper  was  run. 

When  it  came  time  to  renegotiate  the  agreement  with  its  employees,  the  company  went 
back  on  its  word. 

For  almost  three  years  now  members  of  the  union  have  worked  without  a  contract  or 
a  raise.  The  company  won’t  sign  an  agreement  or  give  anyone  a  raise  until  the  workers  give 
up  the  guarantees  they  were  promised  and  also  agree  to  go  along  with  a  laundry  list 
of  concessions. 

The  people  in  the  Kansas  City  area  don’t  like  a  company  that  goes  back  on  its  word. 
That’s  why  we’ve  formed  the  Fair  Contract  Committee. 

If  you’d  like  to  know  more  or  would  like  to  offer  your  support,  please  write: 

The  Fair  Contract  Committee,  703  Scarritt  Building,  818  Grand,  Kansas  City,  Mo.  64106 


National  Members 

Edward  Asner 

Julian  Bond,  Senator.  State  of  Georgia 
Harold  J.  Buoy,  President,  International  Brotherhood 
of  Boilermarkers 

Robert  Connarlon,  Attorney,  Connerton  and  Bernstein 
Raymond  Corbett,  President,  New  York  State 
Federation  of  Labor,  AFL-CIO 
Sandra  Feldman,  Executive  Director,  United 
Federation  of  Teachers 

Pat  Ford-Roagnar,  American  Nurses  Association 
Jim  Herman,  President,  International 
Longshoremen's  Association 
Msgr.  George  G.  Higgins.  Dept,  of  Theology, 

Catholic  University  of  America 


Kansas  City  Area  Members 

Ronald  Allen,  Communications  Workers 

R.  E.  Anderson,  Auto  Workers 

Jeff  Barbarnell,  American  Income  Life 

William  L.  Barker,  Auto  Workers 

Gordon  Bennett,  Carpenters 

Audrey  Bimby,  National  Education  Association 

Ben  Blair,  Asbestos  Workers 

Lois  Carlson,  Roofers 

Mel  Carnahan,  Treasurer,  State  of  Missouri 

John  Carnes,  Independence  City  Council, 

Mayor  Pro  Tern 
David  Carson,  Attorney 

James  H.  Chapman,  Jr.,  Elevator  Constructors 
Emily  Cheek,  Financial  Secretary, 

Bethel  A.M.E.  Church 
Clarence  E.  Coen,  Printing  and  Graphic 
Communications 
Gayle  D.  Crawford,  Teamsters 
Linda  Dennay,  United  Steelworkers 
Thomas  Flannigan,  Jr.,  President. 

Kansas  Staff  Organization 
Elmer  Folsom,  Iron  Workers 
Earl  Francisco 

J.  D.  Foster,  Sheetmetal  Workers 

Meyer  Goldman,  Kansas  City  Labor  Beacon 

B.  M.  Heart,  Cement  Masons 

Virgil  Hackathorn,  Carpenters 

Norman  Hudson,  Teachers 

Betty  Hutcherson,  Roofers 

Ruel  Joyce,  Musicians 

Furman  Joya,  Milk  Drivers  and  Dairy  Employees 


Orville  W.  Jacobson,  President,  Brotherhood  of 
Railway  Carmen 

Lane  Kirkland,  President,  American  Federation  of 
Labor  and  Congress  of  Industrial  Organizations 
Ray  Marshall,  U.S.  Secretary  of  Labor  (1977-1981) 
Lloyd  McBride.  President,  United  Steelworkers  of 
America 

George  McDonald,  President.  Allied  Printing  Trades 
Council  of  Greater  New  York 
David  E.  Mitchell,  Director  of  Public  Relations, 
United  Auto  Workers 

John  Modrcin,  Missouri  State  Representative 
Charles  Perlik,  President,  The  Newspaper  Guild 


Norman  Justice,  Kansas  State  Representative 
Bar  Kaelter,  Director,  National  Education 
Association  of  Shawnee  Mission.  Inc. 

Carl  E.  Keaton,  Roofers 
Robert  Lanning,  Pipefitters 
Harold  R.  Larson,  GAIU 
Ron  Larson,  Teamsters 

John  Lloyd,  Executive  Director,  Kansas  N.E.A. 

Sam  F.  Long,  Operating  Engineers 
Adrain  Loomis.  Retail  Wholesale  Employees 
Thomas  L.  Maples,  Auto  Workers 
Nathaniel  Mason,  President, 

A.  Phillip  Randolph  Institute 
Ralph  McGee,  Executive  Secretary-Treasurer  Kansas 
State  Federation  of  Labor,  AFL-CIO 
Daniel  J.  “Duke”  McVey,  President,  Missouri  State 
Labor  Council,  AFL-CIO 

Tony  Mlkesic,  Jr.,  Member  Board  of  Public  Utilities 

Larry  Mills,  Johnson  County  Community  College 

Rev.  Frank  J.  Murphy,  S.J.,  Rockhurst  College 

Marsha  Murphy,  Attorney 

Delbert  Nabors.  Teamsters 

Frank  Palermo,  Jackson  County  Legislature 

Walter  Pearson,  Service  Employees 

Frank  Peirce,  Ladies  Garment  Workers 

Joseph  Porter,  Painters 

Lyle  Queny,  Electrical  Workers 

Clinton  Ramsay,  Operating  Engineers 

Fred  Reagan,  Jr.,  Laborers 

John  F.  “Jack”  Reardon,  Mayor, 

City  of  Kansas  City,  Kansas 


Bertram  Powers,  President,  New  York  Typographical 
Union 

Bill  Robertson.  Executive  Secretary-Treasurer, 

Los  Angeles  County  Federation  of  Labor 
Timothy  Smith,  Executive  Director,  Interfaith  Center 
on  Corporate  Responsibility 
Linda  Tar-Whelan,  Director  of  Government  Relations, 
National  Education  Association 
Harry  Van  Arsdale,  President,  New  York  City 
Central  Labor  Council.  AFL-CIO 
Sanford  I.  Wolff,  National  Executive  Secretary. 
American  Federation  of  Television  and  Radio 
Artists 


Robert  J.  Reads,  Executive  Secretary-Treasurer, 
Kansas  City  Labor  Council 
Rev.  George  R.  Raid,  Pastor,  Bethel  A.M.E.  Church 
Ralph  Rannison,  Bookbinders 
Harold  Reuber,  Johnson  County  Community  College 
Dr.  Gary  H.  Rhodes,  Minister 
Bill  Richardson,  Greater  Kansas  City  Building  & 
Construction  Trades  Council 
Jimmie  Rodgers,  Carpet  and  Linoleum  Layers 
F.  E.  Rogers,  Roofers 
Rena  Rogers 

Harry  Round,  Professional  Employees 
Fred  Sanchez,  Jackson  County  Legislature 
Robert  Sanders,  Auto  Workers 
Robert  Stainka,  Secretary-Treasurer,  Missouri  State 
Federation  of  Labor,  AFL-CIO 
Robert  Thomas,  Bricklayers 
Earl  L.  Wheeler,  Sr.,  President, 

Kansas  City  Labor  Council 
Joseph  Wiaderkahr,  Roofers 

Ed  L.  Williams,  Printing  and  Graphic  Communications 

James  Williams,  Bricklayers 

Barry  Wilkinson,  Laborers 

Willard  Wilkinson,  Laborers 

Louis  Wright,  Firefighters 

Charles  Yaeger,  Electrical  Workers 

David  L.  Young,  Jackson  County  Legislature 

L.  R.  Zahnter,  Commissioner  of  Boulevards. 

Parks  and  Streets,  Kansas  City,  Kansas 
John  Zander,  Glaziers 

(Organizations  are  for  identification  purposes  only.) 


Pro  golfer’s 
libel  bid 
denied  by  Court 

The  U.S.  Supreme  Court  (February 
1)  rejected  a  professional  golfer’s  claim 
that  United  Press  International  libeled 
him  in  a  story  about  his  activities  to 
combat  teenage  drug  addiction. 

The  justices  let  stand  lower  court  rul¬ 
ings  dismissing  a  $310,000  suit  brought 
by  Floyd  Rood,  74,  who  claimed  UPI 
acted  with  malice  when  it  carried  a 
story  indicating  Rood’s  activities  were 
aimed  at  preventing  his  own  drug 
addiction. 

Since  the  1950s,  Rood  has  been  play¬ 
ing  “highway  golf,’’  hitting  golf  balls 
around  the  country  to  raise  money  for 
anti-drug  abuse  programs.  Sponsors 
contribute  a  specific  sum  for  each  yard 
covered,  or  can  buy  golf  bails  used  dur¬ 
ing  the  cross-country  tour. 

The  article  in  question  was  written 
on  October  3,  1978,  by  UPI  staffer  Pe¬ 
ter  Finney,  Jr.,  who  interviewed  Rood 
at  the  start  of  a  tour  in  New  Orleans. 
Rood  planned  to  use  proceeds  of  the 
trip  to  purchase  trailers  with  anti-drug 
addiction  exhibits  for  high  school  stu¬ 
dents. 

Finney  wrote  a  story  stating  the  gol¬ 
fer  was  about  to  begin  his  “last  hurrah, 
a  7.5  million  yard  trek  from  New 
Orleans  to  Shelby,  Mont.,  by  way  of 
Los  Angeles.’’ 

The  third  paragraph  of  the  story 
read:  “From  the  Atlantic  to  the  Pacific, 
Rood  has  nudged  screamers  down 
America’s  interstates  and  rural  dirt 
roads.  For  every  person  he  has  hit,  he 
has  missed  millions,  which  is  quite  an 
accomplishment  in  20  years  of  highway 
golf,  the  sport  he  invented  to  help  solve 
the  drug  addiction  problem.’’ 

The  story  was  transmitted  to  UPI’s 
regional  news  center  in  Dallas,  where 
an  editor  changed  the  copy  to  read 
“his”  drug  addiction  problem.  This 
version  appeared  in  the  October  4, 
1978,  Houston  Chronicle  and  other 
newspapers. 

Rood  complained  to  Finney,  who 
then  wrote  another  story  on  Rood’s 
campaign,  underscoring  Rood’s  “anti¬ 
drug  addiction”  activities  and  saying 
the  tour’s  proceeds  would  “help  pay 
for  his  dream  of  50  drug  rehabilitation 
trailers.” 

Rood  sued  in  August  1979,  contend¬ 
ing  UPI  defamed  him. 

A  lower  court  ruled  in  UPI’s  favor.  A 
state  appeals  court  upheld  that  since 
Rood  was  “clearly  discernible  as  a  pub¬ 
lic  figure,”  he  was  required  to  establish 
“with  convincing  certainty  that  Mr. 
Finney  and  United  Press  International 
acted  with  actual  malice.”  Rood  was 
unable  to  prove  reckless  disregard  of 
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the  truth,  the  court  held. 

The  Louisiana  Supreme  Court  re¬ 
fused  to  review  the  decision. 

Appealing  to  the  Supreme  Court, 
Rood’s  lawyers  argued  they  had  been 
blocked  from  “discovering  facts  re¬ 
levant  to  the  defendant’s  malicious 
state  of  mind.” 

They  also  claimed  Finney  and  UPI 
acted  with  “reckless  disregard  for  the 
truth  when  they  failed  to  retract  or  cor¬ 
rect  their  defamatory  statement, 
irrespective  of  whether  there  was 
actual  malice  in  the  initial  publication.” 

Lawyers  for  UPI  said  the  news  ser¬ 
vice  and  Finney  “were  wholly  coop¬ 
erative”  with  Rood’s  efforts  to  obtain 
evidence. 

Weekly  owner 
sues  bank  and 
group  publisher 

A  $  1 4  million  suit  was  filed  (February 
18)  in  20th  Judicial  Circuit  Court  in  St. 
Clair  County,  Ill.  against  Capital  Cities 
Communications  Inc.,  publishers  of 
the  Belleville  (III.)  News-Democrat  and 
a  Belleville  bank  by  a  group  of  compet¬ 
ing  weeklies. 

Rube  Yelvington  Enterprises,  Inc., 
of  Mascoutah,  III.,  alleges  that  the 
newspaper  and  the  First  National  Bank 
of  Belleville  conspired  to  prevent  it 
from  buying  the  Metro-East  Journal  of 
East  St.  Louis  when  the  daily  folded  in 
1979. 

Yelvington  charges  that  Darwin 
Wile,  publisher  and  president  of  the 
News-Democrat,  and  bank  chairman 
William  Badgley  conspired  to  lead  him 
to  believe  he  could  get  a  loan  to  buy  the 
daily  which  prevented  him  from  look¬ 
ing  for  other  financing.  The  promised 
loan  was  allegedly  withdrawn  when 
Yelvington  needed  it,  he  said.  Yelving¬ 
ton  is  seeking  $2  million  in  actual  and  $6 
million  in  punitive  damages. 

Under  another  $6  million  count, 
Yelvington  accuses  Capital  Cities  of 
violating  state  antitrust  law  by  attemp¬ 
ting  to  control  newspaper  prices  and 
advertising  rates  in  the  area,  and  by 
conspiring  to  create  a  monopoly  in  dai¬ 
ly  publications. 

The  suit  charges  that  Capital  Cities 
bought  the  Metro-East  Journal 
trademark  and  its  rights  to  the  Family 
Weekly  supplement  to  prevent  Yelving- 
ton’s  purchase. 

Rex  Carr,  attorney  for  the  plaintiff  in 
the  landmark  Alton  Telegraph  libel 
case,  is  representing  Yelvington. 

Yelvington  publishes  four  weeklies 
and  one  monthly  in  the  Illinois  counties 
of  St.  Clair  and  Clinton.  He  is  a  former 
editor  of  the  Metro-East  Journal.  The 
now  defunct  newspaper  was  previously 
called  the  East  St.  Louis  Journal. 


Libel  issues  spark 
heated  debate 

Just  how  much  protection  the  news 
media  should  have  from  libel  suits  be¬ 
came  the  focus  of  a  lively  debate  spon¬ 
sored  by  Women  in  Communications 
and  the  International  Radio  and  Televi¬ 
sion  Society  in  New  York. 

Ira  Glasser,  national  director  of  the 
American  Civil  Liberties  Union,  took 
the  position  that  there  should  be  no 
cause  at  all  for  libel  actons  against  the 
news  media  when  public  figures  or  pub¬ 
lic  issues  are  concerned. 

“First  Amendment  protection 
.  .  .  what’s  malicious  and  what’s  not 
malicious  is  not  something  you  want 
decided  by  government  or  a  trial,” 
Glasser  stated.  “The  system  of  civil 
fines  for  false  and  reckless  speech  put 
the  media  to  the  test  of  truth  and  reck¬ 
lessness.  That’s  the  exact  kind  of  thing 
the  Sedition  Act  did  and  that  the  First 
Amendment  was  directed  against.” 

Glasser  said  in  areas  of  public  con¬ 
cern,  the  “remedy  of  Times  v.  Sullivan 
is  wholly  insufficient.” 

Glasser’s  position  reflected  the 
ACLU’s  new  policy  on  libel  matters 
which  stated  the  Union  “regards  the 
existence  of  the  right  of  action  for  de¬ 
famation  to  be  violative  of  the  First 
Amendment  in  the  course  of  public  de¬ 
bate  (E&P,  March  12,  p.  22).” 

Herb  Schmertz,  vicepresident  for 
public  affairs  of  Mobil  Corp.,  coun¬ 
tered  that  the  ACLU’s  policy  amounts 
to  giving  the  press  “absolute  power  to 
lie.  That  would  result  in  the  destruction 
of  the  free  press.  The  public  wouldn’t 
trust  it.” 

Schmertz  said  the  the  right  of  a  pub¬ 
lic  figure  to  sue  for  libel  “is  the  one 
remedy  that’s  left.  You  can’t  examine 
documents  before  publication.  You 
have  no  right  of  review  or  due  process 
before  publication.” 

Schmertz  contended  that  the  burden 
of  proof  placed  on  plaintiffs  by  Times  v. 
Sullivan  “is  way  too  much  to  be  fair.” 

Alice  Neff  Lucan,  Gannett  Co.’s  in- 
house  libel  counsel,  stated  the  press 
needed  “the  qualified  right  to  be  wrong 
when  crcumstances  warrant  it.  The 
press  would  never  ferret  out  the  tru»h  if 
it  were  required  to  publish  only  what’s 
true  on  a  daily  basis.  What  we  are 
judged  on  is  whether  or  not  we  did  our 
job  negligently  or  recklessly,  depend¬ 
ing  on  who’s  suing.” 

Lucan  said  that  although  she  be¬ 
lieved  the  definition  of  a  public  figure 
was  becomming  too  narrow,  the 
ACLU’s  policy  “goes  further  than  we 
actually  need.” 

Anthony  Marro,  managing  editor  of 
Newsday,  said  there  are  “increasing 
cases  where  newspapers  draw  people 
(Continued  on  page  85) 
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into  a  public  light.  I’m  not  prepared  to 
say  people  shouldn’t  have  the  recourse 
to  sue.” 

Marro  said  Newsday  has  tightened 
its  procedures  for  investigative  stories 
to  reduce  the  risk  of  libel  suits. 

“It’s  very  rare  in  our  major  projects 
that  you  find  any  harmful  information 
based  on  unnamed  sources.  You  just 
don’t  do  that  anymore,”  he  said. 

Marro  remarked  that  Newsday  now 
“has  an  agreement  with  unnamed 
sources”  in  a  story  that  “when  push 
comes  to  shove  in  a  major  libel  suit, 
they’ll  come  forward  and  testify.” 

He  said  Newsday’s  editors  also  are 
“much  more  careful”  to  know  the  iden¬ 
tities  of  unnamed  sources. 

“Now  we  go  to  much  greater  lengths 
to  include  exculpatory  material,  to 


avoid  the  charge  we  didn’t  give  the  guy 
his  say,”  Marro  continued.  “We  keep 
very  extensive  files  and  spend  a  lot 
more  time  with  lawyers  who  go  over 
major  pieces  line  by  line.  We  do  it 
routinely.” 

Charles  Rembar,  an  attorney  who 
has  represented  both  libel  plaintiffs  and 
defendants,  said  issues  of  public  con¬ 
cern  “should  not  be  just  anything  that 
sells  newspapers.  They  ought  to  be 
political  issues.” 

Rembar  suggested  that  compensation 
for  libel  be  limited  to  defendants  ‘  ‘getting 
their  expenses  back  plus  a  very  good 
retraction  of  the  same  size  and  primi- 
nence  and  time”  for  newspapers,  maga¬ 
zines,  and  broadcasting.  In  the  case  of 
books,  publishers  found  guilty  of  libel 
should  be  compelled  “to  take  out  ads  in 
the  right  places,”  he  said. 


Board  changes 
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and  publisher  of  the  Findlay  (Ohio) 
Courier;  John  B.  Lake,  publisher  and 
executive  vicepresident  of  the  Times 
Publishing  Co.,  St.  Petersburg,  Fla.;  K. 
Prescott  Low,  president  and  publisher 
of  the  Patriot  Ledger,  Quincy,  Mass. 

Also,  Warren  H.  Phillips,  chairman 
and  chief  executive  officer  of  the  Wall 
Street  Journal,  New  York;  Donald  N. 
Soldwedel,  president  and  publisher  of 
Yuma  (Ariz.)  Daily  Sun;  Arthur  Ochs 
Sulzberger,  chairman  of  The  New  York 
Times  Co.  and  publisher  of  the  New 
York  Times;  and  George  W.  Wilson, 
publisher  of  the  Concord  (N.H.) 
Monitor. 


Reliability 

Count  on  me***  and  TV  Data* 

I’m  Nanette  Terrio,  part  of  the  team  that’s  working  to  bring  you  the  most  accurate 
TV  listings  available.  TV  Data  realizes  the  demands  of  daily  publication  deadlines.  You 
can  count  on  us  to  deliver  listings  and  editorial  information  on  time,  camera  ready 
by  mail,  or  by  high-speed  wire,  direct  to  your  computer.  Now  that’s  reliability. 

1Vi3/\TA 

The  leader  in  TV  listings  and  TV  editorial  services. 

Northway  Plaza  /  Glens  Falls,  NY  12801  /  (518)  792-9914  _ 


Toll-Free  Line  (800)  833-958 1  /  New  York  Toll-Free  Line  (800)  462-1110/  Toronto  Tie  Line  (416)  366-93 1 9 

An  affiliate  of  United  Media  Enterprises _ _ _ 
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Honolulu  City  Council 
moves  to  settle  JOA  suit 


Honolulu  City  Council  is  seeking  an 
out-of-court  settlement  of  the  city’s 
antitrust  suit  against  the  Honolulu  Star- 
Bulletin  and  Honolulu  Advertiser. 

Its  decision  followed  a  federal 
judge’s  dismissal  of  the  suit  {E&P,  Feb. 
19)  on  the  grounds  that  it  violates  the 
federal  statute  of  limitations.  The  city 
had  waited  17  years  before  taking  the 
action. 

City  Councilman  Chairman  Patsy 
Mink  disclosed  the  move  for  a  settle¬ 
ment  after  the  Council  had  met  in  a 
90-minute  closed-door  session  with 
corporation  counsel  Gary  Slovin  on 
whether  to  appeal  the  dismissal  by  U  .S. 
Judge  Jesse  Curtis  of  Los  Angeles. 

Mink  issued  a  written  statement  to 
the  media,  which  read  in  part:  “The 
Council  has  decided  that  it  is  in  the 
city’s  interests  to  see  a  settlement  of 
the  newspaper  suit  through  negotia¬ 
tions  if  possible.’’ 

The  statement  continued  that  the 
Council  believes  it  should  seeks  a  set¬ 
tlement  pending  a  decision  on  whether 
to  appeal,  even  though  it  has  been 
advised  by  its  attorneys  that  Judge  Cur¬ 
tis’  decision  “is  in  error.’’ 


Attorney  Martin  Anderson,  repre¬ 
senting  the  legal  team  defending  the 
Star-Bulletin,  Advertiser  and  the 
Hawaii  Newspaper  Agency,  reacted 
favorably  to  the  city’s  overture. 

“We  will  be  happy  to  listen  to  any 
proposal  the  city  has  to  make,”  Ander¬ 
son  said,  adding  that  he  hoped  settle¬ 
ment  discussions  could  “begin 
promptly.” 

However,  Anderson  termed  Judge 
Curtis’  decision  a  “sound  one”  and 
predicted  the  dismissal  will  be  upheld  if 
the  Council  decides  to  appeal. 

The  original  antitrust  suit  was  filed  in 
1979  at  former  Mayor  Frank  Fasi’s  re¬ 
quest.  They  city  charged  the  newspa¬ 
pers’  1%2  partid  merger  was  monopo¬ 
listic  and  anti-competitive.  A  five-week 
trial  in  Honolulu  last  summer  ended  in  a 
hung  jury. 

Meanwhile,  the  state  senate’s  Judici¬ 
ary  Committee  began  a  hearing  on  new 
bills  introduced  that  would  require  the 
two  dailies  to  file  annual  financial  re¬ 
ports;  repeal  the  state  antitrust  exemp¬ 
tion  for  the  two  newspapers;  and  pro¬ 
hibit  joint  advertising  and  circulation 
by  them. 


In  written  testimony  to  the  commit¬ 
tee,  Star-Bulletin  publisher  Philip  T. 
Gialanella  said:  “This  bill  (financial  re¬ 
ports)  has  consistently  been  submitted, 
year  after  year,  with  little  or  no  change, 
and  its  failure  to  obtain  passage,  in  my 
estimation,  is  attributable  to  the  wis¬ 
dom  of  the  Senate  in  refusing  to  support 
this  kind  of  unwarranted,  unreasonable 
and  extraordinary  intrusion  into  the 
affairs  of  private  enterprise.” 

The  two  newspapers  argued  further 
against  the  three  measures,  saying  the 
antitrust  exemption  helps  to  preserve 
two  independent  editorial  voices  in  the 
community  when  newspapers  across 
the  country  are  going  out  of  business. 


Forced  to  resign 

Elaine  Bowers,  who  married  Seattle 
Times  managing  editor  Mike  Fancher 
on  March  29,  had  to  resign  as  press 
secretary  to  Seattle  Mayor  Charles 
Royer,  on  March  30,  after  one  day  on 
the  job.  Times  management  said  her 
husband  could  not  remain  as  managing 
editor  if  she  stayed  on  the  job.  Times 
editor  James  B.  King  and  president 
W.J.  Pennington  said  Fancher’ s  posi¬ 
tion  as  operational  head  of  the  news¬ 
room  would  foster  the  appearance  of  a 
conflict  of  interest. 


INSURANCE  SPOKEN  HERE...IN  PLAIN  ENGLISH. 


If  there's  anything  you  want  to  know  about  life  and  health  insurance, 
talk  to  us.  We'll  give  you  straight  answers  without  the  jargon. 

At  the  American  Council  of  Life  Insurance  and  the  Health  Insurance 
Association  of  America,  English  is  not  a  second  language.  We've  got  the 
facts  and  figures  on  all  aspects  of  insurance.  And  we  know  how  to 
communicate  them.  And  if  you  want  to  know  where  we  stand  on  any 
subject,  we'll  tell  you  that  too.  In  plain  English. 

Call  us  any  time. 


In  Washington,  D.C: 

Walter  Bussewitz  (202)  8h2-40h4  (office);  (401)  770-2190  (home) 
lenniler  Stockdale  (202)  802-4062  (office);  ( 101)  229-0322  (home) 

In  New  York: 

Robert  Waldron  (212)  245-4198  (office);  (510)  071- 1053  (home) 

We'll  give  you  straight  answers  on: 

•  Life  expectancy 

•  Position  on  legislation 

•  Pensions,  annuities,  IRA's 

•  Demographics,  lifestyles 


•  Social  Security 

•  Corporate  public  involvement 

•  Health-care  costs 

•  Life  insurance  investments 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

ISSOKSireei  NW  Washington. DC  20006 

•R«*()fesen(ing  S/Olife  insurance 
c  om^wf^ips  with  9^  percent  of  the  life 
insurarxe  force  in  the  United  States, 
arxl  JIOhealihinsurarKe 
companies,  with  80 percent  of  the  rtealth 
insuranc  e  wr  it  ten  by  insurarxe  c  ompfanies 
intfx*  United  States 
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About  awards 

For  International  Understanding  ...  A  new  award 
honoring  Santa  Barbara  publisher  Thomas  M.  Storke  is  for 
excellence  in  enhancing  international  understanding 
through  fair,  in-depth  and  sustained  coverage  of  events 
and  issues.  In  the  first  round  the  winners  included  the  Sdn 
Francisco  Examiner  and  two  staff  reporters,  Mike  John¬ 
son  and  John  Eckhouse;  a  San  Jose  Mercury  team  of 
Gordon  D.  Mott,  Carl  M.  Cannon  and  Len  Lahman,  with 
an  honorable  mention  for  Barbara  Buell,  Peninsula  Times 
Tribune. 

♦  ♦ 

Citations  ...  To  Helen  K.  Copley,  the  first  Veterans 
of  Foreign  Wars  News  Media  Award  to  a  newspaper 
publisher  ...  To  Richard  C.  Steele,  Worcester  (Mass.) 
Telegram  and  Gazette,  and  George  B.  Merry,  Christian 
Science  Monitor,  the  Yankee  Quill  Awards  of  the 
Academy  of  New  England  Journalists  and  New  England 
Chapter,  Society  of  Professional  Journalists. 

*  *  * 

High  School  Stars  .  .  .  Central  High  School,  Little 
Rock,  came  up  with  two  winners  in  the  ANPA  Founda- 
tion-(juill  and  Scroll  contest:  Jim  Zook,  for  news  writing, 
and  Richard  Thompson  for  photos.  Lisa  Vojvoda,  Creve 
Coeur,  won  the  sports  story  class,  and  the  staff  of  Hi’s 
Eye,  Westfield,  N.J.,  High  School,  took  the  honors  for 
investigative  reporting.  Other  winners  among  3,537  en¬ 
tries  were:  Karen  Nelson,  No.  Little  Rock,  editorial;  Dave 
Steimel,  DeKalb,  Ill.,  cartoon;  Scott  Reifstack,  Dubuque, 


la.,  feature  story;  and  Bob  Parajon,  Clearwater,  Fla., 
advertisement. 

♦  4c 

The  Sports  Page  .  .  .  Bowling  writers  rolled  a  300- 
game,  sending  300  entries  to  the  Bowling  magazine  con¬ 
test.  Miami  Herald’s  Dick  Evans  took  five  of  the  34 
awards,  his  top  story  being  about  Marshall  Holman  break¬ 
ing  a  bone  in  his  hand  while  Steve  Cook  broke  the  pins  in 
the  Firestone  Tournament.  Two  newcomers  to  the  com¬ 
petition,  Dean  Jensen  of  the  Milwaukee  Sentinel  and  Bob 
Wild  of  California  Bowling  News  won  feature  and  editorial 
divisions.  Other  high  scorers  were:  Jim  Eisleger,  Arizona 
Daily  Star;  Doug  Bradford,  Detroit  News;  Hal  Shanahan, 
Toledo  Blade;  and  Bob  Austin,  Tampa  Tribune-Times. 

.  .  .  Four  men  shared  the  $1,400  in  prizes  in  the  Profes¬ 
sional  Basketball  Writers’  Association  contest:  George 
White,  Houston  Chronicle;  Steve  Springer,  Orange  Coun¬ 
ty  Register;  Bryan  Burwell,  Newsday;  and  Bill  Living¬ 
ston,  Philadelphia  Inquirer.  Scoring  points  were:  Larry 
Pantages,  Akron  Beacon  Journal;  Dan  Shaughnessy,  Bos¬ 
ton  Globe;  Frank  Blinebury,  Houston  Chronicle;ian  Hub¬ 
bard,  Fort  Worth  Star-Telegram  and  Art  Spander,  San 
Francisco  Examiner. 

*  *  * 

No  Business  Like  Agribusiness  .  .  .  Steve  Brandt,  Min¬ 
neapolis  Star  and  Tribune  harvested  the  rich  Ciba-Geigy 
Farm  Writer  Award  for  1982.  Category  winners  were: 
Diane  Swanson,  Beatrice  (Neb.)  Sun;  Parker  Maddrey, 
Winston-Salem  {N.C.)  Journal;  Janice  Grauberger,  Sterl¬ 
ing  (Colo.)  Journal-Advocate;  Trade  Cone,  Burlington 
(N.C.)  Time s-J our nal;  Connie  Holman,  Henderson  (Ky.) 
Gleaner;  Karen  Freiberg,  Kansas  City  Star;  and  Charlyn 
Fargo,  Springfield  (Ill.)  State-Register. 


The  Society  of  Newspaper 

DESIGN 

invites  you  to: 


COMPETE 

in  the  Fourth  Edition  juried  de¬ 
sign  competition.  Deadline  is 
May  6, 1983  and  the  Call  for  En¬ 
tries  will  soon  be  in  the  mail  to 
all  Society  members.  Copies  of 
the  First,  Second,  and  Third  Ed¬ 
ition  annuals  are  still  available. 


ATTEND 

the  annual  Newspaper  Design 
Workshop/Convention  in  Los 
Angeles,  October  6-9.  Make 
plans  now  to  participate  in 
hands-on  sessions  and  exchange 
ideas  with  leading  designers  and 
editors.  Don’t  miss  the  Fourth 
Edition  awards  banquet. 


JOIN 


the  Society,  a  professional  orga¬ 
nization  of  editors  and  designers 
dedicated  to  the  betterment  of 
newspapers  through  design.  Re¬ 
ceive  the  quarterly  journal  and 
the  SND  newsletter. 


I  am  not  a  member  of  the  Society. 
Please  send  me  information  on: 

□  Fourth  Edition  design  competition 

□  Los  Angeles  Workshop/Convention 

□  Membership 

□  Back  copies  of  the  annuals 


Society  of  Newspaper  Design 

The  Newspaper  Center 

Box  17290,  Dulles  International  Airport 

Washington.  D.C.  20041 

Name _ 


Organization 

Address _ 

City _ 


.  State/Province 


.Zip 


Area  Code/  Phone  Number 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Atlanta,  Fort  Lauderdale  and  D.C 
emerging  as  test  sites  for  fiexo 


Three  major  newspapers  and  three 
major  worldwide  suppliers  of  newspaper 
press  equipment  are  poised  on  the 
verge  of  beginning  to  develop  answers 
to  the  newspaper  industry’s  questions 
about  flexography. 

The  Atlanta  Journal  and  Constitu¬ 
tion  has  signed  a  contract  with  Kidder 
Stacy,  a  division  of  the  Motter  Printing 
Press  Company,  for  the  purchase  of 
two  flexographic  press  units  and  a  color 
half-deck.  The  Fort  Lauderdale  News 
&  Sun-Sentinel  has  contracted  with  the 
Windmoeller  &  Hoelscher  Company  of 
West  Germany  for  the  purchase  of  a 
four-unit  flexographic  press  with  two 
color  half-decks  {E&P,  April  16, 1983). 

And  in  what  may  become  the  largest 
application  of  flexography  in  the  news¬ 
paper  industry,  the  Washington  Post  is 
considering  a  contract  with  the  Graphic 
Systems  Division  of  Rockwell  Interna¬ 
tional  for  the  conversion  of  an  eight- 
unit  Goss  letterpress  press  to  fiexo  and 
the  purchase  of  three  new  fiexo  color 
half-decks. 

According  to  Thomas  Might, 
vicepresident  of  production  for  the 
Post,  the  newspaper  is  “talking  fairly 
seriously”  with  Goss  about  the  fiexo 
conversion.  He  explained  that  if  a  con¬ 
tract  is  signed  by  the  board  of  directors 
of  the  Washington  Post  Company, 
eight  Goss  letterpress  units  now  in  use 
at  the  Post  would  be  completely  gutted, 
leaving  only  the  side  frames,  and  re¬ 
built  from  within  as  true  flexographic 
printing  units.  Three  new  color  decks 
manufactured  by  Goss  would  be  added. 

Goss  would  not  comment  on  the 
proposed  test,  saying  it  is  company 
policy  not  to  comment  on  any  negotia¬ 
tions  with  a  prospective  customer  until 
a  contract  has  been  signed. 

Might  said  Goss  has  been  “pretty  se¬ 
rious  about  a  test.”  He  said  the  com¬ 
pany  had  approached  three  major 
newspapers,  including  the  Post,  with 


the  notion  of  converting  a  full  letter- 
press  press  line  to  flexography.  The 
Post  was  interested,  and  Might  believes 
there’s  a  good  chance  that  a  contract 
may  be  signed  in  the  near  future. 

In  Atlanta,  production  manager 
Harold  Brown,  Jr.  expects  delivery  of 
the  two-unit  plus  half-deck  Kidder  Sta¬ 
cy  press  in  early  July.  It  will  be  installed 
on  top  of  existing  stands  and  Y-frames. 

Said  Brown,  “We  believe  that  fiexo 
has  the  potential  to  be  better  than 
offset,  but  we’re  also  open-minded 
enough  to  admit  that  that  is  not  a  fact.” 
He  explained  that  the  Journal  and  Con¬ 
stitution  bought  the  press  units  “pri¬ 
marily  to  prove  to  ourselves  that  fiexo 
works.” 

In  Fort  Lauderdale,  a  subsidiary  of 
the  Tribune  Company  of  Chicago,  the 
motivation  is  much  the  same.  Byron  C. 
Campbell,  president  and  chief  execu¬ 
tive  officer  of  the  News  and  Sun- 
Sentinel  Company,  said,  “The  purpose 
of  this  project  is  to  determine  the  viabil¬ 
ity  of  utilizing  the  flexographic  process 
for  the  printing  of  our  daily  newspa¬ 
pers.”  The  Fort  Lauderdale  press  is 
slated  for  installation  in  late  1984. 

Meantime,  at  the  Providence  Journal 
Company,  a  Kidder  Stacy  Motterflex 
fiexo  unit  continues  to  produce  the  sec¬ 
tion  fronts  of  the  evening  Providence 
Bulletin.  That  unit,  which  is  scheduled 
to  be  replaced  by  a  new  unit  early  next 
month,  was  the  first  operational  fiexo 
press  in  the  newspaper  industry.  The 
Journal  company  will  also  take  delivery 
of  a  W&H  fiexo  unit  in  early  May.  Pro¬ 
duction  director  Jerry  DeHimer  says 
he’ll  run  the  two  in  daily  production 
and  compare  the  results  after  several 
months. 

The  fiexo  press  in  Providence,  while 
it  has  been  working  well  in  the  daily 
production  environment,  is  not  capable 
of  printing  color  —  the  Providence 
newspapers  do  not  use  color  in  daily 


production.  The  new  units,  as  well,  will 
not  be  color  capable. 

But  the  units  going  into  Atlanta  and 
Fort  Lauderdale  will  be  color-capable. 
Presently,  the  only  fiexo  press  printing 
color  on  newsprint  is  a  Kidder  Stacy 
unit  installed  at  the  Greater  Buffalo 
Press.  Newspaper  industry  observers 
have  said  that  the  press  is  working  well, 
but  they  note  that  more  research  and 
development  is  needed  in  the  area  of 
ink  formulation.  One  of  the  major  ques¬ 
tions  which  will  likely  be  answered  by 
the  Atlanta,  Fort  Lauderdale  and  pro¬ 
posed  Washington  tests  will  be  whether 
fiexo  can  equal  offset  color  quality. 

What’s  so  special  about  fiexo? 

“Really,  nothing  at  all,”  reports 
George  Wood,  assistant  production 
director  in  Providence. 

Wood  defines  fiexo  as  “a  method  of 
direct  rotary  printing  using  resiliant, 
raised  image  printing  plates,  fixable  to 
plate  cylinders  of  various  repeat 
lengths,  inked  by  an  ink  carrying  roller 
and  doctor  blade- wiped  or  metered, 
carrying  fast  drying,  fluid  inks  to  vir¬ 
tually  any  substrate.” 

Wood  explains  that  the  basic  differ¬ 
ence  between  letterpress  and  fiexo  is 
that  in  letterpress,  a  hard  plate  is  used 
to  print  images  against  a  soft  impress¬ 
ion  cylinder.  In  fiexo,  a  soft  plate  prints 
against  a  hard  impression  cylinder. 
Letterpress  uses  high  impression 
forces,  fiexo  uses  virtually  no  force. 

The  secret  to  fiexo.  Wood  says,  is  the 
water-borne  ink. 

“If  you  analyze  the  lay  down  of  oil- 
based  ink,  you  will  find  that  the  dots  look 
fuzzy  and  blurred,  because  the  oil  in  the 
ink  is  fully  dissolved  into  the  carbon 
and  resins  in  the  ink.  And  the  natural 
affinity  of  the  fibres  in  the  paper 
absorbs  the  oil,  including  the  carbons 
and  resins.  The  result  is,  the  oil  and  the 
carbons  move  not  only  sideways,  but 
also  into  the  sheet,  resulting  in  strike¬ 
through.  Plus  it  yellows  the  sheet.  Plus 
the  fact  that  the  oil-based  ink  never 
dries,  resulting  in  the  worst  of  all  com¬ 
plaints,  rub-off.” 

(Continued  on  page  90) 


These  microscopic  photographs  of  the  halftone  dot  structure,  taken  under  laboratory  conditions  by  the  J.M. 

Huber  Corp.,  illustrate  the  difference  among  letterpress  (left),  offset  (center)  and  flexography  (right). 
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While  others  are 
scrambling 
to  produce 
their  first 
digitizer, 

weVe  introducing 
oursecond* 


i-ase'  !::: 
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At  ?  seiective  f^eso',.. 
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820C'  permits  precise  sizing  . 
originals  up  to  12  x  24  .  It”.  ■*  --cs 
laser,  digitizing  technology  as  tne  \ 
Autokon  3400”  Witn  fncie  than  650  .a 
■  place  around  the  world,  you  can  hi- 
8200  technolpgy  is  reliable. 

As  for  cost  effectiveness.  th^SOCO 
kinds  of  teatures  found  only  o-'‘i  oy. 
gosling.much  more.  For  example,  th 
image  manipulation  controls  era'-le 
crop,  enlarge,  reditco.  adjust  n 
.  shadows.  nnJK'nes  and  niuc" 
features,  comh'ned  wdh  tire  \ 
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Find  out  ’'’cx  ..2\ 
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ECRM 


ere’s  a  machine 
okon  8200 


ran  -arr 


□  Please  send  me  more  information 
^  about  the  Autokon  8200. 

□  Please  call  me.  Telephone _ 

□  I’m  also  interested  in  the  Autokon  8400. 


205  Burlington  Road 
Bedford,  Massachusetts  01730 
Telephone:  (617)  275-1760 


Title _ 

Company 
Address  _ 


Telex:  92-3349 


City. 


Zip_ 


Send  to:  ECRM 

205  Burlington  Road 
Bedford,  MA  01730 


Here  is  where  vou  can  20  skatino  and  sleddin2 


The  front  page  of  the  Providence  Bulletin's  Weekend  Section,  printed  on  the  Kidder 
Stacy  flexo  press. 

microscope,  it  looks  like  you  could  litt 
FIQXO  ^  P®'’  knife.  It  is  for  this 

reason  that  the  print  quality  is  clearly  in 
(Continued  from  page  88)  favor  of  flexo.” 

- “Let’s  just  say  its  equal  to  offset,” 

He  continues,  “With  water-borne  Wood  reasons.  “It  (flexo)  still  gives 
inks,  you  have  an  entirely  different  you  the  opportunity  to  print  a  newspa- 
situation.  The  water  is  not  dissolved  per  without  the  inherent  expenses  of 
into  the  carbon  and  resins.  The  water  is  offset.” 

merely  a  carrying  vehicle.  Once  the  ink  Flexo  does  have  strong  cost  advan- 
is  laid  down,  the  water  is  absorbed  by  tages  over  offset,  according  to  news- 
the  paper.  Only  there’s  one  big  differ-  paper  production  people  who  have  had 
ence.  It  leaves  all  the  carbon  and  resins  flexo  experience.  First,  the  cost  of  a 
behind,  sitting  right  on  top  of  the  paper,  flexo  unit,  which  is  much  simpler  than 
If  you  were  to  look  at  the  dot  under  a  an  offset  unit,  is  about  half  the  cost  of 
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an  offset  unit.  It’s  about  half  the  weight 
of  an  offset  unit  and  requires  signifi¬ 
cantly  less  energy  in  production.  A  flexo 
unit  is  quieter  than  an  offset  unit,  it 
produces  no  ink  mist  and  it’s  easy  to 
clean.  Flexo  produces  much  less 
printed  waste  than  offset,  since  there 
are  no  ink  adjustments.  It  produces 
quality  printing  after  the  first  revolu¬ 
tion  of  the  press.  There’s  less  show- 
through,  leading  Wood  to  believe  that 
the  process  will  some  day  be  printing 
on  25  lb.  basis  weight  newsprint.  Since 
the  units  are  quieter,  and  since  they  use 
water-based  inks,  the  OSHA  and  EPA 
have  considerably  less  to  concern 
themselves  with  in  the  newspaper 
pressroom. 

According  to  Wood,  “You  have  to 
make  an  assessment  of  where  you  are 
today  and  where  you  want  to  be  20 
years  from  now,  or  five  or  ten  years 
from  today.  If  your  assessment  shows 
that  you  have  to  do  something  to  im¬ 
prove  your  quality,  you  are,  for  the  first 
time  in  history,  in  a  position  to  make  a 
comparison.  You  have  a  choice.” 

“If  your  assessment  shows  that  you 
have  to  reduce  your  operating  costs 
over  letterpress  or  offset,  flexo  is  the 
only  answer.” 

He  continues,  “If  your  assessment 
shows  that  you  have  to  improve  your 
quality  at  a  cost  investment  you  can 
live  with,  get  a  cost  projection  on 
offset,  and  het  a  cost  projection  for  flex- 
0,  and  the  results  will  speak  for  them¬ 
selves.” 


ANPA  disavows  Rl 
conference  journal 

The  American  Newspaper  Pub¬ 
lishers  Association  has  disclaimed  any 
involvement  with  a  daily  publication 
planned  for  the  ANPA/Rl  Conference 
in  Las  Vegas  in  June. 

The  publication,  called  the  “Confer¬ 
ence  Journal,”  will  be  distrubuted  dur¬ 
ing  the  conference  by  a  company  called 
Atwood  Convention  Publishing.  In  its 
rate  card,  the  company  used  the  ANPA 
logotype  without  the  permission  of  the 
organization. 

“ANPA  did  not  authorize  that,  and  it 
is  taking  steps  to  see  that  it  is  cor¬ 
rected,”  said  William  D.  Rinehart, 
ANPA  vicepresident/Technical.  “We 
do  not,  in  fact  we  can  not,  endorse 
trade  journals,”  he  added. 

Rinehart  said  he  was  particularly 
concerned  that  equipment  exhibitors 
and  suppliers  to  the  newspaper  indus¬ 
try  know  that  the  publication  has  “no 
connection”  to  ANPA  and  is  not  sanc¬ 
tioned  by  the  organization. 
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Your  best  choice  m 

for  cost-effective  ’ 

letterpress  systems. 
Now  and  for  the  future 


At  NAPP  Systems,  we  think  we  have 

the  best  customers  in  the  world.  vH 

They  strive  for  excellence.  Their  interest  in 

printing  a  quality  newspaper  is  reflected  in  their  * 

demanding  production  standards.  ’5 

More  newspapers  think  NAPP  letterpress  - 

plates  are  the  best  in  the  world. 

NAPP  Systems  provides  high-quality  letterpress  plates 
for  more  newspapers  throughout  the  world  than  any  other 
manufacturer.  Over  the  past  decade,  we  earned  this 
mairketshare  by  satisfying  our  customers’  needs  with  new 
products  and  cost-effective  letterpress  systems. 

Let  NAPP  bring  you  the  best  —  and  latest  — 
letterpress  technology  in  the  world. 

As  the  global  leader  in  letterpress  products,  we  feel  a 
responsibility  to  encourage  advances  in  letterpress  tech¬ 
nology.  Our  annual  “Best  in  the  World”  contest  recognizes 
achievement  in  letterpress  reproduction.  Innovative,  on¬ 
going  product  research  and  development  allows  us  to  serve  the 
industry  as  a  technical  resource. 

Explore  the  future  of  letterpress  printing  with  NAPP  Systems. 
We’ll  discuss  our  most  recent  product  line  —  and  give  you  a 
preview  of  technology  on  the  horizon.  It  pays  to  choose  the  best. 


mi\PR 

NAPP  SYSTEMS  (USA)  Inc.,  360  S.  Pacific  St.,  San  Marcos,  CA  92069,  (619)  744-4387 

Attention  NAPP  Customers:  1983  "Best  in  the  World”  Contest 
rules  now  available!  Entry  deadline  is  May  9. 


UP  Canada  abandons  the  teletype 
in  shift  to  high  speed  printer 


The  relentless,  rhythmic  tapping  of 
keys  striking  a  paper-clad  roller.  The 
unmistakable  ping  of  the  bell  calling  the 
wire  editor’s  attention  to  a  bulletin.  The 
vexing  muddied  type  produced  by  keys 
left  too  long  uncleaned.  They’re  images 
that  are  fading  fast.  It  appears  that  the 
high  speed  printer  is  to  the  teletype 
what  the  phototypesetter  was  to  the 
linotype  machine. 

United  Press  Canada  is  now  engaged 
in  a  half-million  dollar  program  to  be¬ 
come  the  first  North  American  news 
service  to  eliminate  completely  the 
teletype  news  delivery  system  used  by 
the  news  industry  for  decades.  UPC 
subscribers,  by  summer,  will  receive 
hard  copy  news  transmissions  on  high 
speed  printers,  exclusively. 

UPC  was  not  out  to  kill  the  teletype. 
Its  original  goal  was  to  find  a  way  to 
hold  down  its  expenses  for  transmitting 
the  news. 

“We  wanted  to  see  more  money 
spent  on  reporting  and  editing  and  less 
to  pay  for  wires,’’  explains  Jim  Tighe, 
UPC  general  manager.  “With  some 
thought,  we  found  a  way  to  deliver  the 
news  cheaper  and  faster.’’ 

By  eliminating  lines  dedicated  for 
use  in  the  teletype  delivery  system, 
UPC  expects  to  save  roughly  25%  of  its 
annual  expenditure  for  land  lines.  The 
high  speed  lines,  which  are  compatible 
with  both  high  speed  printers  and  front- 
end  systems  equipped  to  capture  the 
1,200  baud  data,  are  handled  through 
Trans-Canada  Telephone  System’s  u- 
nique  digital  transmission  service.  UPC 
will  own  all  receiving  and  transmitting 
equipment.  It  will  lease  transmission 
facilities  from  Trans-Canada  Tele¬ 
phone,  a  consortium  of  independent 
telephone  companies  across  Canada. 

The  move  to  all  high-speed  wire  de¬ 
livery  will  give  UPC  the  right  to  proclaim 
itself  “the  fastest  overall  news  de¬ 
livery  system  on  the  continent,’’  in 
Tighe’s  words.  While  the  transmission 


speed  of  the  wire  is  the  same  as  the 
speed  with  which  services  like  the 
Associated  Press  and  United  Press  In¬ 
ternational  transmit  news  via  satellite 
and  via  high  speed  wires,  the  major 
news  services  all  still  transmit  some 
news  over  teletype  circuits  (with  the 
exception  of  the  Los  Angeles  Times/ 
Washington  Post  News  Service,  which 
does  not  offer  the  range  of  services 
offered  by  AP,  UPl,  Canadian  Press 
and  UPC.) 

“Our  new  system  will  still  use 
ground  lines,  but  it  will  poise  us  for 
satellite  news  delivery,’’  Tighe  ex¬ 
plains.  “Because  of  government  re¬ 
straints  on  the  use  of  satellite  technology 
in  Canada,  for  the  moment  it  is  cheaper 
to  keep  our  services  on  the  ground.  But 
we  don’t  expect  that  to  last,’’  says 
Tighe. 

The  UPC  system  will  move  news  10 
times  faster  than  the  obsolete  teletype 
system.  And  clients  will  be  able  to  up¬ 
grade  easily  to  UPC’s  1 ,200  words-per- 
minute  DataNews  service,  which  pro¬ 
vides  a  wide  array  of  news,  sports  and 
feature  copy. 

With  the  modernization  program, 
DataNews  will  be  available  in  nine  new 
cities  across  the  country,  including 
Windsor,  Hamilton,.  Lindsay,  Barrie 
(Ontario),  Victoria,  Vancouver,  Win¬ 
nipeg,  Quebec  City,  Halifax  and  St. 
John’s.  DataNews  is  currently  avail¬ 
able  in  Kitchener,  London  (Ontario), 
Toronto,  Ottawa,  Montreal,  Kamloops 
(B.C.),  Calgary  and  Edmonton.  Tighe 
says  plans  are  in  the  works  for  expan¬ 
sion  of  service  to  other  parts  of  Canada. 

“We  want  to  make  sure  that  a  di¬ 
versity  of  information  services  are 
available  to  media  outlets  across  the 
country,”  Tighe  explains. 

UPC,  with  more  than  70  subscribers, 
is  80%-owned  by  Toronto  Sun  Pub¬ 
lishing  and  20%-owned  by  U  nited  Press 
International.  UPC  is  financially  inde¬ 
pendent  of  UPI,  according  to  Tighe. 


Triple-I,  Chemco 
will  jointly  market 
cpu-plate  system 

Barely  a  week  after  Hastech  Inc., 
and  EOCOM  Electronic  Systems 
announced  a  non-exclusive  agreement 
to  cooperate  in  developing  and  market¬ 
ing  of  pagination/computer-to-plate 
systems,  their  chief  competitors  in  the 
field  have  joined  in  a  similar  venture. 

Information  International,  Inc.,  the 
Culver  City,  California-based  manu¬ 
facturer  of  newspaper  pagination  sys¬ 
tems,  and  Chemco  Systems  Company, 
of  Glen  Cove,  N.Y.,  announced  they 
will  cooperate  in  both  the  technical  in¬ 
tegration  and  marketing  of  the  Triple-I 
Newspaper  Pagination  System  and  the 
Chemco  News-Scan  laser  platemaker. 

The  Triple-I  system  is  the  only  news¬ 
paper  page  make-up  system  that  is  cur¬ 
rently  capable  of  producing  complete 
pages,  incorporating  both  graphics  and 
text.  Chemco’s  News-Scan  is  a  full 
page  laser  plate  exposure  device  de¬ 
veloped  by  Dow  Jones  Co.,  Inc.  for  use 
in  the  production  of  the  Wall  Street 
Journal  and  Barrons.  The  two  firms 
will  join  in  the  marketing  of  a  total  com- 
puter-to-plate  system. 

The  joint  effort  will  allow  Triple-1  to 
obtain  extended  market  benefits  from 
product  development  it  will  perform 
under  a  contract  with  Dow  Jones  to 
interface  Triple-I’s  Newspaper  Pagina¬ 
tion  System  to  existing  Dow  Jones  laser 
platemakers.  Chemco  Systems  Comp¬ 
any  has  the  worldwide  license  to 
manufacture  and  sell  the  Dow  Jones 
platemakers. 

“We  see  this  cooperative  venture  as 
a  benefit  and  opportunity  for  those 
newspapers  who  can  take  advantage  of 
the  production  efficiencies  of  compu- 
ter-to-plate,”  said  Frederick  Barnes, 
president  of  Chemco  Systems  Comp¬ 
any.  “Triple-I’s  full  page  Newspaper 
Pagination  System  has  been  operating 
with  graphics  included  for  two  years  at 
the  Pasadena  (Calif.)  Star  News  and 
Chemco’s  News-Scan  Laser  Systems 
have  been  making  plates  in  several 
Dow  Jones  printing  plants  for  two 
years.  This  combination  adds  up  to  the 
kind  of  newspaper  production  experi¬ 
ence  a  computer-to-plate  user  would 
want  in  a  product.” 

The  agreement  between  Chemco 
Systems  Company  and  Information  In¬ 
ternational,  Inc.,  is  non-exclusive.  Tri- 
ple-1  will  continue  to  offer  various  out¬ 
put  devices  with  its  Newspaper  Pagina¬ 
tion  System  and  Chemco  will  be  offer¬ 
ing  News-Scan  for  the  exposure  of  film 
and/or  plates  to  other  pagination  sys¬ 
tem  suppliers. 

The  complete  system  will  be  display¬ 
ed  at  the  ANPA/Rl  Conference  . 


mailroom  systems 


for  today's  and  tomorrow's  needs.  For  the  ultimate 
technology  in  conveyors,  on-line  inserters,  precollecting 
systems,  and  palletizing  and  depalletizing  systems, 

FERAG  is  your  first  choice. 

FERAG  INC.  Marketed  in  North  America  by  the 

<t  YSTONF INDUSTRIAI  PARK  REIST  MARKETING  ORGANIZATION 

B^STOL  PA  1^/ "  park  80  WEST  I,  SADDLE  BROOK,  NJ  07662 

TflFPHONt  ?1,V/88-08W  TELEPHONE:  201/368-0020 
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MINITEK  BRINGS  THE  POWER 
DOWN  TO  EARTH. 


tually  any  operation.  And  it’s  been  deseed 
to  expand  as  your  operation  grows. 

Better  yet,  all  of  the  Minitek’s  power, 
control  and  flexibility  are  available  at  a  down- 
to-Earth  price  you  can  afford. 

Little  wonder,  it’s  from  Itek.The  world 
leader  in  automated  full-page  copy  processii^ 
and  pagination  systems,  with  a  worldwide 
network  of  distributors  and  hundreds  of 
installations. 

For  complete  information,  write,  call 
or  staple  your  business 
card  to  this  ad  and  send 
it  to  the  address  below. 


The  power  of  the  world’s  most  sophis¬ 
ticated  full  page  copy  processing  and  make-up 
systems  is  now  within  the  reach— and  budgets 
—of  smaller  dailies,  weeklies  and  in-plant 
publishers. 

In  the  Minitek™  Series  from  Itek. 

WeVe  taken  all  the  important  features 
of  the  largest  systems,  all  the  major  advances 
in  hardware  and  software,  and  redesigned 
them  into  a  system  tailored  specifically  for 
smaller  users. 

The  result  is  Minitek.  A 
single  system  that  puts  complete 
control  of  all  your  complex  word- 
flow  right  at  your  fingertips;  that 
lets  you  easily  handle  your  ^ 
page  editorial,  classifi^  &  display 
advertising  make-up— as  __ 

well  as  tying  together  your 
production  and  business 
control  procedures.  . 

A/linitek’s  r-x. 

extremely  powerful 
and  proven  software 
is  also  flexible  enough 
to  adapt  to  vir- 


MINITEK 
Big  system  power, 
small  system  price. 

Itek  Large  Systems  Operations 
Shaping  the  systems  of  tomorrow 
355  Middlesex  Ave., 

Wilmington,  MA  01887 

(800)  225-0892;  In  MA,  (617)  933-7000. 

Type  for  this  ad  was  set  (m  Itek  compositkxi  equipment. 
Minitek  is  a  trademark  of  Itek  Qvp^tion. 

qQ? 


Itek 


At  the  Wall  Street  Journal/Europe 

Remote  front  end  system  links 
news  and  production  operations 


The  Wall  Street  JournallEurope, 
which  began  publication  January  31, 
1983,  is  being  produced  70  miles  away 
from  its  editorial  offices,  with  the  news¬ 
paper's  Composition  Systems.  Inc. 
front  end  system  linked  by  dedicated 
lines  to  its  typesetting  operations. 

The  newspaper's  news  and  editorial 
departments  and  the  CSl  System  11/ 
44s  are  in  Brussels,  while  the  typeset¬ 
ters  and  presses  are  in  the  Dutch  city  of 
Heerlen. 

This  arrangement  was  chosen  be¬ 
cause  Brussels  is  a  major  business  cen¬ 
ter  and  the  Limhurf^s  Daghlad  head¬ 
quarters  in  Heerlen  houses  the  modern 
production  facility  the  Journal/Europe 
requires.  Also,  Heerlen  is  ideally  lo¬ 
cated  to  facilitate  timely  delivery  of  the 
Wall  Street  Journal  to  the  targeted  dis¬ 
tribution  centers  in  Europe,  the  United 
Kingdom  and  the  Middle  East.  The  CSl 
systems'  remote  communications 
capabilities  were  part  of  the  reason  for 
its  selection. 

Copy  is  transmitted  to  Heerlen  over 
dedicated  lines  with  edited  stories, 
complete  with  mark  up,  going  straight 


+  The  81  QFL  quarter-folds  and  address 
labels  pre-inserted  papers. 

In  addition  to  quarter-folding  and  ad¬ 
dress  labeling,  these  systems  assemble 
sections  together: 

□  The  72  QFL  assembles  2-part  papers. 

□  The  73  QFL  assembles  3-part  papers. 

□  The  74  QFL  assembles  4-part  papers. 

□  The  75  QFL  assembles  5-part  papers, 
-t-  Each  compaa  Stepper  QFL  system  is 

mobile. ..position  it  where  it's  needed. 


to  Linotron  202  typesetters.  Story  iden¬ 
tification  is  sent  to  a  remote  console  for 
verifying  all  data  received  at  the  type¬ 
setters.  A  second  teleprinter  is  used  for 
message  traffic  and  system  status. 

The  network's  central  processors  are 
Digital  Equipment's  PDF  11/44  mini¬ 
computers,  each  with  512K  in  main 
memory.  Dual  disk  drives,  with  storage 
capacities  of  67  million  characters 
each,  store  material  arriving  by  satellite 
from  Dow  Jones  headquarters  in  New 
York,  as  well  as  news  and  editorial 
copy  written  in  Europe.  Editors  in 
Brussels  receive  the  full  text  of  the 
Journal's  U.S.  edition,  the  Asian  Wall 
Street  Journal,  the  Dow  Jones  News 
Service,  the  Associated  Press,  the  AP- 
DJ  News  Service  and  DowCom,  an  in¬ 
ternal  communications  system.  There 
are  22  CSl  UT-1 12  terminals  for  use  by 
reporters  and  editors,  plus  three  re¬ 
mote  BU-90  terminals  in  Heerlen  for 
the  production  operations  staff.  The 
CSl  system  employs  a  hardware  and 
software  architecture  that  provides  un¬ 
interrupted  processing  to  the  users  in 
the  event  of  a  component  failure. 


1 200  which  features  a  zone  sensor  / 
kicker  that  senses  sorting  codes  on 
labels  and  kicks  the  papers  to  identify 
"new"  zones;  helps  speed  sorting 
and  bundling  papers  for  postal  car¬ 
rier  routes. 

Call  Mr.  Scott  for  information: 

913-782-2580 


Berky  to  test  co-op 
at  ANPA  meeting 

H.  Charles  Berky,  former  publisher 
of  the  Lansdale  (Pa.)  Reporter,  will 
meet  with  publishers  during  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  annual  convention  in  New  York 
this  week  to  test  the  viability  of  a  news¬ 
paper  cooperative  formed  to  purchase 
supplies. 

Berky's  proposed  organization  is 
called  PAGE,  or  Publishers  Associated 
to  Gain  Economy,  a  new  purchasing 
cooperative  designed  to  provide  inde¬ 
pendent  newspapers  and  small  private¬ 
ly  owned  groups  with  substantial  sav¬ 
ings  on  the  purchase  of  newsprint,  ink, 
plates,  and  photo  paper.  The  coopera¬ 
tive  concept  is  not  new  but  has  never 
been  applied  to  the  highly  competitive 
newspaper  industry  on  a  national  scale . 

According  to  Berky,  however,  “the 
time  has  arrived  for  a  purchasing  coop¬ 
erative  to  service  the  needs  of  indepen¬ 
dent  newspapers  and  small  groups." 
The  benefit  of  such  an  organization, 
says  Berky,  “will  be  the  pooling  of 
each  member’s  limited  buying  power. 
This  will  enable  the  centralized  negotia¬ 
tion  of  large  volume  contracts  with  sup¬ 
pliers  and  manufacturers;  thus  provid¬ 
ing  the  smaller  operations  with  the  level 
of  cost-savings  previously  available 
only  to  the  large  chains.” 

According  to  Berky  the  creation  of 
PAGE  is  particularly  timely  because 
of  the  growing  need  to  further  control 
and  reduce  operating  costs  without 
adversely  affecting  the  product  or 
newspaper  staffs.  He  also  noted  that 
the  increasing  level  of  competition 
from  other  media  are  making  newspap¬ 
ers  more  receptive  to  innovations  that 
will  increase  their  financial  strength. 

Membership  in  PAGE  only  requires 
a  one-time  purchase  of  equity  stock. 
After  that  initial  investment,  the 
amount  of  savings  enjoyed  by  indi¬ 
vidual  members  will  be  determined  by 
the  level  of  materials  purchased 
through  the  organization.  The  more 
materials  bought  at  reduced  prices,  the 
greater  the  savings. 

PAGE  will  be  holding  a  meeting  at 
the  Basildon  Room  of  the  Waldorf- 
Astoria,  between  3pm  and  5pm, 
Wednesday,  April  27th,  to  present  its 
concept  to  independent  publishers  and 
owners  of  small  groups. 

Berky  anticipates  a  positive  re¬ 
sponse  due  to  the  high  level  of  interest 
expressed  within  the  industry  in  the 
past  few  months.  He  has  met  with  pub¬ 
lishers  across  the  country,  most  recent¬ 
ly  in  Arizona  and  New  England. 

Berky  has  also  retained  E.G.  White 
Associates  of  Vienna,  Va.,  for  market¬ 
ing  assistance  and  Main  Hurdman, 
Inc.,  of  Philadelphia,  for  accounting 
and  budgeting  assistance. 
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New,  Simple,  Stepper  QFL  Systems 

Let  You  Quarter-Fold 
and  Address  Label  in 
One  Efficient  and 
Rapid  Operation. 

Model 
81  QFL 


Select  the  system  to 
match  your  operation 


The  QFL's  labeler  is  a  special  Stepper 


Mycro-Vision  “ 7000 
builds  better  video  displays 
with  more  character. 


Video  Display  Information 
Systems  from  a  world  leader 
in  technology 

Performance.  Versatility. 

Reliability.  Economy. 

The  Mycro-Vision^^  7000  display 
system  has  all  these  qualities.  It’s 
built  by  Mycro-Tek,  a  company 
with  roots  deep  in  the  communications 
field.  Through  experience,  we’ve 
developed  the  enviable  expertise 
it  takes  to  design  better,  more 
readable  and  more  attractive  fonts 
and  to  put  them  into  a  reliable 
character  generator.  And,  it  can  be 
expanded  as  your  business  grows. 

We’re  known,  too,  as  a  part  of 
Allied  Corporation,  a  company 
dedicated  to  technological 
advancement  in  new  industries. 

Network-like  displays  draw 
viewers  and  subscribers 

Your  viewers,  of  course,  expect 
more  quality  and  sophistication 
than  ever  when  watching  alpha¬ 
numeric  programming.  The  Mycro- 
Vision  7000’s  high  resolution, 
attractive  fonts  and  special 
characters  can  help  your  localized 
programming  stimulate  interest  and 
draw  viewers.  Features  like  real 
time  sequencing  provide  limitless 
possibilities  for  program  scheduling 
and  unattended  operation. 

With  its  sharp  resolution,  beautiful 
palette  of  colors  and  array  of 
enhancements,  the  Mycro-Vision 
7000  has  what  you  need  to  make 
your  displays  and  classifieds  as 
readable,  interesting  and  attractive 
as  your  viewers  expect  them  to  be. 


Video  Classifieds 


I  Avocado  (>as  Itanqe,  $65; 
Avocado  Refriq.  $150;  40,000  BTU 
Auto  heater  $85.  838-4567 


,  ‘-S'. 

■  Round  bed,  like  new  custom  rust 
velvet  spread,  4  pillow  shams  & 
matching  headboard.  $500.  685-6075 
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‘Mycro-Comp  and  Mycro-Vision 
are  registered  trademarks  of  Allied  Corporation. 


Together  with  Mycro-Vision  7000,  it 
automates  functions  that  can 
greatly  enhance  the  productivity 
of  an  expanding  operation: 

■  Offline  editing 

■  Nonvolatile  storage 

■  File  management 

■  Telecommunications  error 
checking 

■  Fast  text  editing  using  easily 
stored  and  recalled  formats 

■  Classified  ad  billing  and 
reporting 

■  Telecommunications  from 
a  host  system  to  remote 
character  generators 

The  Mycro-Vision  7000  is  ready 
to  make  you  money... efficiently 

The  revenue  generating  potentials 
of  classified  and  display  advertising 
in  this  industry  are  almost 
unlimited.  But  it’s  going  to  take 
efficiency  to  make  them  profitable. 
We’re  the  first  manufacturer  to 
offer  character  generation  plus 
total  ad  handling  capabilities,  all 
in  one  system.  That’s  efficiency. 

It’s  up  to  you  to  make  your  local 
programming  as  profitable  as  it 
can  be.  The  Mycro-Vision  7000’s 
high  resolution  and  multiple  font 
capability  allow  you  to  easily  create 
professional,  eye-catching  advertising 
to  mix  with  other  programming. 

High  viewer  interest  goes  hand  in 
hand  with  your  profits! 

Let  the  Mycro-Vision  7000  handle 
the  details  as  you  ensure  your 
share  of  the  growing  local  markets. 

Mycro-Tek 


A  versatile  system  expands  your 
business  potential 

As  you  grow,  you  may  choose^/'’ 
to  add  the  Mycro-Comp"'  y 
1100  Text  Management 
and  Class  Ad 
System. 


An  :^^LIED  Company 


Battle  of  boxes: 


Gannett  and  NYC  seek 
accord  over  newsracks 


Gannett  Co.  has  agreed  to  stop  bolt¬ 
ing  its  newsracks  for  USA  Today  in 
New  York  City  sidewalks  pending  the 
outcome  of  negotiations  with  the  Cor¬ 
poration  Counsel  to  establish  guide¬ 
lines  for  their  location  and  method  of 
securig  in  place. 

Alice  Neff  Lucan,  Gannett’s  general 
counsel,  said  the  negotiations  are 
“cooperative  and  reasonable”  but  did 
not  predict  when  an  agreement  will  be 
reached. 

“We  haven’t  had  time  to  talk  to  the 
city,”  she  said. 

Peter  Tufo,  a  partner  with  Tufo  & 
Zuccotti,  will  represent  Gannett  in  its 
negotiations  with  the  city.  John  Zuc¬ 
cotti  was  first  deputy  mayor  during  the 
administration  of  Abraham  Beame. 

Judge  David  Edwards  of  New  York 
Supreme  Court  in  Manhattan  on  April 
14  declined  to  issue  a  temporary  res¬ 
training  order  prohibiting  the  installa¬ 
tion  of  any  more  USA  Today  news- 
racks  which  was  sought  by  the  city’s  1 1 
newspaper  unions  (E&P,  April  16). 
Judge  Edwards  said  the  papers  submit¬ 
ted  to  him  by  all  parties  were  incom¬ 
plete  and  scheduled  a  new  hearing  on 
April  28. 

New  York  City  and  Gannett  Co. 
were  the  two  defendants  in  the  unions’ 
action.  Peter  Tufo  appeared  for  Gan¬ 
nett. 

Gannett  has  not  released  figures  for 
how  many  USA  Today  newsracks  it 
has  in  New  York.  Estimates  by  city 
officials  have  ranged  from  1,400  tO 
1,800.  According  to  Vince  Spezzano, 
executive  vicepresident  of  Today, 
Gannett  expects  25%  of  its  New  York 
City  sales  to  come  from  newsracks  and 
the  other  75%  from  newsstands.  In 
other  cities,  Gannett  relies  on  a  50/50 
ratio,  he  said. 

Jeffrey  Friedlander,  an  attorney  for 
New  York’s  Corporation  Counsel,  said 
he  expects  to  meet  with  representatives 
of  USA  Today,  New  York  Times,  New 
York  Daily  News  and  New  York  Post 
within  the  next  week. 

The  meetings  will  cover  newsrack 
issues  relating  to  “public  safety,  street 
maintenance,  and  traffic  flow,”  Fried¬ 
lander  said. 

Licensing  of  newsracks  is  another 
possible  issue  to  be  discussed.  “We’re 
aware  of  the  scope  of  the  First  Amend¬ 
ment  and  various  (U.S.)  Supreme 
Court  decisions,”  Friedlander  said, 
adding  the  city  believes  there  is  “some 
room  for  some  licensing  whenever  it 
becomes  necessary.” 
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Ethan  Geto  of  Geto  &  deMilly ,  a  firm 
specializing  in  governmental  relations 
which  is  handling  press  affairs  in  New 
York  for  Gannett,  said  the  company 
has  nearly  completed  its  installation  of 
news  vending  machines  in  the  city. 
Geto  said  an  interim  agreement  with 
the  city  allows  Gannett  to  continue  in¬ 
stalling  new  vending  machines  and  se¬ 
cure  them  with  chains. 

Gannett  Co.  is  opposed  to  any  fees 
the  city  may  want  to  levy  against  USA 
Today  newsracks  for  “revenue  genera¬ 
tion,”  Geto  added.  “We  believe  that  to 
be  unconstitutional.  Newsracks  should 
not  be  seen  as  a  revenue  source.” 

Gannett’s  representatives  also 
appeared  at  an  April  19  hearing  of  the 
City  Council’s  Consumer  Affairs  Com¬ 
mittee  to  consider  possible  legislation 
to  regulate  newsracks. 

Lucan  told  the  Council  that  Gannett 
will  not  bolt  any  more  USA  Today 
newsracks  “until  everybody  is  hap¬ 
py.”  She  said  the  vending  machines 
were  the  “linchpin”  to  USA  Today’s 
success  since  there  is  no  home  delivery 
of  the  daily  in  New  York  City. 

Friedlander  told  the  committee  that 
he  belived  it  was  best  to  see  if  an  an 
administrative  agreement  can  be  work¬ 
ed  out  with  Gannett  before  any  other 
action  is  taken. 

The  committee  agreed  to  adjourn 
without  taking  action  on  a  bill  submit¬ 
ted  by  Councilwoman  Carolyn 
Maloney  which  would  determine  the 
number  and  location  of  newsracks 
“solely  by  consideration  of  consumer 
concerns,  public  amenities  and  avoi¬ 
dance  of  obstructions  to  pedestrian 
traffic.” 

Stafford  Liss,  attorney  for  the  Con¬ 
sumer  Affairs  Committee,  said  it  will  be 
“at  least  a  week”  before  hearings  begin 
again  on  the  newsrack  issue. 

During  the  hearing,  the  city’s  De¬ 
partment  of  Transportation  contended 
that  it  orally  told  Gannett  on  April  1 
that  it  believed  the  bolting  of  USA  To¬ 
day  vending  boxes  into  sidewalks 
violated  its  regulations  and  city  sta¬ 
tutes. 

Geto  said  Gannett’s  position  was 
that  the  Transportation  Department 
told  the  company  in  February  that  the 
city  had  no  specific  regulations  cover¬ 
ing  the  installation  of  newsracks. 

Geto  said  that  by  the  time  Trans¬ 
portation  Department  attorneys  de¬ 
cided  that  the  bolting  of  newsracks 
might  violate  city  statutes,  Gannett 
already  had  its  machines  in  place. 


Magazine  is  published 
for  newspaper  editors 

Issue  “Number one”  ofabi-monthly 
magazine  for  newspaper  editors,  called 
quote  unquote,  was  off  the  presses  this 
week  with  a  pledge  to  ‘  ‘cover  the  trends 
and  troubles  of  the  newspaper  industry 
with  a  depth,  style  and  wit  seldom 
found  in  trade  journals.” 

The  directors  of  the  magazine  are 
Jerry  Bellune,  Robert  Lockwood,  and 
Ed  Miller.  Bellune,  a  writing  coach  for 
newspapers,  was  previously  with  Cam¬ 
den  (N.J.)  Courier  Post  and  Phi¬ 
ladelphia  Bulletin.  Lockwood  operates 
a  newspaper  design  firm  with  his  wife 
Nancy.  Together  they  direct  the  pro¬ 
duction  of  AP/News  Graphics.  Miller  is 
the  former  editor  and  publisher  of  the 
Allentown  (Pa.)  Morninfi  Call. 

Both  Bellune  and  Lockwood  worked 
for  him  at  the  newspapers  and  were 
involved  in  the  extensive  redesign  of 
the  papers  that  emphasized  graphics 
and  ragged  right  copy.  Miller  later  se¬ 
vered  his  connection  with  his  father’s 
papers  and  recently  sold  back  to  the 
company  his  25%  stock  interest  in  the 
Allentown  papers. 

As  editor  of  the  ASNE  Bulletin,  Mil¬ 
ler  published  a  searing  critique  on  Edi¬ 
tor  &  Publisher,  headlined,  “What’s 
Wrong  with  Editor  and  Publisher?” 

Bellune  and  Miller  are  listed  as  edi¬ 
tors  of  quote  unquote,  and  Lockwood 
as  the  designer  of  the  magazine. 

The  first  issue  contains  an  unsigned 
statement  that  the  magazine  will 
attempt  to  “offer  serious  commentary 
on  the  important  issues  facing  today’s 
newspaper  editors.  Content  will  range 
from  the  philosophical  to  the  practical, 
from  thought-provoking  essays  to  prac¬ 
tical  tips  on  how  to  produce  better 
newspapers.” 

The  48-page,  plus  covers  edition,  is 
departmentalized  under  the  headings  of 
Special  Report;  Features;  and  Ideas  & 
Trends. 

The  adless  May/June  issue  has  a  lead 
feature  story  about  United  Press  Inter¬ 
national’s  short-lived  chairman,  John 
Jay  Hooker,  who  resigned  last  week;  a 
preview  of  Ben  Bagdikian’s  new  book 
on  media  monopolies,  which  Simon  & 
Schuster  refused  to  publish;  a  report  by 
Leo  Bogart  of  Newspaper  Advertising 
Bureau  on  the  ad  prospects;  and  a  fea¬ 
ture  on  how  the  N.  Y.  News  is  playing 
up  sex  and  crime  to  win  readers  back. 

The  photos  are  printed  black-and- 
white,  but  spot  color  is  used  in  head¬ 
lines.  All  stories  are  laid  out  two  col¬ 
umns,  with  each  column  about  15  V2 
picas  wide. 

Single  copies  are  priced  at  $5.00;  one 
year  subscription  is  $24. 

The  publishing  offices  are  in  Prince¬ 
ton,  N.J.  where  Miller  resides. 
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Mead  Data  Central  begins  offering  Austin  to  construct 
New  York  Times  database  online  Dallas  satellite  plant 


On  Monday,  April  18,  the  full  text  of 
the  New  York  Times  became  available 
for  online  search  and  retrieval  by  users 
of  NEXIS®  and  LEXIS®  information 
retrieval  services.  The  New  York 
Times  database  includes  every  issue  of 
The  Times  since  June  1 ,  1980  with  new 
issues  added  daily. 

Other  services  formerly  provided  by 
the  New  York  Times  Information  Ser¬ 
vice,  Inc.  will  become  available  to 
NEXIS  and  LEXIS  users  in  May  and 
June,  under  the  previously  announced 
January  31,  1983  agreement  in  which 
Mead  Data  Central  obtained  an  exclu¬ 
sive  license  to  distribute  The  New  York 
Times  databases. 

The  schedule  for  these  other  data¬ 
bases  to  become  available  from  Mead 
Data  Central  was  also  announced.  The 
week  of  May  23  is  the  target  date  for 
adding  the  New  York  Times  Informa¬ 
tion  Bank,  Advertising  and  Marketing 
Intelligence  (AMI)  and  Deadline  Data 
on  World  Affairs  (DDWA)  to  the 
NEXIS’ and  LEXIS  services. 

The  week  of  June  15  is  the  target  date 
for  adding  TODAY  (formerly  called 
“SUMM”).  TODAY  is  a  database  of 
concise  summaries  of  the  day’s  general 
and  business  news  from  the  morning  edi¬ 
tion  of  the  New  York  Times.  It  is  avail¬ 
able  at  approximately  9;(X)  a.m.  East¬ 
ern  time  with  a  business  update  at 
approximately  1:30  p.m. 

The  Information  Bank  consists  of 
more  than  two  million  abstracts  of  arti¬ 
cles  that  have  appeared  in  the  Times 
and  some  60  other  publications  from 
1%9  to  the  present.  These  abstracts 
will  continue  to  be  produced  by  the 
New  York  Times  Company. 

Advertising  and  Marketing  Intelli¬ 
gence  (AMI)  contains  approximately 
115,000  abstracts  from  some  60  trade 
and  specialized  publications  and  news¬ 
letters  since  September,  1979.  This 
database  is  produced  by  the  New  York 
Times  Company  in  association  with  J. 
Walter  Thompson  Co. 

Deadline  Data  on  World  Affairs  con¬ 
tains  geopolitical  information  on  coun¬ 
tries  throughout  the  world,  the  entire 
United  States,  the  Canadian  provinces 
and  territories  and  major  international 
organizations.  It  is  produced  by  Dead¬ 
line  Data,  a  division  of  DMS,  Inc. 

To  accommodate  subscribers  to  the 
New  York  Times  Information  Service 
who  do  not  have  Mead  Data  Central’s 
NEXIS  and  LEXIS  terminals.  Mead 
Data  Central  is  installing  its  terminals 
free  of  charge  and  waiving  any  monthly 
equipment  charges  for  three  months,  if 
subscribers  sign  an  MDC  contract  by 
June  15,  1983. 
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With  the  addition  of  these  databases. 
Mead  Data  Central  offers  the  most 
comprehensive,  online,  full  text, 
search  and  retrieval  services  available. 

The  NEXIS  service  includes  the  full 
text  of  national  and  international  news¬ 
papers,  wire  services,  magazines, 
newsletters  and  government  publica¬ 
tions.  Some  publications  and  services 
cover  general  and  business  news — for 
example,  the  Times,  Washington  Post, 
Business  Week,  Newsweek,  U.S.  News 
&  World  Report,  AP,  UPl  and  Reuters; 
others  cover  specific  industries — 
American  Banker,  for  example,  and  the 
Oil  and  Gas  Journal. 

Many  international  sources  are  in¬ 
cluded  in  NEXIS;  among  them.  The 
Economist,  the  BBC  Summary  of 
World  Broadcasts,  and  the  English- 
language  wires  of  Japanese  and 
Chinese  news  agencies. 

LEXIS  is  the  leading  computer- 
assisted  legal  research  service,  with 
subscribers  in  virtually  every  major  law 
firm  in  this  country  as  well  as  in  firms  in 
the  United  Kingdom  and  France. 

The  New  York  Times  Company  will 
continue  to  support  its  current  custom¬ 
ers  through  July  31,  1983. 


Dallas  Morning  News  has  selected 
Austin  Commercial  Inc.,  a  subsidiary 
of  Austin  Industries,  Inc.,  to  build  its 
new  satellite  printing  plant  in  Plano, 
John  A.  Rector,  Jr.,  president  of  the 
Morning  News  announced. 

Construction  of  the  $57  million  plant 
will  begin  in  June  and  will  significantly 
increase  the  newspaper’s  production 
capacity  when  it  is  completed  in  1985. 

“This  new  plant  will  allow  us  to  ex¬ 
pand  production  and  distribution  capa¬ 
bilities  in  tandem  with  the  rapid  growth 
occurring  in  North  Dallas,  Collin  and 
Denton  counties,  and  will  provide  more 
efficient  service  to  the  growing  num¬ 
bers  of  our  readers  in  these  areas,’’ 
Rector  said. 

The  project  will  include  a  200,000 
square-foot  building  on  29  acres  of  land 
owned  by  the  Morning  News  at  the 
southeast  comer  of  Coit  Road  and  Pla¬ 
no  Parkway. 

The  printing  facility  will  be  equipped 
with  two  offset  presses  manufactured 
by  Tokyo  Kikai  Seisakusho  of  Japan. 

A  communications  link  will  be  estab¬ 
lished  between  the  new  plant  and  ex¬ 
isting  printing  facilities  downtown. 

The  Morning  News  has  a  daily  cir¬ 
culation  of  317,279  and  a  Sunday  cir¬ 
culation  of  389,855. 


Pttperitelte. 

CIRCULATION  MANAGEMENT  SYSTEM 


Gain  confrol,  CQ||PKl^ess  and 
confidence  withiPapertrak's 
on-line  update  and  ei^alysis  of: 


Additional  systems  available 
from  Data  Sciences,  Inc.  are; 


•  Current  and  Hist^al  Costs 

•  Promotion/Retentlqn  Rates 
•^Cash,  Cr^t  and  R^ivableS 

•  Delivery  Lists  and  DrliK  Ordefs-fr, 

•  Press  Orders  an^ewsprint 

•  Stops/Starts/Cirf: 

'•  Carrier  Compe»' 

And  more 


Comprehensive  Editorial  and 
Composition  System 
General  Accounting 
and  fnformation  Management 
[On-line  Classified  Advertising 


Featuring  Hardware  frpm 

instruments. 

.  i-iji'MiuiEtet:'-.' 


ly^nformationi 


DATA  SCIENCES,  INC. 


m 


8555  Sixteenth  Street  •  Silver  Spring,  Maryland  20970  •  (301)  587-3700 
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Who’s  where  at  the  ANPA 


Newspapers 

Alabama 

Anniston  Star 

Mr  &  Mrs  Phillip  Sanguinetti  —  Waldorf 
Birmingham  News 

Mr  &  Mrs  William  C.  Green  Jr. —  Waldorf 
Mr  &  Mrs  Victor  H.  Hanson  II 
Clarence  B,  Hanson  Jr.  —  Pierre 
Cullman  Times 

Mr  &  Mrs  Robert  Bryan  —  Waldorf 
Florence  Times-Tri-Cities  Dly 
Mr  &  Mrs  R.  Guy  Hankins  —  Helm.  Palace 
Huntsville  Times 

Mr  &  Mrs  Leroy  A.  Simms  —  Waldorf 
Mobile  Press  Register 
Mr  &  Mrs  William  J.  Hearin  —  Inter-Cont. 

Mr  &  Mrs  Luis  M.  Williams  —  Inter-Cont. 

Alaska 

Anchorage  Daily  News 
Katherine  Fanning  —  Waldorf 
Mr  &  Mrs  Gerald  E.  Grilly  —  Waldorf 
Anchorage  Times 

Mr  &  Mrs  Robert  B.  Atwood  —  Waldorf  Twr. 

Arizona 

Casa  Grande  Dispatch 
Mr  &  Mrs  Donovan  Kramer  Sr.  —  Waldorf 
Kingman  Daily  Miner 
Mr  &  Mrs  Herb  Gollis  —  Inter-Cont. 

Mesa  Tribune 

Mr  &  Mrs  Charles  A.  Wahiheim  —  Inter-Cont. 
Ariz.  Republic /Phoenix  Gazette 
Mr  &  Mrs  Conrad  A.  Kloh  —  Sh.  Russell 
Mr  &  Mrs  Darrow  Tully  —  Park  Lane 
Tucson  Citizen 

Mr  &  Mrs  Gerald  Garcia  —  Waldorf 
Yuma  Daily  Sun 

Mr  &  Mrs  Joe  Soldwedel  —  Waldorf 
Mr  &  Mrs  Donald  N.  Soldwedel  —  Waldorf 

Arkansas 

Little  Rock  Arkansas  Democrat 
Mr  &  Mrs  James  Auger  —  Waldorf 
Mr  &  Mrs  Walter  Hussman  Jr.  —  Waldorf 


Mr  &  Mrs  Walter  Hussman  Sr.  —  Waldorf 
Little  Rock  Arkansas  Gazette 
Mr  &  Mrs  H.  Patterson  Jr. 

Pine  Bluff  Commercial 
Mr  &  Mrs  Edmond  Freeman  III  —  Waldorf 


California 

Antioch  Daily  Ledger 
Thomas  D  Jones  —  Plaza 
Bakersfield  Californian 
Mr  &  Mrs  Alfred  T.  Fritts —  Helm.  Palace 
Covina  San  Gabriel  Valley  Trib 
Mr  &  Mrs  F.  Al  Totter  —  Inter-Cont. 
Escondido  Times-Advocate 
Mr  &  Mrs  John  M.  Armstrong 
Fairfield  Daily  Republic 
Mr  &  Mrs  Don  R.  Hancock  —  Waldorf 
Mr  &  Mrs  Foy  McNaughton  —  Waldorf 
Fresno  Bee 

Mr  &  Mrs  John  B.  Raytis  —  Inter-Cont. 
Fullerton  Daily  News  Tribune 
Mr  &  Mrs  Bob  J.  Hively  —  Waldorf 
Long  Beach  Press-Telegram 
Mr  &  Mrs  Vance  Caesar  —  Waldorf 
Mr  &  Mrs  Daniel  H.  Bidder  —  Park  Lane 
Los  Angeles  Herald  Examiner 
Mr  &  Mrs  Francis  L.  Dale  —  Waldorf 
Mr  &  Mrs  N.  S.  Hayden  —  Waldorf  Twr. 

Los  Angeles  Times 

Mr  &  Mrs  Tom  Johnson  —  Waldorf  Twr. 

Mr  &  Mrs  Vance  Stickell  —  Waldorf 
Mr  &  Mrs  Donald  F.  Wright  —  Waldorf 
Oakland  Tribune 
Robert  C.  Maynard  —  Waldorf 
Fred  0.  Wetton  —  Waldorf 
Palo  Alto  Peninsula  Times  Trib 
Mr  &  Mrs  William  J.  Rowe 
Pasadena  Star-News 
Mr  &  Mrs  William  Applebee  —  Waldorf 
Riverside  Press-Enterprise 
Mr  &  Mrs  Howard  H.  Hays  —  Waldorf 
William  D.  Rich  —  Waldorf 
Sacramento  Bee 

Mr  &  Mrs  Robert  D.  Byerly  —  Inter-Cont. 
Keith  Fuller  —  Waldorf 
Salinas  Californian 

Mr  &  Mrs  Robert  L.  Huttenhoff—  Inter-Cont. 
San  Bernardino  Sun 
Mr  &  Mrs  Bill  Honeysett  —  Waldorf 


John  A.  Park  Jr. 

Expertise 

For  Owners  Considering 
Sale  of  their  Newspapers 


At  the  Waldorf-Astoria  for  ANPA 

BOX  17127  RALEIGH,  N.C.  27619  (919)  782-3131 

28  Years  Nation-Wide  Personal  Service 


San  Diego  Union-Tribune 
Gary  D.  Gross  —  Waldorf  Twr. 

San  Francisco  Chronicle 
Mr  &  Mrs  Richard  T.  Thieriot  —  Carlyle 
San  Jose  Mercury-News 
Mr  &  Mrs  Dean  R.  Bartee  —  Waldorf 
Mr  &  Mrs  Tony  Bidder 
San  Mateo  Times 

Mr  &  Mrs  J.  Hart  Clinton  —  Waldorf 
San  Rafael  Independent  Journal 
Mr  &  Mrs  Rotert  J.  Weil  —  Inter-Cont. 

Mr  &  Mrs  Norwin  S.  Yoffie  —  Waldorf 
Santa  Barbara  News-Press 
Mr  &  Mrs  William  F.  Sykes  —  Inter-Cont. 

Mr  &  Mrs  Stuart  S.  Taylor  —  Waldorf 
Stockton  Record 

Mr  &  Mrs  Robert  P.  Decker  —  Waldorf 
Torrance  Daily  Breeze 
Mr  &  Mrs  W.  Walton  Crouch  —  Waldorf 
Tracy  Press 

Mr  &  Mrs  Thomas  F.  Matthews  —  Inter-Cont. 
Van  Nuys  L.A.  Daily  News 
Mr  &  Mrs  J.  Scott  Schmidt 
Visalia  Times-Delta 
Jean  Boyer 

Colorado 

Boulder  Daily  Camera 
Janet  Chusmir  —  Waldorf 
Mr  &  Mrs  Jack  E.  Doyle  —  Waldorf 
Denver  Post 

Mr  &  Mrs  Lee  Guittar  —  Helm.  Palace 
Mr  &  Mrs  William  C.  Stegall  —  Waldorf  Twr. 
Fort  Collins  Coloradoan 
Mr  &  Mrs  William  M.  Barry  —  Waldorf 
Grand  Junction  Daily  Sentinel 
Mr  &  Mrs  Jim  Kennedy  —  Waldorf 
Pueblo  Chieftain-Star  Journal 
Mr  &  Mrs  Frank  S.  Hoag  Jr.  —  Waldorf 
Mr  &  Mrs  Bob  Rawlings  —  Waldorf  Twr. 

Connecticut 

Bridgeport  Post-Telegram 
Mr  &  Mrs  John  E.  Pfriem  —  Waldorf 
Bristol  Press 

E.  Bartlett  Barnes  —  Barbizon 
William  S  Barnes  —  Barbizon 
Joseph  H.  Zerbey  IV  —  Barbizon 
Hartford  Courant 

Mr  &  Mrs  Keith  L.  McGlade  —  Waldorf  Twr. 
Lakeville  Journal 
Robert  H.  Estabrook 
Meriden  Record-Journal 
Mr  &  Mrs  David  T.  Lucey  —  Inter-Cont. 

Eliot  C.  White  —  Inter-Cont. 

Mr  &  Mrs  Carter  H.  White  —  Inter-Cont. 
Naugatuck  Daily  News 
Mr  &  Mrs  Frederick  Hennick  —  Waldorf 
New  Britain  Herald 
Judith  W.  Brown  —  Inter-Cont. 

Lindsley  Wellman  —  Inter-Cont. 

New  Haven  Journal-Courier/ Reg. 

Mr  &  Mrs  L.  S.  Jackson  Jr.  —  Waldorf  Twr. 
Mr  &  Mrs  Edward  Murphy  —  Waldorf 
New  London  Day 

Mr  &  Mrs  Deane  C.  Avery  —  Inter-Cont. 

Mr  &  Mrs  E.  Wesley  Hammond  —  Inter-Cont. 
Norwich  Bulletin 
Terry  G.  Hopkins  —  Waldorf 
Stamford  Advocate 
Mr  &  Mrs  Jay  A.  Shaw  —  Carlyle 
Waterbury  Republican /American 
Mr  &  Mrs  William  J.  Pape  II 

Delaware 

Wilmington  News-Journal 
Mr  &  Mrs  Brian  Donnelly  —  Waldorf 

District  of  Columbia 

USA  Today,  D.C. 

Mr  &  Mrs  John  J.  Curley  —  Regency 
Richard  A.  Curtis  —  Waldorf 

(Continued  on  page  102) 
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International  Paper  keeps 
selling  rea^ng 
so  youll  keep  selling  writing. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  Printed  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you'll  sell.  And  the  more  paper  you'll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  10,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,”  iiutpbki  atiow  ai 

International  Paper  Company,  Dept. P3 1, 

RO.  Box  954,  Madison  Square  Station,  1/13^  COMPANY 
New  York,  N.Y.  10010 


Wc  believe  in  the  power  of  the  printed  word. 


lt)S2  loUTiiiilional  Paper  ('(impaiiy 


I 


In  our  99th  year... 


RENEWAL 


RATE 


* 


TOPS  86% 


76% 


Renewal  rate  indicates  those  subscribers  who  have 
renewed  their  subscriptions  within  three  months  of  the 
expiration  date. 


86.26% 

ec.  1982 


Editor  &  Publisher  is 
the  only  independent 
weekly  journal  of 
newspapering .  .  . 
for  99  years! 


Every  week,  all  year  long, 

Editor  &  Publisher  readers 
renew  consistently  —  which 
tells  us  how  important  E&P  is  to 
the  newspaper  industry  and  all 
those  who  have  a  vital  interest 
in  it .  .  . 

...  So  important  that,  in  the 
last  three  years,  the  renewal 
percentage  has  increased  from 
69%  to  86.26%.  That’s  more 
than  a  25%  increase! 

Our  readers  face  greater 
demands  on  their  limited  time 
each  and  every  day ...  yet 
more  and  more  are  renewing 
their  subscriptions,  because 
they  know  that  time  spent  with 
E&P  is  time  well  spent. 

Our  readers  know  that  E&P 
is  where  they’ll  find  all  the  news 
about  the  newspaper  business. 

For  more  information  about 
how  Editor  &  Publisher,  as  it 
approaches  its  1 00th 
anniversary,  is  becoming  more 
and  more  important  to  the 
industry  it  serves,  please 
contact  us  at  575  Lexington 
Avenue,  New  York,  NY  10022, 
or  call  (212)  752-7050. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


(Continued  from  page  98) 

Diane  S.  Large  —  Waldorf 
USA  Today,  New  York 
Joseph  P.R.  Welty 
USA  Today,  Arlington,  Va. 

Phil  Gialanella  —  Waldorf 
Washington  Post 

Mr  &  Mrs  N.  Cannistraro,  Jr.  —  Inter.-Cont. 
William  B.  Dickinson  —  Elysee 
Mr  &  Mrs  Thomas  H.  Ferguson  —  St.  Regis 
Mr  &  Mrs  Donald  Graham  —  St.  Regis 
Mr  &  Mrs  B.  Jones  Jr.  —  St.  Regis 
John  B  Kuhns  —  Waldorf 
St.  J.,  Elizabeth  Loker  —  Waldorf 
Theodore  C.  Lutz  —  Inter-Cont. 

Mr  &  Mrs  Thomas  0.  Might  —  Waldorf 
Jack  F.  Patterson  —  Waldorf 
Vincent  E.  Reed  —  Waldorf 
Donald  S.  Rice  —  Waldorf 
Mr  &  Mrs  Larry  Wallace  —  Inter-Cont. 
Washington  Times 

Mr  &  Mrs  Carlyle  Reed  —  Inter-Cont. 

Paul  Rothenburg  —  Inter-Cont. 

Mr  &  Mrs  James  Whelan  —  Waldorf  Twr 

Florida 

Bradenton  Herald 

Mr  &  Mrs  Frank  McComas  —  Waldorf 
Clearwater  Sun 

Mr  &  Mrs  Richard  W.  Cosgrove  —  Waldorf 
Cocoa  Today 

Mr  &  Mrs  Daniel  M.  O'Connell  —  Waldorf 
Mr  &  Mrs  Vincent  Spezzano  —  Waldorf 
Dade  City  Pasco  News 
Mr  &  Mrs  Bill  Matthew  —  Waldorf 
Daytona  Beach  News-Journal 
Mr  &  Mrs  Herbert  Davidson  —  Waldorf 
Mr  &  Mrs  Tippen  Davidson  —  Waldorf 
Fort  Lauderdale  News /Sun-Sent. 

Byron  C.  Campbell 
Fort  Myers  News-Press 
Mr  &  Mrs  Paul  B.  Flynn  —  Waldorf  Twr. 
Gainesville  Sun 

Mr  &  Mrs  William  G.  Ebersole  —  Waldorf 
Hollywood  Sun-Tattler 
Mr  &  Mrs  Arthur  Segall  Sr.  —  Waldorf 
Lake  City  Reporter 
Don  L.  Caldwell  —  Waldorf 
Lakeland  Ledger 

Mr  &  Mrs  Lynn  0.  Matthews  —  Waldorf 
Leesburg  Commercial 
Mr  &  Mrs  James  M.  Brown  —  Waldorf 
Miami  Diario  las  Americas 
Mr  &  Mrs  Horacio  Aguirre  —  Waldorf 
Miami  Herald 

Mr  &  Mrs  Richard  G.  Capen  Jr. —  Waldorf 
Mr  &  Mrs  Beverly  Carter  —  UN  Plaza 
Miami  News 

Mr  &  Mrs  David  Kraslow  —  Regency 
Ocala  Star-Banner 
Mr  &  Mrs  Paul  Brooks  —  Waldorf 
Orlando  Sentinel  Star 
Gerri  Cordle  —  Waldorf 
Mr  &  Mrs  Harold  R.  Lifvendahl—  Waldorf 


Palatka  Daily  News 
Mr  &  Mrs  John  M.  Delzell  —  Waldorf 
Pensacola  News-Journal 
Mr  &  Mrs  Clifford  W.  Barnhart—  Waldorf 
St.  Petersburg  Times/ Indp. 

Mr  &  Mrs  Leo  L.  Kubiet  —  Waldorf 
Mr  &  Mrs  John  B.  Lake  —  Waldorf  Twr. 

Mr  &  Mrs  Eugene  C.  Patterson  —  Waldorf 
Mr  &  Mrs  Jack  Vernon  —  Waldorf 
Stuart  News 

Mr  &  Mrs  Gardner  Pate  —  Inter-Cont. 
Tallahassee  Democrat 
Mr  &  Mrs  J.  Carrol  Dadisman  —  Waldorf 
Tampa  Tribune 
Mr  &  Mrs  Richard  F.  Pittman 
Mr  &  Mrs  James  F.  Urbanski  —  Waldorf 
Tampa  Tribune  and  Times 
G.  W.  Wright  —  Waldorf 
West  Palm  Beach  Post-Times 
Mr  &  Mrs  Daniel  J  Mahoney  Jr. —  Helm.  Palace 
Mr  &  Mrs  J.  L.  Sartory  —  Inter-Cont. 

Georgia 

Atlanta  Journal  &  Constitution 
Mr  &  Mrs  David  E.  Easterly  —  Waldorf 
Mr  &  Mrs  Minor  J.  Ward  —  Waldorf 
Columbus  Ledger-Inquirer 
Mr  &  Mrs  Glenn  Vaughn  Jr.  —  Waldorf 
Gainesville  Times 

Mr  &  Mrs  W.  V.  Harwell  Jr.  —  Waldorf 
Macon  Telegraph  &  News 
Mr  &  Mrs  Edmund  E.  Olson  —  Waldorf 
Mr  &  Mrs  Bert  Struby  —  Waldorf 

Hawaii 

Honolulu  Advertiser 

Mr  &  Mrs  T.  Twigg-Smith  —  Waldorf  Twr. 

Idaho 

Boise  Idaho  Statesman 
Mr  &  Mrs  Gary  F.  Sherlock  —  Helm.  Palace 


Illinois 

Alton  Telegraph 

Mr  &  Mrs  Peter  McAdams  —  Waldorf 
Arlington  Heights  Daily  Herald 
Arthur  Diaz  —  Waldorf 
Aurora  Beacon-News 
Mr  &  Mrs  Denny  C.  Hough  —  Waldorf 
Bloomington  Daily  Pantagraph 
Mr  &  Mrs  Davis  U.  Merwin  —  Inter-Cont. 
Peter  E.  Thieriot  —  Carlyle 
Chicago  Defender 
Robert  A.  Sengstacke  —  Waldorf 
John  H.  Sengstacke  —  Waldorf 
Chicago  Heights  Star 
Mr  &  Mrs  C.  W.  Williams  —  Waldorf  Twr 
Chicago  Sun-Times 
Mr  &  Mrs  James  Hoge  —  Ritz  Tower 
Mr  &  Mrs  Richard  Honack  —  Waldorf 


.  .  1 

George  -J.  Cooper 

NRWSPAPKR  CONSt'I.T.NNT 

S.\l,i:S  NKOOTIATOR  FiROKF.R  .MM’RMSKR 

6000. N.W.  SFCOND  .\\  ENl  p: 

HOCA  R.NTON,  Fl.ORIDA  304.11 

ARF.^  CoDf;  30.1  -  9‘)4-OHOO 

'  Expertise  in  Appraisals  for 

Sales,  Estate  and  Gift  Tax  Purposes 

Available  for  confidential  discussions 
at  the  Waldorf  during  the  ANPA  meetings 

. 

Mr  &  Mrs  Robert  M.  McCormick  —  Waldorf 
Mr  &  Mrs  Thomas  M.  Tallarico  —  Inter-Cont. 
Chicago  Tribune 
Mr  &  Mrs  Charles  T.  Brumback 
Mr  &  Mrs  Stanton  R.  Cook  —  Waldorf  Twr. 

Mr  &  Mrs  John  W.  Madigan 
Mr  &  Mrs  Maxwell  McCrohon 
Charles  Storch  —  Waldorf 
Mr  &  Mrs  J.  Howard  Wood 
Crystal  Lake  Morning  Herald 
K.S.  Johnson  —  Waldorf 
Mr  &  Mrs  Bill  G.  Starks  —  Waldorf 
Danville  Commercial-News 
Christy  C.  Bulkeley 
P.  David  Finks 
Edwardsville  Intelligencer 
Mr  &  Mrs  Otto  Wick  Jr  —  Waldorf 
Elgin  Daily  Courier-News 
Mr  &  Mrs  D.  Ray  Wilson  —  Waldorf 
Evansville  Courier 

Mr  &  Mrs  Walter  J.  Goeltz  —  Inter-Cont. 
Jacksonville  Journal  Courier 
Mr  &  Mrs  John  R.  Power  —  St.  Regis 
Joliet  Herald-News 
Mr  &  Mrs  George  Fisk  —  Waldorf 
La  Salle  News-Tribune 
Lee  McCullough  —  Waldorf 
Joyce  McCullough  —  Waldorf 
Peoria  Journal  Star 

Mr  &  Mrs  John  T.  McConnell  —  Helm.  Palace 
Quincy  Herald  Whig 
Mr  &  Mrs  Thomas  A.  Oakley  —  Waldorf 
Rockford  Register  Star 
Mr  &  Mrs  Gary  L.  Watson  —  Waldorf 
Springfield  State  Journal-Reg. 

John  P.  Clarke  —  Waldorf 
Taylorville  Breeze-Courier 
John  Robert  Cooper  —  Waldorf 
Waukegan  News-Sun 
Mr  &  Mrs  John  R.  Goldrick  —  Waldorf 
Mr  &  Mrs  Richard  F.  Kennedy  —  Inter-Cont. 

Indiana 

Bloomington  Herald-Times 
Mr  &  Mrs  Scott  Schurz  —  Waldorf 
Bluffton  News-Banner 
Mr  &  Mrs  James  C.  Barbieri  —  Waldorf 
Columbus  Republic 
Mr  &  Mrs  Ned  J.  Bradley  —  Waldorf 
Mr  &  Mrs  Robert  N.  Brown  —  Waldorf 
Evansville  Courier 

Mr  &  Mrs  Walter  J  Goeltz  —  Inter-Cont. 

Evansville  Printing  Corp 
Mr  &  Mrs  Jimmy  E.  Manis  —  Waldorf 
Fort  Wayne  Newspapers 
Mr  &  Mrs  Phil  DeMontmollin  —  Waldorf 
Mr  &  Mrs  John  Ward  —  Waldorf 
Gary  Post-Tribune 

Mr  &  Mrs  John  R.  Cornett  —  Waldorf 
Indianapolis  Central  Newspapers 
Mr  &  Mrs  Frank  E.  Russell  —  Waldorf 
Indianapolis  Star  News 
Mr  &  Mrs  Thomas  K.  Crowe  —  Waldorf 
Mr  &  Mrs  William  Dyer  Jr.  —  Waldorf 
Mr  &  Mrs  Eugene  S.  Pulliam  —  Waldorf 
Mr  &  Mrs  David  B.  Wright  —  Waldorf 
Kendallville  News-Sun 
James  D  Kroemer  —  Waldorf 
George  Witwer  —  Waldorf 
Lafayette  Journal  &  Courier 
Mr  &  Mrs  Malcolm  Applegate  —  Waldorf 
Logansport  Pharos-Tribune 
Mr  &  Mrs  J.  M.  Druck  —  Waldorf 
Madison  Courier 
Mr  &  Mrs  Don  Wallis  —  Waldorf 
Marion  Chronicle-Tribune 
Mr  &  Mrs  Richard  B.  Thomas  —  Plaza 
Muncie  Star  &  Press 
Mr  &  Mrs  Robert  G.  Ellis  —  Waldorf 
Richmond  Palladium-Item 
Pamela  F.  Meals  —  Sh.  Russell 
Shelbyville  News 
Arthur  W  DePrez  —  Waldorf 
Valparaiso  Vidette-Messenger 
Mr  &  Mrs  Vince  V.  Anderson  —  Waldorf 
Nancy  Huffman  —  Waldorf 
Mr  &  Mrs  William  Spencer  —  Waldorf 
Vincennes  Sun-Commercial 
Mr  &  Mrs  William  Brooks  Jr.  —  Waldorf 
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Iowa 

Burlington  Hawk  Eye 
Stuart  Awbrey  —  Algonquin 
Cedar  Rapids  Gazette 
Mr  &  Mrs  Joe  Hladky  III  —  Inter-Cont. 

Mr  &  Mrs  J.  F.  Hladky  Jr.  —  Inter-Cont. 
Davenport  Quad-City  Times 
Ron  Rickman  —  Inter-Cont. 

Des  Moines  Register  &  Tribune 
Michael  Gartner  —  Dorset 
Mr  &  Mrs  Gary  G.  Gerlach  —  Harvard  Club 
Mr  &  Mrs  Stephen  S.  Ingham  —  Waldorf 
Mr  &  Mrs  David  Kruidenier  —  Waldorf 
Dubuque  Telegraph  Herald 
Mr  &  Mrs  Norman  R.  McMullin  —  Waldorf 
Iowa  City  Press-Citizen 
Mr  &  Mrs  J.  C.  Hickman  —  Waldorf 
Newton  Daily  News 
Mr  &  Mrs  E.  K.  Shaw  —  Waldorf 


Kansas 

Coffeyville  Journal 
Susanne  Shaw  —  Waldorf 
El  Dorado  Times  / 

Mr  &  Mrs  David  H.  Clymer  —  Waldorf 
Hutchinson  News 

Mr  &  Mrs  Richard  E.  Buzbee  —  Waldorf 
Junction  City  Daily  Union 
Mr  &  Mrs  John  D.  Montgomery  —  Waldorf 
John  G.  Montgomery  —  Waldorf 
Lawrence  Journal-World 
Mr  &  Mrs  Dolph  C.  Simons  Jr.  —  Waldorf 
Liberal  Southwest  Daily  Times 
Mr  &  Mrs  James  Head  —  Waldorf 
Pittsburg  Morning  Sun 
Mr  &  Mrs  Tom  H.  Collinson  —  Inter-Cont. 
Topeka  Capital-Journal 
Mr  &  Mrs  John  H.  Stauffer  —  Waldorf 
Wichita  Eagle-Beacon 
Mr  &  Mrs  Norman  Christiansen  —  Waldorf 
Mr  &  Mrs  Peter  B.  Bidder  —  Westbury 


Kentucky 

Harlan  Daily  Enterprise 
Mr  &  Mrs  Clyde  Lemarr  Jr.  —  Waldorf 
Lexington  Herald-Leader 
Creed  C.  Black  —  Waldorf 
Lewis  Owens  —  Waldorf 
Louisville  Courier-Jrnl. /Times 
Mr  &  Mrs  John  L.  Richards  —  Inter-Cont. 
Madisonville  Messenger 
H.  Doug  Miller  —  Inter-Cont. 

Middlesboro  Daily  News 
Mr  &  Mrs  Earl  Burchfield  —  Waldorf 
Owensboro  Messenger-Inquirer 
Mr  &  Mrs  John  S  Hager  —  Waldorf 


Louisiana 

Alexandria  Daily  Town  Talk 
Mr  &  Mrs  Tom  J.  Hardin  —  Helm.  Palace 
Mr  &  Mrs  Joe  D.  Smith  Jr.  —  Helm.  Palace 
Mr  &  Mrs  Larry  D.  Smith  —  Inter-Cont. 

Baton  Rouge  State-Times/ Advct 
Mr  &  Mrs  Charles  C.  Garvey  -—  Waldorf 
Douglas  L.  Manship  —  Inter-Cont. 

Mr  &  Mrs  David  C.  Manship  —  Waldorf 
Houma  Daily  Courier 
Mr  &  Mrs  Bob  Glafcke  —  Waldorf 
Monroe  News-Star-World 
Mr  &  Mrs  Vernon  McCrory  —  Waldorf 
New  Orleans  Times-Picayune 
Norman  Newhouse  —  Dorset 
Ashton  Phelps  Jr.  —  Helm.  Palace 
Mr  &  Mrs  Joseph  I.  Ross  —  Waldorf 
Opelousas  Daily  World 
Mr  &  Mrs  Aaron  Parsons  —  Waldorf 
Shreveport  Pasadena  Citizen 
D.  Wesley  Attaway  —  Waldorf 
Shreveport  Times 

Mr  &  Mrs  Howard  Bronson  —  Helm.  Palace 
Thibodaux  Daily  Comet 
Mr  &  Mrs  John  A.  Lynch  —  Waldorf 
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Maine 

Bangor  Daily  News 
Arthur  E  McKenzie  —  Waldorf 
Richard  K  Warren  —  Inter-Cont. 

Brunswick  Times  Record 
Campbell  B.  Niven  —  Waldorf 
Lewiston  Daily  Sun 

Mr  &  Mrs  James  R.  Costello  —  Inter-Cont. 
Portland  Press  Herald-Eve.  Exp 
Dr  &  Mrs  John  Corson  —  Inter-Cont. 

Mr  &  Mrs  John  R.  DiMatteo  —  Inter-Cont. 
Jean  Gannett  Hawley  —  Inter-Cont. 

Sumner  Hawley  —  Inter-Cont. 

Mr  &  Mrs  George  Marshall  Jr  —  Inter-Cont. 

Maryiand 

Annapolis  Capital 
Mr  &  Mrs  Philip  Merrill  —  Waldorf 
Baltimore  News  American 
Mr  &  Mrs  B.  Maurice  Sparby  —  Waldorf 
Baltimore  Sun 

Mr  &  Mrs  John  J.  Banach  —  Waldorf  Twr. 

Mr  &  Mrs  Richard  Basoco  —  Waldorf  Twr. 
Gary  Black  Jr.  —  Inter-Cont. 

Mr  &  Mrs  Gary  Black  Sr.  —  Regency 
Mr  &  Mrs  Louis  J.  Franconeri  —  Waldorf  Twr. 
Mr  &  Mrs  Reg  Murphy  —  Inter-Cont. 
Cumberland  News  &  Times 
Mr  &  Mrs  John  J.  McMullen  —  Waldorf 
Hagerstown  Herald-Mail 
James  M.  Schurz  —  Plaza 

Massachusetts 

Attleboro  Sun  Chronicle  , 

Mr  &  Mrs  Paul  A.  Rixon  —  Waldorf 
Mr  &  Mrs  Bernard  Stephens  —  Waldorf 
Ayer  Public  Spirit 

Mr  &  Mrs  John  F.  McMaster  —  Waldorf 
Beverly  Times 

Mr  &  Mrs  Frank  0.  King  —  Inter-Cont. 

Boston  Christian  Sci.  Monitor 
Mr  &  Mrs  Donald  C.  Bowersock  —  Waldorf 
Mr  &  Mrs  John  H.  Hoagland  Jr.—  Waldorf 
Boston  Globe 

Mr  &  Mrs  Millard  G.  Owen  —  Waldorf 
Mr  &  Mrs  David  Stanger  —  Helm.  Palace 
Mr  &  Mrs  Davis  Taylor  —  Waldorf 
Mr  &  Mrs  William  0.  Taylor  —  Helm.  Palace 
Brockton  Enterprise 
Mr  &  Mrs  Charles  N.  Fuller  —  Waldorf 
Mr  &  Mrs  Myron  F  Fuller  —  Waldorf 


Falmouth  Enterprise 
Mr  &  Mrs  Michael  E.  Phelps  —  Waldorf 
Framingham  Middlesex  News 
Mr  &  Mrs  James  W.  Hopson  —  Waldorf 
Gardner  News 

Mr  &  Mrs  C.  Gordon  Bell  —  Inter-Cont. 
Francis  H.  LeBlanc  —  Inter-Cont. 
Greenfield  Recorder 
Al  Hutchison  —  Waldorf 
Holyoke  Transcript-Telegram 
Tom  Schumaker  —  Waldorf 
Hyannis  Cape  Cod  Times 
Mr  &  Mrs  Scott  Himstead  —  Inter-Cont. 
Lawrence  Eagle-Tribune 
Mr  &  Mrs  William  F.  Lucey  Jr. —  Waldorf 
Lowell  Sun 

Mr  &  Mrs  James  I.  O'Hearn  —  Waldorf 
Lynn  Daily  Evening  Item 
Mr  &  Mrs  Peter  H.  Gamage  —  Waldorf 
Marlboro  Enterprise 
Mr  &  Mrs  Neil  P.  Collins  —  Waldorf 
New  Bedford  Standard-Times 
Mr  &  Mrs  Donald  J.  Clifford  —  Inter-Cont. 
Northampton  Hampshire  Gazette 
Peter  L.  DeRose  —  Waldorf 
Quincy  Patriot  Ledger 
Mr  &  Mrs  Richard  D.  Allen  —  Waldorf 
Mr  &  Mrs  K.  Prescott  Low 
Salem  Evening  News 
Mr  &  Mrs  Cyrus  J.  Newbegin  —  Waldorf 
Springfield  Union-News-Repub. 

Mr  &  Mrs  David  Starr  —  Inter-Cont. 
Worcester  Telegram  &  Gazette 
Mr  &  Mrs  Robert  C.  Achorn  —  Waldorf 
Mr  &  Mrs  David  A.  Sjosten  —  Waldorf 
Mr  &  Mrs  Richard  C.  Steele  —  Waldorf 


Michigan 

Bad  Axe  Huron  Daily  Tribune 
Mr  &  Mrs  H.  Allen  Wamsiey  —  Waldorf 
Battle  Creek  Enquirer  &  News 
Mr  &  Mrs  Robert  B.  Miller  Jr.—  Waldorf 
Detroit  Free  Press 

Mr  &  Mrs  Don  C.  Becker  —  Waldorf 
Detroit  News 

Mr  &  Mrs  Gene  R.  Arehart  —  Inter-Cont. 
Mr  &  Mrs  R.  J.  McClennen  —  Waldorf 
Mr  &  Mrs  Robert  C.  Nelson  —  Inter-Cont. 
Grand  Haven  Tribune 
Mr  &  Mrs  David  Rau  —  Waldorf 
Mr  &  Mrs  Dudley  White  —  Waldorf 
Holland  Sentinel 

Mr  &  Mrs  Don  Skoglund  —  Waldorf 


We^ve  helped  others .we  can  help  you! 


Since  1980,  HARE  and  FORD 
have  handled  media  sales  (print 
and  broadcasting)  totaling  well  in 
excess  of  $100,000,000. 


■  Sales/Pricing/Profit  Potential 

■  Key  buyer/seller  contacts 

■  Negotiations/closings 

Call  on  Professionals  for  Appraising,  Buying  or  Selling 


RICHARD  L.  HARE 

Management  Consultant 
Hare  Associates 
62  Black  Walnut  Drive 
Rochester,  N.Y.  14615 
(716-621-6873) 


MILTON  Q.  FORD 

Media  Broker 

Milton  Q.  Ford  &  Associates 
5050  Poplar  Avenue 
Memphis.  Tennessee  38157 
(901-767-7980) 
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Kalamazoo  Gazette 

Mr  &  Mrs  Daniel  M.  Ryan  —  Inter-Cont. 
Lansing  State  Journal 
Mr  &  Mrs  Gregory  Deliyanne  —  Waldorf 
Midland  Daily  News 

Mr  &  Mrs  Charles  A.  Spence  —  Waldorf 
Monroe  Evening  News 
Mr  &  Mrs  Grattan  Gray  —  Waldorf 
Mt,  Pleasant  Morning  Sun 
Mr  &  Mrs  Clifton  Forrest  —  Inter-Cont. 
Muskegon  Chronicle 

Mr  &  Mrs  Robert  A.  Morse  —  Inter-Cont. 
Owosso  Argus-Press 

Mr  &  Mrs  R.  E.  Campbell  —  Inter-Cont. 
Port  Huron  Times  Herald 
Mr  &  Mrs  Phillip  E.  Abrell  —  Waldorf 
Sturgis  Journal 
Roanne  Fry  —  Waldorf 
Traverse  City  Record-Eagle 
Mr  &  Mrs  Orren  B.  Robbins  —  Waldorf 

Minnesota 

Detroit  Lakes  Record 
John  Meyer  —  Waldorf 
Duluth  News-Tribune  &  Herald 
John  M.  McMillion  —  Inter-Cont. 
Mankato  Free  Press 
Mr  &  Mrs  H.  A.  Thompson  —  Waldorf 
Minneapolis  Star  &  Tribune 
Mr  &  Mrs  David  C.  Cox  —  Waldorf 
Mr  &  Mrs  Roger  P.  Parkinson  —  Waldorf 
Otto  A.  Silha  —  Waldorf  Twr. 

Rochester  '’o'*-P''lletin 
Cnarles  witners  —  Waldorf 
St.  Cloud  Daily  Times 
Mr  &  Mrs  Steven  Studt  —  Waldorf 
Willmar  West  Central  Tribune 
Paul  London  —  Waldorf 


Mississippi 

Biloxi  Herald  &  Sun 
Mr  &  Mrs  Roland  Weeks  Jr.  —  Plaza 
Corinth  Daily  Corinthian 
John  W.  Fitzwater  —  Inter-Cont. 

Greenwood  Cmwth/  McComb  Jrnl. 

Mr  &  Mrs  John  Emmerich  —  Waldorf 
Hattiesburg  American 
Mr  &  Mrs  Duane  K.  McCallister —  Waldorf 
Jackson  Clarion  Ldgr/Dly  News 
Mr  &  Mrs  Kenneth  W.  Andrews  —  Waldorf 
Meridian  Star 

Mr  &  Mrs  James  B.  Skewes 

Missouri 

Columbia  Missourian 
Milton  Gross  —  Waldorf 
Dean  Elmer  W.  Lower 
Jefferson  City  News  Tribune 
Roman  W.  Patten  —  Waldorf 
Judy  Shafer  —  Waldorf 
Joplin  Globe 

Mr  &  Mrs  Richard  P.  Barker  —  Inter-Cont. 


Kansas  City  Star  &  Times 
James  H.  Hale 
Mexico  Ledger 

Robert  M.  White  II  —  Waldorf  Twr. 
Springfield  News  &  Ldr-Press 
Mr  &  Mrs  James  S.  Graham  —  Inter-Cont. 
St. Joseph  News-Press  &  Gazette 
Mr  &  Mrs  David  R.  Bradley 
Mr  &  Mrs  David  R  Bradley  Jr.  —  Waldorf 
Mr  &  Mrs  Henry  H.  Bradley  —  Waldorf 
St.  Louis  Globe-Democrat 
Mr  &  Mrs  G.  Duncan  Bauman  —  Waldorf 
St.  Louis  Post-Dispatch 
Mr  &  Mrs  Michael  E.  Pulitzer —  Lowell 

Montana 

Billings  Gazette 
John  Craig  —  Inter-Cont. 

Sonja  Craig  —  Inter-Cont. 

Great  Falls  Tribune 

Mr  &  Mrs  William  Cordingley  —  Waldorf 
Livingston  Enterprise 
Mr  &  Mrs  John  Sullivan  —  Waldorf 


Nebraska 

Fremont  Tribune 

Mr  &  Mrs  Gary  T.  Stout  —  Waldorf 
Lincoln  Journal  &  Star 
Mr  &  Mrs  Paul  McCue  —  Inter-Cont. 

Mr  &  Mrs  Joe  R.  Seacrest  —  Waldorf 
Omaha  World-Herald 

Mr  &  Mrs  Harold  W.  Andersen  —  Waldorf 
Mr  &  Mrs  G.  Woodson  Howe  —  Waldorf 


Nevada 

Las  Vegas  Sun 

Mr  &  Mrs  Hank  Greenspun  —  Waldorf  Twr 

New  Hampshire 

Concord  Monitor 

Mr  &  Mrs  George  W.  Wilson  —  Waldorf 
Manchester  Union  Leader 
Richard  H.  Becker  —  Waldorf 
Nashua  Telegraph 

Mr  &  Mrs  J.  Herman  Pouliot  —  Waldorf 

New  Jersey 

Asbury  Park  Press 

Mr  &  Mrs  Jules  Plangere  Jr.  —  Helm.  Palace 
Atlantic  City  Press 
Charles  C  Reynolds  —  Waldorf 
Bernardsville  Recorder 
Mr  &  Mrs  Cortlandt  Parker  —  Harvard  Club 
Bridgeton  Evening  News 
John  T.  Schofield  —  Waldorf 
Bridgewater  Courier-News 
David  Mazzarella 
Cherry  Hill  Courier-Post 
Mr  &  Mrs  Robert  T.  Collins  —  Waldorf 


Elizabeth  Daily  Journal 
Mr  &  Mrs  Paul  T.  Miller  II  —  Waldorf  Twr. 

II  Progresso  Italo-Americano 
Walter  But 
Louis  D'Alo 
James  L.  Evans 
Robert  W.  Harrington 
Andrea  Mantineo 
Flemington  Hunterdon  Co.  Dmcrt 
Mr  &  Mrs  H.  Seely  Thomas  —  Waldorf 
Hackensack  Record 
Malcolm  A.  Borg 
Mr  &  Mrs  Michael  H.  Heath 
Frank  J.  Savino 
New  Brunswick  Home  News 
Mr  &  Mrs  William  M.  Boyd  —  Carlyle 
Mr  &  Mrs  Richard  Sheble 
Newark  Star-Ledger 
Mr  &  Mrs  Donald  E.  Newhouse 
Mark  Newhouse 
Newton  New  Jersey  World 
Mr  &  Mrs  James  W.  Collins  —  Inter-Cont. 

Passaic  Herald-News 
Austin  C.  Drukker 
Richard  Paduch 
Richard  E.  Wyckoff 
Willingboro  Burling.  Co.  Times 
Mr  &  Mrs  Sandy  Oppenheimer  —  Waldorf 
Woodbury  Gloucester  Co.  Times 
Mr  &  Mrs  Richard  Bilotti  —  Waldorf 

New  Mexico 

Albuquerque  Publishing  Co. 

T.  H.  Lang  —  Waldorf 
Farmington  Daily  Times 
Mr  &  Mrs  Eliot  O’Brien  —  Waldorf 
Gallup  Independent 
John  K.  Zollinger  —  Inter-Cont. 

Ruidoso  News 

Mr  &  Mrs  Ken  Green  —  Waldorf 

New  York 

Albany  Times-Union  &  Kncbkr. 

Mr  &  Mrs  Joseph  T.  Lyons  —  Inter-Cont. 

Amsterdam  Recorder 
Mr  &  Mrs  Frank  W.  Gappa  —  Waldorf 
Batavia  Daily  News 

Mr  &  Mrs  Kenneth  A.  Holloway  —  Warwick 
Binghampton  Press /Sun-Bulletin 
Mr  &  Mrs  Fred  G.  Eaton  —  Inter-Cont. 

Buffalo  News 

Mr  &  Mrs  Stanford  Lipsey  —  Waldorf 
Mr  &  Mrs  Henry  Z.  Urban  —  St.  Regis 
Dunkirk  Evening  Observer 
Mr  &  Mrs  H.  Kirk  Williams —  Inter-Cont. 

Elmira  Star-Gazette 
Albert  Dolata  —  Waldorf 
Gloversville  Leader-Herald 
Mr  &  Mrs  William  M.  Kessler  —  Waldorf 
Mr  &  Mrs  David  C.  Ormiston  —  Waldorf 
Hudson  Register-Star 
Raymond  Kennedy  —  Helm.  Palace 
Mr  &  Mrs  Paul  Zindell  —  Helm.  Palace 
Ithaca  Journal 

Pam  McAllister  Johnson  —  Waldorf 
Kingston  Daily  Freeman 
Mr  &  Mrs  James  F.  Plugh  —  Waldorf  Twr. 

Long  Island  Newsday 
Mr  &  Mrs  Stephen  Isenberg 
Mr  &  Mrs  Robert  Johnson 
David  Laventhol 
David  Targe 

Middletown  Times  Herald-Record 
R.  John  Van  Kleeck 
Financial  Times  of  London 
Laurance  Allen 
New  York  Amsterdam  News 
John  L.  Procope 
New  York  Daily  News 
Mr  &  Mrs  Robert  M.  Hunt  —  Waldorf 
New  York  News  World 
Nicholas  Buscovich 
New  York  Post 

Mr  &  Mrs  Donald  Kummerfield 
New  York  Times 
Howard  R.  Brown  M.D. 

Russell  T.  Lewis 

Mr  &  Mrs  Walter  E.  Mattson 
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J.  F.  McNamee 
J.  M.  Mullen 
Richard  Quinn 

Mr&  Mrs  Arthur  Ochs  Sulzberger 
New  York  Wall  Street  Journal 
Peter  R.  Kann 

Princeton  Wall  Street  Journal 
Mr  &  Mrs  Frank  C.  Breese  III  —  Inter-Cont. 

New  York,  El  Diario  La  Prensa 
Manuel  A.  Bustelo  —  Waldorf 
Niagara  Falls  Gazette 
Susan  C.  Jackson  —  Waldorf 
Steven  B.  Jackson  —  Waldorf 
Peekskill  Evening  Star 
Mr  &  Mrs  Kenneth  M.  Carter —  Inter-Cont. 
Plattsburgh  Press-Republican 
Mr  &  Mrs  Ben  M.  Turnbull  —  Inter-Cont. 
Poughkeepsie  Journal 
Mr  &  Mrs  Richard  K.  Wager  —  Waldorf 
Rome  Daily  Sentinel 
Mr  &  Mrs  Russel  Fielding  —  Inter-Cont. 

Mr  &  Mrs  George  B.  Waters  —  Inter-Cont. 

Saratoga  Springs  Saratogian 
Mr  &  Mrs  Michael  J.  Coleman  —  Waldorf 
Staten  Island  Advance 
Mr  &  Mrs  Richard  E.  Diamond 
Syracuse  Post  Std/  Hid  Journal 
Mr  &  Mrs  Stephen  A.  Rogers  —  Waldorf 
Troy  Times  Record 
Frank  J.  Hoenig  —  Waldorf 
Utica  Observer-Dispatch 
Mr  &  Mrs  Sal  DeVivo  —  Waldorf 
Watertown  Daily  Times 
Mr  &  Mrs  James  W.  Higgins  —  Waldorf 

North  Carolina 

Asheville  Citizen-Times 
Mr  &  Mrs  John  Q.  Schell  —  Inter-Cont. 

Boone  Watauga  Democrat 
Mr  &  Mrs  Armfield  Coffey  —  Waldorf 
Charlotte  News  &  Observer 
Mr  &  Mrs  Robert  J.  Suarez  —  Waldorf 
Durham  Herald-Sun 
Mr  &  Mrs  E.  T.  Rollins  Jr.  —  Waldorf 
Steed  Rollins  —  Waldorf 
Fayetteville  Times  Observer 
Mr  &  Mrs  R.  L.  Yarborough  —  St.  Regis 
Greensboro  News  &  Record 
Robert  D.  Benson  —  Waldorf 
Greenville  Daily  Reflector 
David  J.  Whichard  II  —  Waldorf 
Hendersonville  Times-News 
Mr  &  Mrs  David  0.  Roberts  —  Parker  Mer. 
Hickory  Daily  Record 
Mrs  L.  C.  Gifford  —  Waldorf 
Mr  &  Mrs  Ken  K.  Millholland  —  Waldorf 
David  K.  Millholland  —  Waldorf 
High  Point  Enterprise 
David  A.  Rawley  Jr.  —  St.  Moritz 
Lenoir  News-Topic 
Lindsay  B.  Mount  —  Parker  Mer. 

Lexington  Dispatch 
Mr  &  Mrs  Joe  S.  Sink 
Raeford  News  Journal 
Mr  &  Mrs  Louis  Fogleman  Jr. 

Raleigh  News  &  Observer 
Mr  &  Mrs  Frank  Daniels  Jr  —  Helm.  Palace 
Mr  &  Mrs  Dave  Jones  —  Waldorf  Twr. 

Wilmington  Star-News 
Mr  &  Mrs  James  C.  Weeks  —  Sherry-Neth 
Winston-Salem  Journal /Sentinel 
Mr  &  Mrs  Joseph  C.  Doster  —  Waldorf 
Thomas  E.  Waldrop  —  Waldorf 

North  Dakota 

Fargo  Forum 

Fran  Akeley  —  Inter-Cont. 

Mr  &  Mrs  James  A  Black  —  Waldorf 

Mr  &  Mrs  Charles  T.  Bohnet  —  Waldorf  Twr. 

Mr  &  Mrs  John  Foreman  —  Inter-Cont. 

Mr  &  Mrs  Peter  Lewis  —  Inter-Cont. 

William  C.  Lontz  —  Inter-Cont. 

Mr  &  Mrs  Jack  Marcil  —  Waldorf 
Mr  &  Mrs  Max  Marcil  —  Waldorf 
Mr  &  Mrs  William  C.  Marcil  —  Waldorf 
Mr  &  Mrs  John  Paulson  —  Inter-Cont. 

Mr  &  Mrs  William  Phillips  —  Waldorf 
Maggie  Schneider  —  Waldorf  Twr. 

Marilyn  Stevens  —  Waldorf 
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Grand  Forks  Herald 
Mr  &  Mrs  Michael  Maidenberg 
Minot  Daily  News 

Mr  &  Mrs  Richard  R.  Dobson  —  Waldorf 
Mr  &  Mrs  Raymond  C.  Dobson  —  Waldorf 

Ohio 

Akron  Beacon  Journal 
Mr  &  Mrs  James  V.  Gels  —  Waldorf 
Alliance  Review 

Mr  &  Mrs  Donald  A.  Peterson  —  Inter-Cont. 
Chillicothe  Gazette 
Mickie  K.  Timmons  —  Waldorf 
Cincinnati  Enquirer 
Mr  &  Mrs  Bill  Keating  —  Waldorf 
Cleveland  Plain  Dealer 
Mr  &  Mrs  Roy  0.  Kopp  —  Waldorf 
Mr  &  Mrs  Thomas  Vail  —  Waldorf  Twr. 
Columbus  Dispatch 
Mr  &  Mrs  Dick  Franks 
Mr  &  Mrs  Kenneth  Pierce  Jr. 

Mr  &  Mrs  Tom  Sherrill 
Mr  &  Mrs  John  Wolfe 
Dayton  Jrnl.  Herald /Daily  News 
Mr  &  Mrs  Robert  Musselman  Jr  —  Waldorf 
Mr  &  Mrs  Jay  Smith  —  Waldorf 
Mr  &  Mrs  Robert  C.  Snyder  —  Waldorf 
Delphos  Herald 

Mr  &  Mrs  Murray  Cohen  —  Waldorf 
Elyria  Chronicle-Telegram 
Mr  &  Mrs  Arthur  D.  Hudnutt  —  Waldorf 
Otto  B.  Schoepfle  —  Inter-Cont. 

Findlay  Courier 

Mr  &  Mrs  Edwin  L.  Heminger  —  Inter-Cont. 
Mr  &  Mrs  Harold  H.  Heminger  —  Inter-Cont. 
Kurt  P.  Kah 

Fremont  News- Messenger 
Mr  &  Mrs  James  F.  Daubel  —  Waldorf 
Lima  News 

Mr  &  Mrs  F.  William  Power  —  Helm.  Palace 
Mansfield  News  Journal 
Mr  &  Mrs  William  J.  Rush  —  Waldorf 
Marietta  Times 

Mr  &  Mrs  Richard  L.  Holtz  —  Waldorf 
Martins  Ferry  Times  Leader 
Robert  C.  Dix  Jr. 

Sidney  Daily  News 

Mr  &  Mrs  J.  Daniel  Francis  —  Waldorf 
Mr  &  Mrs  Thomas  Watkins  —  Waldorf 
Springfield  News  Sun 

Mr  &  Mrs  Richard  M.  Hibbett  —  Inter-Cont. 
Mr  &  Mrs  Dennis  Shere  —  Inter-Cont. 
Toledo  Blade 

Paul  Block  Jr.  —  Yale  Club 
Wayne  G  Current 
Troy  Daily  News 
R.  George  Kuser  Jr. 

Mr  &  Mrs  Joel  H.  Walker  —  Waldorf 
Warren  Tribune  Chronicle 
Zell  Draz  —  Stanhope 
Peter  Murphy  —  Stanhope 
William  Zammer  Jr.  —  Stanhope 
Willoughby  Lake  Co.  News  Hrid. 

Peter  A.  Horvitz 


Mr  &  Mrs  Dudley  B.  Thomas  —  Inter-Cont. 
Wooster  Daily  Record 
Mr  &  Mrs  R.  Victor  Dix  —  Waldorf 
Youngstown  Vindicator 
Mark  A.  Brown  —  Waldorf 
Mrs  Betty  J.  H.  Brown  —  Waldorf 

Oklahoma 

Muskogee  Daily  Phoenix 
Marjorie  B.  Paxson  —  Waldorf 
Oklahoma  City  Daily  Times 
Mr  &  Mrs  Edward  L.  Gaylord  —  Waldorf  Twr. 
Mr  &  Mrs  Howard  J.  Nicks  —  Waldorf  Twr. 
Oklahoma  City  Journal  Record 
Mr  &  Mrs  Dan  Hogan 
Stillwater  News  Press 
Rick  Bellatti  —  Waldorf 
Tulsa  Tribune 

Florence  L.  J.  Barnett  —  Waldorf 
Maice  Glaser  —  Waldorf 
Mr  &  Mrs  Jenkin  Lloyd  Jones  —  Waldorf 
Tulsa  World  &  Tribune 
Mr  &  Mrs  Kenneth  Fleming  —  Helm.  Palace 

Oregon 

Medford  Mail  Tribune 
Mr  &  Mrs  Gilbert  A.  Bogley  —  Waldorf 
Mr  &  Mrs  Stephen  W.  Ryder  —  Waldorf 
Portland  Oregonian 

Mr  &  Mrs  Fred  A.  Stickel  —  Helm.  Palace 
Salem  Statesman-Journal 
Mr  &  Mrs  John  H.  McMillan  —  Summit 

Pennsylvania 

Allentown  Call-Chronicle 
Mr  &  Mrs  Donald  P.  Miller  —  Waldorf 
Bernard  C.  Stinner  —  Waldorf 
Bloomsburg  Press-Enterprise 
Mr  &  Mrs  H.  Charles  Berky  —  Waldorf 
Mr  &  Mrs  J.  Stephen  Buckley  —  Inter-Cont. 
Paul  R.  Eyerly  III  —  Sh.  Park  Rus 
Bradford  Era 

Mr  &  Mrs  Thomas  R  Bromeley  —  Waldorf 
Mr  &  Mrs  John  H.  Satterwhite  —  Waldorf 
Henry  A.  Satterwhite  —  Waldorf 
Butler  Eagle 

Mr  &  Mrs  John  L.  Wise  Jr.  —  Waldorf 
Carlisle  Evening  Sentinel 
Wayne  Powell  —  Waldorf 
Chambersburg  Public  Opinion 
Jo-Ann  Huff  Albers  —  Waldorf 
Doylestown  Daily  Intelligencer 
Mr  &  Mrs  Charles  P.  Smith  —  Pierre 
Easton  Express 

Mr  &  Mrs  George  F.  Coffin  Jr. —  Waldorf 
Mr  &  Mrs  Henry  S.  Fretz  —  Waldorf 
Henrietta  A  McPherson  —  Waldorf 
Mr  &  Mrs  Hal  B.  Neitzel  —  Waldorf 
Mr  &  Mrs  Wm.  C.  Stackhouse  —  Waldorf 
Erie  News  &  Times 
Edward  M  Mead  —  Inter-Cont. 


QUOTE 


UNQUOTE 


Paul  B.  Flynn/Publisher 


NEWS-PRESS  (Ft.  Myers,  Fla.) 


■  I  .  .  .a  success  .  .  .  more  than  90,000  entries  .  .  . 
easy  to  administer .  .  .  very  satisfied  with  response, 
especially  since  it  was  used  during  a  price  adjustment.  91 

President:  Gannett  Newspapers  southeast  region 

**  Featured  in  13  Gannett  Newspapers,  to  date 
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Harrisburg  Patriot-News 
Mr  &  Mrs  Raymond  L.  Gover  —  Waldorf 
Hazleton  Standard  Speaker 
Mr  &  Mrs  William  Paul  Jr.  —  Waldorf 
Jane  N.  Walser  —  Waldorf 
Mr  &  Mrs  Frank  H.  Walser  —  Waldorf 
Indiana  Gazette 

Mr  &  Mrs  Joseph  L.  Donnelly  —  Waldorf 
Johnstown  Tribune  Democrat 
Mr  &  Mrs  John  Gunter  —  Inter-Cont. 

Mr  &  Mrs  Richard  Mayer  —  Inter-Cont. 
Lancaster  Newspapers,  Inc 
Mr  &  Mrs  Willis  Shenk  —  Waldorf 
Jay  H.  Wenrich  —  Waldorf 
Lansdale  Reporter 
William  C.  McKinney  —  Waldorf 
Levtwn.  Bucks  Co.  Cour.  Times 
Grover  Friend  —  Waldorf 
Mckeesport  Daily  News 
Mr  &  Mrs  Thomas  Mansfield 
Norristown  Times  Herald 
Mr  &  Mrs  David  S.  John  —  Waldorf 
Philadelphia  Inquirer/ News 
Mr  &  Mrs  Sam  McKeel  —  Waldorf 
Mr  &  Mrs  Jerome  S.  Tills  —  Waldorf 
Philadelphia  Jewish  Exponent 
Richard  Waloff 
Pittsburgh  Post-Gazette 
Mr  &  Mrs  William  Block  —  Inter-Cont. 
Pittsburgh  Press 

Mr  &  Mrs  William  A.  Holcombe  —  Waldorf 
Pottsville  Republican 
Mr  &  Mrs  Uzal  H.  Martz  Jr.  —  Waldorf 
Quakertown  Free  Press 
Mr  &  Mrs  Charles  Meredith  III—  Waldorf 
Reading  Eagle 

Mr  &  Mrs  James  C.  Flippin  —  Waldorf 
Scranton  Times 
Frank  J.  Blewitt 
Daniel  J.  Houlihan 
Edward  J.  Lynett  Jr. 

George  V.  Lynett 
William  R.  Lynett 
Harry  L  Mullen 
Sharon  Herald 

Mr  &  Mrs  George  D.  Lanier  —  Inter-Cont. 
Somerset  Daily  American 
Mr  &  Mrs  David  H.  Reiley  —  Waldorf 
Stroudsburg  Pocono  Record 
Mr  &  Mrs  Francis  Perretta  —  Waldorf 
Sunbury  Daily  Item 

Mr  &  Mrs  Milton  D  McLean  —  Inter-Cont 
Tarentum  Valley  News  Dispatch 
Mr  &  Mrs  Harry  Whipple  —  Waldorf 
Washington  Observer-Reporter 
Mr  &  Mrs  Thomas  Frey  —  Waldorf 
Mr  &  Mrs  John  L.S.  Northrop  —  Waldorf 
Mr  &  Mrs  W,  B.  Northrop  —  Waldorf 
Williamsport  Grit 

Mr  &  Mrs  James  H.  Crossley  —  Waldorf 
Joe  B,  McAdams  —  Waldorf 

Rhode  Island 

Newport  Daily  News 
Mr  &  Mrs  A.  K.  Sherman  Jr.  —  Waldorf 


Providence  Journal  &  Bulletin 
Mr  &  Mrs  Stephen  Hamblett  —  Waldorf 
Mr  &  Mrs  Michael  P.  Metcalf  —  St.  Regis 
Mr  &  Mrs  Charles  N.  Mock  —  Waldorf  Twr. 
Charles  P.  O'Donnell  —  Waldorf 
Mr  &  Mrs  John  C  .A.  Watkins 
Westerly  Sun 

Mr  &  Mrs  Charles  W.  Utter  —  Inter-Cont. 

Mr  &  Mrs  George  H.  Utter  —  Waldorf 
Mr  &  Mrs  Nicholas  C.  Utter  —  Inter-Cont. 
Robert  D.  Utter  —  Waldorf 

South  Carolina 

Anderson  Independent-Mail 
Mr  &  Mrs  John  C.  Ginn  —  Waldorf 
Columbia  State-Record 
Mr  &  Mrs  Ben  R.  Morris —  Inter-Cont. 
Greenville  News-Piedmont 
Mr  &  Mrs  William  deB.  Meband  —  Berkshire 
News  &  Piedmont 
Mr  &  Mrs  Bern  Mebane 
Rock  Hill  Evening  Herald 
Mr  &  Mrs  Wayne  T.  Patrick  —  Waldorf 

South  Dakota 

Rapid  City  Journal 

Mr  &  Mrs  James  A.  Swan  —  Waldorf 
Sioux  Falls  Argus  Leader 
Mr  &  Mrs  Lawrence  Fuller  —  Waldorf 

Tennessee 

Chattanooga  News-Free  Press 
Mr  &  Mrs  Frank  McDonald  —  Waldorf 
Chattanooga  Times 

Ruth  S.  &  A.  William  Holmberg —  Wyndham 
Columbia  Daily  Herald 
Mr  &  Mrs  Sam  D  Kennedy  —  Waldorf 
Dyersburg  State  Gazette 
Mr  &  Mrs  E.  A.  Nichols  Jr.  —  Waldorf 
Greeneville  Sun 
Alex  S.  Jones 

Mr  &  Mrs  Gregg  K.  Jones  —  Waldorf 
Mr  &  Mrs  John  M.  Jones  —  Waldorf 
Kingsport  Times-News 
Mr  &  Mrs  Frank  Learning  —  Waldorf 
Knoxville  Journal 

Mr  &  Mrs  Ronald  D.  McMahan  —  Waldorf 
Knoxville  News-Sentinel 
Mr  &  Mrs  Roger  A.  Daley  —  Waldorf 
Memphis  Comm’l  Appeal  /  Press 
Mr  &  Mrs  Joseph  R.  Williams 
Nashville  Banner 
Brownlee  0  Currey  Jr.  —  Waldorf 
Irby  C.  Simpkins  Jr.  —  Waldorf 
Nashville  Tennessean 
Mr  &  Mrs  John  Seigenthaler  —  Inter-Cont. 

Texas 

Abilene  Reporter-News 
Mr  &  Mrs  Frank  Puckett  Jr.  —  Waldorf 
Austin  American-Statesman 
Jim  Fain 


Mr  &  Mrs  Clayton  Frink  —  Waldorf 
Corpus  Christ!  Caller-Times 
Mr  &  Mrs  Steve  Sullivan  —  Waldorf 
Corsicana  Daily  Sun 
Mr  &  Mrs  Arthur  J.  Keeney  —  Waldorf 
Dallas  Morning  News 
Mr  &  Mrs  James  Moroney  Jr.  —  Waldorf 
Mr  &  Mrs  Burl  Osborne  —  Park  Lane 
Mr  &  Mrs  John  Rector  Jr.  —  Park  Lane 
Dallas  Times  Herald 

Mr  &  Mrs  Thomas  R.  McCartin  —  Waldorf 
El  Paso  Times/ Herald-Post 
Harold  E.  Burdick  —  Waldorf 
Fort  Worth  Star-Telegram 
Mr  &  Mrs  Phillip  J.  Meek  —  Helm.  Palace 
Harlingen  Valley  Star 
Mr  &  Mrs  Ralph  Julliard  —  Waldorf 
Houston  Chronicle 

Mr  &  Mrs  Charles  B.  Harriman  —  Waldorf 

Mr  &  Mrs  Richard  J.V.  Johnson 

Mr  &  Mrs  J.  A.  Johnston  —  Waldorf  Twr. 

Mr  &  Mrs  Gene  McDavid  —  Waldorf  Twr. 

Mr  &  Mrs  H.  Michael  Tyson  —  Waldorf 
Longview  News-Journal 
Mr  &  Mrs  Tom  R.  Meredith  —  Waldorf 
Lufkin  Daily  News 
Mr  &  Mrs  Joe  Murray  —  Waldorf 
Midland  Reporter-Telegram 
Mr  &  Mrs  George  B.  Irish  —  Waldorf 
Odessa  American 

Mr  &  Mrs  David  F.  Lyons  —  Waldorf 
Plainview  Daily  Herald 
Mr  &  Mrs  James  Thomas  —  Waldorf 
San  Antonio  Express  &  News 
Charles  0.  Kilpatrick  —  Waldorf 
San  Antonio  Light 

Mr  &  Mrs  William  C.  Thomas  —  Waldorf 
Sulphur  Springs  News-Telegram 
Fred  Frailey  —  Helm.  Palace 
Carolyn  Keys  —  Helm.  Palace 
Clarke  Keys  —  Helm.  Palace 
Lisa  Moore  —  Helm.  Palace 
Temple  Daily  Telegram 
Mr  &  Mrs  Frank  W.  Mayborn  —  Waldorf  Twr. 
Texarkana  Gazette 

Mr  &  Mrs  George  Wanstrath  —  Waldorf 
Victoria  Advocate 

Mr  &  Mrs  John  M.  Roberts  —  Waldorf 
Waco  Tribune-Herald 
Mr  &  Mrs  Raymond  R.  Preddy  —  Waldorf 
Wichita  Falls  Times/ Rcrd.  News 
Mr  &  Mrs  James  D.  Lonergan  —  Waldorf 

Utah 

Salt  Lake  City  Deseret  News 
Mr  &  Mrs  Wendell  J.  Ashton  —  Waldorf 
Salt  Lake  City  Newspaper  Agcy 
Jay  A.  Carlson  —  Waldorf 
Salt  Lake  Tribune 
Mr  &  Mrs  J.  W.  Gallivan  —  Waldorf 

Vermont 

Barre  Times  Argus 

Mr  &  Mrs  R.  John  Mitchell  —  Wyndham 
Burlington  Free  Press 
Mr  &  Mrs  Richard  M.  Bottorf  —  Waldorf 
Rutland  Herald 

Mr  &  Mrs  Robert  W.  Mitchell  —  Inter-Cont. 

Virginia 


Danville  Register  &  The  Bee 
Nelson  V.  Benyunes  —  Helm.  Palace 
Mrs  Stuart  Grant  —  Helm.  Palace 
Fredericksburg  Free  Lance-Star 
Charles  S.  Rowe  —  Helm.  Palace 
Newport  News  Press /Times  Herld 
Raymond  B.  Bottom  Jr.  —  Waldorf 
Mr  &  Mrs  Norman  L.  Freeman  —  Waldorf 
William  R.  Van  Buren  III  —  Waldorf 
William  R.  Van  Buren  Jr.  —  Waldorf 
Anna  Lee  Van  Buren  —  Waldorf 
Norfolk  Va-Pi  lot /Ledger  Star 
Mr  &  Mrs  Carl  W,  Mangum  —  Inter-Cont. 
Mr  &  Mrs  Perry  Morgan  —  Waldorf 
Richmond  Times-Disp.  /  News  Ldr 
Mr  &  Mrs  J.  S.  Bryan  III  —  Waldorf  Twr. 
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Roanoke  Times  &  World-News 
Mr  &  Mrs  Barton  W.  Morris  —  Inter-Cont. 

Mr  &  Mrs  Walter  Rugaber  —  Inter-Cont. 
Winston-Salem  Journal-Sentinel 
Mr  &  Mrs  Joseph  C.  Doster  —  Waldorf 

Washington 

Bellingnam  Herald 
Christopher  Scovell  Dix  —  Waldorf 
Centralia  Chronicle 
J.R.  Lafromboise  —  Waldorf 
Mr  &  Mrs  Jack  E.  Underwood  —  Waldorf  Twr. 
Everett  Herald 

Mr  &  Mrs  Christopher  Little  —  Waldorf 
Longview  Daily  News 
Mr  &  Mrs  J.  McClelland  Jr.  —  Park  Lane 
Mt.  Vernon  Skagit  Vly.  Herald 
Leighton  P.  Wood  —  Waldorf 
Olympia  Olympian 

Mr  &  Mrs  James  E.  Lewis  —  Inter-Cont. 

Seattle  Post-Intelligencer 
Virgil  Fassio  —  Waldorf 
Seattle  Times 

Mr  &  Mrs  W.J.  Pennington  —  Plaza 
Spokane  Spokesman  Rvw.  Chrncle 
Mr  &  Mrs  William  Cowles  3rd  —  Waldorf 
Mr  &  Mrs  Donald  W  Gormley  —  Waldorf 
Tacoma  News  Tribune 
Elbert  H  Baker  II  —  Waldorf 
Mrs  Martine  Baker  Huesman  —  Waldorf 
Vancouver  Columbian 

Mr  &  Mrs  Don  P.  Campbell  —  Helm.  Palace 

West  Virginia 

Beckley  Post-Hrld  /  Raleigh  Reg 
Mr  &  Mrs  Charles  Connor  —  Waldorf 
Charleston  Daily  Mail 
Mr  &  Mrs  Lyell  B.  Clay  —  Helm.  Palace 
Charleston  Gazette 

Mr  &  Mrs  W.  E.  Chilton  III  —  Helm.  Palace 
Mr  &  Mrs  Robert  Smith  Jr.  —  Helm.  Palace 
Charleston  Newspapers 
Mr  &  Mrs  Charles  Avampato  —  Waldorf 
Clarksburg  Exponent  &  Telegram 
Mr  &  Mrs  Cecil  Highland  Jr.  —  Waldorf 
Huntington  Herald-Dispatch 
Mr  &  Mrs  C.  Donald  Hatfield  —  Waldorf 
Morgantown  Dominion  Post 
Mr  &  Mrs  James  Hoffman  —  Waldorf 
Parkersburg  News  &  Sentinel 
Mr  &  Mrs  F.  R.  Hollendonner —  Inter-Cont. 

Wisconsin 

Eau  Claire  Leader-Telegram 
John  Graaskamp  —  Waldorf 
Green  Bay  Press-Gazette 
Mr  &  Mrs  Michael  Gage  —  Waldorf 
Kenosha  News 

Mr  &  Mrs  Howard  J.  Brown  —  Helm.  Palace 
Madison  Capital  Times 
Nancv  B.  Gage  —  Waldorf 
Robert  Meloon  —  Waldorf 
Mr  &  Mrs  Frederick  Miller  —  Waldorf 
Madison  State  Journal 
Mr  &  Mrs.  Martin  Wolman  —  Inter-Cont. 

Madison  State  Journ./Cap.  Times 
Mr  &  Mrs  Henry  Bird  —  Inter-Cont. 

Milwaukee  Journal  &  Sentinel 
Mr  &  Mrs  Donald  B.  Abert  —  Waldorf 
Mr  &  Mrs  Joseph  F.  Flanagan  —  Waldorf 
Mr  &  Mrs  Warren  J.  Heyse  —  Dorset 
Beverly  A.  Klein  —  Waldorf 
Mr  &  Mrs  Thomas  J.  McCollow 
Joseph  Shoquist  —  Waldorf 
Oshkosh  Northwestern 
Samuel  W.  Heaney  —  Pierre 
Mr  &  Mrs  Russell  F.  Sprung  —  Waldorf 
Racine  Journal  Times 
Mr  &  Mrs  Richard  Gottlieb  —  Inter-Cont. 
Sheboygan  Press 

Mr  &  Mrs  Anthony  M.  Werner  —  Waldorf 
Mr  &  Mrs  Timothy  B.  Werner  —  Doral  Inn 
Superior  Evening  Telegram 
Mr  &  Mrs  John  B.  Murphy  —  Waldorf 
Wausau  Daily  Herald 
Mr  &  Mrs  James  Barnes  —  Waldorf 
Wisconsin  Rapids  Tribune 
Mr  &  Mrs  William  Huffman  —  Waldorf  Twr. 
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Wyoming 

Casper  Star-Tribune 
Mr  &  Mrs  Thomas  W.  Howard 
Laramie  Daily  Boomerang 
Mr  &  Mrs  R.  R.  Allbaugh  —  Waldorf 

Puerto  Rico 

San  Juan  El  Nuevo  Dia 
Mr  &  Mrs  Antonio  Luis  Ferre  —  St.  Regis 
San  Juan  Star 

John  A.  Zerbe  Jr.  —  Helm.  Palace 


Canada 

Alberta  Red  Deer  Advocate 
Mr  &  Mrs  Gordon  Grierson  —  Waldorf 
Brandon  (Manitoba)  Sun 
Lewis  D.  Whitehead 
Calgary  (Alberta)  Herald 
J.  P.  O'Callaghan  —  Waldorf 
Montreal  (Quebec)  La  Presse 
Roger  D.  Landry  —  Waldorf 
Ontario  London  Free  Press 
Walter  J.  Blackburn  —  Helm.  Palace 
Ontario  Ottawa  Citizen 
Paddy  Sherman  —  Inter-Cont. 

Ontario  Toronto  Financial  Post 
Mr  &  Mrs  James  K.  Warrillow  —  Algonquin 
Ontario  Toronto  Globe  &  Mail 
A.  Roy  Megarry  —  Waldorf 
Toronto  (Ontario)  Sun 
Mr  &  Mrs  Donald  Hunt  —  Waldorf  Twr 
Toronto  Star 
Dr.,  Burnett  M.  Thall 
Vancouver  Sun 

Mr  &  Mrs  Clark  W.  Davey  —  Waldorf 

Foreign 


Agana  (Guam)  Pacific  Daily  News 
Robert  E.  Udick  —  Inter-Cont. 

Argus  Print.  &  Pub.;  S.  Africa 
Mr  &  Mrs  Harold  W  Miller 

Charlotte  Amalie  (V.l.)  Daily  News 
Ariel  Melchior  Jr.  —  Waldorf 
St.  Thomas  (V.l.)  Daily  News 
Ronald  E.  Dillman  —  Waldorf 


Newspaper  Groups 

A.  H.  Belo  Corp,  Dallas,  TX 
Mr.  &  Mrs.  Robert  W  Dechard  —  Pierre 
Mr  &  Mrs  Richard  B;jm  —  Waldorr 
Mr  &  Mrs  Joe  M.  Dealey  Jr.  —  Grand  Hyatt 
Argus  Print.  &  Pub.;  S.  Africa,  Johannesburg,  S.Af 
Mr  &  Mrs  Harold  W.  Miller  —  Waldorf 

Buckner  News  Alliance,  Annapolis,  MD 
Mr  &  Mrs  David  B  Martens  —  Waldorf 

(Elkins  Newspapers,  Levittown,  PA 
Shirley  Calkins  Ellis  —  Waldorf 
Stanley  M  Ellis  —  Waldorf 
Capital  Cities  Communications,  New  York,  NY 
Mr  &  Mrs  Daniel  B.  Burke 
John  B.  Sias 

Central  Michigan  Newspapers,  Evansville,  ID 
Mr  &  Mrs  Alan  R.  Brill  —  Inter-Cont. 
Chesapeake  Publishing  Corp,  Easton,  MD 
Mr  &  Mrs  Hurtt  Deringer  —  Waldorf 
Mr  &  Mrs  Chuck  Lyons  —  Waldorf 
Clay  Communications  Inc.,  Charleston,  WV 
Mr  &  Mrs  Buckner  Clay  —  Inter-Cont. 

Mr  &  Mrs  John  F.  McGee  —  Essex  House 
Copley  Newspapers,  San  Diego,  CA 
Mr  &  Mrs  Herbert  G.  Klein  —  Waldorf 
Copley  Press,  Inc.,  La  Jolla,  CA 
David  C.  Copley  —  Pierre 
Helen  K.  Copley  —  Pierre 
Mr  &  Mrs  H.  L.  Kaltenbach  —  Waldorf  Twr. 


Cox  Enterprises,  Inc.,  Atlanta,  GA 
Mr  &  Mrs  (^rner  Anthony  —  Carlyle 
Charles  E.  Glover  —  Waldorf 
Mr  &  Mrs  Carl  h  Gross  —  Waldorf 
Jack  Tarver  —  Inter-CXmt. 

Mr  &  Mrs  G.  Lee  Williams  —  Waldorf 

Dear  Publication  &  Radio  Inc.,  Washington,  DC 
David  R.  Dear  —  Inter-Cont. 

Donrey  Media  Group,  Las  Vegas,  NV 
Donald  W.  Reynolds  —  Waldorf  Twr. 

Mr  &  Mrs  Fred  W.  Smith  —  Waldorf 
Dow  Jones  &  Co.,  Inc.,  Princeton,  NJ 
Mr  &  Mrs  Kenneth  Burenga 
W.  Gilbert  Faulk,  Jr. 

Mr  &  Mrs  F.G.  Harris  —  Waldorf 
Dow  Jones  &  Co.,  Inc.,  New  York,  NY 
Mr  &  Mrs  Lawrence  Armour  —  Waldorf 
Mr&  Mrs  W.H.  Phillips 
Mr  &  Mrs  Ray  Shaw 


Freedom  Newspapers,  Inc.,  Santa  Ana,  CA 
Mr  &  Mrs  D.  R.  Segal  —  Helm.  Palace 
Mr  &  Mrs  D.  R.  Threshie  Jr.  —  Waldorf  Twr. 


(lannett  Co.,  Inc.,  Phoenix,  AZ 
Mr  &  Mrs  Harry  Goss  —  Waldorf 
Ann  Shannon  —  Waldorf 
Gannett  Co.,  Inc.,  Washington,  D.C. 

Mr  &  Mrs  Jerry  Bean  —  Doral  Inn 
(^nnett  Co.,  Inc.,  Atlanta,  GA 
Mr  &  Mrs  Jeff  Davidson  —  Waldorf 
Mr  &  Mrs  Mark  Arnold  —  Waldorf 
Gannett  Co.,  Inc.,  New  York,  NY 
Mr  &  Mrs  W.V.  Shannon  —  Waldorf 
Mr  &  Mrs  Louis  A.  Weil  III 
(^nnett  Co.,  Inc.,  Rochester,  NY 
Mr  &  Mrs  C.W.  Baldwin  —  Berkshire 
Charles  R.  Blevins  —  Waldorf 
Robert  T.  Burns  —  Berkshire 
Mr  &  Mrs  Thomas  L.  Chappie  —  Waldorf 
Joyce  M  Cherry  —  Waldorf 
Mr  &  Mrs  Dick  Clapp  —  Berkshire 
Mr  &  Mrs  Wilmot  R.  Craig  —  Inter-Cont. 
Donna  L.  Dake  —  Waldorf  Twr. 

Mr  &  Mrs  George  J.  Dastyck  —  Helm.  Palace 
Mr  &  Mrs  Eugene  C.  Dorsey  —  Inter-Cont. 

Mr  &  Mrs  Daniel  S.  Ehrman,  Jr.  —  Berkshire 
Mr  &  Mrs  Thomas  J.  Farrell  —  Helm.  Palace 
Sandy  Fazio  —  Waldorf 
Wes  Gallagher  —  Inter-Cont. 

Mr  &  Mrs  Lawrence  P.  Gasho  —  Berkshire 
Mr  &  Mrs  George  R.  Gavagan  —  Berkshire 
Mr  &  Mrs  Julian  Goodman  —  Waldorf 
Mr  &  Mrs  John  E.  Heselden  —  Inter-Cont. 

Mr  &  Mrs  Peter  B.  Hickey  —  Waldorf 
Mr  &  Mrs  Chinn  Ho  —  Waldorf 
John  B.  Jaske  —  Waldorf 
Madelyn  P.  Jennings  —  Helm.  Palace 
Mr  &  Mrs  James  R.  Jones  —  Berkshire 
Mr  &  Mrs  William  T.  Malone  —  Waldorf 
(jannetf  Co.,  Inc.,  Reno,  NV 
Mr  &  Mrs  Maurice  Hickey  —  Waldorf  Twr. 
Mrs  &  Mrs  Rollan  D.  Melton  —  Waldorf 
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Mr  &  Mrs  Douglas  McCorkingdale  —  Waldorf  Twr. 
Mr  &  Mrs  William  Metzfield  —  Waldorf 
Mr  &  Mrs  Larry  F.  Miller  —  Waldorf 
Mr  &  Mrs  Paul  Miller  —  Waldorf  Twr. 

Allen  H.  Neuharth 

Nancy  J.  O’Neill  —  Waldorf 

Mr  &  Mrs  John  N.  Palm  —  Helm.  Palace 

Mr  &  Mrs  John  C.  Quinn  —  Waldorf  Twr. 

Christine  Salbego  —  Waldorf 
Gerald  M.  Sass—  Inter-Cont. 

Carol  Ann  Skalski  —  Waldorf 
Mr  &  Mrs  Jimmy  L.  Thomas  —  Waldorf 
Mr  &  Mrs  Wendell  Van  Lare  —  Berkshire 
Virginia  L.  Wenner  —  Waldorf  Twr. 

Dolores  D.  Wharton  —  Waldorf 
Gannett  Co.,  Inc.,  White  Plains,  NY 
Mr  &  Mrs  Thomas  P.  Dolan  —  Helm.  Palace 
Joseph  M.  Ungaro 
Gannett  Co.,  Inc.,  Arlington,  VA 
Reed  B.  Byrum  —  Berkshire 
Mr  &  Mrs  James  Geehan 
Walter  W.  Wurfel  —  Waldorf 


Harris  Enterprises,  Inc.,  Hutchinson,  KS 
Lloyd  Ballhagen  —  Waldorf 
Peter  M.  MacDonald  —  Inter-Cont. 
Harte-Hanks  Communications,  San  Antonio,  TX 
Mr  &  Mrs  Donald  R.  Crews  —  Waldorf 
Mr  &  Mrs  Charles  H.  Everill  —  Waldorf 
Mr  &  Mrs  Larry  D.  Franklin  —  Waldorf 
Mr  &  Mrs  Richard  M.  Gozia  —  Waldorf 
Mr.  &  Mrs.  Houston  Harte  —  Waldorf 
Mr  &  Mrs  Robert  G.  Marbut  —  Waldorf 
Giles  E.  Padel  —  Waldorf 
Mr  &  Mrs  Tucker  Sutherland  —  Waldorf 
Hearst  Corporation,  Albany,  NY 
Mr  &  Mrs  J.  Roger  Grier  —  Waldorf  Twr. 
Hearst  Corporation,  New  York,  NY 
Mr  &  Mrs  Robert  J.  Danzig  —  Waldorf 
Hearst  Newspapers,  New  York,  NY 
Dwight  E.  Sargent 

Horvitz  Newspapers,  Valley  View,  OH 
Mr  &  Mrs  Harry  R,  Horvitz  —  Lombardy 
Howard  Publications,  Boca  Raton,  FL 
George  Cooper  —  Waldorf 
Robert  S.  Howard  —  Waldorf  Twr, 


Independent  Publications  Inc.,  Bryn  Mawr,  PA 
Mr  &  Mrs  John  H.  Buhsmer  —  Waldorf 
Mr  &  Mrs  Charles  Catherwood  —  Waldorf 
Mr  &  Mrs  William  McLean  III  —  Park  Lane 
Mr  &  Mrs  Robert  L.  Taylor  —  Waldorf 
Ingersoll  Publications  Co.,  New  York,  NY 
Ms,  Kim  Arnett 

Mr  &  Mrs  David  B.  Carr  —  Waldorf  Twr, 

Mr  &  Mrs  Roy  M.  Cockburn  —  Waldorf  Twr. 
Thomas  P.  Geyer  —  Waldorf  Twr. 

Mr  &  Mrs  E.  Harris  Howard  —  Waldorf  Twr. 

Mr  &  Mrs  Ralph  Ingersoll  II 

Mr  &  Mrs  Alan  Leslie  —  Waldorf  Twr. 

Mr  &  Mrs  Murray  D.  Schwartz  —  Waldorf  Twr, 
Inter-Cont.  Amer.  Nspr.  Mkts.,  Malibu,  CA 
Peter  Sinding 


Jefferson  Pilot  Publications,  Beaumont,  TX 
Mr  &  Mrs  Harold  E.  Martin  —  Inter-Cont. 
Journal  Newspapers.  Inc.,  Washington,  DC 
William  F.  Donnelly  —  Sherry-Neth 
Geoffrey  Edwards  —  Sherry-Neth 


Knight-Ridder  Newspapers,  Inc.,  Miami,  FL 
Mr  &  Mrs  James  K.  Batten  —  Waldorf 
Mr  &  Mrs  A.  H.  Chapman  Jr  —  Waldorf  Twr. 
Mr  &  Mrs  Albert  J.  Gillen  —  Mayfair  Rgt. 

Mr  &  Mrs  W.  S.  Harwell  Jr  —  Waldorf 
Mr  &  Mrs  F.  N.  Hawkins  Jr  —  Waldorf  Twr. 
Mr  &  Mrs  Larry  Jinks  —  Waldorf 
Mr  &  Mrs  William  A.  Ott  —  Waldorf 
Mr  &  Mrs  R.F.  Singleton  —  Waldorf 
Knight-Ridder  Newspapers,  Inc.,  St.  Paul,  MN 
Mr  &  Mrs  Bernard  Ridder  Jr.  —  Westbury 


Landmark  Communications  Inc.,  Norfolk,  VA 
Mr  &  Mrs  M.W.  Armistead  III  —  Waldorf 
Mr  &  Mrs  Richard  Barry  III  —  Inter-Cont. 
Mr  &  Mrs  Frank  Batten  —  Helm.  Palace 


Lee  Enterprises,  Inc.,  Davenport,  lA 
Mr  &  Mrs  James  E.  Burgess  —  Inter-Cont. 
Mr  &  Mrs  Lloyd  G.  Schermer  —  Inter-Cont. 
George  Veon  —  Inter-Cont. 

Lee  Enterprises,  Inc.,  Missoula,  MT 
Mr  &  Mrs  John  Talbot  —  Inter-Cont. 
Lehman  Newspapers,  Longmont,  CO 
Mr  &  Mrs  Edward  Lehman  —  Inter-Cont. 


McClatchy  Newspapers,  Sacramento,  CA 
C.  K.  McClatchy  —  Inter-Cont. 

Erwin  Potts  —  Waldorf 
Media  General,  Inc.,  Richmond,  VA 
Mr  &  Mrs  J.  Curtis  Barden  —  Waldorf 
Mr  &  Mrs  D.  Tennant  Bryan  —  Waldorf 
Mr  &  Mrs  G.W.  Estes  —  Waldorf 
Mr  &  Mrs  James  S.  Evans  —  Waldorf 
James  A,  Linen  IV  —  Yale  Club 
Media  General,  Inc.,  Pacific  Palisades,  CA 
Mr  &  Mrs  Richard  C.  Crane  —  Inter-Cont. 
Mid-America  Publishing  Corp.,  Des  Moines,  lA 
David  E.  Archie  —  Waldorf 
Mirror  Group  Newspapers,  Ltd.,  London,  UK 
Mr  &  Mrs  Roy  Wooliscroft  —  Waldorf 
Montgomery  Newspapers,  Fort  Washington,  PA 
Mr  &  Mrs  William  Strasburg  —  Waldorf 
Morris  Communications  Corp.,  Augusta,  GA 
Mr  &  Mrs  W,  S.  Morris  III  —  Pierre 
Mr  &  Mrs  Paul  S.  Simon  —  Helm.  Palace 
Multimedia  Inc.,  Cincinnati,  OH 
Mr  &  Mrs  Walter  E.  Bartlett 
Multimedia  Inc.,  Greenville,  SC 
Mr  &  Mrs  Donald  Barhyte  —  Helm.  Palace 
Mr  &  Mrs  Rhea  T.  Eskew  —  Inter-Cont. 

New  York  Times  Regional  Group,  Lakeland,  FL 
Mr  &  Mrs  John  R.  Harrison  —  Sherry-Neth 
Mr  &  Mrs  John  Polich  —  Wyndham 
Newhouse  Newspapers,  New  'York,  NY 
Mr  &  Mrs  Tobias  J.  Bermant 
Mr  &  Mrs  Jonathan  Newhouse 
Theodore  Newhouse 
Edwin  F.  Russell 

News  America  Publishing  Co.,  New  York,  NY 
Mr  &  Mrs  Raymond  R.  Dittrich 

Ogden  Newspapers,  Inc.,  Wheeling,  WV 
Mr  &  Mrs  Robert  S.  Koon  —  Inter-Cont. 

Mr  &  Mrs  G.  0.  Nutting  —  Inter-Cont. 

Ottaway  Newspapers,  Inc.,  Campbell  Hall,  NY 
Mr  &  Mrs  F.  Philip  Blake  —  Inter-Cont. 

Mr  &  Mrs  John  S.  Goodreds  —  Inter-Cont. 

Mr  &  Mrs  James  H.  Ottaway  Jr 

Mr  &  Mrs  James  H.  Ottaway  Sr  —  Waldorf 

Peter  G.  Stone 

Mr  &  Mrs  Gerald  T.  Tache  —  Inter-Cont. 

Mr  &  Mrs  Robert  S.  Van  Fleet  —  Inter-Cont. 

Park  Newspapers,  Ithaca,  NY 
Mr  &  Mrs  J.  Allan  Meath  —  Helm.  Palace 
Mr  &  Mrs  Roy  H.  Park  —  Waldorf  Twr. 

Rapport  Publishers  (S.  Africa),  Washington,  DC 
Dr.  Willem  de  Klerk 

Scaife  Newspapers,  Lebanon,  PA 
Mr  &  Mrs  Barry  Hopwood  —  Helm.  Palace 
Schurz  Communications,  Inc.,  South  Bend,  IN 
Franklin  D.  Schurz  Jr  —  Inter-Cont. 

E.W.  Scripps  Company,  Cincinnati,  OH 
Mr  &  Mrs  Leonard  Banks 
Scripps-Howard  Newspapers,  Washington,  DC 
Mr  &  Mrs  Raymond  F.  Mack 
Scripps-Howard  Newspapers,  Cincinnati,  OH 
Mr  &  Mrs  Robert  E.  Brophy  —  Waldorf 
Mr  &  Mrs  J.  A.  Caldwell  —  Waldorf 
Mr  &  Mrs  Gilles  R.  Champagne  —  Waldorf 
Mr  &  Mrs  Tony  J.  Delmonico  —  Waldorf 
Mr  &  Mrs  Ralph  E.  Eary  —  Inter-Cont. 

Mr  &  Mrs  Robert  Eisenbraun  —  Waldorf 
Mr  &  Mrs  Edward  W.  Estlow  —  Helm.  Palace 
Mr  &  Mrs  Robert  H.  Hartmann  —  Waldorf  Twr. 
Mr  &  Mrs  W.  G.  Hilsdorf  —  Helm.  Palace 
William  J.  Lee  —  Waldorf 
Mr  &  Mrs  Robert  J.  O'Connell  —  Waldorf 
Mr  &  Mrs  Charles  E.  Scripps  —  Waldorf 
Mr  &  Mrs  Homer  E.  Taylor  —  Inter-Cont. 

John  P.  Scripps  Newspaper  Gr.,  San  Diego,  CA 
Mr  &  Mrs  Peter  R.  La  Dow  —  Inter-Cont. 
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Southern  Inc.,  Toronto,  ON 
Mr  &  Mrs  St.  Clair  Balfour  —  Helm.  Palace 
Mr  &  Mrs  William  Carradine 
E.  Paul  Wilson  —  Waldorf 
Spenley  Newspapers,  Inc.,  Newark,  OH 
Theodore  D.  Griley  —  Waldorf 
Stauffer  Communications  Inc.,  Topeka,  KS 
Mr  &  Mrs  Kenneth  C.  Bronson  —  Waldorf 
Mr  &  Mrs  Stanley  H.  Stauffer —  Helm.  Palace 

Taylor  Communications  Inc.,  Fort  Worth,  tx 
0.  L.  Ted  Taylor  —  Waldorf 
Ted  H.  Taylor  —  Waldorf 
Thomson  Newspapers,  Inc.,  Tampa,  FL 
Mr  &  Mrs  J.  Knox  Dye  —  Waldorf 
Mr  &  Mrs  St.  Clair  McCabe  —  Waldorf  Twr. 

Thomson  Newspapers,  Inc.,  Des  Plaines,  IL 
Hugh  D.  Hollister  —  Waldorf 
Frank  C.  Miles  —  Waldorf 
William  M.  Seymour  —  Waldorf 
Thomson  Newspapers,  Inc.,  Wellesley  Hills,  MA 
Mr  &  Mrs  Merle  L.  Becker  —  Waldorf 
Thomson  Newspapers,  Inc.,  Canton,  OH 
Don  P.  Hicks  —  Waldorf 
Thomson  Newspapers,  Inc.,  Toronto,  ON 
Mr  &  Mrs  Brian  W.  Slaight  —  Waldorf 
Times  Mirror  Company,  Los  Angeles,  CA 
Mr  &  Mrs  Otis  G.  Chandler  —  Waldorf  Twr. 

Mr  &  Mrs  Robert  F.  Erburu  —  Helm.  Palace 
Mr  &  Mrs  Phillip  L.  Williams  —  Waldorf  Twr. 

Times-Mirror  Company,  Lake  Oswego,  OR 
Mr  &  Mrs  Jack  E.  Meadows  —  Helm.  Palace 


Uni-Media  Newspapers,  Inc.,  Montreal,  PQ 
Jean-Guy  Faucher  —  Waldorf 
Mr  &  Mrs  Jacques  Francoeur  —  Waldorf 

Washington  Post  Company,  Washington,  DC 
Katharine  Graham 

Mr  &  Mrs  William  Graham  —  St.  Regis 
Guyon  Knight  III  —  Waldorf 
Richard  D.  Simmons 
Alan  G.  Spoon  —  Waldorf 
Mr  &  Mrs  Edward  Van  Gombos  —  Waldorf 
Mr  &  Mrs  Howard  E.  Wall  —  Waldorf 
Wick  Newspaper  Group,  Sierra  Vista,  AZ 
Aida  E.  Wick  —  Sheraton  Sq. 

Robert  J.  Wick  —  Sheraton  Sq 
Worrell  Newspapers  Inc.,  Charlottesville,  VA 
Mr  &  Mrs  Gary  M.  Greene  —  Carlyle 
Mr  &  Mrs  Dennis  S.  Rooker  —  Carlyle 

Companies  & 
Organizations 
Serving  the  Industry 

Abitibi-Price  Inc.,  Toronto,  Ont 
B.  K.  Koken  —  Inter-Cont. 

K.  L.  Macdonald  —  Inter-Cont. 

Abitibi-Price  Newsprint  Sales,  Toronto,  ON 
R.  Blake  Moore  —  Inter-Cont. 

Abitibi-Price  Sales  Corp.,  Atlanta,  GA 
E.  W.  E.  Hughes  —  Inter-Cont. 

Abitibi-Price  Sales  Corp.,  Des  Plaines,  IL 
Robert  W.  Ritter  —  Inter-Cont. 

Abitibi-Price  Sales  Corp.,  Detroit,  Ml 

B.  E.  Barnett  —  Inter-Cont. 

Abitibi-Price  Sales  Corp.,  New  York,  NY 

Mr  &  Mrs  G.R.  Arellano 

Mr  &  Mrs  G.  B.  DeLashmet  —  Inter-Cont. 

J.  A.  Logan  —  Inter-Cont. 

C. D.  Martin  —  Inter-Cont. 

Advertising  Age,  New  York,  NY 

Louis  F.  DeMarco 
David  Persson 
Adweek,  New  York,  NY 
Carolyn  Wall 
Adweek,  Dallas,  TX 
J.  C.  Kelly  —  Waldorf 
Agence  France  Presse,  Washington,  DC 
Claude  M.  P.  Moisy  —  Waldorf 
American  Airlines,  Dallas/ Fort  Worth,  TX 
Albert  V.  Casey  —  Waldorf 
American  Newspaper  Markets,  Malibu,  CA 
Peter  Sinding —  Inter-Cont. 
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Associated  Press,  New  York,  NY 
Mr  &  Mrs  Keith  Fuller 
Atex,  Irtc.,  Bedford,  MA 
Constance  Baker  —  Waldorf 
Stephanie  K.  Marrus  —  Waldorf 

Baker  &  Hostetler,  Cleveland,  OH 
Mr  &  Mrs  Victor  Strimbu  Jr.  —  Inter-Cont. 
Barbour  &  Monroe  Mktg.  &  Rsch.,  Orlando,  FL 
Mr  &  Mrs  Donald  S.  Barbour  —  Waldorf 
Bayles  Furniture,  Rochester,  NY 
Bob  Brandt  —  Waldorf 
Belden  Associates,  Dallas,  TX 
Mr  &  Mrs  Ralph  Bubis  —  Waldorf 
Benton  &  Bowles,  Inc.,  New  York,  NY 
John  S.  Bowen 

Bloomingdale’s,  New  York,  NY 
Marvin  Traub 

Boise  Cascade  Corp.,  Portland,  OR 
J.  Peter  Maier  —  Sherry-Neth. 

Bowater  Sales  Co.,  Greenville,  SC 
Mr  &  Mrs  0.  F.  Cardell  —  Inter-Cont. 

Mr  &  Mrs  John  C.  Davis  —  Inter-Cont. 

Mr  &  Mrs  J.  A.  Delutio  —  Inter-Cont. 

Dervish  Duma  —  Inter-Cont. 

R.  G.  Linkins  —  Inter-Cont. 

Mr  &  Mrs  Wayne  L.  Mangels  —  Inter-Cont. 
Margaret  Mattison  —  Inter-Cont. 

Mr  &  Mrs  G.F.  Morris  —  Inter-Cont. 

Mr  &  Mrs  B.R.  Pryde  —  Inter-Cont. 

Mr  &  Mrs  Don  R.  Snoad  —  Inter-Cont. 
Branham  Newspaper  Sales,  New  York,  NY 
C.  D.  J.  Lafferty  —  Waldorf 
Francis  J.  Stapleton  —  Middletown 
Donald  H.  Waddington,  Jr.  —  Middletown 

Carpenter  &  Associates,  R.W.,  San  Francisco,  CA 
Richard  W.  Carpenter 
CBS  Publications,  New  York,  NY 
Mr  &  Mrs  Robert  Krefting 
Century  Real  Estate  Corp.,  Irvine,  CA 
Dick  Loughlin  —  Waldorf 
CIP  Forest  Products  Inc.,  Chicago,  IL 
Mr  &  Mrs  G.  H.  Murphy  Jr.  —  Waldorf 
Mr  &  Mrs  J.  R.  Tisdale  —  Waldorf 
CIP  Forest  Products  Inc.,  Tarrytown,  NY 
Mr  &  Mrs  L.  G.  Nelson  —  Waldorf 
Mr  &  Mrs  S.  F.  Stringfellow  —  Waldorf 
CIP  Inc.,  Montreal,  PQ 
Mr  &  Mrs  Cecil  S.  Flenniken  —  Waldorf 
Mr  &  Mrs  J.  C.  Johnson  —  Waldorf 
Mr  &  Mrs  J.  H.  Whalen  —  Waldorf 
Mr  &  Mrs  W.  P.  Woodworth  —  Waldorf 
CompuServe  Inc.,  Columbus,  OH 
George  M.  Minot  —  Waldorf 
Consolidated  Newsprint,  Inc.,  Oak  Brook,  IL 
Mr  &  Mrs  Paul  B.  Collins  —  Waldorf 
Consolidated  Newsprint  Inc.,  New  York,  NY 
E.G.  Burrows  —  Waldorf 
Mr  &  Mrs  K.  Ross  Hughes  —  Waldorf 
Warren  Marlotte  —  Waldorf 
Mr  &  Mrs  T.  0.  Stangeland  —  Waldorf 
Mackenzie  de  B.  Strathy 
Consultant,  San  Francisco,  CA 
Richard  W.  Carpenter 
George  J.  Cooper,  Boca  Raton,  FL 
George  J.  Cooper  —  Waldorf 
CWO&O,  San  Francisco,  CA 
Mr  &  Mrs  Robert  La  Fontaine  —  Waldorf 
CWO&O,  Chicago,  IL 

Mr  &  Mrs  Thomas  V.  Clifford  —  Helm.  Palace 
CWO&O,  New  York,  NY 

Mr  &  Mrs  Charles  S.  McNally  —  Helm.  Palace 
Mr  &  Mrs  States  D.  Tompkins  —  Waldorf  Twr. 
Mr  &  Mrs  Robert  T.  Weber 
Crain  Communications  Inc.,  Chicago,  IL 
Ranee  Crain  —  Waldorf 
Crown  Zellerbach  Canada  Ltd.,  Vancouver,  BC 
Thomas  G.  Rust  —  Waldorf 
Crown  Zellerbach  Corp.,  San  Francisco,  CA 
Mr  &  Mrs  B.  A.  Cooper —  Waldorf 
Mr  &  Mrs  C.  G.  Hornor  —  Inter-Cont. 

Mr  &  Mrs  E.  S.  Leopold  —  Waldorf 
Mr  &  Mrs  T.  H.  Pitts  —  Waldorf 


Delaney  Printing  &  Publishing,  Alexandria,  VA 
Lee  A.  Nocera  —  Waldorf 
Dickinson  Multi-Media  Senrices,  New  York,  NY 
Harry  W.  Dickinson  —  Roosevelt 
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Lee  Dirks  &  Associates,  Inc.,  Detroit,  Ml 
Lee  Dirks  —  Regency 
Donohue  Paper  Sales  Corp.,  Jericho,  NY 
Mr  &  Mrs  Raymond  G  Auwarter 

Editor  &  Publisher,  New  York,  NY 
David  Astor 

Mr  &  Mrs  Robert  U.  Brown 

John  Consol  i 

William  Gloede 

Terilyn  McGovern-Mazza 

Charles  Muldaur 

Donald  L.  Parvin 

Andrew  Radolf 

Durland  Stewart 

Mr  &  Mrs  Ferdinand  Teubner 

Jerome  H.  Walker 

Lenora  Williamson 

Family  Weekly  Magazine,  New  York,  NY 
Mr  &  Mrs  James  G.  Baher  —  Waldorf 
Mr  &  Mrs  Robert  J.  Christian  —  Waldorf 
Mr  &  Mrs  Lee  Ellis  —  Waldorf 
Mr  &  Mrs  Morton  Frank  —  Waldorf 
Joseph  Frazer  Jr.  —  Inter-Cont. 

Donna  Gentile  —  Waldorf 

Lydia  Janow  —  Waldorf 

Mr  &  Mrs  Bob  Krefting 

Patrick  M.  Linskey  —  Waldorf 

Mr  &  Mrs  Robert  A.  Marriott  —  Waldorf 

Mr  &  Mrs  Ron  Selvaggio  —  Waldorf 

Barbara  J.  Shapiro  —  Inter-Cont. 

Mr  &  Mrs  Jonathan  Thompson 
Mr  &  Mrs  Joseph  C.  Wise  —  Waldorf 

Gary  Gomm  &  Assoc.,  R.,  San  Antonio,  TX 
Mr  &  Mrs  R.  Gary  Gomm  —  Waldorf 
Gordon  Wahls  Company,  Media,  PA 
Mr  &  Mrs  Patrick  Quinn  Jr.  —  Waldorf 
Gordon  L.  Wahls  —  Waldorf 
Guide  Newspaper  Corp.,  Gretna,  LA 
Mr  &  Mrs  Robert  Tartaglione  —  Waldorf 

Arthur  B.  Hanson,  Counsel  Emeritus,  American  News¬ 
paper  Publishers  Assn.,  Washington,  D.C. 

Mr  &  Mrs  Arthur  B.  Hanson  —  Waldorf 
Hare  Assoc.,  Rochester,  NY 
Mr  &  Mrs  Richard  Hare  —  Wyndham 
Harris  Corporation,  Westerly,  Rl 
Harry  L.  DeVore  —  Waldorf 
Henley  Publishing  Ltd.,  Woodstock,  NB 
Mr  &  Mrs  David  S.  Henley  —  Waldorf 
Hickey-Mitchell  Co.,  St.  Louis,  MO 
Mr  &  Mrs  Raymond  A.  Johnson  —  Waldorf 
Roy  Welch  —  Waldorf 

Hodell,  Mel,  Newspaper  Broker,  Montclair,  CA 
Mr  &  Mrs  Mel  Hodell  —  Waldorf 

Inland  Newspaper  Machinery,  Lenexa,  KS 
Mr  &  Mrs  W.  S.  Coulson  —  Waldorf  Twr. 

KBTV,  Denver,  CO 
Lawrence  J.  Deutsch  —  Waldorf 
LeRoy  Keller  Associates,  New  York,  NY 
LeRoy  Keller  —  Univ.  Club 
King  Features  Syndicate,  New  York,  NY 
Mr  &  Mrs  Joseph  F.  D’Angelo 
George  C.  Driscoll  —  Inter-Cont. 

Lawrence  T.  Olsen 
Mr  &  Mrs  Allan  Priaulx 

Krehbiel-Bolitho  Newsp.  Serv.,  Shawnee  Mission,  KS 
Mr  &  Mrs  Robert  N.  Bolitho  —  Waldorf  Twr. 
Kruger  Pulp  &  Paper  Sales,  Inc,  New  York,  NY 
C.  de  L.  Ponteous  —  Waldorf 
W.L.  Hart —  Regency 
J.C.  Harvison  —  Regency 
C.E.  Martin  —  Inter-Cont. 

J.C.  McCutcheon  —  Regency 
G.J.  Munck  Jr.  —  Beekman  Twr 
I.P.  Phelps  —  Regency 
R.D.  Walls —  Regency 
Kyodo  News  Service  of  Japan,  New  York,  NY 
Kenichi  Sasaki 


L.A.  Times/Wash.  Post  News  Srv,  Washington,  DC 
Doug  Gripp —  Inter-Cont. 

Cal  Thornton  —  Inter-Cont. 

Lake  Superior  Newsprint  Co.,  Chicago,  IL 
W.D.  Frost  —  Waldorf 


Landon  Associates  Inc.,  New  York,  NY 
Rodney  P.  Keeney 

Mr  &  Mrs  Owen  E.  Landon  —  Waldorf 
Mr  &  Mrs  Robert  L.  Leyburn  —  Waldorf 
Mr  &  Mrs  W.  Herbert  Partridge—  Waldorf 
Mr  &  Mrs  George  Shannon  Jr.  —  Waldorf 
Legal  Sen/ices,  Washington,  DC 
Morris  J.  Levin  —  Sh.  Russell 
Lockwood  Greene  Engineers  Inc.,  Atlanta,  GA 
Firooz  Israel  —  Waldorf 

MacMillan  Bloedel  Ltd,  Vancouver,  BC 
Mr  &  Mrs  Eric  Lauritzen  —  Helm.  Palace 
Madison  Paper  Industries,  New  York,  NY 
Fred  D.  Thompson 

Man-Roland  USA  Inc.,  Middlesex,  NJ 
John  A.  Pascarella 
William  E.  Seaman 

Metropolitan  Sunday  Newspapers,  New  York,  NY 
Mr  &  Mrs  James  L.  Davy 

John  Morton  Newspaper  Research,  Washington,  DC 
John  Morton  —  Waldorf 
Mr.  Bruce  E.  Thorp  —  Waldorf 

Needham,  Harper  &  Steers,  Inc.,  New  York,  NY 
Paul  C.  Harper  Jr. 

News  Ink  Division,  GPI,  Carlstadt,  NJ 
Anthony  L.  Brown  Jr. 

Newspaper  Printing  Corp.,  Nashville,  TN 
Mr  &  Mrs  James  H.  Jesse  —  Inter-Cont. 

Ontario  Paper  Company,  St.  Catharines,  ON 
Mr  &  Mrs  Robert  M.  Schmon  —  Park  Lane 
Oshkosh  Northwestern  Company,  Oshkosh,  Wl 
Mr  &  Mrs  A.  Thomas  Schwalm  —  Waldorf 

Papert  Companies,  Dallas,  TX 
Sam  W.  Papert  III  —  Waldorf 
Mr  &  Mrs  Sam  W.  Papert  Jr.  —  Waldorf 
Parade  Publications.  San  Francisco,  CA 
Mr  &  Mrs  Ray  G.  Di  Piazza  —  Waldorf 
Parade  Publications,  Chicago,  IL 
Mr  &  Mrs  Frederick  Johnson  —  Waldorf 
Parade  Publications,  New  York,  NY 
Mr  &  Mrs  Walter  Anderson  —  Waldorf 
Mr  &  Mrs  Robert  Andrews  —  Waldorf 
Mr  &  Mrs  Edward  C.  Green 
Warren  J.  Reynolds  —  Waldorf 
Mr  &  Mrs  Carlo  Vittorini  —  Harley 
John  A.  Park,  Jr.  &  Co.,  Raleigh,  NC 
John  A.  Park  Jr.  —  Waldorf 
Powell  River-Alberni  Sales.  Seattle,  WA 
Mr  &  Mrs  James  Bradley  —  Helm.  Palace 
Mr  &  Mrs  Anson  Brooks  —  Helm.  Palace 
Mr  &  Mrs  Dan  E  Stryker  —  Helm.  Palace 
Mr  &  Mrs  Richard  Harris  —  Helm.  Palace 
Publishers  Equipment  Corp.,  Carrollton,  TX 
Mr  &  Mrs  George  F.  Derby  —  St.  Moritz 
Cy  Frank  —  St.  Moritz 
Mr  &  Mrs  Duane  H.  Houy  —  St.  Moritz 
Mrs.  Louise  Parsons  —  St.  Moritz 
Scott  Rogers  —  St.  Moritz 
Mr  &  Mrs  Jesse  Strong  —  St.  Moritz 
Mr  &  Mrs  Richard  A.  Taylor  —  St.  Moritz 


Reed  Inc.,  Toronto,  ON 
C.  N,  Keane  —  Waldorf 
J.  P.  Williams  —  Waldorf 
Reed  Inc.,  Greenwich,  CT 
John  Parish 

Gerald  D.  Reilly,  Broker/Consult.,  Greenwich,  CT 
Gerald  D.  Reilly 
Reuters,  New  York,  NY 
Desmond  Maberley 

R.J.  Reynolds  Tobacco  Co.,  Winston-Salem,  NC 
Charles  A.  Tucker 
Rockwell  International,  Chicago,  IL 
Mr  &  Mrs  C.  W.  Burger  —  Inter-Cont. 

Mr  &  Mrs  Ted  Chodorowjki  —  Inter-Cont. 

Mr  &  Mrs  William  Corbett  —  Inter-Cont. 

Mr  &  Mrs  H.  Gruenwald  —  Inter-Cont. 

Mr  &  Mrs  Mike  Kienzie  —  Inter-Cont. 

Mr  &  Mrs  Les  Kraft  —  Inter-Cont. 

Mr  &  Mrs  Hal  Lowry  —  Inter-Cont. 

Mr  &  Mrs  Richard  Segal  —  Inter-Cont. 

Mr  &  Mrs  Al  Taber  —  Inter-Cont. 

Mr  &  Mrs  Ron  White  —  Inter-Cont. 

Mr  &  Mrs  Robert  Wickham  —  Inter-Cont. 
Rockwell  International,  Pittsburgh,  PA 
William  J.  Hamilton  —  Inter-Cont. 
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George  Romano,  BroKers  Consult.,  Tucson,  AZ 
Mr  &  Mrs  George  Romano  —  Inter-Cont. 

Rothesay  Newsprint  Sales,  Inc.,  Greenwich,  CT 
Mr  &  Mrs  G.  C.  Atkins  —  Waldorf 
Edwin  Esko  —  Waldorf 
Mr  &  Mrs  L,  P.  Gillotte  —  Waldorf 
Mr  &  Mrs  J.  W.  Price  —  Waldorf 
Mr  &  Mrs  D.  M.  Young  —  Waldorf 

St.  Regis  Paper  Co.,  Dallas,  TX 
John  W.  Bair  —  Waldorf 

San  Francisco  Newspaper  Agency,  San  Francisco,  CA 
Mr  &  Mrs  Joseph  F.  Barletta  —  Waldorf 
Mr  &  Mrs  Carl  B.  Shaver  —  Waldorf 
Mr  &  Mrs  W.  L.  Walker  Jr.  —  Waldorf 
Sawyer-Ferguson-Walker  Co.,  New  York,  NY 
Mr  &  Mrs  Roy  Blackfield  —  Waldorf 
Mr  &  Mrs  C.  R.  Splittorf  —  Helm.  Palace 
Mr  &  Mrs  D.  Tomlinson  Jr.  —  Waldorf  Twr. 
Seyfarth,  Shaw,  Fairweather,  Los  Angeles,  CA 
Robert  L.  Ford  —  Helm.  Palace 
Joseph  E.  Herman  —  Pierre 
Seyfarth,  Shaw,  Fairweather,  Washington,  DC 
Willis  J.  Goldsmith  —  Helm.  Palace 
Andrew  M.  Kramer  —  Waldorf 
Seyfarth,  Shaw,  Fairweather,  Chicago,  IL 
Gerald  A.  Golden  —  Helm.  Palace 
Mr  &  Mrs  Dennis  R.  Homerin  —  Waldorf  Twr. 
Andrei^.'  R,  Laidlaw  —  Helm.  Palace 
Mr  &  Mrs  Richard  D.  Ostrow  —  Waldorf  Twr. 

Mr  &  Mrs  David  B.  Ross  —  Waldorf  Twr. 

Michael  J.  Rybicki  —  Helm.  Palace 
Mr  &  Mrs  Jeremy  P.  Sherman  —  Waldorf  Twr. 
Sandra  P.  Zemm  —  Helm.  Palace 
Stop  &  Shop  Companies,  Inc.,  Boston,  MA 
Carol  Goldberg  —  Waldorf 

Taft  Equipment  Sales  Co.,  Chicago,  IL 
Mr  &  Mrs  James  R.  Price  —  Waldorf 
3M  Company,  St.  Paul,  MN 
Mr  &  Mrs  Charles  A.  Beers  —  Waldorf 
Times  Graphics,  Inc.,  Vineland,  NJ 
Benjamin  J.  Burns  —  Waldorf 
Tribune  Company  Syndicate,  New  York,  NY 
Mr  &  Mrs  Robert  S.  Reed  —  Waldorf 

United  Media  Enterprises,  New  York,  NY 
Joseph  A.  Brunner 
Brad  Bushell  —  Waldorf 
David  Hendin 
Mr  &  Mrs  Robert  Roy  Metz 
Mr  &  Mrs  Jim  Toler  —  Waldorf 
United  Press  International,  New  York,  NY 
Helen  Thomas  —  Waldorf 
United  States  Printing  Ink,  East  Rutherford,  NJ 
Mr  &  Mrs  Hans  Rosberg  —  Inter-Cont. 

Veronis  Suhler  &  Assoc.,  New  York,  NY 
John  S.  Suhler 

Wall,  Patterson,  McGrew,  Atlanta,  GA 
Mr  &  Mrs  Roger  C.  Hamilton 
Walls  Newspaper  Consultants,  Austin,  TX 
Mr  &  Mrs  C.  Lee  Walls  —  Waldorf 
Washington  Journalism  Center,  Washington,  DC 
Mr  &  Mrs  Julius  Duscha  —  Waldorf 
Wells,  J.N.  &Co.,  Oak  Brook,  IL 
Charles  C.  Wells  —  Waldorf 
Christopher  Wells  —  Waldorf 
Joe  N,  Wells  —  Waldorf 
Weyerhaeuser  Co.,  Tacoma,  WA 
Peter  G.  Belluschi  —  Waldorf 

Youngs,  Walker  &  Company,  Rolling  Meadows,  IL 
Michael  A.  W,.  ker  —  Waldorf 
Zayre  Corp.,  Framingham,  MA 
Sumner  Feldberg  —  Waldorf 


Associations  &  Government 

ACEJMC,  San  Francisco,  CA 
Mary  A.  Argenti  —  Waldorf 
ACEJMC,  Sea  Island,  GA 
Mr  &  Mrs  Don  E.  Carter  —  Inter-Cont. 

ACEJMC,  Deerfield,  IL 
Baskett  Mosse  —  Waldorf 
Amer.  Assn,  of  Advt.  Agencies,  New  York,  NY 
Len  Matthews 

Amer.  Society  of  News.  Eds.,  Easton,  PA 
Gene  Giancarlo  —  Waldorf 

110 


American  Paper  Institute,  New  York,  NY 
Mr  &  Mrs  Louis  F.  Laun  —  Yale  Club 
American  Press  Institute,  Reston,  VA 
Mr  &  Mrs  Malcolm  Mallette  —  Waldorf 
Mr  &  Mrs  Frank  Quine  —  Inter-Cont. 

ANCAM,  Inc.,  Danville,  IL 
Frank  B.  Harris  —  Halloran 
Audit  Bureau  of  Circulations,  Schaumburg,  IL 
Mr  &  Mrs  M.  David  Keil  —  Waldorf 
Mr  &  Mrs  Howard  W.  Kutz  —  Waldorf 

Canadian  Daily  News.  Pub.  Assn,  Toronto,  Ont 
Mr  &  Mrs  John  E.  Foy  —  Waldorf 
Canadian  Press,  Toronto,  Ont 
Mr  &  Mrs  Keith  Kincaid  —  Waldorf 
Canadian  Pulp  &  Paper  Assoc.,  Montreal,  PQ 
Mr  &  Mrs  Howard  Hart  —  Waldorf 
Counsel /ANPA  Prem.  Fund.  Comm,  Washington,  DC 
Paul  L.  O’Brien  —  Inter-Cont. 

F.I.E.J.,  Paris,  France 
Maribel  Bahia  —  Waldorf 
Found,  for  Amer.  Communic.,  Washington,  DC 
Mel  J.  Kampmann  —  Waldorf 

I.C.M.A.,  Washington,  DC 
Mr  &  Mrs  Joseph  B.  Forsee  —  Doral 
Inland  Daily  Press  Assn,  Chicago,  IL 
William  G.  Boykin  —  Waldorf 
IN  PA,  Saskatoon,  SK 
Mr  &  Mrs  Ed  Sebestyen  —  Park  Lane 
Inst,  of  News.  Contr./Fin.  Off,  Rowley,  MA 
Robert  J.  Kasabian  —  Waldorf 
Inter-American  Press  Assoc.,  Miami,  FL 
Mr  &  Mrs  Andres  G.  Lavin  —  Waldorf 
Mr  &  Mrs  Bill  Williamson  -  Waldorf 
Int'l  Newspaper  Adv.  &  Mktg  Ex,  Danville,  IL 
Mr  &  Mrs  Sidney  W.  Bordelon  —  Waldorf 
Inti.  Newspaper  Prom,  Assn.,  Reston,  VA 
Joseph  J.  Markiewicz  Jr.  —  Waldorf 
Paula  L,  Markiewicz  —  Waldorf 

Japan  News.  Pub  &  Edtrs  Assn.,  Washington,  DC 
Mr  &  Mrs  Masakuni  Hashimoto  —  Waldorf 
Hisao  Komatsubara  —  Waldorf 

Mass.  Newspaper  Pub.  Assn.,  Medford,  MA 
Mr  &  Mrs  Joseph  L.  Doherty  —  Waldorf 
Michigan  Press  Assn.,  Lansing,  Ml 
Mr  &  Mrs  Warren  M.  Hoyt  —  Waldorf 

National  Assn,  of  Broadcasters,  Washington,  DC 
Edward  0.  Fritts 

Ntl.  Conf.  of  EdI.  Writers,  Greenville,  SC 
Aubrey  Bowie  —  Waldorf 
Ntl.  Press  Photog.  Assn.,  Fargo,  ND 
Colburn  Hvidston  III  —  Waldorf 
National  Newspaper  Association,  Washington,  DC 
W.  Melvin  Street  —  Waldorf 
New  England  Newspaper  Assn.,  Salem,  MA 
Mr  &  Mrs  Morley  L.  Piper  —  Waldorf  Twr. 

New  Jersey  Press  Association,  Trenton,  NJ 
Mr  &  Mrs  Edwin  W.  Tucker 
Newspaper  Advertising  Bureau,  New  York,  NY 
Mr  &  Mrs  Leo  Bogart 
UIdis  Grava  —  Waldorf 
Mr  &  Mrs  Craig  Standen  —  Waldorf 
Newspaper  Guild,  Washington,  DC 
Charles  A.  Perlick  Jr.  —  Waldorf 
North  Carolina  Press  Assn.,  Raleigh,  NC 
Michael  S.  Olson  —  Waldorf 
North  Dakota  Newspaper  Assn.,  Grand  Forks,  ND 
Mr  &  Mrs  Eugene  Carr 

Ohio  Newspaper  Association,  Columbus,  OH 
Kenneth  L.  Drum  —  Waldorf 
Pacific  Northwest  News.  Assn.,  Portland,  OR 
Sydney  Lizundia  —  Waldorf 
Paul  J.  Lizundia  —  Waldorf 
Pennsylvania  News.  Pub.  Assn.,  Harrisburg,  PA 
Mr  &  Mrs  Raymond  C.  Jones 
Pub.  Assn,  of  New  York  City,  New  York,  NY 
Mr  &  Mrs  H.  J.  Kracke 
Publishers  Bureau  of  N.J.,  Maplewood,  NJ 
Mr  &  Mrs  David  Winkworth  —  Summit 

Rptrs  Comm /Freedom  of  Press,  Washington,  DC 
Jack  C.  Landau  —  Waldorf 

Soc.  of  Profess.  Journalists,  Washington,  DC 
Steven  Dornfeld  —  Waldorf 
Southern  Newspaper  Pubs.  Assn.,  Atlanta,  GA 
Mr  &  Mrs  Reed  Sarratt  —  Waldorf 


Suburban  Newspapers  of  America,  Fair  Lawn,  NJ 
Mr  &  Mrs  Charles  I.  Wrubel  —  Waldorf 

Texas  Daily  Newspaper  Assn.,  Houston,  TX 
Mr  &  Mrs  John  H.  Murphy  —  Waldorf 

U.S.  Suburban  Press,  Inc.,  Schaumburg,  IL 
Mr  &  Mrs  Robert  Hanson  —  Waldorf 

Virginia  Press  Association,  Richmond,  VA 
Ray  Carlsen  —  Waldorf 

Wisconsin  Newspaper  Assn.,  Madison,  Wl 
Mr  &  Mrs  Romain  C.  Brandt  —  Waldorf 
World  Press  Freedom  Committee,  Washington,  DC 
Mr  &  Mrs  Dana  R.  Bullen  —  Waldorf 

Colleges  &  Universities 

Columbia  University 
Osborn  Elliott 
Florida  A  &  M  University 
Robert  M.  Ruggles  —  Doral  Inn 
Indiana  University 

Mr  &  Mrs  Richard  G.  Gray  —  Univ.  Club 
Michigan  State  Univeristy 
Stan  Soffin  —  Doral  Inn 
New  York  University 
David  M.  Rubin 
North  Texas  State  University 
Mr  &  Mrs  Reg  Westmoreland 
Ohio  State  University 
Dr.  Walter  K.  Bunge 
Ohio  University 
Cortland  Anderson 
Purdue  University 
J.  C.  Donahue  Jr. 

Rochester  Inst,  of  Technology 
Robert  G.  Hacker  —  Waldorf 
Norman  A.  Miles  —  Waldorf 
South  Dakota  State  University 
Mr  &  Mrs  Richard  W.  Lee  —  Doral  Inn 
Southern  Illinois  University 
Vernon  A.  Stone 
Syracuse  University 
Edward  C.  Stephens  —  Waldorf 
Temple  University 

Mr  &  Mrs  Paul  W.  Sullivan  —  Doral  Inn 
Texas  Christian  University 
Dr.  Doug  Newson  —  Inter-Cont. 

Texas  Tech  University 
Billy  I.  Ross  —  San  Carlos 
University  of  Arizona 
Donald  W.  Carson 
University  of  Colorado 
Russell  E.  Shain 
University  of  Georgia 
Conrad  C.  Fink  —  Waldorf 
University  of  Houston 
Kenneth  A.  Harwood  —  Waldorf 
University  of  Illinois 
James  W.  Carey 
University  of  Kansas 
Mr  &  Mrs  Del  Brinkman  —  Waldorf 
Mr  &  Mrs  Charles  Wauninger  —  Waldorf 
University  of  Michigan 
William  E.  Porter 
University  of  Minnesota 
Mr  &  Mrs  F.  Gerald  Kline  —  Waldorf 
University  of  Missouri 
George  P.  Kennedy  —  Waldorf 
University  of  Montana 
Charles  E.  Hood  —  Waldorf 
University  of  North  Carolina 
Richard  R.  Cole  —  Doral  Inn 

University  of  North  Dakota 
Vernon  A.  Keel  —  Doral  Inn 
University  of  Oklahoma 
Elizabeth  S.  Yamashita 
University  of  South  Carolina 
Dr.  Leonard  W.  Lanfranco 
Mr  &  Mrs  Al  Scroggins 
University  of  Tennessee 
Mr  &  Mrs  Donald  G.  Hileman  —  San  Carlos 
University  of  Texas 

Dr  &  Mrs  Robert  C.  Jeffrey  —  Waldorf 
University  of  Wisconsin 
James  L.  Hoyt  —  Doral  Inn 
West  Virginia  University 
Guy  H.  Stewart 
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Or  that  Quincy,  Illinois  is  serviced  by  4  airlines,  3 
bus  lines  and  2  railroads?  And  Vineland,  New 
Jersey  has  19,437  electric  meters? 

This  is  not  idle  trivia .  .  .  It’s  important  marketing 
information  —  the  kind  you  can  always  find  in  the 
1983  Editor  &  Publisher  Market  Guide.  We  ll 
even  tell  you  that  Artesia,  New  Mexico  has  hard, 
alkaline  tap  water  and  in  Manitowac-Two  Rivers, 
Wisconsin  the  principal  shopping  days  are  Friday, 
Saturday  and  Sunday. 

When  you  need  information  about  a  market’s 
location,  transportation,  population,  households, 
banks,  deposits,  electric  and  gas  meters,  auto 
registration,  principal  industries,  climate,  tap  wa¬ 
ter,  shopping  centers,  retail  outlets  or  newspapers 
and  their  circulation  in  all  3,228  U.S.  counties  and 
1600  -I-  U.S.  and  Canadian  daily  newspaper  cities 
you’ll  find  it  here. 

The  1983  Editor  &  Publisher  Market  Guide 

also  gives  1983  estimates  on  population,  income, 
households,  farms  and  retail  sales  in  9  categories 
where  daily  newspapers  are  published;  a  list  of 
Standard  U.S.  Statistical  Metropolitan  areas 
(SMSA’s) ,  and  a  directory  of  national  newspaper 
representatives  and  Maps  showing  location  of  all 
U.S.  and  Canadian  daily  newspaper  cities. 

When  you  need  a  guide  for  planning,  effective 
marketing  strate^,  turn  to  the  1983  Editor  & 
Publisher  Market  Guide  —  the  marketer’s 
choice. 
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Syndicates _  By  David  Astor 

Family  Circus’  Keane  wins  Reuben 


“Family  Circus”  creator  Bil  Keane 
has  won  the  National  Cartoonists  Soci¬ 
ety’s  Reuben  Award  as  “Cartoonist  of 
the  Year.” 

Keane,  who  faced  strong  challenges 
from  finalists  Jim  Davis  (“Garfield”) 
and  Garry  Trudeau  (“Doonesbury”), 
was  presented  the  Reuben  April  17  in 
Lx)s  Angeles.  Ten  other  awards  were 
also  given  out  at  the  annual  dinner. 

“It  is  particularly  gratifying  to  win 
over  two  giants  in  the  industry ,”  Keane 
told  E&P.  Referring  to  the  on- 
sabbatical  Trudeau,  Keane  added 
jokingly,  “One  is  a  sleeping  giant.” 

Keane,  who  based  his  23-year-old 
panel  on  his  own  family,  was  with  his 
wife  and  now  grown-up  children  when 
the  envelope  was  opened.  “This  is  like 
a  dream,”  he  said  in  accepting  the 
Reuben  in  front  of  the  400  attendees. 
“And  it’s  so  nice  to  have  my  family 
here  in  the  dream.  In  true  ‘Family  Cir¬ 
cus’  fashion  they  will  probably  wake  up 
any  minute.” 

The  60-year-old  cartoonist  now  uses 
his  grandchildren  as  the  main  inspira¬ 
tion  for  “Family  Circus,”  which  is  dis¬ 
tributed  to  almost  1 ,0(X)  newspapers  by 
the  Register  and  Tribune  Syndicate. 

‘“Family  Circus’  is  seen  every  day 
by  more  than  50  million  newspaper 
readers  who  consistently  rank  it  at  or 
near  the  top  in  all  comic  popularity  sur¬ 
veys  across  the  country,”  said  RTS 
president  Dennis  Allen. 

The  panel,  centered  around  the  acti¬ 
vities  of  a  young  couple  and  their  four 
small  children,  has  also  been  the  sub¬ 
ject  of  several  NBC  tv  holiday  specials. 

“I  don’t  try  to  make  my  cartoons 
especially  funny,”  said  Keane,  a  Phi¬ 
ladelphia  native  who  now  resides  in  Pa¬ 
radise  Valley,  Ariz.  “I  would  rather 
have  the  readers  react  with  a  warm 
smile,  a  tug  at  the  heart  or  a  lump  in  the 
throat  as  they  recall  doing  the  same 
things  in  their  own  families.” 

Keane,  who  has  been  president  of 
the  cartoonists  society  for  two  years, 
noted  that  the  ten  category  winners 
were: 

•  Advertising  and  Illustration: 
Arnold  Roth,  whose  cartoons  have 
appeared  in  various  magazines  and 
books. 

•  Animation:  Bill  Melendez,  who 
has  worked  on  the  tv  specials  based  on 
the  United  Feature  Syndicate  (UFS)- 
distributed  “Peanuts”  by  Charles  M. 
Schulz. 

•  Comic  Books:  Bob  Gustafson, 
who  handles  the  comic  books  based  on 
the  King  Features-distributed  “Beetle 
Bailey”  by  Mort  Walker. 

•  Editorial  Cartoons:  Mike  Peters  of 


Family  Circus  kids  admire  Bil  Keane's 
'Cartoonist  of  the  Year'  Reuben. 

the  Dayton  Daily  News  .The  1981  Pulit¬ 
zer  Prize  winner’s  work  is  distributed 
by  UFS. 

•  Humor  Strips:  Brant  Parker,  the 
artist  for  “The  Wizard  of  Id,”  distri¬ 
buted  by  the  Field  Newspaper  Syndi¬ 
cate. 

•  Magazine  Gags:  Don  Orehek, 
whose  work  has  appeared  in  such  pub¬ 
lications  as  Playboy. 

•  Special  Features:  Don  Martin  of 
Mad  magazine  and  various  paperback 
books. 

•  Sports:  Karl  Hubenghal  of  the  Los 
Angeles  Herald  Examiner. 

•  Story  Strips:  Dick  Moores  of 
“Gasoline  Alley,”  distributed  by  the 
Tribune  Company  Syndicate. 

•  Syndicated  Panels:  Jim  Unger  of 
“Herman,”  distributed  by  Universal 
Press  Syndicate. 

Marlette  takes  Headliner 

Doug  Marlette  has  won  the  1983 
National  Headliner  Award  for  “Out¬ 
standing  Editorial  Cartoons.” 

The  Headliner  awards  are  given 
annually  by  the  Press  Club  of  Atlantic 


Q:  How  Ttianij  Poles  does  it  taHe  tol 
screw  in  a  iulfcV 


"A  One. 


A  Marlette  cartoon. 

City  for  excellence  in  the  categories  of 
newspaper,  tv,  radio,  magazine  and 
photographic  journalism. 

Marlette’s  political  cartoons  are 
syndicated  by  King  Features  three 
times  a  week  to  over  1(X)  newspapers 
worldwide,  including  the  Los  Angeles 
Times,  Washington  Post,  Baltimore 


News-American,  Boston  Globe  and 
Philadelphia  Inquirer. 

The  award-winner  has  been  with  the 
Charlotte  Observer  since  1972,  except 
for  the  1980-81  school  term,  when  he 
became  the  first  editorial  cartoonist  to 
study  at  Harvard  under  a  Nieman  Fel¬ 
lowship. 

Time  magazine  has  called  Marlette’s 
cartoons  “tough,”  while  Jules  Feiffer 
described  him  as  a  “concise  and  pier¬ 
cingly  perceptive  observer  of  the 
American  scene.” 

Nader  libel  suit  settled 

Over  seven  years  after  being  hit  with 
a  $1  million  libel  action  by  Ralph  Nad¬ 
er,  columnist  Ralph  de  Toledano  has 
agreed  to  settle  with  the  consumer 
advocate. 

Under  the  terms  of  the  settlement,  de 
Toledano  will  pay  Nader  a  total  of 
$5,000  in  two  yearly  installments  and 
has  averred  that  his  characterization  of 
a  Senate  committee  report  published  in 
the  Congressional  Record  was  “in  a 
fashion  defamatory  to  and  tending  to 
injure  Mr.  Nader  in  his  profession  and 
standing  in  the  community.” 

The  Copley  News  Service  col¬ 
umnist,  in  a  March  24  written  analysis 
of  the  settlement,  noted  that  the  Senate 
report  had  not  upheld  “Nader’s  charge 
that  the  Corvair  was  ‘unsafe,’  that  cer¬ 
tain  General  Motors  officials  had  com¬ 
mitted  perjury  and  that  the  company’s 
attorneys  had  suborned  perjury.” 

The  suit  had  originally  been  dismis¬ 
sed  by  D.C.  Superior  Court.  Nader 
appealed  that  decision,  and  the  D.C. 
Court  of  Appeals  ruled  in  the  consumer 
advocate’s  favor  by  a  2-1  margin.  In  a 
dissent,  the  minority  opinion  held  that 
the  ruling  “could  drop  an  ice  curtain 
around  the  exercise  of  journalistic  ex¬ 
pression  in  interpreting  congressional 
and  similar  government  reports.” 

Indian  articles  offered 

A  six-part  series  on  American  Indi¬ 
ans  will  be  released  May  1  by  the 
Scripps-Howard  News  Service. 

The  series,  entitled  “Indian  Coun¬ 
try:  The  Nations  Among  Us,”  looks  at 
the  Indian  people,  their  hardships,  and 
the  ways  in  which  federal  policy  affects 
them. 

Scripps-Howard  reporters  Steve 
Chawkins  and  Gene  Goldenberg  spent 
two  months  visiting  cities  and  reserva¬ 
tions  from  Florida  to  Oregon,  and  also 
spent  time  in  Washington,  D.C.,  where 
Indian  policy  is  made.  They  found  a 
people  determined  to  be  self-sufficient, 
yet  held  back  by  federal  “white  tape” 
and  budget  cuts. 

The  reporters  found  some  successes, 
as  Indians  have  created  businesses  and 
operated  high-stakes  bingo  games  to 
raise  much-needed  funds.  But  the  arti- 

(Continued  on  page  1 14) 
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EIGHT*  REASONS  WHY  heritage  ^l^tuws 
IS  AMERICA'S  FASTEST-GROWING  Syndicate : 


'•  Tom  Curtis'  Editorial  Cartoons — The  clas¬ 
sic  style  of  the  Milwaukee  Sentinel's  edi¬ 
torial  cartoonist  is  as  blunt  as  it  is  timely. 


Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror's 
political  artist  makes  you  chuckle  even 
as  he  makes  you  think  about  the  day's 
issues. 


Anthony  Lejeune's  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


3*  Milt  Copulos'  "Man  and  His  Universe" — 
Readers  like  the  inside  story  on  the  world 
around  them — science,  technology,  en¬ 
ergy,  the  environment — From  undersea 
drilling  to  space  exploration  this  column 
covers  it. 


jtf 


Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald's 
award-winning  analyst. 

2*  Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
Editors  of  the  country's  oldest  consumer  magazine. 


/  •  William  Murchison's  "Main  Street  U.S.A." — The  Dallas  Morn¬ 
ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 
heart  of  the  matter  with  a  homespun  style — sometimes  hu¬ 
morous,  sometimes  serious,  always  interesting. 

8«  Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni¬ 
versity  Professor-turned-successful  columnist  Williams  is  an 
independent-minded  social  critic  who  comes  right  to  the  point. 

There  are  no  sacred  cows  in  Williams'  political  pasture. 

•And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 
umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 

Exclusive  to  Heritage  Features  subscribers. 

For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 
just  write  (or  phone): 

Andrew  Seamans,  Managing  Editor 

heritage  ^^I^tuws^yndicate 

513  C  Street,  N.E.  •  Washington,  D.C.  20002  •  (202)  543-0440 
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cles  note  that  Indians  still  face  crippling 
problems — such  as  substandard  educa¬ 
tion  and  inadequate  health  care — that 
have  been  worsened  by  federal  “solu¬ 
tions.” 

The  series  includes  12  photos  and  six 
sidebars,  plus  an  interview  with  In¬ 
terior  Secretary  James  Watt.  Scripps- 
Howard’s  sales  are  based  in  New  York 
City. 

Humorist’s  reach  grows 

Dave  Barry’s  humor  column,  started 
in  1980,  now  appears  in  over  50  news¬ 
papers  with  a  combined  circulation  of 
almost  9  million  and  estimated  read¬ 
ership  of  more  than  20  million. 

“Life  and  Related  Subjects,”  syndi¬ 
cated  by  Feature  Associates,  has 
addressed  such  topics  as  Little  League 
baseball  (Barry  noted  that  kid  pitchers 
toss  baseballs  at  630  miles  an  hour)  and 
the  German  language  (he  made  up  a 
50-letter  word  for  “cat”). 

“1  comb  each  column  carefully  to 
make  sure  there’s  nothing  true — not 
one  fact — in  it  before  I  send  it  out,”  he 
observed  in  a  Cincinnati  Enquirer  in¬ 
terview.  In  addition  to  the  Cincinnati 
publication,  Barry’s  work  appears  in 
papers  ranging  in  circulation  from  2,000 
to  900,000,  including  the  Philadelphia 
Inquirer,  Cleveland  Plain  Dealer  and 
Hackensack  (N.J.)  Record. 

In  another  column,  Barry  suggested 
a  new  use  for  atomic  weapons.  He  po¬ 
sited  a  letter  from  the  Internal  Revenue 
Service  to  tax  evaders  that  concluded, 
“So  please  make  arrangements  to  send 
us  your  Fair  Share  of  taxes  as  soon  as 
possible,  or  we  will  have  to  take  legal 
action  in  the  form  of  launching  a  nuc¬ 
lear  missile  at  you  tomorrow  afternoon 
around  4:30.  Warmest  regards  .  .  .  .” 

Barry,  who  teaches  seminars  on 
business  writing,  also  writes  occasional 
longer  pieces  which  accompany  his 
regular  column.  One  of  these  pieces  ab¬ 
out  natural  childbirth  came  with  a 
warning  on  top:  “this  article  contains 
explicit  sexual  terms,  such  as  uterus 
and  geodesic  dome.” 

Feature  Associates  is  located  at  1567 
Buchanan,  Novato,  Calif.  94947. 

Popeye  at  Smithsonian 

Cartoon  character  Popeye  is  the  sub¬ 
ject  of  an  exhibit  at  the  Smithsonian’s 
Museum  of  American  History  in 
Washington,  D.C.,  according  to  USA 
Today. 

The  exhibit,  entitled  “E.C.  Segar’s 
Popeye:  American  Culture  Hero,”  is 
running  through  May  1 . 

The  comic  strip  based  on  the  spi¬ 
nach-eating  character  is  distributed  to 
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Hagar  the  Horrible  wins  comic  poll 


“Hagar  the  Horrible,”  the  comic 
strip  starring  a  Viking  with  a  fondness 
for  drinking  and  sacking  cities,  re¬ 
ceived  the  most  votes  in  a  Hartford 
(Conn.)  Courant  reader  poll. 

Dik  Browne’s  10-year-old  strip  is  dis¬ 
tributed  by  King  Features  Syndicate  to 
about  1,400  newspapers. 

“Garfield”  and  “Peanuts”  ranked 
second  and  third  in  popularity  among 
the  3,656  readers  who  responded  to  the 
poll.  The  Jim  Davis  and  Charles  M. 
Schulz  strips  are  distributed  in  about 
1,400  and  1,800  papers,  respectively, 
by  United  Feature  Syndicate. 

The  poll  results  triggered  some 
changes  in  the  paper’s  comics.  The 
Courant  introduced  the  Universal 
Press  Syndicate-distributed  “Tank 
McNamara”  in  the  sports  section  in 
response  to  the  many  readers  who  said 
they  wanted  it.  And  the  paper  shifted 
the  Tribune  Company  Syndicate’s 
“Shoe”  from  the  classified  ads  section 
to  the  comics  page  because  of  its  popu¬ 
larity.  No  other  immediate  changes  are 
planned,  although  the  poll  results  will 
be  taken  into  account  when  future  com¬ 
ics  moves  are  considered. 

Readers  responding  to  the  poll,  who 
ranged  in  age  from  5  to  88,  were  asked 
for  their  opinions  on  each  of  the  28 
comic  strips  and  panels  printed  in  the 
Courant.  The  poll  had  spaces  for  first, 
second  and  third  choices,  and  also 
asked  readers  to  indicate  the  comic 
they  read  most  often. 

“The  poll  was  taken  simply  because 
one  had  never  been  taken  before  and 


about  250  newspapers  worldwide  by 
King  Features  Syndicate. 

Asimov  quiz  due  in  May 

A  52-week  series  excerpted  from  the 
book  Isaac  Asimov  Presents  Super 
Quiz  will  debut  May  1. 

The  “Super  Quiz”  feature  will  con¬ 
sist  of  30  questions  each  week  at  three 
levels  of  expertise:  freshman,  graduate 
and  Ph.D.  Subjects,  which  include  his¬ 
tory,  geography,  science,  movies, 
sports,  music,  art,  people,  literature 
and  words,  are  designed  for  one,  two  or 
more  participants  from  age  12  on  up. 
Answers  are  provided  with  “Super 
Quiz,”  which  is  being  distributed  by 
the  Select  Features  department  of  the 
Field  Newspaper  Syndicate. 

The  quiz  volume,  published  by  De- 
mbner  Books,  N.Y.,  was  written  by 
Canadian  schoolteacher  Ken  Fisher 
and  edited  by  Asimov,  an  international¬ 
ly-recognized  expert  in  a  variety  of 
fields  ranging  from  physics  to  science 
fiction.  Asimov  has  also  written  mys¬ 
teries,  general  fiction,  an  annotated  Bi¬ 
ble  and  an  annotated  Shakespeare. 


we  wanted  to  find  out  our  readers’ 
opinions  about  the  comics,”  said  Hen¬ 
ry  McNulty,  the  Courant’s  assistant 
managing  editor  for  features.  “We  real¬ 
ize  this  isn’t  a  completely  valid  poll 
from  a  scientific  standpoint — mail-in 
polls  seldom  are — but  we  believe  we 
heard  nearly  every  point  of  view.” 

Hundreds  of  readers  mentioned  Uni¬ 
versal  Press’  “Doonesbury,”  even 
though  the  strip  was  not  included  in  the 
poll  because  of  cartoonist  Garry 
Trudeau’s  sabbatical.  Most  readers 
gave  the  strip  high  praise,  although  a 
small  minority  said  they  felt  it  was 
over-rated. 

Other  reader  comments  ranged  from 
criticism  of  violence  in  some  comics 
(such  as  “Dick  Tracy”  and  “Beetle 
Bailey”)  to  requests  for  bigger  and 
more  colorful  comics. 

Rounding  out  the  top  ten  after 
“Hagar  the  Horrible,”  “Garfield”  and 
“Peanuts”  were  the  Field  Newspaper 
Syndicate’s  “Funky  Winkerbean”  and 
“Andy  Capp,”  King  Feature’s  “Hi  & 
Lois”  and  “Blondie,”  Field’s  “B.C.” 
and  “Apartment  3G,”  and  King’s 
“Beetle  Bailey.” 

Then  came  “Wizard  of  Id,”  “Mom¬ 
ma,”  “Gil  Thorp,”  “Shoe,”  “Prince 
Valiant,’’  “The  Family  Circus,’’ 
“Steve  Roper,”  “Heathcliff,”  “Judge 
Parker,”  “Marmaduke,”  “Rex  Mor¬ 
gan,”  “Pavlov,”  “Broom-Hilda,” 
“Dick  Tracy,”  “Mary  Worth,”  “Mr. 
Tweedy,”  “Miss  Peach,”  and 
“Archie. 


Pope  book  is  excerpted 

A  six-part  series  focusing  on  Pope 
John  Paul  II  will  be  released  May  8  by 
the  Field  Newspaper  Syndicate’s 
Select  Features  department. 

The  series  will  be  excerpted  from 
Pontiff,  a  book  about  the  Vatican  by 
Gordon  Thomas  and  Max  Morgan- 
Witts.  It  will  be  published  in  June  by 
Doubleday  &  Co.,  N.Y. 

Field  said  its  series  will  include  “new 
revelations”  about  the  events  sur¬ 
rounding  the  attempt  on  the  Polish 
pope’s  life  by  would-be  assassin 
Mehmet  Ali  Agca. 

Reai  estate  award  given 

Self-syndicated  columnist  Edith 
Lank  will  receive  the  Real  Estate  Edu¬ 
cators  Association  Consumer  Educa¬ 
tion  Award  for  1983  (Special  Mention) 
at  the  organization’s  annual  banquet 
April  26  in  Phoenix. 

This  will  be  the  fourth  national  award 
for  Lank,  whose  weekly  “House 
Calls”  real  estate  column  is  now  car¬ 
ried  by  about  60  newspapers.  These  in- 
(Continued  on  page  1 16) 
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Hendin  has  double  vision 
as  writer  and  United  exec 


By  David  Astor 

Many  people  like  to  think  they  know 
what  it's  like  to  be  in  someone  else's 
shoes,  but  David  Hendin  doesn’t  leave 
anything  to  chance.  He  “tries  on”  the 
shoes. 

As  a  medical  writer,  Hendin  scrub¬ 
bed  for  surgery  with  doctors  and  posed 
as  a  patient  to  get  a  close  look  at  a  new 
kind  of  treatment  or  possible  "quack.” 
Many  of  his  investigative  reports 
appeared  in  “The  Medical  Consumer” 
column  syndicated  to  over  90  newspap¬ 
ers  between  1973  and  1977. 

Now,  as  vicepresident  of  newspaper 
operations  and  editorial  director  of  U n- 
ited  Feature  Syndicate  (UFS)  and 
Newspaper  Enterprise  Association 
(NEA),  Hendin  is  a  rare  syndicate  ex¬ 
ecutive  who  was  once  syndicated  him¬ 
self. 


“1  know  what  concerns  writers,” 
said  Hendin,  who  is  also  the  author  of 
nine  books  and  hundreds  of  articles. 
“I’ve  been  there.” 

The  37-year-old  Hendin,  who  joined 
NEA  in  1969  as  science  editor,  first 
wrote  an  ecology  column  called  “Man 
and  His  World”  that  appeared  in 
almost  50  newspapers,  including  the 
Chicago  Sun-Times. 

In  1973,  he  conceived  the  idea  for 
“The  Medical  Consumer”  column  af¬ 
ter  writing  the  best-seller  Death  as  a 
Fact  of  Life.  While  appearing  on  call-in 
shows  during  a  four-week  tour  to  prom¬ 
ote  the  book,  Hendin  received  many 
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questions  on  topics  such  as  the  patient- 
doctor  relationship.  “1  came  back  to 
New  York  and  said,  'These  people  are 
begging  for  this  column.  Let  me  do  it,’” 
recalled  Hendin,  speaking  during  an 
E&P  interview  at  his  New  York  City 
office. 

Some  of  the  topics  Hendin  covered 
in  the  twice-weekly  column  included 
medical-alert  medallions,  ways  to  save 
on  medical  costs,  the  rights  of  nursing 
home  patients,  reasons  to  quit  smok¬ 
ing,  and  what  to  do  when  doctors  call 
patients  by  their  first  names. 

As  much  as  Hendin  enjoyed  doing 
“The  Medical  Consumer.”  his  increas¬ 
ing  executive  responsibilities  at  NEA 
finally  convinced  him  to  pass  it  on  to 
Larry  Frederick  in  1977  (the  column 
was  later  discontinued). 

“1  really  loved  doing  it,”  said  Hen¬ 


din.  “It  ripped  me  apart  to  decide  to 
give  it  up.  But  1  felt  1  couldn’t  do  both 
well.” 

Hendin’s  stint  as  a  columnist, 
however,  still  helps  him  with  his  work 
over  five  years  later.  He  noted  that  he 
remembers  first-hand  the  pleasures 
columnists  experience,  not  to  mention 
the  frustrations.  These  include  being 
uncertain  about  what’s  in  a  contract 
they’re  signing,  upset  that  a  column 
doesn’t  sell  everywhere,  dissatisfied 
with  editing,  annoyed  at  late  royalty 
checks,  or  even  fearful  about  a 
threatened  libel  suit. 

One  of  the  things  Hendin  learned  as  a 


columnist  was  the  importance  of  main¬ 
taining  close  contact  between  a  syndi¬ 
cate  and  the  people  it  syndicates.  “We 
are  very  much  aware,”  he  said,  “that 
the  most  important  people  we  deal  with 
are  the  cartoonists  and  writers.” 

Hendin  said  he  “takes  great  pride 
in”  having  helped  bring  aboard  many  of 
the  writers  working  for  UFS  and  NEA 
(both  of  which  merged  in  1978  under 
the  United  Media  Enterprises  umbrel¬ 
la).  He  cited  such  columnists  as  Miss 
Manners  (Judith  Martin),  Morton  Kon- 
dracke,  Ben  Wattenberg,  Donald  Lam- 
bro,  John  Hess,  Julian  Bond,  Robert 
Metz,  Martin  Sloane,  Dr.  Karen  Blak- 
er.  Congressman  Claude  Pepper,  Ed 
Lowe  and  William  Rusher.  Hendin  also 
pointed  to  soap  opera  news  writer  Jon- 
Michael  Reed,  puzzle  man  Don  Rubin, 
and  editorial  cartoonists  Mike  Peters 
(winner  of  a  1981  Pulitzer  Prize).  Ben 
Sargent  (winner  in  1982),  Dick  Wright 
and  Etta  Hulme. 

One  of  the  future  features  that  Hen¬ 
din  said  he  was  looking  forward  to  is 
“The  Kinsey  Report,”  a  question-and- 
answer  column  slated  to  begin  this 
September.  “It  will  discuss  such  issues 
as  reproduction,  gender  and  sex  frank¬ 
ly  and  forthrightly,”  he  stated. 

Hendin  reported  that  he  receives 
7,000  to  10,0()0  submissions  a  year,  of 
which  only  six  to  10  are  chosen.  “A  few 
years  ago  everyone  wanted  to  do 
advice  columns,”  he  said.  “Now  col¬ 
umns  about  video  games  and  compu¬ 
ters  are  big.” 

The  executive,  in  offering  advice  to 
would-be  syndicated  writers  and 
artists,  said  people  should  think  up 
their  own  proposals  rather  than  writing 
to  say  they  are  talented  and  asking  to  be 
given  ideas. 

He  said  people  should  come  up  with 
ideas  they  want  to  do,  even  if  they  don’t 
happen  to  be  trendy.  Hendin  advised 
syndicate  hopefuls  to  be  creative,  be 
aware  of  what  others  are  doing  on  a 
particular  subject,  know  something  ab¬ 
out  the  syndicate  they  are  sending  a 
proposal  to,  write  a  personal  letter 
(rather  than  coming  in  person  or  phon¬ 
ing),  and  not  to  give  up  “  but  don’t  be 
obnoxious.” 

Hendin  said  that  UFS  and  NEA, 
when  it  comes  to  comics,  tend  to  sign 
on  original  properties  rather  than  ones 
adapted  from  other  media. 

“Most  of  our  properties  have  begun 
in  newspapers,”  said  Hendin.  “1  feel 
I’m  in  the  newspaper  business.  My 
basic  goal  in  life  is  to  enhance  the  news¬ 
paper  as  a  creative  force  and  commun¬ 
ity  resource.” 

Many  newspaper  readers,  he  added, 
have  an  “intimate  relationship”  with 
the  comics  that  they  peruse  every  day. 
“They  read  them,  reread  them,  cut 
them  out,  put  them  in  their  wallet,  send 

(Continued  on  page  116) 


UME  executive  David  Hendin  is  a  former  syndicated  columnist. 
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elude  the  Miami  Herald,  Dallas  Morn¬ 
ing  News  and  San  Antonio  Light. 

Lank,  who  is  now  seeking  to  have 
her  seven-year-old  column  distributed 
by  a  large  syndicate,  just  signed  with  a 
Rochester  tv  station  for  her  own  week¬ 
ly  show.  And  this  June,  her  third  real 
estate  book  in  three  years — Modern 
Real  Estate  Practice  in  New  York — will 
be  published  by  the  Real  Estate  Educa¬ 
tion  Co.,  Chicago. 

The  columnist  is  located  at  240 
Hemingway  Dr.,  Rochester,  N.Y. 
14620. 

Travel  articles  available 


DOG  AND  CAT — United  Feature  Syndicate's  Snoopy  and  Garfield 
appeared  at  the  annual  Easter  Egg  Roll  at  the  White  House  April  4. 


A  syndicate  is  offering  newspapers 
destination-oriented  and  service- 
related  travel  articles. 

Syndicated  Travel  Writers,  which 
already  distributes  articles  to  21  U.S. 
and  Canadian  magazines,  has  files 
organized  according  to  subject,  season, 
author,  destination,  length,  photo 
availability,  and  other  criteria.  The 
syndicate  represents  up  to  12  profes¬ 
sional  travel  journalists  and  resear¬ 
chers. 

The  syndicate  regularly  issues  a 
schedule  of  upcoming  and  available 
articles  (as  much  as  10  months  in  adv¬ 
ance)  and  accepts  individual  story  re¬ 
quests.  The  syndicate’s  services  are 
non-contractual  and  may  be  used  on  an 
as-needed  basis  only. 

By  the  end  of  the  year.  Syndicated 
Travel  Writers  is  scheduled  to  become 
available  24  hours  a  day,  365  days  a 
year  via  computer  hookup  to  any  news¬ 
paper  travel  editor  in  North  America  or 
Europe.  “We  will  still  offer  a  more  tra¬ 
ditional  service  to  those  newspapers 
not  yet  computerized,”  said  Sally 
Grotta,  who  runs  the  syndicate  along 
with  her  husband  Daniel  Grotta. 

A  former  foreign  correspondent, 
Daniel  Grotta  was  travel  editor  of  Phi¬ 
ladelphia  magazine  and  has  been  writ¬ 
ing  travel  articles  for  10  years.  Sally 
Grotta  has  covered  travel  for  five 
years,  and  is  also  a  professional  photo¬ 
grapher. 

The  syndicate  is  located  at  609  E. 
Philadelphia  Ave.,  Boyertown,  Penn. 
19512. 

Romantic  book  reviews 

Romantic  novel  readers,  estimated 
to  number  about  20  million,  will  soon 
have  a  syndicated  book  review  column 
to  help  them  make  selections  from  the 
100  new  titles  published  each  month. 

A  year’s  prepaid  subscription  to 
“PleasuRead,”  by  free-lance  writer  Vi- 
qui  Litman,  costs  $199.  The  package 
includes  weekly  reviews  plus  a  once-a- 


month  “Romance  Report”  by  Kathryn 
Falk,  publisher  of  the  bimonthly  tab¬ 
loid  Romantic  Times,  This  report  dis¬ 
cusses  the  writers,  publishers  and  per¬ 
sonalities  in  romance  fiction. 

Litman  said  that  an  estimated  $450 
million  will  be  spent  in  1983  on  paper¬ 
back  contemporary  and  historic  ro¬ 
mance  novels.  “The  average  reader  is 
female,  25-44  years  old,  employed  and 
has  a  medium  income  of  $23,000,” 
added  Litman,  who  bases  her  market 
statistics  on  a  reader  survey  by 
Silhouette  Desire,  a  romantic  pub¬ 
lisher.  “She  buys  as  many  as  30  books  a 
month.” 

The  “PleasuRead”  columnist  is 
based  at  P.O.  Box  11616,  Fort  Worth, 
Tex.  76109. 

Mauldin  book  reprinted 

A  book  of  Bill  Mauldin’s  best  World 
War  II  cartoons  has  been  reprinted  by 
the  Novato,  Calif.-based  Presidio 
Press. 

Bill  Mauldin’s  Army,  starring  ragged 
GIs  Willie  and  Joe,  was  originally  pub¬ 
lished  in  1949.  The  reprinted  book  in¬ 
cludes  a  new  introduction  by  the  Pulit¬ 
zer  Prize-winning  cartoonist. 

Now  a  staff  editorial  cartoonist  for 
the  Chicago  Sun-Times,  Mauldin’s  car¬ 
toons  are  distributed  to  about  250  pap¬ 
ers  by  the  Field  Newspaper  Syndicate. 

Born  on  a  New  Mexican  farm  in 
1921,  Mauldin  made  his  first  cartoon 
“sale”  to  an  animal  medicine  company 
when  he  was  nine  years  old.  He  went 
on  to  become  the  youngest  person  to 
win  a  Pulitzer,  in  1945,  for  his  World 
War  II  cartoons. 

Buchwald  pix  on  report 

Syndicated  columnist  Art  Buchwald 
appears  on  the  cover  of  the  Times  Mir¬ 
ror  Company’s  1982  annual  report. 

The  humorist,  who  won  the  Pultizer 


Prize  last  year,  is  shown  holding  a  cigar 
and  peering  at  the  camera  from  his 
desk.  In  front  of  him  is  a  sign  reading, 
“The  Buchwald  stops  here,”  and  a 
copy  of  the  Los  Angeles  Times.  Buch- 
wald’s  column  is  distributed  three 
times  a  week  by  the  Los  Angeles  Times 
Syndicate. 

Times  Mirror  publishes  the  Times, 
Newsday,  Dallas  Times  Herald,  De¬ 
nver  Post,  Hartford  (Conn.)  Courant 
and  community  newspapers. 


Hendin 
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them  to  a  friend,  or  put  them  on  the 
refrigerator,”  said  Hendin.  “That’s  the 
true  value  of  newspapers  that  no  elec¬ 
tronic  media  can  ever,  ever  give.  With 
radio  and  tv,  you  hear  or  see  it  once  and 
it  goes  away.” 

He  also  cited  the  frequency  of  news¬ 
papers.  “Every  day  of  your  life  you  can 
find  out  what  the  ‘Peanuts’  characters 
are  doing,”  said  Hendin.  “These  guys 
(cartoonists)  have  created  living, 
ongoing  things”  that  transcend  genera¬ 
tions. 

Hendin  himself  has  yet  to  transcend 
middle-age,  but  is  still  getting  involved 
in  numerous  projects.  He’s  currently 
working  on  an  adventure  novel  and  a 
play  to  go  along  with  the  books  he’s 
already  written,  which  include  Collect¬ 
ing  Coins,  The  Genetic  Collection  (with 
Joan  Marks),  The  World  Almanac 
Whole  Health  Guide,  Guide  to  Ancient 
Jewish  Coins,  The  Life  Givers,  Save 
Your  Child’s  Life,  The  Doctor’s  Save 
Your  Heart  Diet  (with  Aileen  Claire), 
and  Everything  You  Need  to  Know  Ab¬ 
out  Abortion. 

Born  in  St.  Louis,  the  University  of 
Missouri  graduate  has  been  on  the  off- 
campus  faculty  of  that  institution’s 
School  of  Journalism  since  1971. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


1  FEATURES  AVAILABLE  |i 

1 

CARTOONS 

MOVIE  REVIEWS  1 

J  p  DOODLES— Let  me  beyour  local  cartoonist. 
Barry's  Cartoons,  PO  Box  25,  Alder  MT  59710; 
(406)  843-5414. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

COMIC  STRIPS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 

NY  10940;  (914)  692-4572. 

EDITORS.  ..it’s  here!  A  unique  new  feature  idea 
you  have  been  looking  for.  Funny?  You  bet.  For 
samples-Blackburn  and  Thomas,  PO  Box 
82447,  Hapeville  GA  30354;  (404)  767- 
4697. 

PUZZLES 

COMPUTERS 

PUZZLES,  cartoons,  columns;  features  galore. 
Write  and  see.  Dickson,  17700  Western  69e, 
Gardena  CA  90248. 

COMPUTERS  4  YOU — a  weekly  column  for  the 
Kneral  reader.  Completely  camera-ready.  In¬ 
formation,  free  samples:  208  Lincoln  Av, 
Rockville  MD  20850. 

PUZZLES,  WORD  GAMES,  The  most  for  your 
feature  dollar.  Puzzle  Buffs,  1772  State  Road. 
Cuyahoga  Falls  OH  44223. 

GENERAL 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd.  St  Joseph  MO 
64501;  (816)  279-9315. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald.  Dallas  News,  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618,  (716)  271- 
6230. 

WHAT'S  A  PROVEN  circulation  builder  which 
draws  readers  for  tabloids  and  women's  maga¬ 
zines  alike?  What's  timeless,  always  timely? 
The  'how  to’ -'psych'  articles  which  help  readers 
cope.  Subjects  include  How  To  Achieve  Hap¬ 
piness;  Put  Romance  Back  In  Marriage;  In¬ 
crease  Self-Esteem;  Become  More  Successful, 
etc.  Advice  from  top  experts.  List  of  story  ideas 
4  rates:  Feature  Enterprises.  5217  NW  59th 
Lane,  Gainesville  FL  32606;  (904)  371-7372. 

SPORTSMEDICINE 

SPORTS  H  EALTH — Now  the  largest  column  on 
sportsmedicine  in  US  by  Boston  Red  Sox  physi¬ 
cian  William  Southmayd  and  Marshall  Hoff¬ 
man.  First  four  installments  FREE.  8019 
Lewinsville  Rd,  McLean  VA  22102;  (703) 
442-9292. 

HEALTH 

SPORTS 

“Senior  Clinic."  Specialist  treats  medical  pro¬ 
blems  past  middle  life.  Warm,  Witty, 
Authorative.  Samples.  HFM  Enterprises  INC. 
(Falstaff)  1114  Avenue  of  The  Americas,  New 
York  NY  10036;  (212)  354-4445, 

SPORTS  LINE— A  column  filled  with  notes  and 
quotes  from  the  world  of  sports.  Available  on  a 
weekly  basis.  If  interested  contact:  Don  Hunt, 
Box  191,  Darby  PA  19023. 

HUMOR 

TRAVEL 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052, 

SIMPLIFY  the  way  you  buy  travel  articles.  Now 
you  need  no  longer  depend  upon  hit-and-miss, 
over-the-transom  submissions,  but  are  free  to 
pick  and  choose  from  an  extensive  selection  of 
outrageously  honest,  unabashedly  intelligent, 
authoritative,  fun-loving,  thought-provoking 
service/destination  articles  by  professional 
travel  journalists.  Non-contractual,  inexpen¬ 
sive  photos  available.  For  samples  and  informa¬ 
tion  contact:  SYNDICATED  TRAVEL  WRI¬ 
TERS,  Box  23,  Boyertown  PA  19512;  (215) 
367-9496, 

MEDICAL 

"GREEN  CROSS:  Does  American  Medicine 
Have  an  Artificial  Heart?"  5-part  series,  free 
preview  copies  now,  FACDATA,  Box  551,  Torr¬ 
ance  CA  90503. 

MONEY 

"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
^|jh|  |etj|Dle  TX  76501. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

E  &  P  Classifieds — 

As  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


ANNOUNCEMENTS 


ADVISORY  SERVICES 


AIM  FOR  GREATNESS.  Productive  evaluations 
of  editorial  content,  projection  and  operations  i 
by  curator  of  ORIGINAL  George  Polk  Memorial  I 
Awards.  Jacob  H  Jaffe;  (201)  333-8430.  ' 


PRESSROOM  PRODUCTION  Problem  Solv-  j 
ing— offset,  conversions,  letter  press.  Produc¬ 
tion  on  a  timely  schedule.  Call  or  write:  Produc¬ 
tion  Consultants,  29643  Pinto,  Warren  Ml;  I 
(313)  575-9375. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMBINATION  WEEKLY  and  commercial  I 
printing  plant.  Grossed  over  $300,000  in  j 
1982.  Many  profitable  years  before.  Make  best  j 
offer  above  gross.  Real  estate  also  available  or 
willleaseon3to5yearterm.  Located  in  Florida  i 
growth  area.  Write  Box  5604,  Editor  &  Pub-  ! 

Usher. _  j 

$1(X).  PAYMENT  for  a  Suggestion  which  is 
used,  as  to  where  a  lO-year  collection  of  New 
York  City  newspapers-Times,  News,  Post  can 
be  sold.  Box  5584.  Editor  &  Publisher.  i 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ADVERTISING/Marketing  pros.  Help  expand  ; 
celebrity  magazine,  in  maior  cities.  Parttime.  | 
Minimum  investment.  Excellent  return:  (702)  I 
871-4035.  Star,  1920  Springview  Dr,  Las  i 
Vegas  NV  89102.  | 


ARIZONA  OPPORTUNITY!  Publishers  own  two 
2nd  class  weeklies,  well  established,  in  one  of 
the  nation's  top  suburban  growth  areas.  Will 
talk  deal  with  an  investor  who  knows  ads,  cir¬ 
culation  management,  doesn't  fear  a  scrap. 
Send  details  first  letter  tO:  D.  Bradford,  1943 
E.  Indian  School,  Suite  119,  Phoenix  AR 
85016. 


AFFORDABLE  bi-monthly  lifestyle  magazine. 
Established  5  years.  National  circulation.  Mod¬ 
estly  profitable  with  strong  potential.  Publish 
anywhere.  Box  230,  Mendocino  CA  95460. 

NEWSPAPER  publisher  serving  Zone  2  seeks 
working  partner  in  sales  capacity.  Serious, 
energetic,  business  oriented  person.  With  or 
without  capital.  Write  Box  5639,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7 133,  Shawnee  Mission  KS 
66207. 


VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  4 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033: 
(609)  795-6026. 


NEWSPAPER  BROKERS 


DAILY  NEWSPAPERS  In  Zones  7-6-5-2, 
volumes  of  $925,000,  $750,000,  $625,000, 
$2  million,  $9  million.  Cash  or  terms. 

WEEKLY  NEWSPAPERS  in  Zones  3-4-5-6-7-  i 
8-9  from  $100,000  volume  to  $900,000,  in¬ 
cluding  market  clusters.  Terms,  cash. 
SUBURBAN  NEWSPAPERS.  Paid  and  free,  to 
$3  million  plus. 

WISCONSIN  Exclusive  weekly,  gross 
$500,000  plus.  $145,000  down,  10  years, 
12%.  Price  $550,000.  Has  own  shopper. 
IOWA  SEMI-WEEKLY,  SHOPPER,  Gross 
$895,0<X),  profitable.  $1.2  million,  includes 
excellent  building,  full  plant  with  4-unit  web. 
25%  down,  15  years,  12%  interest. 

WYOMING  EXCLUSIVE  weekly.  A  bargain:  re¬ 
commended  to  first  time  buyer.  Gross 
$116,000.  Only  $65,000,  $12,500  down. 
CALIFORNIA  WEEKLY  GROUP,  Gross 
$742,000,  has  central  plant,  4-unit  Goss. 
Beautiful  area,  all  exclusive  except  one.  $1 
million,  terms. 

WESTERN  NEBRASKA  Exclusive  weekly, 
serves  wide  area,  gross  $121,000,  net  i 
$32,728.  $100,000,  $30,000  down,  11%. 
REGIONAL  FARM  PAPER,  9400  paid  subscri¬ 
bers,  $680,000  revenues,  profitable.  Includes  { 
$200,000  building,  land.  Management  stay.  ' 
$9(X),(X)0.  cash  or  terms. 

EASTERN  WASHINGTON  Weeklies,  county 
seat,  gross  $308,500,  profitable.  Terms 
negotiable. 

CAROLINA  WEEKLIES,  exclusive,  one  county 
seat,  in  tidal  growth  area.  Volume  $710,000 
plus.  Building  included.  4-unit  Goss  Commun¬ 
ity.  6000  circulation.  Negotiable. 

For  information  write; 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission 
Kansas  66207 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  4  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime:  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
I  Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St,  Richmond  VA  23220;  (804)  643- 
'  7816  or  266-1522. 


EXCLUSIVE  award-winning  county  seat  weekly 
within  M  minutes  of  New  Orleans.  $325,000. 
$125,000  down  and  owner  financing.  Call  Jim 
I  Hall  at:  (205)  566-7198  or  (205)  566-0620. 

I  Wayne  Chancey  Consultants,  PO  Box  86. 

'  He^land  AL  36345. 

I _ 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or.  Savannah  GA  31411:  (912) 
598-0931.  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment,  owner 
financed.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 


NEWSPAPER  CONSULTANTS 


EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Project  Manager.  Assist 
in  Planning,  Budgets,  Schedule,  Selection  of 
Architects,  Contractors.  Write  or  Call  Joe  Roili- 
son,  HMR  Associates,  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122. 


WE  ARE  operational  auditors,  management 
analysts,  defining  problems,  opportuni¬ 
ties.. .offering  you  solutions  and  programs. 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultants  for  Newspapers 
227B  RR  1  Brookneal  VA;  (804)  376-3021. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144, 
Editor  4  Publisher. 


CALIFORNIA  foothills  weekly,  gross  $60,000. 
$40,000,  $15,000  down;  (209)  896-1976 
(Don);  (209)  625-8113  pm,  weekends. 


NOTHING  COULD  BE  FINER  Than  A  Paper  In 
Carolina!  Or  Georgia  Or  Florida!!  NC, 
$410,000.  SC,  $425,000,  $100,000.  GA, 
$300,000,  $195,000.  FL,  $150,000.  South¬ 
ern  Publishers  Sales,  Box  789,  Flat  Rock  NC 
'  28731.  Details  to  qualified  buyers  only. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ 

City _ 

Phone _ 

Classification 
Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden, 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis. 
Tremendous  growth  potential.  Established  5 
years.  Gross  $245,000  plus;  (217)  223- 
0205. 


STRONG  SOUTH  FLORIDA  weekly  with  bi¬ 
lingual  edition;  grossing  $250,000  in  fast-grow| 
I  ing  market.  Terms,  Contact:  E.  Rounds,  PO  Box 
429,  Hialeah  FL  3301 1  or  phone;  (305)  723- 
8644. 


SMALL  Zone  5  profitable  weekly.  Pleasant  vil¬ 
lage  near  major  cultural  city.  Historic  building, 
good  terms,  potential.  Box  5605,  Editor  &  Pub- 
hsher. _ 


THREE  WEEKLIES  in  Zone  3;  "grass  roots” 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TWO  MOUNTAIN  weeklies,  established  1853, 
separate  counties,  adjudicated,  recreational 
growth  area,  $195,000  each.  Send  for  fact 
sheet.  Mountain  Messenger,  Downieville  CA 
95936. 


2  WEEKLIES  in  Zone  3.  Gross  revenues 
$425,000.  Attractive  terms,  including  low 
down  and  long-term  financing.  Complete 
^uipment  including  press.  New  store  open¬ 
ings  planned.  Group  owner  consolidating  op¬ 
erations.  Call  (415)  344-4212. 


WEEKLY  20,000  Free  and  Paid,  $125,000 
gross  and  growing,  $100,000  or  $5(1,000  and 
take  experienced  partner.  Write  Fremont  To¬ 
day,  Box  82,  Fremont  OH  43420. 


ZONE  1 — two  weekly  newspapers  with  job 
printing.  18,000  circulation,  minority  partner 
in  central  printing  plant.  $1.7  MM  gross,  prin¬ 
cipals  only,  cash  preferred,  estate  settlement, 
best  offer.  Box  5606.  Editor  &  Publisher. 


PACIFIC  NORTHWEST 
Non-competitive  weekly  in  highly  desirable 
area,  with  modern  building,  highly  profitable 
for  husband/wife  team.  $70,000  down, 
$230,000  total. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith;  (206)  892-7196 
Box  4487,  Vancouver  WA  98662, 


NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 

THIRTY-THREE  year-old  administrative- 
production-advertising-oriented  manager 
seeks  to  purchase  established  weekly  newspap¬ 
er.  (County-seat  preferred)  in  Zones  1.2  or  5. 
Wants  to  assume  ownership  agreement  within 
12-18  month  period  after  the  ropes  of  the  busi¬ 
ness  and  communita  has  been  learned.  Salary 
negotiable.  Reply  Box  5601,  Editor  &  Pub¬ 
lisher. 


SHOPPING  GUIDES 

ALL  THIS  SHOPPER  NEEDS  is  a  continued 
aggressive  sales  effort.  Be  your  own  Boss  in 
beautiful,  growing  resort  community  of  St 
Simons  Island.  Georgia.  Small  price-Huge 
Potential.  HARPER  AND  ASSOCIATES,  196 
South  Macon  Street,  Jesup,  Georgia;  (912) 
427-7222. 

WRITE  OR  CALL  THE  SHOPPER  DCXITOR 
fora  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


LEVIS  SALES,  Inc.  will  customize  a  short  term 
promotion  foryourweekly  newspaper,  we'll  pro¬ 
duce  more  new  yearly  subscribers  than  you 
dreamed  possible!  Call  for  details;  (201)  772- 
7002. 


CIRCULATION  SERVICES 


REMOTE  MOM  AND  POP  WEEKLY;  no  com¬ 
petition;  profitable.  $63,000  cash  or  some 
terms;  (7(57)  983-6853  BKR. 


LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
call;  (201)  772-7002, 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4  50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  g  PvblitiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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INDUSTRY  SERVICES  ' 


CIRCULATION  SERVICES 


ATTENTION  CIRCUUTORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 
MARKETING  PAPERS  for  the  BO’S  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
tnail  with  expertise  in  .  .  Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  .Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  ,  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  senrices.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. 

TEL-SEL  TELEMARKETING 
TARGETMARKETING 

Telephone  sales  experts  produced  151,658 
new  subscribers  in  1982. 

QUALITY  ORDERS  AT  A  FAIR  PRICE 
Bruce  Rubino,  Pittsburgh  Press 
HIGHLY  EFFICIENT  AND  EFFECTIVE 
Bernard  Paliey,  Publisher,  Smithtown  News 
INNOVATIVE-COOPERATIVE-GOOD 
Tim  Whiting,  Washington  Times 
FIRST-GOOD  EXPERIENCE 
WITH  CONTRACTORS 
Fred  Foust,  News  Tribune  Herald,  Duluth 
Rave  Reviews  from  some  of  our  past  and  pre¬ 
sent  accounts.  Our  motto,  "Quality  starts  at  a 
fair  price."  For  information,  call  Phil  Pfeffer: 
(609)2%-8666. 


MARKETING  & 
READERSHIP  RESEARCH 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


EQUIPMENT 
&  SUPPLIES 

j 

CAMERA  &  DARKROOM 

PAGING  CAMERAS 

Robertson  20x24  with  squeeze  lensi  Robertson 
20x24  with  Xenon  lights  and  GAM;  Chemco 
1200  roll  film  camera,  older  but  excellent  con¬ 
dition;  New  Ark  flip-top  platemakers;  sale  due 
to  plant  liquidations,  all  reasonable  offers  con¬ 
sidered.  Contact:  Frank  or  Wayne/Starline; 
(602)  267-9481. 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  :  EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II,  12  or  16.  Custom-designed  | 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  Chief- 
land  FL  32626.  Phone;  (904)  493-1553. 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems, 
223  West  5tfi  St,  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 

CIRCULATION  SOFTWARE— designed  for 
small  to  medium  newspapers  and  shoppers. 
500  to  30,(X)0  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid,  labels,  all  postal  clas¬ 
ses.  pre-sort,  bundle  markers.  1st  &  2nd  ex¬ 
piration  notices,  cancel,  edit  stabstics,  etc, 
designed  for  TRS80  III.  Software  only  $1195. 
Send  for  literature:  Gridley  Herald.  AMICO  dis¬ 
tributor,  PO  Box  68,  Gridley  CA  95948;  (916) 
846-3661. 

_ MAILROOM _ 

3  ADDRESS(X1RAPH  machines,  1  platemaker 
for  Addressograph  machines.  Ready  for  your 
weekly  newspaper's  operation.  Dale  Lambert; 
(803)  546-4148. 

26’  BELT  conveyor  with  2  motors  also  could  be 
used  for  incline  conveyor.  $300.  Four  10'  sec¬ 
tions,  free  roller  conveyor,  belt  driven.  $80 
each.  Two  90°  roller  cunres,  $90  each.  2  ex¬ 
tendable  truck  loaders,  to  18'  out  6'  up  and 
down,  $2500  each.  18'  live  rollers  conveyor 
without  chain  or  rollers.  One  14  station  control 
panel  with  2  counters.  $200.  One  8  station 
control  panel  with  1  counter.  $125.  Contra 
Costa  Times,  Walnut  Creek  CA.  Jack  Gipp; 
(415)  943-8308. 

CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

5ta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


PHOTOTYPESETTING 


AM  TYPESETTERS.  CompSet  500  with  proc, 
$3500;  510,  $4500;  500/504,  $4750;  510/ 
504,  $5250;  3510/504,  $7500;  4510/504, 
$9000;  CompEdit  5810,  $13,900;  5900, 
$17,900.  WSI;  (216)  729-2858. 

ADVANTAGE  I  used  6  months,  $13,500; 
Alphascan  with  Penta  interface.  4  years. 
$8900;  80  mM  hard  disk  drive,  $5000;  CG 
UNISCAN,  $2500.  Guaranteed.  Bob  Weber; 

(216)  831-0480. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUWRITER  IV,  model  lOBTG.  Excellent 
condition.  Spare  part  kit,  5  film  strips,  4  un¬ 
used.  Processor.  $79<)0;  (717)  393-16(!)6. 

72001C  HEADLINER  and  fonts  only  $2000. 
Kodak  214  processor.  $350,  supply  of  com- 
pugraphic  spare  parts,  $300;  (609)  662- 


PRESS  CONVERSIONS 


INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


'  Goss  units  available  224'4''  and  239/16",  Goss 
{  half  decks  right  hand  and  left  hand.  Goss 
humps  10  side  and  13  side,  Goss  folders  in- 
I  verted  and  regular.  Whatever  your  requirement 
I  mav  be,  please  contact  us  because  we  are  one 
of  the  largest  Stockers  in  America.  We  have  over 
!  80  units  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Senrices  Ltd,  E  34th  St,  Cleveland  OH; 
(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


tions,  2  delivery  stations,  like  new.  VVe  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 

MULLER  227  inserter  with  231  C/S. 

6  box  Muller  stitcher  trimmer. 

John  Salerno:  (214)  387-3128. 

MISCELLANEOUS 

BALDWIN  Count-O-Veyor  Model  103, 
available  about  May  1. 

Phone  Don;  (306)  682-2561. 


Maren  1978  model  423  automatic  with  cyc¬ 
lone  system.  30"x30"x42"  bale.  15,000 
pounds  thrust.  10  HP  motor.  Excellent  condi¬ 
tion.  Price  negotiable.  For  information  write  to; 
Ray  Wilson  at  The  Orlando  Sentinel,  PO  Box 
2833,  Orlando  FL  32802  or  phone;  (305) 
420-5552. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

100  40x48  Round  Heavy  Duty  Super-D  Plastic 
Pallets,  4000  pound  capacity.  $20,000  each. 
Contact:  Craig  Pollard;  (201)  774-7000,  ext 
436. 

PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858.  Bargains. 
$500-1950.  Free  list. 


USED  COMPUGRAPHIC  FONTS 
Editwriter,  Trendsetter,  Comp  IV,  (choose  from 
our  library  of  over  300  strips),  4  track.  $125;  2 
track,  $80,  (width  card  included);  add  $20 ITC 
track.  Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

EDIT  7770  II  HR.  Rev  E,  Autokern,  $13,500; 
EDIT  7500  HR,  Rev  C,  3  years.  PMA,  $8350; 
EDIT  2750  II  Dual,  Preview,  1  year,  $10,950; 
EDIT  2750 II  Rev  E,  PMA  $4900.  Guaranteed. 
Bob  Weber;  (216)  831-0480. 

FOR  SALE:  Two  Harris  2221  Units,  one  Harris 
Interface,  all  types  of  Harris  Key-caps  V2  off 
list,  one  Linotron  202.  Phone,  ask  for  John; 
(614)  294-2059. 

MERGENTHALER  V-l-P  Model-7245-3A.  Has 
been  in  storage,  but  has  been  running.  As  is.  in 
good  condition.  $6200  or  best  offer.  Call; 
(504)  644-1829.  Ask  (or  Phil. 

MOT  350,  2V5 years,  2  available,  $350  each; 
HARRIS  COMPUEDIT  TERMINALS,  $1000; 
HENDRICKS  5200  TERMINAL.  $750;  MERG 
CORRECTERM  M  200,  $1200;  MERG  NJ  300 
keyboard,  $1250.  Bob  Weber;  (216)  831- 

0480. _ 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper.  Autologic,  Compug- 
raphic.EEText,  IBM,  Itek,  Mergenthaler,  VGC 
"^11  (or  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 

TYPESETTERS.  Unisetter  HR,  $7250;  Unified 
Composer,  $3250;  Uniterm.  $1250;  MDT 
350,  $3150;  8"  FDR,  $1500;  Itek  435, 
$3500;  DEK,  $1500;  MDR,  $1450;  Com- 
putape  II,  $1500.  WSI;  (216)  729-2858. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber.  (216)  831-0480 

2  COMPUGRAPH  1C  Typesetters- 1  model  296 1 
Hi-Speed,  1  Font  (8w  point  only);  1  model 
4961  Regular  Speed,  12  fonts  (5vi-12  point) 

filus  cannisters,  replacement  parts  kit.  $1000 
or  package.  (Contact:  Craig  Pollard;  (201) 
774-7000.  ext  436. 

UNISETTER  HR  3W  years,  DEK  and  parts  kit 
available,  $7750;  TRENDSEHER  812  HR,  2 
strips,  $8500;  UNISETTER  HR  Dataport, 
$7()00.  Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

WE  BUY  TYPESETTING  EQUIPMENT!  Tired  of 
waiting  for  wur  commission  agent  to  sell  your 
equipment?  Call  today — We  pay  spot  cash! 
DICK  HEPPARD,  GRAPHIC  DESIGN;  (313) 
758-0480. _ 

_ PLATEMAKING _ 

AGFA-GEVAERET  Copyrapid  0-30  instant  print 
>  plate  burner  for  1 1x1 7  plates.  Used  only  spar¬ 
ingly.  Bargain  priced.  Dale  Lambert;  (8i03) 


(1  EACH)  Beach  Mfg  (For  Napp)  manual 
punch,  trimmer  and  bender,  SlOCiOforset.  (1) 
Beach  Automatic  plate  bender,  best  offer  over 
$5000.  (2)  Napp  ORC  2  piece  exposure  units, 
best  offer.  (1)  Warren  Foto-Finisher,  best  offer. 
(1)  Western  Plate  Processor  Model  300, 
$6000.  Contact:  Craig  Pollard;  (201)  774- 
7000,  ext  436. 

3M  PYROFAX  Imager  and  Plate  Fuser, 
available  about  May  1. 

Phone;  (306)  682-2561. 


21Va"  cutoff  heatset  press 

Harris  N1200,  21  Va"  cutoff  by  40Vi"  5  units, 
collect/non-collect  folder,  2  MEG  pastlers  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 

GOSS  COMMUNITY,  6  units  and  SC  folder, 
1969,  oil  bath,  maintenance  records.  Call: 
Publisher;  (201)  270-1300. 

GOSS  COMMUNITY.  6  units  and  SC  folder. 
19M,  new  condition,  maintenance  records. 
Call:  Publisher;  (201)  270-1300. 

8  UNITS  of  Scott  (1944)  with  1  color  deck. 
238!16"  cutoff.  Double  3:2  folder.  Subway 
ddivety.  Will  sell  entire  press,  components  or 
parts.  Available  June  1983. 

Call  J.P  Quinn 
(201)  246-5642 

T)<e  Home  News  Publishing  Company 
New  Brunswick  NJ  08903 

GOSS  COMMUNITY  6  units  plus  folder,  new 
14months  all  or  part. 

Goss  Community  add  on  units,  late  model. 

1  Goss  Community,  stacked  units,  late  model. 
All  above  Community  units  new  1982  rrrodels, 
less  than  3  million  impressions. 

3  unit  Vanguard  plus  folder. 

4  unit  900  series  Suburban  plus  folder,  all  or 
part. 

3  unit  Mergenthaler  pacer. 

All  above  presses  available  for  immediate  de¬ 
livery. 

Call  Jim  Estes  at  Wesco  Graphics;  (408)  496- 
0666.  Telex  172644. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 

HARRIS  845,  B  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders,  22^t".  Like  new. 
Available  immediately. 

Harris-M-lOOO,  6  units.  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  units  Harris  V22,  RBI  folder 
G<»s  Suburban  1000  series,  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I.  A-80,  22^4",  4  units,  2:1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  22^*  with  reel 
A-80. 

1  unit  Goss  Community  (grease)  with  folder. 
Vanguard  V-15,  4  units 
Urbanite.  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


EDITOR  &  PUBLISHER  for  April  23.  1983 


EQUIPMENT  &  SUPPLIES 


PRESSES  I 


GOSS  METRO  folder  or 
Headliner  Mark  II  folder,  22^4  cutoff. 

Boa  5563,  Editor  &  Publisher.  ! 

GOSS  URBANITE.  4  units  and  5  units 
UrtMnite  3  color  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
SC  Community.  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  unite,  1978 
V15A,  6  unite,  1978 
V15A,  3  unite,  1971 
VI 5A  and  V25  add-on  unite 
JFI,  JF4,  JFIO,  JF25  Folders 
News  King,  2  unite,  KJ6  Combo  folder, 

ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

2  Martin  F>asters.  1979  rated  1200  FPM. 

Goss  Community  add-on  unite,  1969-76. 

Goss  Suburban  add-on  unite. 

Goss  Urbanite  Vk  folders. 

Goss  Urbanite  folders  and  unite. 

Goss  Urbanite  1000  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  unite,  1980. 

Gregg  flying  imprinter  22  ^4",  45  V4". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vx  and  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22411,  8  units,  1973. 

Harris  845,  6  units.  224'4". 

Harris  V-25.  8  unite,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  unite,  1978. 

Count-O-Veyors  Model  106. 

2  Ory  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  (immunity  unit  1971. 

KJ6  W^iuarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

PRESSROOM  CLOSED 
Available  Immediately... V-25  Harris,  5  Units, 
3  WPE  Pasters,  1  Double  Position  Rollstand,  V7 
&  Vx  Folder,  Balloon  Former,  with  Counter- 
veyor.  Press  installed  in  1971.  Call;  (518) 
465-4591,  T  A  Clemente. 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17H  "x24V5'‘^wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Unite  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766! 


WE  WAiyrr  your 
USED  PRESSES  AND 
EQUIPMENT 

We  pay  cashlll 


INLAND  NEWSPAPER  MACHINERY  CORP. 
lOElh  Et  Santa  F«  Drive,  P.O.  Box  1SBS8 
Lsnem,  Karwt  6S215 

(913)  482-8060  Telex  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

4  to  6  unit  V15A  with  JF15  folder,  1975/76 
Harris  VI 5A  add-on  units,  1975/76 

2  or  3  unit  News  King  with  KJ4,  reconditioned 
4  unit  News  King  with  KJ6,  reconditioned 

4  unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

3  unit  Vanguard 

Baldwin  104  Count-O-Veyor 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

(913)  492-9050 _ Telex  4-2362 

INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 

Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1 290 
Central  Av,  Hillside  NJ  07205. 

FACSIMILE 

EQUIPMENT 

Facsimile  transmission  systems  using  Muir- 
head  full  page  scanners  and  recorders  with 
Dacom  Data  compression  system. 

Contact: 

J.  E.  Forster 

WELLINGTON  NEWSPAPERS 
LIMITED. 

PO  Box  3740, 

Wellington,  New  Zealand. 

Tel  (colFect)  729-009  Wgtn. 

Telex:  3586 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

HOE  colormate  raster. 

Reply  to  Box  5609 
Editor  &  Publisher. 

MUELLER  259  Stacker 
Baldwin  Count-O-Veyors  all  models 
UPECO 

(201)  438-3744 

MULLER  227  INSERTER  for  daily  newspaper 
operation  in  good  condition.  Reply  to:  Graphic 
Management  Associates,  11  Main  St,  South- 
boro  MA  01772. 

STA  HI  257  S  counter  stacker  in  good  condi¬ 
tion.  Reply  to:  Graphic  Management  Associ¬ 
ates,  11  Main  St,  ^uthboro  MA  01772. 

SHERIDAN  48P  or  72P  Inserter  in  good  operat¬ 
ing  condition  for  daily  newspaper  operation. 
Reply  to  Box  5632,  Editor  &  Publisher. 


HELP 

WANTED 


THE  UNIVERSITY  OF  ALABAMA  Department 
of  Advertising/Public  Relations  is  seeking  a 
person  to  teach  and  do  research  in  the  area  of 
public  relations  beginning  August,  1983. 
Responsibilities  include  teaching  introductory 
and  advanced  courses  in  mass  communication 
and  public  relations  and  assuming  departmen¬ 
tal  responsibilities  such  as  research  and  ser¬ 
vice.  Salary  and  rank  are  dependent  on  qual¬ 
ifications  and  experience. 

Candidates  must  possess  an  earned  doctorate 
(ABD  will  be  considered),  professional  experi¬ 
ence  within  the  communication  industry  and 
demonstrate  the  potential  for  scholarly  re¬ 
search 

Contact:  Dr.  Michael  B.  Hesse.  Chairman. 
Search  Committee,  Department  of  Advertising/ 
Public  Relations,  School  of  Communication, 
The  University  of  Alabama,  303  Carmichael 
Hall,  University  AL  35486. 

Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 


HELP  WANTED  I 


ACADEMIC 


ENGLISH  FACULTY  full  time,  tenure  track,  be¬ 
ginning  September  1983.  Teaching  journalism 
and  other  basic  communications  courses.  MA 
required,  PhD  preferred.  Two  years  college 
teaching  experience  and  two  years  professional 
experience  in  journalism  required.  Deadline  for 
applications:  May  6,  1983.  Send  cover  letter, 
three  letters  of  recommendation,  resume  and 
transcripts  to:  Personnel  Office,  Westfield 
State  College.  Western  Av,  Westfield  MA 
01086. 

An  affirmative  action,  equal  opportunity. 
Title  IX  handicapped  employer. 

FLORIDA  A4M  UNIVERSITY  invites  applica¬ 
tions  for  five  new  9-month  tenure  track  posi¬ 
tions  for  fall  1983.  DIVISION  OF  JOURNAL¬ 
ISM— ASSISTANT/ASSOCIATE  PROFESSOR 
to  be  magazine  production  sequence  coordi¬ 
nator;  doctorate  in  journalism,  communication 
or  mass  communication  preferred.  Masters  re¬ 
quired.  Two  to  five  years  good  magazine  experi¬ 
ence.  demonstraed  teaching,  leadership  ability 
in  magazine  writing,  management,  editing,  de¬ 
sign.  $28,000-$34.000,  depending  on  qual¬ 
ifications.  ASSISTANT/ASSOCIATE  PROFES¬ 
SOR  for  magazine  sequence.  Doctorate  prefer¬ 
red,  Masters  required.  Two  to  five  years  solid 
professional  experience,  prior  good  teaching 
record.  Teach  any  magazine  course,  basic  J- 
courses,  perhaps  PR  course  or  two.  $28,000- 
$34,000,  depending  on  qualifications.  ASSIS¬ 
TANT  PROFESSOR,  graphics,  for  magazine 
sequence.  Doctorate  preferred.  Masters  in 
appropriate  field  required.  Two  to  five  years 
good  media  graphics  experience,  teaching  ex¬ 
perience.  Successful  candidate  will  teach  also 
in  newspaper  journalism  sequence  and  graphic 
desing  track  in  Division  of  (j.aphic  Arts.  DIVI¬ 
SION  OF  GRAPHIC  ARTS— ASSISTANT/ 
ASSOCIATE  PROFESSOR  to  teach  typography, 
layout  and  design ,  graphic  arts  design ,  package 
and  advertising  design  and  management  of  de¬ 
sign  processes/fechniques.  $23,000- 
$30,000  depending  on  qualifications.  Docto¬ 
rate  desirable.  Masters  in  appropriate  disci¬ 
pline  plus  solid  educational  background,  pro- 
tessional  experience  preferred,  ASSISTANT/ 
ASSOCIATE  PROFESSOR  to  teach  printing 
management  and  estimating,  supervise  stu¬ 
dent  technical  projects.  Successful  candidate 
should  be  able  to  use  and  to  teach  computers  as 
they  relate  to  printing  management  and  esti¬ 
mating.  Knowledge  of  printing  processes 
essential.  Secondary  area  of  expertise  in  photo¬ 
graphy,  binding  and  finishing  or  web  presses 
preferred.  $23,000-$30,000,  depending  on 
qualifications.  Doctorate  desirable.  Masters  in 
appropriate  discipline  plus  solid  educational 
background,  professional  experience  prefer¬ 
red.  Applications  and  resume  by  May  17  to: 
Robert  M.  Ruggles,  Dean,  School  of  Journal¬ 
ism,  Media anoGraphic  Arts,  Florida  A&M Uni¬ 
versity,  Tallahassee  FL  32307.  FAMU  is  an 
equal  opportunity/equal  access  university. 

FACULTY  POSITION  IN 
MASS  COMMUNICATION 
Lecturer  or  Tenure-track,  Fall,  1983.  PhD  pre¬ 
ferred:  MA  required.  Teaching  in  news-editorial 
sequence;  advisor,  student  newspaper;  other 
courses  as  candidate's  preparation  allows. 
Deadline,  May  20,  1983.  Contact:  Dr.  John 
Cambus,  Department  of  Mass  CXjmmunication; 
California  State  University,  Hayward  CA  94542 

(AA/EOE). _ 

FRANKLIN  COLLEGE  of  Indiana  is  looking  for  a 
teacher  who  can  challenge  its  best  advertising/ 
pr  students.  Opening  September  1.  1983. 
Minimum  of  MA;  professional  experience  desir¬ 
able.  Equal  member  of  3-person  journalism  de¬ 
partment  with  50  j-majors  in  private  college  of 
550.  half-hour  from  Indianapolis.  Highly  com¬ 
petitive  in  pay.  If  you  have  ideas.  weTI  let  you 
use  them.  Send  application  letter,  resume,  and 
three  references  we  may  call  to:  Dr.  Lawrence 
D.  Bryan,  Dean,  Franklin  College,  Franklin  IN 
46131.  Equal  Opportunity/Affirmative  Action 
Employer. 

INSTRUCTOR/assistant  professor  for  news/ 
editorial  sequence.  Minimum  requirements 
MA  degree  plus  professional  and  teaching  ex¬ 
perience.  Be  able  to  teach  VDTs.  Salary  com¬ 
mensurate  with  qualifications.  Opens  Septem¬ 
ber  1983.  Contact:  Merrill  Bankester,  Dean, 
Hall  School  of  Journalism,  Troy  State  Universi¬ 
ty,  Troy  AL  36082.  Deadline  for  applications 
May  15,  1983.  TSU  is  an  affirmative  action 
equal  opportunity  employer. 

TEMPORARY  TEACHING  POSITION:  Nine- 
month  visiting  Assistant  Professor  appoint¬ 
ment  as  replacement  for  permanent  faculty 
member  on  leave.  Master's  degree  in  journal¬ 
ism  required;  law  degree  helpful.  Extensive 

Public  relations  and  news  experience  required. 
0  teach  Mass  Communications  Survey,  Public 
Relations,  Law  of  the  Press,  and  other  courses 
as  needed.  Begin  August  23,  1983.  Applica¬ 
tion  deadline  May  1,  1983.  ^lary  negotiable. 
Contact:  Dr.  Reg  Westmoreland,  Journalism 
Chairman,  North  Texas  State  University,  De¬ 
nton  TX  76203. 


HELP  WANTED 


ACADEMIC 


JOURNALISM/COMMUNICATION  ARTS. 

The  University  of  West  Florida  invites  applica¬ 
tions  for  an  Instructor/Assistant  Professor  be¬ 
ginning  August,  1983,  PhO/ABD.  Teach  jour¬ 
nalism  and  public  relations.  Must  be  willing  to 
serve  as  faculty  advisor  to  student  newspaper. 
Must  show  strong  potential  as  a  scholar  and 
have  practical  experience.  Salary  range 
$18,000-22,500.  Salary  competitive  and 
commensurate  with  qualifications  and  experi¬ 
ence.  Applications  will  be  accepted  until  June 
10,  1983.  Send  letter  of  application,  resume, 
and  five  letters  of  reference  to:  Or.  Churchill  L. 
Roberts.  Chairperson,  Department  of  Com¬ 
munication  Arts,  The  University  of  West  Flor¬ 
ida,  Pensacola  FL  32514.  Minorities  and 
women  are  encouraged  to  apply.  The  University 
of  West  Florida  is  an  equal  employment  oppor¬ 
tunity/affirmative  action  employer. 

The  John  and  Elizabeth  Bates  COWLES  CHAIR 
IN  JOURNALISM  AND  MASS  COMMUNICA¬ 
TION,  University  of  Minnesota.  The  School  of 
Journalism  and  Mass  Communication  is  seek¬ 
ing  to  fill  the  Cowles  Chair  in  Journalism  and 
Mass  Communication  for  the  1983-85 
academic  years  with  S'veral  visiting  appoint¬ 
ments  varying  in  length  of  time.  The  [Arsons 
selected  may  be  involved  in  develojiing  re¬ 
search  activities,  teaching  materials,  and  cur¬ 
ricular  outlines  as  well  as  offering  seminars  and 
lectures.  The  goal  of  the  appointments  is  to 
develop  a  body  of  knowledge  in  the  area  of  mass 
media  management  and  economics.  Please 
send  nominations  to:  Linda  Viemeister,  School 
of  Journalism  and  Mass  Communication,  111 
Murphy  Hall,  206  Church  St,  SE,  University  of 
Minnesota,  Minneapolis  MN  55455.  We  ask 
that  nominations  be  submitted  as  soon  as 
possible  tor  a  September  16,  1983  appoint¬ 
ment.  Subsequent  nominations  are  welcome 
and  can  be  submitted  at  any  time.  The  Uni¬ 
versity  of  Minnesota  is  an  equal  opportunity 
education  and  employer  and  specifically  in¬ 
vites  and  encourages  applications  from  women 
and  minorities. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


ADMINISTRATIVE 

"ASSISTANT  TO  THE 
PERSONNEL  MANAGER  " 

Major  Metropolitan  Daily  Newspaper  in  Zone  6. 
Would  you  find  challenge  and  enjoyment  in 
assisting  in  the  coordination  of  hiring  and  re¬ 
cruitment  activities,  intra-company  com¬ 
munications  programs,  benefits  and  day-to-day 
operations? 

A  business,  communications,  or  personnel  re¬ 
lated  degree  helpful  background. 

Public  Speaking  and  Writmg  skills  essential. 
Send  confidential  resume  and  please  include 
salary  history  to  Box  5562,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 

PURCHASING  DIRECTOR  sought  for  major 
publishing  and  commercial  printing  company 
based  in  Washington  DC.  Director  will  develop 
company's  new  Purchasing  Department  and  be 
responsible  for  implementing  and  coordinating 
policies  and  procedures  for  the  following:  ven¬ 
dor  relations,  contract  negotiations,  inventory 
control,  purchasing  cycle  controls  and  receiv¬ 
ing.  Experience  with  automated  system  an  im¬ 
portant  consideration.  Please  send  resume  and 
salary  history  to  the  Vice  President  for  Adminis¬ 
tration,  475  ^hool  St  SW,  Washington  DC 
20024. 


PROFITABLE  national  weekly  general  aviation 
newspaper  seeking  top  executive  to  lead  small 
staff  in  attaining  new  goals  in  national  sales, 
editorial,  and  paid  circulation.  Must  have  thor¬ 
ough  knowledge  of  newspaper  and  general  avia¬ 
tion  industries  plus  ability  to  develop  a  high 

firofit  margin.  Company  plane  available  to 
icensed  pilot.  General  office  in  Texas.  Must  be 
available  by  June  15, 1983.  Send  resume  with 
salary  requirements  to:  T.  Taylor,  1712  Belt- 
line  Rd,  Carrollton  TX  75006. 

WEEKLY  MANAGER  with  heavy  advertising 
and  promotional  background.  Strong  Ohio 
weekly.  Compensation  commensurate  with 
ability.  Send  resume  to  Box  5637,  Editor  & 
Publisher 


EDITOR  &  PUBLISHER  for  April  23.  1983 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


BUSINESS  MANAGER/CONTROLLER 
Medium  sized  New  York  area  daily  quality  mar¬ 
ket  needs  aggressive  and  tough  minded  person 
to  take  over  as  right  hand  to  busy  publisher. 
Ideal  candidate  will  know  group  newspaper 
budpting,  computers  and  understand  the  pro¬ 
duction  process.  A  few  years  of  diversified 
newspaper  accounting  and  hands-on  business 
management  experience  is  enough  if  you  are  a 
strong  manager.  Excellent  opportunity  to  grow 
with  group  owned  paper.  Write  in  strict  confi¬ 
dence  to  Box  5630,  Editor  &  Publisher. 


BUSINESS  MANAGER 

To  assist  publisher  in  fast  growth  market  with 
twin  5-day  dailiesand  3  wewlies.  Must  assume 
full  business  management  responsibility  in¬ 
cluding  creating  new  mini-computer  center 
and  circulation  mailing  label  system.  Duties 
include  office  management  and  financial  sys¬ 
tems  accountability.  Prefer  a  mature  detail- 
oriented  self-starter  with  newspaper  experi¬ 
ence.  Competitive  area  salary  with  good  fringe 
benefits.  No  heavy  drinkers  need  apply.  No 
advance  moving  expenses.  Send  resume  to: 
Jerry  Brock,  News-Press,  PO  Box  AA,  Castle 
Rock  CO  80104. 


CONTROLLER  for  fast  growing  newspaper  and 
communications  group.  Emphasis  on  weeklies 
&  LPTV.  CPA  background  helpful.  Detail  ex¬ 
perience  and  qualifications.  Intermountain 
West  location  in  excellent  environment.  Reply 

Box  5586,  Editor  &  Publisher. _ 

DO  IT  ALL 

GENERAL  MANAGER 

For  small  weekly  in  resort  area  in  Adirondack 
Mountains  in  New  York.  Need  profit  builder. 
Will  be  very  liberal  in  profit  sharing.  Absentee 
owner.  Write  Box  5622,  Editor  &  Publisher. 

HUMAN  RESOURCES  DIRECTOR 
1100  employee  publishing  and  printing  com¬ 
pany  seeks  HR  professional  with  heavy  wage 
and  salary  experience  to  direct  all  employment 
related  activities  and  services.  Candidates 
must  have  comprehensive  generalist  experi¬ 
ence  in  a  similar  size  organization.  Please  send 
resume  and  a  description  of  accomplishments 
to  the  Vice  President  of  Administration,  Atten¬ 
tion;  Personnel,  6885  Commercial  Drive, 
Springfield  VA  22151. 


PUBLISHER  for  group-owned  weekly.  Inter¬ 
mountain  West  location.  Profitable  newspaper, 
commercial  plant,  low  power  tv.  Competition. 
Opportunity  to  prosper  with  a  very  aggressive 
group.  Detail  experience  and  qualifications. 
Reply  Box  5585,  Editor  &  Publisher. _ 


AGGRESSIVE  NEWSPAPER  group  expanding 
in  the  Palm  Springs,  California  area  seeks 
advertising  sales  people  with  management 
potential.  Paid  papers  and  TMC  package.  Col¬ 
lege  degree  preferred.  Excellent  salary,  com¬ 
mission,  health  package  and  profit  sharing. 
Send  resume  and  salary  history  to:  John  Kelly, 
General  Manager,  Hl-Desert  Publishing,  7333 
Apache  Trail,  %cca  Valley  CA  92284. 


ADVERTISING  MANAGER  or  2  with  no  place  to 
advance?  Here's  an  opportunity  to  run  a  grow¬ 
ing  Texas  suburban  daily  as  business  and 
advertising  manager.  You'll  be  expected  to 
accomplisn  outstanding  results  in  a  highly 
competitive  area,  but  you'll  get  outstanding 
support  and  will  have  a  strong  news  product  to 
market.  You  must  be  able  to  direct  and  moti¬ 
vate  selling  staff,  must  be  creative,  imaginative 
and  ambitious.  Paper  is  part  of  a  group  with 
opportunities  for  further  advancement.  Write 
with  resume  and  salary  requirements  to  Box 
5510,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
To  assist  working  publisher  on  twin  direct  mail 
5-day  dailies  in  fast  growth  market  and  train, 
motivate  and  plan  for  4  person  staff.  Must  be  a 
responsible  mature  self-starter  who  enjoys  in¬ 
volvement  in  a  community  oriented  indepen¬ 
dent  operation.  Excellent  opportunity  for  shirt 
sleeve  motivated  aggressive  and  well  organized 
planner  with  stable  long-term  goals.  Competi¬ 
tive  area  salan  with  STRONG  incentives  and 
good  fringes,  mbiem  drinkers  or  clockwatch¬ 
ers  need  notapply.  Opening  available  whenever 

Bjblisher  finds  the  right  experienced  person. 

0  advance  moving  expenses.  Send  resume  tO: 
Jim  Adkins,  News-Press,  PO  Box  AA,  Castle 
Rock  CO  80104. 


ADVERTISING  SALES  DIRECTOR 
Individual  with  shopper  experience.  Southern 
California  daily/weekly  group  has  immediate 
opening.  Earnings  to  $40,000  annually:  (213) 
244-1130. 


CLASSIFIED  AD  MANAGER 
This  over  25,0(10,  seven  day  newspaper  is  look¬ 
ing  for  someone  to  lead  the  classified  depart¬ 
ment.  The  person  we  seek  will  have  an  out¬ 
standing  personal  sales  record  and  be  able  to 
motivate,  train  and  supervise  an  experienced 
sales  staff.  Position  includes  salary,  incentive 
plan,  benefits  and  expenses.  Send  resume  and 
salary  history  with  cover  letter  telling  why  you 
are  right  for  the  job.  Write  in  confidence  to:  W. 
E.  Gray,  Advertising  Director.  Sandusky  Rois¬ 
ter,  314  West  Market,  Sandusky  OH  44870. 


ADVERTISING 


ADVERTISING  RETAIL  SALES  MANAGER 
For  leading  newspaper  sales  representative 
organization  headquartered  in  New  York. 
Newspaper  ad  director  or  chain  store  ad  direc¬ 
tor  might  be  perfect.  Must  understand  news- 
papers:their  problems/opportunities/thinking. 
Ditto  chain  stores.  This  is  an  outstanding 
opportunity  for  the  right  person.  The  candidate 
chosen  will  head  nationwide  sales  staff  calling 
on  chain  retailers  at  all  levels.  Must  be  good 
communicator  with  sales/organizational/moti¬ 
vational  skills.  If  you  feel  you  are  the  right  one 
for  this  position,  please  send  your  resume  to: 
Branham  Newspaper  Sales,  c/o  Jim  Cunniff, 
Vice  President  Retail  Division,  733  3rd  Av, 
New  York  NY  10017.  Applicants  will  be  con¬ 
tacted  by  letter  or  telephone  for  personal  inter- 
view. 

WORKING  ADVERTISING  manager,  strong  on 
layout.  Aggressive  salesman  with  ability  to  train 
staff.  Zone  5  weekly.  Send  resume  to  Box 
5636.  Editor  A  Publisher. _ 


CUSSIFIED  ADVERTISING  MANAGER 
For  60,000  daily  in  Zone  2.  Experienced  pro¬ 
fessional  to  motivate  and  coordinate  sales  in 
phone  room  and  outside  display  staff.  Highly 
competitive  market  requires  individual  with 
proven  ability  to  innovate  and  build  solid  linage 
gains.  Challenging  position  with  growth  poten¬ 
tial.  Send  resume  with  salary  history  to  Box 
5592,  Editor  &  Publisher. 


CLASSIFIED  SALES  DIRECTOR 
Individual  with  telephone  sales  experience. 
Southern  California  daily/weekly  group  has  im¬ 
mediate  opening.  Earnings  to  $36,000 
annually:  (213)  244-1139 


IF  YOU  KNOW  how  to  sell  advertising,  and 
would  like  to  establish  your  own  publication-1 
can  show  you  how  I  did  it  for  less  than  $1000 
and  earned  more  than  $1000  the  very  first 
issue.  A  typewriter  is  all  the  equipment  you 
need.  Write  for  free  details:  Estil  Cradick,  950 
Pirkwood  Drive.  Dunedin  FL  33528. 


CLASSIFIED  ADVERTISING  MANAGER 
Major  Metro  Daily 

Immense  opportunity  for  experienced  advertising/markelinf; 
executive  to  head  large  classified  department.  The  ideal  candi¬ 
date  will  have  managerial  experience  in  a  major  classified  de¬ 
partment  and  in  another  advertising  area,  such  as  retail. 
Academic  credentials,  competitive  market  experience,  and  sales 
performance  will  also  be  considered. 

This  is  an  excellent  opportunity  for  a  strong  number  two  or 
three  manager  in  a  large  department. 

We  offer  better  than  competitive  compensation  and  benefits. 
Most  of  all,  we  offer  an  outstanding  opportunity.  Respond  in 
confidence  to: 

Box  5611 
Editor  &  Publuher 


EDITOR  &  PUBLISHER  for  April  23,  1983 


HELP  WANTED 


ADVERTISING 


PUBLISHER/PRESIDENT 

To  lOOK-f-n- 

Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
publishing/advertising  business?  Shopper  ex¬ 
perience?  Looking  for  a  challenge?  Media  con¬ 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto,  etc.  Reply  in 
confidence  to:  GregVallone,  (213)  705-3138 
or  send  resume,  with  salary  history,  tO:  7906 
Jamieson  Ave,  Reseda  CA  91335. 


RETAIL  ADVERTISING  MANAGER 
Seeking  aggressive  individual  with  strong  man¬ 
agement  ability  for  small  Arizona  daily  (6  day), 
located  in  an  expanding  growth-market.  Offer¬ 
ing  approximately  $20,000  plus  excellent 
company  benefits.  Send  resume  and  salary  his¬ 
tory  to  Box  5483,  Editor  &  Publisher. 


SUBURBAN  CHALLENGE 
Classified  director  for  competitive  28,000  dai¬ 
ly  and  Sunday  in  upscale  market,  northern 
Zone  9.  Marketing  skills  necessary.  Quality  liv¬ 
ing.  Box  5557,  Editor  &  Publisher. 


SPECIAL  PROJECTS  COORDINATOR— major 
metropolitan  daily  needs  senior  advertising 
sales  coordinator  for  New  Jersey's  largest 
annual  business  and  financial  review,  to  be 
published  January  1984.  Duties  begin  July, 
1983,  and  end  with  the  publication  of  the  re¬ 
view.  Extensive  advertising  sales  and  manage¬ 
ment  experience  essential.  Coordinator  must 
be  able  to  motivate  and  work  with  sales  staff  as 
well  as  make  presentations  to  corporate  execu¬ 
tives.  Knowledge  of  New  Jersey  market  a  must. 
Send  complete  resume  to  Box  5588,  Editor  & 
Publisher. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show. "  Please  call  Dennis  Fearing, 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste. 
9,  Reseda  CA  91335. 


WE  WILL  SOON  have  an  opening  for  a  proven 
sales  oriented  advertising  director  to  motivate 
and  lead  our  young,  aggressive  sales  staff  on 
this  54,000  circulation  daily  in  Zone  4.  The 
right  candidate  will  be  a  goal  oriented  manager 
capable  of  improvingand  upgrading  our  already 
strong  advertising  department.  Excellent  salary 
and  benefits.  Send  resume,  cover  letter  and 
salary  requirements  to  Box  5522,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  PROFESSIONALS  needed  for 
ad  manager  and  ad  sales  jobs  on  Rocky  Moun¬ 
tain  semi-weekly  and  daily  newspapers.  Excel¬ 
lent  opportunities  for  advancement  on  prize¬ 
winning  newspapers.  Send  resumes  to:  Bill 
Sniffin,  Box  J,  Lander  WY  82520. 


ART/GRAPHICS 


NEWSPAPER  DESIGNER 
The  Los  Angeles  Times  is  seeking  an  experi¬ 
enced  newspaper  designer.  He/she  should  nave 
a  newspaper  or  print  media  background,  and  be 
capable  of  conceptualizing  and  producing  in¬ 
novative  graphics  and  layouts  for  use  with 
editorial  matter. 

This  position  offers: 
superior  compensation  and  benefits 
recognition  and  visability 
fascinating  and  challenging  work  environment 
association  with  an  industry  leader 
Please  send  resume  and  nonreturnable  exam¬ 
ples  of  work  (copy,  tearsheets,  etc)  to:  News¬ 
paper  Designer,  Los  Angeles  Times,  Times  Mir¬ 
ror  ^uare,  Los  Angeles  CA  90053.  Selected 
applications  will  be  contacted  later  for  inter¬ 
views  and  fxirtfolio. 

An  Equal  (Jpportunity  Employer. 


STAFF  POSITION  for  person  strong  in  the  con¬ 
ceptualization  and  implementation  of  informa¬ 
tional  graphics.  Newspaper  experience  prefer¬ 
red.  Contact:  Ed  Kohorst,  Graphics  Director/ 
Art,  St  Louis  Post-Dispatch,  900  N  Tucker 
Bhrd,  St  Louis  MO  63101. 


CIRCULATION 


CIRCULATION  PROMOTION/SALES 
DIRECTOR 

For  twin  5-day  direct  mail  dailies  in  fast  growth 
market.  Must  be  a  shirt  sleeve  motivated 
aggressive  self-starter  who  will  accept  full  re¬ 
sponsibility  for  new  starts.  Must  have  personal¬ 
ia  and  ability  to  develop  and  organize  a  con¬ 
tinuing  mail  and  door-to^oor  program  in  coop¬ 
eration  with  circulation  manager.  Evening  and 
weekend  work  required.  Base  salary  plus  strong 
incentives  for  proven  grass  roots  achiever.  No 
heavy  drinkers  need  apply.  Send  resume  to: 
Jim  Adkins,  News-Press,  PO  Box  AA.  Castle 
Rock  CO  80104. 


SUPERVISOR  HOME  DELIVERY 
Opportunity  for  a  growth  oriented  district  man¬ 
ager  or  home  delivery  supervisor  with  a  small 
daily  to  gain  management  experience  on  a  large 
daily  and  Sunday,  (kimpetitive  salary-fringe 
package.  Zone  2.  Full  resume  and  references 
sent  in  confidence.  Box  5623,  Editor  &  Pub¬ 
lisher. 


NEED  GOOD  2nd  man  to  take  over  circulation 
in  fast  growing  community  5  day/week  paper- 
Zone  9.  Self  starter  who  knows  carrier,  motor 
route,  mail  and  promotions.  Send  resumes  to 
Box  5526,  Editor  t  f^blisher. _ 


Crew  Managers  wanted 


Sell  subscriptions  to  Orange 
County's  1  newspaper.  The 
Register.  Experienced  crew 
managers  can  earn  $700  per 
week  and  up!  Call;  (714)  754- 
4421,  afternoons  and  ask  for 
Mr.  Barba.  Zone  9. 


EDITORIAL 


COPY  EDITOR 

Copy  editor  to  edit  and  rewrite  news  copy,  write 
lively,  accurate  headline  and  do  layout  work. 
Eiqierience  required.  VDT  experience  helpful. 
Night  work.  5  pm  to  1  am.  Openings  for  this 
position  occur  periodically.  Please  send  your 
!  resume  materials  to:  Mary  Collins,  The  Gazette, 

I  500  3rd  Av  SE  Cedar  Rapids  lA  52401. 

I  Equal  Opportunity  Employer 


EDITOR 

New  York  based  trade  newspaper  for  retail  and 
manufacturing  executives  seeks  experienced 
editor/writer/reporter.  Previous  trade  back- 
pound  a  must.  Box  5573,  Editor  &  Publisher. 


EXPERIENCED  editor  for  rapidly  expanding 
national  magazine:  strong  background  in  story 
selection,  editing  and  magazine  production  in¬ 
cluding  working  knowledge  of  and  deep  interest 
in  country  music.  Fortune  1000  company.  Im¬ 
mediate  opening.  Send  resume,  samples  and 
salary  history  to  Box  5625,  Editor  &  Publisher. 


EDITOR 

Editor  for  highly  successful  18,(X)0  circulation 

»yicultural  weekly  newspaper  in  Southeastern 
innesota  wanted  to  direct  a  staff  of  three. 
Candidate  must  have  sound  experience  as  an 
editor  of  weekly  or  daily  newspaper,  and  have 
solid  background  or  experience  in  agriculture. 
Needs  broad  understanding  of  farm  policy 
issues.  We  are  seeking  a  highly  motivated  indi¬ 
vidual  who  can  take  charge  and  play  a  major 
role  in  our  continued  growth.  Send  resume  in¬ 
cluding  salary  requirements  to:  Bob  Hill,  Agri 
News.^x  6118,  Rochester  MN  55903. 


EDITOR 

Editor  for  a  newsweekly  in  oil  industry.  One  with 
engineering  orientation  and  business  news  ex¬ 
perience.  We  pay  well.  Send  resume,  clips  tO: 
reo.  1 101  Post  Oak  Blvd,  Houston  TX  77056. 
No  calls.  Knowledge  of  drilling  and  related  sur¬ 
faces  helpful.  Non  smokers. 


ALASKAN  WEEKLY  seeking  experienced  repor¬ 
ter.  Modern  newsroom  with  terminals.  Moving 
allowance  provided.  Send  clips  (nonreturn- 
able)  and  resume,  complete  with  references, 
to:  Ron  Loesch,  Publisher,  The  Pilot.  Box  930, 
Petersburg  AK  99833. 


ASSISTANT  BUSINESS  EDITOR— Metro  daily 
in  Zone  9  seeks  bright,  aggressive  person  with 
some  desk  experience  in  layout  and  copy  edit¬ 
ing.  Must  have  proven  track  record  with  a  daily. 
Strong  editing  talent  and  ability  to  work  with 
reprxters  a  plus.  Some  affinity  for  business 
news  preferred.  Write  in  confidence,  include 
resume,  salary  history,  work  samples  and  clips, 
if  any.  Box  5540,  Editor  &  Publisher. 


COPY  EDITOR 

The  Sacramento  Bee.  a  230,000  circulation 
daily,  is  looking  for  two  experienced  copy  edi¬ 
tors.  Applicants  should  have  a  solid  reporting 
and  editing  background.  We're  looking  particu¬ 
larly  for  creative,  analytical  copy  editors  who 
are  familiar  with  handling  local  copy.  Demons¬ 
trated  layout  skill  is  also  desirable.  Top  scale 
salary  is  about  $600  a  week.  Send  resume  and 
clips  to:  Paul  Clegg,  Copy  Desk  Chief,  The  Sac¬ 
ramento  Bee,  PO  BOX  15779,  Sacramento  CA 
95852. 

An  Equal  Opportunity  Employer 


AMBITIOUS  REPORTER-PHOTOGRAPHER 
for  mountain,  outdoor  recreation  Zone  7  week¬ 
ly.  Write  sports,  work  darkroom  and  long  hours. 
Send  resume  to  Box  5626,  Editor  &  Publisher. 
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HELP  WAN  fED 


EDITORIAL 


AGRICULTURAL  publication,  7-state  weekly 
circulation,  needs  associate  editor  (news, 
photos,  features,  desk).  Contact:  Duane  Ross, 
High  Plains  Journal.  Box  760,  Dcdge  City  KS 
67801;  (316)  227-7171. 


ASSISTANT  SPORTS  EDITOR 
For  Zone  9  daily  that  likes  sports.  Experience, 
organizational  ability,  leadership,  planning 
necessary.  Must  be  strong  copy  editor,  have 
good  sense  of  graphics  and  packaging.  Box 
5607,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 

We  are  seeking  a  person  with  experience  in 
management  for  managing  editor  for  our  8000 
circulation  highly  honored  newspaper.  We  print 
evenings  Monday-Friday  and  on  Saturday 
mornings.  We  have  8  people  in  our  newsroom 
with  a  front  end  system.  Frankfort,  Indiana  is 
45  miles  Northwest  of  Indianapolis  and  20 
miles  Southeast  of  Lafayette  (Perdue  Universi¬ 
ty)  in  a  strong  agricultural/industrial  commun¬ 
ity.  Send  resume  or  call:  John  Mitchell,  PO  Box 
9,  Frankfort  IN  46401;  (317)  659-4622. 


CLASSY  WEEKLY  newsletter  needs  stringers  in 
Washington  IX.  southern  California,  Texas, 
Europe  and  Japan.  Reply  tO:  Jack  Thornton, 
Robot  Insider.  Fairchild,  1 1  E  Adams  St,  Suite 
1400,  Chicago  IL  60603. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


INTERNS  WANTED  to  work  with  top  investiga¬ 
tive  reporter.  No  pay  but  great  experience. 
Send  resume  and  clips  to:  Jack  Anderson, 
1401  16th  Street,  NW,  Washington  DC 
20036. 


IMMEDIATE  opening  for  reporter  at  nation's  i 
largest  daily  legal  newspaper.  Strong  back-  I 
ground  in  law  and  journalism  required.  Good  ' 

Ky,  benefits.  Send  resume,  clips  to:  Editorial  ; 

ipartment.  Los  Angeles  Daily  Journal.  210  S  I 
Spring  St,  Los  Angeles  CA  90054. 


LIFESTYLE  editor  for  9500  bi-weekly.  VDT,  ; 
layout,  photo  experience  helpful,  journalism  I 
d^ee  preferred.  Must  have  writing  and  organi¬ 
zational  skills.  Send  resumes  to:  Denham 
^in^  News,  PO  Box  458,  Denham  Springs 


MANAGING  EDITOR 

Top-quality  26,000  circulation  Southeastern 
daily  seeks  managing  editor  who  can  make  a 
newspaper  sparkle.  Must  have  proven  track  re¬ 
cord  as  an  alert,  aggressive  and  effective  news¬ 
room  leader.  Senddetailed  resume  with  com¬ 
plete  salary  history  to  Box  5534,  Editor  &  Pub¬ 
lisher. 


MOVE  UP — need  young  journalist  with  2  or  3 
years  experience  who  wants  to  be  boss.  Weekly 
in  (Colorado  mountains  needs  managing  editor 
to  run  and  edit  small  paper.  Call  Doug 
McCrimmon;  (303)  674-5534. 


MANAGING  EDITOR  j 

Mature,  experienced  person  to  direct  editorial  i 
staff  and  coverage  on  20,000  Zone  4  daily.  Box  i 
5530,  Editor  &  Publisher.  | 


MID-SIZED  ROCKY  MOUNTAIN  daily  taking 
applications  for  possible  future  opening  for  en¬ 
tertainment  writer/editor  position.  Must  have 
good  reporter/critic/writing  skills.  Classical  to 
country.  Graphics  awareness  helpful.  3  years 
experience  necessary.  Send  resume,  salary  re¬ 
quirements  and  clips  to  Box  5598,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Looking  for  managing  editor  for  daily/Sunday 
newspaper  under  35,000  circulation  located  in 
eastern  portion  Zone  5.  Prefer:  person  moving 
up,  fortyish,  with  background  on  family  or  small 
chain-owned  newspaper  which  emphasizes 
local  news,  people-oriented.  Good  salary,  be¬ 
nefits.  Send  resume  to  Box  5590,  Editor  & 
Publisher. 


EDITORIAL  CARTOONIST  | 

Major  New  England  daily  has  opening 
for  editorial  cartoonist.  Primory  respon-  | 
sibilify  will  involve  making  o  meaningful  i 
and  imaginative  contribution  on  o  doily  j 
basis.  I 

Quolihcations  required  ore  comporo-  ! 
ble  experieiKe  on  a  small  to  medium-  | 
sized  doily  newspaper  and  interest  in  in¬ 
fluencing  editorial  judgments. 

Ideally  situated  in  o  medium-sized 
metropolitan  area,  we  offer  an  excellent 
starting  pay,  benefits  pockoge  and  pro- 
fessional  growth. 

If  interested,  please  send  resume,  in¬ 
cluding  current  salary,  with  a  copy  of 
portfolio  to: 

Box  5613,  editor  B  Publisher 

An  Equal  Opportunity  | 

Employer  M/F 


MANAGING  EDITOR  FOR  Upper  Peninsula 
Michigan  daily.  Local  news  our  bread  and  but¬ 
ter.  Shirt-sleeve  job.  Experience  and  track  re¬ 
cord  required.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  rerwrting  staff,  you'd 
better  move  quickly.  Box  5620,  Uitor  &  Pub¬ 
lisher. 


MANAGING  EDITOR — We  need  a  demanding, 
aggressive  and  thorough  local  news  person  to 
direct  the  news  staff  at  our  central  Florida  PM. 
This  is  a  hands-on  job.  Send  resume,  clips, 
tearsheets  to:  Mike  Archer,  Editor.  Leesburg 
Commercial,  PO  Box  Drawer  7,  Leesburg  FL 
32748. 


NEWS-COPY  EDITOR 

For  twin  5-day  dailies  in  fast  growth,  high- 
income  market  for  experienced  hard  working 
editor  with  5  years  minimum  experience  who 
can  step  in  and  do  it  all.  Must  be  a  mature 
responsible  self-starter  with  editing,  layout  and 
VDT  troubleshooting  ability.  Provide  training 
and  leadership  to  a  5  person  staff.  Excellent 
opportunity  for  a  detail  minded,  well  organized 
community-oriented  grass  roots  achiever.  Posi¬ 
tion  available  in  June  or  whenever  we  find  the 
right  person.  Competitive  area  salary  with  good 
fringe  benefits  will  depend  on  ability,  experi¬ 
ence  and  attitude.  Clockwatchers  or  problem 
drinkers  need  not  apply.  No  advance  moving 
expenses  available.  Send  resme  to:  Jeanne 
Adkins,  News-Press,  PO  Box  AA.  Castle  Rock 
CO  80104. 


WORKING  MANAGING  EDITOR  needed  im¬ 
mediately  for  expanding  tri-weekly.  Must  be 
thoroughly  experienced  in  total  news  opera¬ 
tions.  Reply  McDowell  News,  PO  Box  610,  Ma¬ 
rion  NC  M752, 


EDITORIAL  SPECIALIST 

Major  upstate  New  York  corporation  is  seeking  a  profession¬ 
al  with  a  Bachelors  degree  in  Journalism  or  Mass  Com¬ 
munication.  At  least  3  to  4  years  of  daily  newspaper  experi¬ 
ence  and  industrial  public  relations  are  required.  The  suc¬ 
cessful  candidate  will  be  given  a  high  degree  of  latitude.  We 
offer  an  attractive  salary  commensurate  with  your  experi¬ 
ence  along  with  an  excellent  benefit  package. 

We  will  respond  to  qualified  candidates  only. 

Please  send  a  resume,  salary  history  and  requirements  to; 

Box  5591 

Editor  &  Publisher 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


HELP  WANTED 


EDITORIAL 


PHOTO  EDITOR  to  lead  staff  of  10.  assign  and 
select  pictures  for  all  departments  of  200,000- 
plus  AM  daily,  bperienced  in  news  photogra¬ 
phy  and  photo  selection.  Reports  to  Assistant 
Managing  Editor  for  Graphics.  Resume  and 
samples  to:  John  Weed,  The  Commercial 
Appeal,  Box  334,  Memphis  TN  38101. 


PRODUCT  INFORMATION  SPECIALIST/ 
COPY  WRITER 

We  are  one  of  the  nation's  leading  mail  order 
outfitters  for  the  outdoor  enthusiast.  Growth 
dictates  a  need  to  add  another  person  to  our 
product  information  section.  The  person  we  are 
looking  for  must  love  hunting  and  fishing  and 
be  wen  versed  in  the  various  items  of  equip¬ 
ment  utilized.  A  pleasant  phone  voice  is  essen¬ 
tial  since  the  person  will  be  answering  custom¬ 
ers'  questions  and  inquiries.  This  is  a  growth 
oriented  opportunity  which  offers  an  excellent 
salary  and  fringe  benefits  package.  Interested 
persons  should  send  their  resume  with  salary 
history  and  cover  letter  explaining  why  they 
believe  they  are  the  right  person  for  this  posi¬ 
tion  to:  Rod  Reeder,  Personnel  Manager,  Cabe- 
la’s  Inc,  812  13th  Av,  Sidney  NB  69160. 


PUBLICATIONS  EDITOR 

Major  corporation  seeking  individual  to  serve  as 
publications  editor.  Must  possess  excellent 
editing  skills  and  knowledge  of  publishing,  lay¬ 
out  and  design.  One  to  three  years  internal 
publication  experience  required.  Degree  in 
loumalism  or  English  preferred.  Experience  in 
hospitality  industry  particularly  helpful.  Super¬ 
visory  experience  required.  Excellent  benefits/ 
compensation  package.  Send  resume  and  sal- 
37  hist07  to:  Employment  Manager.  PO  Box 
1IJ203.  Phoenix  Az  85064.  Equal  Opportuni^ 
Employer. 


REPORTERS 

Midwestern  afternoon  daily  newspaper  seeks 
reporter  applicants  to  fill  two  key  positions. 
Both  jobs  require  experience  in  covering  broad 
ranges  of  issues.  Applicants  should  have  co¬ 
vered  the  "big  st07"  and  be  able  to  show  evi¬ 
dence  of  it.  Neither  job  is  for  a  beginner.  Jobs 
require  journalism  degree  and  at  least  one  year 
newspaper  experience.  The  people  we  hire  will 
be  able  to  distinguish  between  issues  and 
events  and  report  on  the  issues  before  they 
become  events. 

Send  clips  and  resume  in  complete  confidence 
to  Box  5634,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR— medium-sized 
Southeastern  daily  seeks  experienced  sports 
professional  with  strong  skills  in  editing,  head¬ 
line  writing  and  page  layout.  Send  resume  and 
clips  to  Box  56(j3,  Editor  &  Publisher. 


SMALL,  growing  western  Louisiana  weekly 
needs  motivated  editor  to  take  helm.  Advertis¬ 
ing  knowledge  and  business  experience  prefer¬ 
red.  Send  clips  and  resume  to:  West  LA  Star, 
PO  Box  1209,  Many  LA  71449. 


SPORTS  EDITOR  wanted  for  top  Wisconsin 
twice-weekly  newspaper.  Call:  Bar7  Johanson, 
The  Review;  (414)  893-6411. 


TRI-WEEKLY  in  Zone  4  resort  community 
needs  a  photographer  and  a  news  editor.  Send 
resume,  work  samples  and  sala7  hist07  to  Box 
5539,  Editor  &  Publisher. 


TAKE  AWAY,  (or  a  moment,  all  the  gizmos  in 
today's  electronic  newsroom  and  you  know  the 
English  language  is  the  only  tool  that  counts  for 
a  copy  editor.  You've  honed  your  skills  and 
enjoy  working  on  a  high-production  desk.  Now 
we'd  like  to  hear  from  you.  We're  an  Eastern  US 
AM  pushing  40,000.  We  need  a  well-rounded 
copy  editor  who's  got  a  flair  for  graphics  and 
enj^  lots  of  work.  Send  resume  and  a  letter 
telling  us  why  we  should  hire  you.  Box  5577 
Editor  &  Publisher. 


THE  NEWS-TRIBUNE  &  HERALD,  a  Knight- 
Ridder  newspaper  in  Duluth  MN,  is  seeking  two 
reporters.  We  appreciate  the  value  of  experi¬ 
ence  but  must  limit  the  applicants  to  those  who 
have  been  in  the  trade  only  one  or  two  years. 
We're  looking  for  people  who  are  energetic  and 
dedicated  to  accuracy  and  newspapering.  Send 
resume  and  clips  to:  Larry  Fortner,  Editor.  424 
W  First  St,  Duluth  MN  55802.  Don't  call. 


WRITER 

Can  you  deliver  news  items  that  are  lean,  clear, 
and  sharply  focused?  If  you  can,  we  need  you. 
Our  leading  business  publication  addresses  the 
nonclinical  concerns  of  physicians,  but  medic¬ 
al  magazines  experience  isn't  a  must  for  us. 
Good  writing  is.  For  the  write  wordsmith,  we 
offer  an  excellent  package  of  sala7  and  be¬ 
nefits  plus  plenty  of  opportuni7  for  profession¬ 
al  and  financial  growth.  You'll  make  the 
strongest  case  with  a  letter  that  summarizes 
your  background  and  demonstrates  how  well 
you  can  write. 

I  Box  5614,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


WANTED:  aggressive,  enthusiastic  general 
assignment  writer  for  a  people-oriented  daily, 
circulation  8500,  in  Southern  Michigan. 
Camera  and  VDT  experience  a  plus.  Experience 
preferred.  Competitive  sala7  and  good  be¬ 
nefits.  Send  clips  and  resume  to:  Nan  Johnson, 
Managing  Editor,  Hillsdale  Daily  News,  Box 
287,  Hillsdale  Ml  49242. 


FREELANCE 


WANTED:  Freelance  articles  sought  on  pock- 
etknife collection,  collectors,  lore.  Photosalso. 
Write  Box  5375,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  NY  11375. 


MARKETING 


MARKETING  MANAGER 
GROVYTH  OPPORTUNITY 
Immediate  opening  for  individual  to  join 
aggressive  management  team.  Must  have  pre¬ 
vious  newspaper  experience  and  hold  market¬ 
ing  or  BS  degree.  Function  in  all  phases  of 
newspaper  marketing  of  21,000  daily  in  Zone 
5.  Involvement  in:  account  development,  sales 
training,  market  research,  national  advertising 
sales  promotion,  and  co-op  advertising.  We 
seek  a  well  organized,  self-motivated,  profes¬ 
sional  type  manager  with  top  management 
aspirations.  Send  resumes  to  Box  5635,  Editor 
&  Publisher. 


MARKETING  RESEARCH 


WANTED:  NEWSPAPER  RESEARCH 
MANAGER 

The  Milwaukee  Journal/Sentinel  has  an  excel¬ 
lent  opportunity  for  a  research  manager  with 
strong  marketing  orientation  and  management 
experience.  Position  has  overall  responsibility 
for  all  prima7  and  sales/marketing  support  and 
data  development  for  advertisng,  editorial  and 
circulation  departments. 

Direct  superviso7  responsibility  for  four  full 
time  staff.  Opportunities  for  broader  depart¬ 
mental  management  responsibilities,  includ¬ 
ing  budget  planning,  marketing  strategies,  rep¬ 
resentation  on  top  level  committees  and  task 
forces  as  appropriate. 

Send  resume,  references  and  samples  to:  Abi-i 
gail  Nash,  vice  president-promotion.  The  Mil¬ 
waukee  Journal/Sentinel,  PO  Box  661,  Mil¬ 
waukee  Wl  53201.  No  phone  calls  accepted. 


PRESSROOM 


EXPERIENCED  metro  press  operator  wanted 
for  Zone  2  daily.  Opportunity  to  advance  to 
assistant  foreman.  Send  resume  and  sala7  re¬ 
quirements  to  Box  5533,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITY  for  quality- 
oriented  press  supervisor.  25,000  circulation 
daily  with  high  volume  of  commercial  work.  Will 
supennse  12  pressmen  on  2  shifts  through  shift 
foreman.  Urbanite  experience  a  plus.  We  offer 
sala7  in  mid-to  upper  20's;  good  benefits; 
small  town  environment,  but  not  far  from  major 
ci7;  nice  year  round  climate  in  Zone  4;  excel¬ 
lent  recreational  area,  especially  fishing  and 
college  sports.  Box  5559,  Editor  &  Publisher. 


MORNING  DAILY  seeks  take-charge  foreman 
to  run  offset  web  press.  In-depth  knowledge  of 
Goss  Community  and  commercial  work 
needed.  Quality  and  maintenance  conscious¬ 
ness,  customer  senrice  and  cost  efficiency  are  a 
must.  Good  starting  pay  and  benefits  plusa  fine 
community  and  ideal  working  conditions.  App¬ 
ly  in  writing  only  to:  Ronald  Ellis,  Bedford 
(jazette,  424  W  Penn  St,  Bedford  PA  15522. 


NEED  EXPERIENCED  Urbanite  pressman  to 
operate  10  unit  press.  Right  individual  will  be 
hard  worker  that  wants  to  move  into  the  position 
of  Pressroom  Superintendent.  Zone  6.  Send 
resume  with  sala7  expectations  to  Box  5595, 
Editor  &  Publisher. 


WANTED:  Urbanite  Pressperson  able  to  run 
Urbanite  with  multiple  webs,  process  color  and 
quarterfolder.  Camera  and  plateroom  experi¬ 
ence  will  bea  plus.  Zone  2.  Send  resume  to  Box 
5554,  Editor  &  Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 
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HELP  WANTED 
SALES 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


SALES  REPRESENTATIVES 

We  are  a  national  premium  and  prize  company 
looking  for  reps  to  expand  our  distribution  with 
established  and  new  accounts.  Perfect  sideline 
for  those  seeking  supplemental  income.  Com¬ 
mission  only.  Box  5558,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR,  15  years  experi¬ 
ence  with  20M  to  70M  group  owned  dailies 
seeks  relocation  as  manager  of  medium  to  large 
sized  newspaper.  Will  consider  strong  secon¬ 
dary  position  if  advancement  opportunities  ex-  . 
ist.  Very  familiar  with  budgeting,  pricing,  cost  1 
control,  training,  phone  sales,  and  TMC.  Box  1 
5572,  Editor  &  Publisher.  1 

POSITIONS  1 
WANTED 

SUPERVISOR— 16  years  experience,  medium  | 
and  small  AM.  PM  dailies.  Strong  all  aspects. 
Ready  to  advance  manager,  assistant.  All 
Zones.  Box  5567,  Editor  &  Publisher. 

EDITORIAL 

ASSIGNMENT  EDITOR  seeks  move  up  from 
suburban  editor  on  180,000  Northeast  daily.  1 
KNOW  HOW  TO  ZONE.  1  can  help  major  metro 
crack  suburban  markets.  1  can  help  suburban 
daily  ward  off  big-city  threat.  Top-notch  moti¬ 
vator,  teacher,  cost-cutter.  Reporting,  editing, 
layout  experience.  Strang  references.  Quality  a 
must-if  you  haven't  got  it.  I'll  get  It  for  you.  NE, 
Mid-Atlantic.  Box  5538.  Editor  &  Publisher 

ADMINISTRATIVE 

AVAILABLE  JUNE— Experienced  news  execu-  j 
tive/publisher,  profit/quality  oriented.  Now 
teaching.  I've  turned  around  some  dogs  and  ' 
can  put  out  a  product  that  will  earn  respect  and  j 
money  better  than  75%  of  the  papers  printed  | 
today.  Northeast  preferred.  If  you're  serious,  1 
am.  Interview  at  ANPA.  Phone  after  4/20;  | 
(212)  613-0350.  Resume,  references  Box 
5547,  Editor  &  Publisher.  1 

1 

AWARD-WINNING  sportswriter  seeks  position 
on  quality  daily.  Will  relocate  to  any  Zone  for 
right  position.  Box  5631,  Editor  &  Publisher. 

CREATIVE  FEATURE  writer,  top  schools,  38, 
experience,  talent  seeks  newspaper/magazine 
job  where  features  valued.  Write  Box  5599, 
Editor  &  Publisher. 

AD/BUSINESS  manager  wants  general  mana¬ 
ger's  position.  Weekly  and  daily  experience. 
Solid  record.  Profit  booster.  Aggressive.  Hard 
worker.  Organized.  Any  Zone.  Box  5615,  Editor 
&  Publisher. 

DESKMAN 

Sports,  experienced,  all  phases.  Zones 
1,2, 3, 4.  Box  4045,  Editor  &  Publisher. 

FEMALE  SPORTS  reporter  looking  for  a  change 
of  scenery.  Six-plus  years  of  medium-sized  dai¬ 
ly  experience  with  writing,  layout,  and  VDTs, 
emphasis  on  copy  editing.  Any  Zone.  Box 
5593,  Editor  &  Publisher. 

GENERAL  MANAGER/publisher  assistant. 
Well  educated,  known  achiever,  18  years  ex¬ 
perience,  multi-newspaper  background  with 
successful  track  record  is  available  to  manage 
small  to  medium  size  newspaper.  Highest  re¬ 
ferences  and  recommendations.  Available  for 
ANPA.  Write  Box  5579,  Editor  &  Publisher. 

GRADUATING  editor-in-chief  of  large  college 
daily  seeks  position  on  small  to  medium-sized 
paper  in  Zone  1  or  2.  Features,  yiorts  are  spe¬ 
cialties.  Michael  Monk,  53599  Sumpter, 
South  Bend  IN  46637;  (219)  272-8158. 

GENERAL  MANAGER/advertising  director. 
Have  experience,  results  and  energy.  Strong 
management  background  and  a  proven 
moneymaker.  Presently  employed.  Zones 
3,4,6.  Box  5628,  Editor  &  Publisher. 

GENERAL  NEWS,  features  and  city  govern¬ 
ment  reporter  seeking  position  in  a  medium 
size  publication  in  the  Berkeley,  California 
area.  1  have  two  years  experience  in  a  small 
daily  newspaper.  Will  be  moving  to  the  area  in 
June.  Contact  Jean  Lilley,  912B  N  Austin,  Se¬ 
quin  TX  78155;  (512)  372-1352  for  resume. 

PUBLISHER/General  Manager— Former  news¬ 
paper  owner,  marketing  oriented.  Top  refer¬ 
ences.  PO  Box  40404,  Fort  Worth  TX  76140. 

ADVERTISING 

HIRE  ME  and  get  pro  reporter,  29,  BA,  8  years 
solid  work,  some  photo,  self-starter,  organized, 
reliable  employee.  Seeking  home  on  medium- 
large  daily,  any  Zone.  Box  5618,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER— currently  em¬ 
ployed  with  80,000  circulation  paper-seeking 
growth  position  with  medium  size  paper  in  Ari¬ 
zona,  California,  Florida.  10  years  experience 
in  advertising-outstanding  sales  track  record. 
Reply  Box  5624,  Editor  &  Publisher. 

HELP  unleash  a  creative  mind.  Witty  word- 
smith  seeks  reporting  job.  needs  to  feel  growing 
pains  again.  3  years  daily,  hard  news,  features. 
Box  5616,  Editor  &  Publisher. 

EDWIN  ROBERTS 

Formerly  classified  manager  Village  Voice,  New 
York  Magazine  is  seeking  a  full  time  position  in 
classified.  Will  relocate. 

Talk  to  me  about  personal  ads. 

Talk  to  me  about  classified. 

42  Legion  Place,  Staten  Island  NY  10305 
(212)  273-2423 

INTELLIGENT,  resourceful,  single  male,  38, 
J-Grad,  seeks  position  as  news  reporter  (or 
other  writing  assignment).  Non-smoker,  non¬ 
drinker.  Can  relocate  easily.  J  R  Oliver,  5416 
Second  Av,  Pittsburgh  PA  15207;  (412)  521- 
9320. 

LOOKING  for  an  aggressive  person  to  lead  and 
establish  greater  sales  from  your  advertising 
department?  Send  for  information  to  Box 
5629,  Editor  &  Publisher. 

JOURNALIST/EDITOR 

Feature  writer  with  national  magazine  sales 
seeks  position  in  creative  milieu.  Gourmet 
food/wine  expert.  Can  write/speak  Spanish.  Ex¬ 
pert  producer  of  brochures,  catalogs,  direct 
mail  or  collateral  material.  Prefer  relocation  to 
Southwest/Southeast  or  Rocky  Mountain  area. 
Call;  (213)  274-8678  or  write:  A  Overstreet, 
615VS  N  Benton  Way,  Los  Angeles  CA  90026 
for  resume. 

MARKETING/ADVERTISING— ambitious,  ex¬ 
perienced.  educated,  articulate  leader,  motiva¬ 
tor  and  known  achiever  with  high  success  in 
sales,  promotion,  personnel  development  in 
both  advertising  and  circulation  is  available  for 
ANPA  intenriew.  Best  references.  Write  today. 
Box  5578,  Editor  &  Publisher. 

J-GRAD.  News  or  sports,  writer  or  editor.  Ex¬ 
perience  from  bureaus  to  big  leagues.  Robert 

I  W.  Mings;  (804)  596-0879. 

RESULTS-ORIENTED,  successful  advertising 
director.  Excellent  track  record  and  references. 
Strong  in  sales,  marketing,  organization,  train¬ 
ing.  (lost  conscious,  conscientious.  Presently 
employed,  seek  greater  challenge.  Box  5587, 
Editor  &  Publisher. 

!  JAZZ  AND  POP  reviewer  for  St.  Louis'  largest 
daily  seeks  change.  Master's  degree  in  music. 

.  Also  graphic  ability  with  undergrad  in  art.  Hap¬ 
py  to  cover  classical  as  well.  Box  5633,  Editor 
&  Publisher. 

LATIN  AMERICA — Washington,  DC  reporter 
:  seeks  job  with  United  States  newspaper,  maga¬ 
zine,  wire  service  bureau  in  Latin  America. 

]  Knows  history  and  current  issues,  experienced 
reporter,  energetic,  willing  to  travel.  Will  do 

1  indepth  news,  colorful  and  lively  features.  Box 
5581,  Editor  &  Publisher. 

CARTOONIST 

EDITORIAL  CARTOONIST,  experienced,  pub¬ 
lished  in  various  papers  in  Illinois  and  Phoenix. 
Relocate  all  Zones.  Write  for  samples.  Box 
5580,  Editor  &  Publisher. 

CIRCULATION 

j  PUBLISHER— Top-flight  professional  with  10 
years'  experience  as  owner/publisher  of  com- 
.  munity  newspaper  seeks  high-level  manage¬ 
ment  position  with  daily  or  suburban  weekly  in 
Zones  9,1  or  2.  Exceedingly  versatile,  appliec 
!  skills,  top  references.  Dan  Zimmerman,  416  S 
1  Elizabeth,  Milton-Freewater  OR  97862;  (503! 

1  938-5330. 

CIRCULATOR:  20  years  experience  on  AM,  PM 
dailies,  weeklies,  shoppers,  TMC,  boy  crew  and 
phone  rooms.  Seeking  to  relocate  as  manager, 
assistant  or  staff  position.  Box  5617,  Editor  & 
Publisher. 
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EX-SENIOR  EDITOR  of  8-million  circulaKon 
women's  marazine,  returning  to  the  fold  after 
writing  a  book,  seeks  highly  challenging  job  on  j 
top-quality  women's  or  general-interest  pub-  I 
lication.  Reviving  moribund  magazines  or  sec¬ 
tions  a  specialty:  also  extensive  experience 
covering  lifestyles,  consumerism,  the  arts, 
architecture,  books,  fashion,  beauty,  travel, 
and  more.  Box  5596,  Editor  &  Publisher. 

AGGRESSIVE  newsman  with  solid  eight-year 
track  record  seeks  reporting  job.  Jon  Morris, 
17057  Alwood,  West  Covina  CA  91791 ;  (213) 
918-4527. 

EXPERIENCED,  versatile  reporter/photo¬ 
grapher  seeks  position  on  daily.  Will  relocate  to  | 
any  Zone.  Box  5600,  Editor  &  Publisher.  j 

RELIGION  WRITER/COPY  EDITOR,  seeks  daily  1 
reporting  job  in  Zones  1,2,3, 5.  Eimerience  in-  [ 
eludes  news,  features  for  monthly  50,000  New 
England  religious  paper;  editing  grad  school  j 
paper;  investigative  reporting  for  major  city 
magazine.  Three-fourths  of  your  readers  claim  ■ 
to  be  religious.  I  can  help  you  reach  them.  | 
Thomas  Morton,  Box  403A,  Gordon-Conwell  j 
Theological  Seminary,  S  Hamilton  MA  01982;  i 
(617)  526-7272.  j 

SPORTS  WRITER  and  copy  editor  with  layout  j 
skills  seeks  position  utilizing  this  experience.  I 
have  worked  as  wire  copy  editor  and  am  experi-  j 
enced  with  pagination  VDT  equipment.  Serious  ; 
offers  from  any  Zones  will  be  considered.  Box  i 
5525,  Editor  &  Publisher.  ) 

SPORTSWRITER,  now  free-lancing,  looking  for  j 
a  permanent  home  on  your  daily.  Sports  editor  < 
of  8000  daily,  formerly  with  60,000  daily.  Wis-  | 
consin  or  Zone  5  preferred.  Ray  Barrington.  Rt  , 
6,  Country  Est  72.  Appleton  Wl  54915;  (414) 
734-1490. 

SKILL-HONING  SUMMER  JOB  between  Vas-  ; 
sar  BA  and  Columbia  J-school.  Two  years  part-  j 
time  on  daily,  full-time  summer;  campus  . 
editor;  two  internships.  Features,  sports,  pro-  j 
j  files,  news,  cop  shop.  Will  work  anywhere 
I  temperature  regularly  stays  in  double  digits: 

I  (914)  473-6223.  Box  1344,  Vassar  College,  i 
j  Poughkeepsie  NY  12601. 

I  TALENTED,  aggressive  young  editor  with  13  j 
'  yearsexperiencewantstomoveup.Currentlyin  ' 
mid-management  for  major  metro  daily.  Exten-  . 
sive  experience  in  writing,  editing,  graphics.  { 
'  features  and  hard  news,  as  well  as  people  man-  i 
agement.  Box  5555,  Editor  &  Publisher. 

TALENTED  newsman  needs  a  job!  My  news-  i 
paperwassold.  Experienced  in  writing  editing,  ' 
layout.  Prefer  Zone  5.  Len  Painter,  Box  614,  1 
Johnson  City  TX  78636;  (512)  868-7668.  ^ 


VERSATILE  REPORTER  seeks  job  on  Zone  1  or 
2  daily.  Knows  way  around  police,  court,  local 
government  beats.  Has  extensive  darkroom, 
layout  experience.  Box  5520,  Editor  &  Pub¬ 
lisher. 

WISH  WE  WERE  IN  THE  LAND  O'  COTTON 
(and  orange  groves).  Be-laureled  editor  with  12 
years  of  management,  editing,  reporting,  PLUS 
zealous  copy  editor  with  8  years  of  editing, 
reporting,  lower-level  management  looking  for 
better,  Tjigger  (60.000-plus)  papers.  Both 
crack  editors  with  solid  news  judgment,  good 
decision-making  ability.  Hire  one  or  both.  Rep¬ 
ly  Box  5619,  Editor  &  Publisher. 


ASSIDUOUS  EDITOR  seeks  copy  desk  posi¬ 
tion.  Will  relocate,  available  June.  News  editor 
of  college  paper,  adept  in  VDTs,  can  handle 
deadline  pressure.  Box  5582,  Editor  &  Pub¬ 
lisher. 

AMBITIOUS,  award-winning  journalist  desires 
position  in  news  or  sports  on  daily  that  is  always 
striving  to  do  better;  (503)  %3-7763. 

PHOTOJOURNAUSM 

MIDWEST  photojournalist  seeks  new  chal¬ 
lenge.  Looking  for  small  to  mid-sized  quality 
daily  with  strong  photo  commitment.  Awards  in 
both  photography  and  writing.  Willing  to  go 
almost  anywhere.  Box  5602,  Editor  &  Pub¬ 
lisher. 

PHOTOJOURNALIST  with  recent  MA  degree 
seeks  post  with  daily  newspaper.  Will  relocate. 
Call  Michael  Hall;  (317)  759-7880. 

PHOTOGRAPHER  will  shoot  anything  even  if  it 
shoots  back. 

University  of  Missouri  award  winner.  Contract 
photographer.  Life  Magazine  and  Time.  Shot 
for  international  publications.  Desires  chal¬ 
lenging  growth  position  with  daily.  Knowledge 
of  color  &  all  formats.  Will  travel  Contact  R.  I. 
Stack,  67  East  2nd  St,  New  York  NY  10003; 
(212)  420-8507. 

STILL  EAGER  1981  J-Grad  seeks  position  as 
photojournalist  in  Zone  7.  8  or  9.  Have  writing 
skills,  experience.  Laurie  Robison,  2965  N 
Fairview  ibr.  Flagstaff  AZ  86001;  (602)  526- 
2960. 

_ PRODUCTION _ 

ASSISTANT  production  manager  post  sought 
by  33  year-old,  male.  NEED  to  become  one  of 
the  best  working  for  the  best,  but  NEED  door 
opened.  6  years  prior  experience  in  composi¬ 
tion,  camera,  press  with  small  chain.  Superb 
references.  Reply  Box  5523,  Editor  &  Pub¬ 
lisher 

COMPOSING  ROOM  MANAGER;  Strong  on  4  c 
production.  Experienced  composing  through 
camera,  press  and  mailroom.  Would  consider 
Assistant  Production  Manager's  position.  Box 
5524,  Editor  &  Publisher. 

EXPERIENCED  production  manager  seeks 
position  with  a  future  at  quality-oriented  print¬ 
ing  firm.  3  years  in  job  printing,  6  years  in 
newspapers.  Skilled  in  composing,  camera  and 
press  with  emphasis  in  lamut  and  camera  de¬ 
partments.  Zones  3,5,7.  (Contact;  Jeff  Kienitz; 
(804)  934-3529  or  (804)  539-4038  after 
Apiil  30. 

PRESSMAN-NEWSPAPER/ROTOGRAVURE 
30  years  experience,  including  shift  foreman 
seeking  permanent  position  with  good  com¬ 
pany.  Knowledge  of  circulation  and  sales.  Ed¬ 
ward  Nolte;  (615)  552-3153. 

_ SALES _ 

RETAIL  SALES/Manager— Energetic  pro  ad 
maker  with  over  25  years  experience.  Hard  sell¬ 
ing.  Promotional  minded  to  increase  sales. 
New  York  area.  Currently  employed.  Tel:  (212) 
358-9573  or  write  Box  5638,  Editor  &  Pub¬ 
lisher 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
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William  Randolph  Hearst,  Jr.  at  75 


By  Carla  Marie  Rupp 

The  newspaper  business  has  been 
Bill  Hearst’ s  whole  life  and  the  feelings 
he  has  for  his  father  are  legendary.  He 
can  enjoy  talking  about  his  “Pop”  for 
hours.  He  has  warm  regard  for  his  fami¬ 
ly  and  employees,  as  they  testify.  He  is 
devoted  to  his  wife  Austine  and  his  two 
sons  Willie  and  Austin. 

“This  is  the  only  business  I’ve  ever 
wanted  to  be  in.  My  biggest  regret  in  a 
very  satisfactory  life — my  biggest  dis¬ 
appointment — is  that  I  don’t  have  a 
newspaper  in  New  York  since  the  day 
we  closed  the  doors  of  the  Journal- 
American.  I  was  very  close  to  it  and  it 
was  very  close  to  me.” 

William  Randolph  Hearst,  Jr.,  cele¬ 
brated  his  75th  birthday  on  January  27. 
The  editor-in-chief  at  the  Hearst  News¬ 
papers  and  chairman  of  the  executive 
committee  of  the  Hearst  Corporation 
made  these  closing  comments  in  an  in¬ 
terview  with  Editor  &  Publisher  in 
March  at  his  New  York  City  office. 

Hearst  said  they  closed  the  Journal- 
American  with  the  biggest  circulation 
in  New  York,  but  blamed  the  failure 
“to  pay  the  bills”  on  advertising. 

“My  main  most  consistent  piece  of 
work  is  the  Sunday  column,”  he  said. 
“The  idea  is  to  keep  the  Hearst  name  in 
the  readers’  minds  and  from  that  stand¬ 
point,  it  has  been  successful.  1  was  en¬ 
couraged  by  my  mother  and  close 
newspaper  friends  to  write  the  column 
after  Pop  died  in  August,  1951.  1  had 
written  during  the  war  and  occasionally 
some  local  story.”  He  detailed  his  ex¬ 
periences  during  the  war  and  back 
home  covering  the  Lindbergh  kidnap¬ 
ping  case. 

His  editor’s  report  has  appeared  52 
times  a  year,  starting  with  the  fall  of 
1951,  over  30  years.  “I  figured  that  I 
just  wanted  to  keep  the  Hearst  name  a 
living  force  on  the  Hearst  papers.  Pop 
was  so  very  much  that  way.  Readers 
like  a  personal  paper,”  he  said. 

“It’s  sort  of  a  letter  to  the  readers  on 
opinions  of  international  affairs.  It’s 
liberally  sprinkled  with  several  trips 
abroad  or  around  the  world  with  inter¬ 
views  with  the  leaders  of  those  coun¬ 
tries.” 

Hearst  says  that  he  doesn’t  always 
establish  a  “buddy  relationship.  If  I 
want  to  get  in  touch  with  them  later.  I 
write  an  easy  letter  to  the  reader  as  his 
travelling  friend.  It’s  first  person  and  its 
always  experience  and  my  thinking — it 
always  ranks  very  high  amoung  the  col¬ 
umns  in  readers  polls  our  papers 
make.” 

Hearst  said  his  initial  trip  to  Russia 
and  the  subsequent  published  inter¬ 
views  in  1955  with  Nikita  Khruschev 
and  other  top  leaders  of  the  Soviet  Un- 
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ion  for  which  he  won  the  Pulitzer  Prize 
in  1956  for  international  press  coverage 
paved  the  way  for  his  entry  to  the 
embassies  and  capitals  of  the  world. 
“My  name  or  those  of  Bob  Considine 
or  Frank  Caniff  did  it.  We  tried  in  every 
case  to  make  positive  arrangements.” 

Of  the  column,  Hearst  says,  “It’s  a 
door  opener  to  kings  and  queens  and 
it’s  a  good  feature:  90  percent  of  my 
mail  is  nice  mail,  appreciative  mail.” 
Hearst  says  that  when  he  interviews 
the  heads  of  state,  he  tells  the  readers 
“the  man’s  politics.  I  generally  try  to 
clarify.  I  pass  on  what  is  said  and  what  I 
am  intimately  told.  We  don’t  confine 
ourselves  to  any  political  party.” 

Hearst  said  he  has  interviewed  De- 
Gaulle,  Nehru,  Mrs.  Gandhi,  the 
Emperor  of  Japan,  the  heads  of  France, 
Turkey,  Greece,  Germany,  Sweden, 
Denmark,  some  South  American  coun¬ 
tries,  Africa,  Australia,  New  Zealand, 
Tahiti,  Singapore,  you  name  them.  Of 
his  interview  subject  Hearst  said  that 
“almost  all  of  these  people  are  friends 
of  ours.”  Just,  “the  other  day,”  before 
our  interview,  Hearst  had  lunched  with 
King  Constantine  of  Greece.  After  his 
European  trip  he  recently  spoke  to  the 
Queen  of  England  for  several  minutes 
on  a  yachting  event  in  California. 

Ben  Gurion  of  Israel  and  DeValera  of 
Ireland  personally  spoke  to  Hearst 
warmly  of  his  father.  “They  spoke  to 
me  of  their  gratitude  to  my  father  of 
furthering  their  independence  through 
his  newspapers.  I  was  very  proud  to 
hear  it.”  Hearst  also  cited  his 
friendship  with  Ian  Smith. 

Hearst  has  interviewed  several 
Prime  Ministers  of  England.  His  recent 
visits  to  London,  Bonn  and  Paris,  as  he 
wrote  his  “Upbeat  Europe,”  column 


brought  his  wife  and  him  together  with 
some  old  and  new  friends.  Among  the 
former  were  British  Prime  Minister 
Margaret  Thatcher,  Conservative 
Lords  Home  and  Carrington,  Labor 
Party  Lord  Harold  Lever,  King  Hus¬ 
sein  of  Jordan  and  exiled  Constantine. 

Hearst  calls  Lord  Carrington  “one  of 
the  most  remarkable  individuals  in  Bri¬ 
tain  today  and  a  man  of  great  charm  and 
wit.”  As  an  example  of  his  writing,  in 
his  March  13  column,  Hearst  shared 
Lord  Carrington’s  belief  that  the  new 
Soviet  leader,  Yuri  Andropov,  came  to 
power  with  the  strong  support  of  the 
military  hierarchy,  which  now  appears 
to  be  overshadowing  the  Communist 
Party  for  the  first  time.  This  could  mean 
that  Andropov  could  be  able  to  make 
arms  limitation  agreement  with  the 
United  States  that  a  party  leader  might 
not  dare  make  for  fear  of  trouble  with 
the  military. 

in  addition  to  Chancellor  Kohl  and 
President  Mitterand,  the  new  friends  of 
Hearst  recent  trip  include  the  Arch¬ 
bishop  of  Canterbury  (“one  of  the  most 
intelligent,  gentle,  tolerant  human 
(Continued  on  pa^e  80) 
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